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It’s the “Annie Get 
Your Gun” of 1951! 


Get ready to top 
“Father of the Bride’! 
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First 80 Dates beat 
“Three Little Words,” “Summer Stock’’ 
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Rollicking, rowdy to keep 
theatres crowd-y! 





Every day new 
honors for it! 


The former star of 
“South Pacific” and 
that gorgeous 
M-G-M blonde! 
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“Best Musical of the Month”—Cosmopolitan 
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Preview Report: 
Season's Finest! 





Whistle! Sing! Dance! 
Everywhere - but 
iLL 





To be 
immediately 


coro R 
qecHNICOLO followed 
making 


that big boxoffice 
dream come true!) 








* »-And be _ pe inon ~~, 


¢ DAY! 


—& 
* Everybodys doing it-a gala Opening Day Promotion! , 
* Contact your Warner Field Man for the simple plan! © 


S.z.$ SAKALL: BILLY DE WOLFE-GLADYS GEORGE- DAVID BUTLER: WILLIAM JACOBS w ARL BALOWIN Musical Direction by Ray Heindort 
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Qacavemy AWARDS! 


Including the Irving Thalberg 
Award to Darryl F. Zanuck for 
"consistent, high-quality pro- 
duction in the last three years!”’ 
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READY NOW! 


New ads! New Lobby Material! 


BOOK IT NOW! 


CENTURY-FOX 
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Code Revisions 


S with any document that has long been a constructive 
influence in its field, revisions to the Production Code 
are not to be hastily entered upon. The recent changes 

in the Code were made at the suggestion of the Production 
Code Administration only after careful study. In one instance 
the Code was restored to its original form to rectify what 
time showed to be an errér in relaxing the provision dealing 
with the illegal drug traffic. 

The reasonableness of the changes approved by the board 
of directors of the Motion Picture Association on March 27 
is indicated by the fact that thus far only one voice has been 
raised in protest, that of Mr. Bosley Crowther, film critic of the 
New York Times who has long been a self-appointed cru- 
sader against the Code. Speaking at a recent meeting of 
the New York Film Board of Trade under the chairmanship of 
Mr. Louis Nizer, Mr. Crowther asserted that the public's tastes 
and interests are becoming more sharply categorized and 
hence the Code needs to be liberalized rather than strength- 
ened. 

It is to be wondered whether Mr. Crowther is serious in 
opposing the Code changes. If he is, that puts him in favor 
of films that stimulate dope traffic, feature illegal abortion 
and suicide that is "justified, glorified, or used to defeat the 
due processes of law." The only other alteration in the Code 
was a liberalization which allows law-enforcing officers to be 
shown dying at the hands of criminals when "'such scenes are 
absolutely necessary to the development of the plot.” 

Mr. Crowther in his remarks to the Film Board of Trade 
made favorable reference to what he asserted was a greater 
elasticity of themes in television than in films. It would be 
interesting to have examples of themes which are barred by 
the Production Code and which Mr. Crowther would approve, 
not alone in theatres but in homes. 


Government by Fiat 


N granting powers to the Federal Communications Com- 
| mission to allocate radio and television channels, Congress 

said the standards to be used by the Commission were 
“the public interest, convenience and necessity.” Instead of 
interpreting this mandate as requiring the authorization of all 
essential services and then dividing up such other space as is 
available according to needs of "public convenience," the 
FCC has ruled through the years that the phrase has some 
mystical qualities and in practice means that whatever enters 
the minds of the commissioners must be done. 

Some months ago there was an example of this startling 
exercise of bureaucratic power when the FCC decided—in 
the face of the growing mobilization and in the undeveloped 
state of the art—that one system of color television was 
superior to all others and that it immediately should be put 
into commercial operation. Of course, apart from all technical 
questions, the defense needs have made academic the whole 
problem of color television now before the Supreme Court. 

However, an even more astonishing instance of the FCC 
attempting to dictate to all within the hearing of its voice 
was the statement issued on March 29 which in effect de- 
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manded that the film companies turn over new product and 
stars to television as a condition of receiving favorable con- 
sideration of any applications for television facilities. 

Despite the barbed words of the FCC, our system of Gov- 
ernment provides certain basic protections to individuals and 
to corporations. The FCC may threaten; it may bluff but it 
cannot force film companies into building up competition to 
themselves or discriminating against their old customers who 
are the motion picture theatre operators. Any persistent 
efforts in this regard are certain, in time, to have political 
ramifications affecting the FCC. 

While the sprawling television industry may be the darling 
of the FCC, its parental interest is accompanied by no God- 
given or Congress-lent powers to tell the motion picture 
industry how to conduct its own business. 

If the FCC intends, as this first tentative step indicates, to 
try to take over direction of the American motion picture 
industry, it has entered upon a battle from which it will not 
escape unscathed. 

As long as motion picture applicants for television facilities 
are properly qualified, they should not be discriminated against 
by the FCC or any other agency of the people of the United 
States. The FCC has granted radio facilities to many news- 
papers. Those two media are in as keen competition in the 
Feld of news presentation as television and theatres wil ever 
be in the field of entertainment. Just as motion picture oper- 
ators of television facilities would use their stations, part of 
the time, to increase interest in theatre attractions, so also 
newspaper owners of radio stations can and do use their trans- 
mitters to encourage wider readership of their columns. 

Perhaps it is due time for a thorough-going Congressional 
investigation of the FCC. One certainly is in order before 
the FCC commissioners turn themselves into commissars in 
charge of what the "proletariat'’ may hear, see and think. 


Television Salaries 


T is a relief to the motion picture industry that the spotlight 
of public attention to professional talent salaries has shifted 
to television. In view of the length of programs, relative 

shortness of preparation time and the entertainment value 
resulting, television programs are already extremely costly. A 
"name" individual may receive in television several thousand 
dollars for what is little more than a walk-on spot. That rate 
of compensation, measured on an hourly basis, is far more 
than top Hollywood stars receive in films. 

Where the television wage spiral will end may not be fore- 
cast. Already some observers are predicting that television 
will "price itself out of the market." In other words some be- 
lieve that the cost of talent for television, added to the other 
programming and network transmission expenses will make 
major -television shows unattractive from an advertiser's point 
of view. And it is the advertiser who must be pleased—not 
the paying customer, as in the motion picture theatre. 

The problem is complicated for television program pro- 
ducers by the fact that—as in radio—a relative handful of 
performers seem to attract maximum audience attention. 
Those individuals know they are in great demand and price 
their service accordingly. 











Recognition 
lo THE EDITOR 
In the Marcl sue of 


ignificent re 


Morion 
cognition to 


PICTURI 
HERALD you give 
l ul of Famous Players 
wrporation’s Capitol theatre in 
for winning the Quigley 

also specially interested in 

the editorial page of the 

e heading “An Exposi 
respect to the showmanship 
have proposed the 


ment of such a plan 


experi 
nore 


th 


appearances, 
occasions they are 
the factors 
ot entertainment peo 
FITZGIBBONS, Presid 


orporatt 


Patrons Shopping 


To THE Eprror 


average nen goer the nent 
Nowadays 


linary patron shops for his entertainment, 


mind of his own 


believe me when I say, they 


long 


intuition 


reaches them 
you like, but I call 
stop 


before it 


words, 
them what 


In other 
want 


good 


give they 
hours of 
WER, Stand 


and 


and a half 
—CHIC BLOO 
lasgow, Scot 


Not Afraid 


To THE 


I want 


EpIToR 
you ‘ <1 A Or ( perience mm 
Georg “Storr 


Klux 


towns 


Gray 
Warning.’ Klu 
l the smallest 
1 population of 698 \ 
to any K.K.K. member 
ould come to the 


dressed, robed a ooded. We 


no tree 


pictur e 
gave away 
passes 


cal paper wrote an 








QUIGLEY AWARDS INSPIRING 


To the Editor: 

| read with great interest the final re- 
sults for the Quigley Awards. As one of 
the judges, | am heartily in accord with the 
final decision, which resulted from the 
tabulation of the decisions of the many 
who were judging. 

| would like to compliment you on the 
conscientious and thorough manner in 
which the whole affair was conducted, and 
| assure you that | was most impressed at 
the tremendous interest shown by the 
judges in the great number of worthwhile 
campaigns. 

| am sure it would be most heartening 
for those whose entries reached the final 
judging positions to know that their entries 


were given such impartial and thorough ex- 
amination, by an imposing list of qualified 
advertising and publicity executives. Those 
who actually won the top awards should 
have a tremendous satisfaction in knowing 
that their efforts were selected against 
tremendous competition. There should be 
satisfaction, too, for those who were not 
in the winners’ circle, in knowing that their 
entries were defeated by campaigns of 
such magnitude and excellence. 

Again my thanks for requesting me to 
be one of the judges, and | assure you the 
whole affairs was inspiring and well worth- 
while.—L. M. GRABURN, Director of Ad- 
vertising, The Odeon Theatres, Toronto, 
Canada. 
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Slogan Into Fact 
To tHe Epiror: 
“Movies are the 
tainment” 
we allow ourselves to fall of our own weight 
and let improved 
with unlimited possibilities do to the movic 
what the automobile did to the 
horse and buggy — make it 
VICHOLAS DEL ROSSO, Cameo Theatre, 
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Worn Prints 

It seems to me the producers are letting 
the exhibitors down on old pictures. They 
expect us to run them and then send prints 
that are so old and worn they can hardly 
be run o1 This gives the exhibitor a 
black eye. After all, we for the film, 
why doesn’t the producer give us good' prints 


seen 


pay 


even if the picture is old so we can show a 
clear picture ?>—H. B. FORTNER, Taylors 
ville Drive-In, Taylorsville, N. C. 


Safety Film 
lo THE Epitor: 

The one hundred per cent conversion irom 
nitrate to safety film, in my opinion, will be 
the greatest step forward the industry has 
Every effort should be made to hurry 
this day. 


made 
If it is a financial problem that 
the delay, I believe that exhibi- 
tion should join distribution in sharing the 
added costs of the stock.—//linots 


Exhibitor 


Is causing 
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Developments and trends that shape 
the motion picture industry's future. 


> A decision by the House Un- 
American Activities Committee to 
allow full television and newsreel 
coverage of the Hollywood Com- 
munist hearings may affect any con- 
tempt citations growing out of the 
hearings. Several Senators are on 
record as opposing contempt cita- 
tions for witnesses who refuse to 
testify because of the difficulties im- 
posed by the television and newsreel 
cameras and lights. 


> Observers predict there will be 
no full-blown arbitration system in 
operation until very late this year, 
and then only if everyone works at 
full speed all spring and summer. 


>» Some exhibitor groups do not 
view with approval the plans of the 
Southern California Theatre Own- 
ers Association to discuss zoning, 
arbitration and local exhibition 
problems with the Department of 
Justice. There is a deep concern 
that any participation by the Gov- 
ernment in formulating an approach 
to local conditions will be accom- 
panied by more or less open Federal 
controls and regulations which, in 
time, may bear as heavily on ex- 
hibitors as on distributors. 


> Exhibition drives to increase at- 
tendance among high school stu- 
dents are expected to result in addi- 
tional pressure for clarification of 
the admissions tax regulations to 
permit equitable tax on reduced 
rate tickets. 


>» There is good news and a re- 
vealed pattern of vigilance and alert 
attention to business in the fact that 
with most of the nation’s state legis- 
latures adjourned or on the verge of 
ending their annual sessions, the 
motion picture industry has come 
through practically unscathed. That, 
it is reasonable to assume, did not 
just happen. It is the fact because 
industry interests, for the most part 


the proper committees of the vari- 
ous regional and state exhibitor 
associations, made it their specific 
business to find out what was going 
on and to answer the endless call to 
arms in defense of their business 
against the encroachments of re- 
strictive legislation. 


> Howard Hughes’ financial suc- 
cess with Trans World Airlines may 
presage the future of RKO. The 
airline last week reported a net 
profit of $6,494,713 for 1950, a gain 
of 74 per cent over its earnings for 
1949, Mr. Hughes owns a controlling 
interest in TWA, as he does in 
RKO. 


> Drive-in and regular theatre 
operators throughout the country 
will watch with interest the success 
of the code adopted by 12 drive-ins 
in the Chicago territory. If those 
exhibitors can mutually agree on 
when double bills may be played 
and on admission levels, other thea- 
tremen will be considering possibili- 
ties of similar action in their own 
areas. Industry lawyers will also be 
turning over in their minds the legal 
issues involved in competitors agree- 
ing on prices and other trade prac- 
tices, 


>» Indications are that there will be 
no discussions between the Motion 
Picture Association and the British 
Board of Trade on the currently 
operating remittance agreement un- 
til late June or early July. 


> Last week’s statement by the 
Federal Communications Commis- 
sion attempting to urge film com- 
panies to make stars and features 
available to television is certain to 
be of keen interest to all branches 
of the industry for months ahead. 
Efforts will be made to explore ways 
and means to balance the effective- 
ness of the Washington television 
lobby. 


> Now with its three-month Phone- 
vision test completed, Zenith is ex- 
pected shortly to ask the FCC for 
permission to operate the system on 
a commercial basis, forcing a de- 
cision on the principle of “sub- 
scriber” television. 
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By the Herald 
PLANNING LUNCHEON, last week in New York, for 
the Unit ed wan h Appea! amusement division 
ommittee. An industry luncheon May 3 wa 
‘Left to right, Robert Goldfarb, David 
Abraham Schneider, Samuel Rosen, division 
: = Balaban, division associate chairman; 
in, UJA New York executive director. 
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vicini, managing director of 
Italian newsreel agency; 


yning, Music Hall executive. By the Herald 
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DANNY KAYE receives visitor Sharman Douglas 


on the set of “On the Riviera,’ gay. 
musical which also stars Gene 


Technicolor 


tuneful 


Tierney and Corinne Calvet and features a 


bevy of gorgeous girl 
settings. 


in plush French Riviera 


ANOTHER "EVE" is what critics 
and the public are saying about 
"| Can Get It for You Wholesale,” 
which had a smash opening at the 
Roxy, New York, this week. 
Above, Sam Jaffe and Dan Dailey 
in a scene from the much- 
discussed film, which also stars 
Susan Hayward and George 
Sanders 


TRUE TO LIFE is 20th Century 
Fox's story of love and courage, 
"Eollow the Sun," which has 
been hailed as a “splendid” film 
due to "find a wide and receptive 
audience." Left, Anne Baxter 
and Glenn Ford as Mrs. and Mr. 
Ben Hogan. 


FULL STEAM 
AHEAD for 
"You're in the Navy 
Now," "best com 
edy of the year" 
{New York Times) 
which has received 
top handling prior 
to its national re 
lease this month. 
Skipper Gary 
Cooper, right, and 
Jane Greer are the 
tars of thi laugh- 
riot 


“SUPER WESTERN!" is how the New York 
Daily Mirror \auded 20th Century-Fox's out- 
door thriller, "Rawhide," which is setting a 
torrid box office pace throughout the coun- 
try. Above, Susan Hayward, Tyrone Power 
and a talented newcomer in a scene from 
the film. 


eee 
(Advertisement) 
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TRADE SHOUTS DEFIANCE 
AT FCC KNIFE IN BACK 


Commission Tells Industry 
to Give TV Films, Talent 
or Face Retaliation 


Stung by last week’s Federal Communica- 
tions Commission warning that film compa- 
nies may be barred from television and radio 
station ownership unless they make pictures, 
stories and talent available to the broad- 
casters, the industry reacted swiftly and 
furiously this week. 

Where the FCC threat was actually di- 
rected against the producing companies, 
loudest opposition to the commission’s at- 
titude was voiced by exhibition, which felt 
that it would be the party most seriously 
harmed by any real compromise with the 
telecasters. 


There were numerous sugges- 
tions that the FCC had over-ex- 
tended itself in making its pro- 
nouncement and that it was 
acting out of legal bounds. And 
the Independent Theatre Owners 
Association charged the commis- 
sion was “attempting to black- 
jack the motion picture industry 
into committing hari-kari.” 

The headline-making pro- 
nouncement was contained in a general and 
long-expected statement on the FCC’s atti- 
tude towards applicants for stations where 
the former’s record shows a violation of the 
anti-trust laws. The limitation has obvious 
bearing on the motion picture firms. 

However, the commission slipped in a 
veiled warning to the effect that, even if the 
anti-trust aspect of the companies’ applica- 
tions is cleared, there may still remain doubt 
as to their eligibility for station ownership 
because of their refusal to cooperate fully 
with the telecasters by making stars and pic- 
tures available to them. 

Said the statement: “It has come to the 
commission’s attention that many motion 
picture companies refuse to make copies of 
their films available for use by television 
stations. Similarly, restrictions are imposed 
by these companies as to the appearance of 
actors under contract to the studio on tele- 
vision programs and to the use on television 
of stories or plays whose rights have been 
acquired by the studio. 


commission’s 


Considered “Relevant” in 
Weighing Applications 


“We express no opinion at this time as 
to whether such practices are or are not in 


violation of the anti-trust laws. We do de- 
sire to point out that whether or not these 
practices are a violation of any law they are 
considered by the commission to be relevant 
in determining the qualifications of appli- 
cants utilizing such practices. 

“When a television station is owned by a 
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WAYNE C. COY, chairman of the Federal 
c ications C issi In a@ recent 
speech Mr. Coy told law students the FCC, 
under the law, is "a quasi-judicial and quasi- 
legislative body.” The commission is duty- 
bound, he asserted, to cite any licensee for 
violation of rules and regulations or the 
law, and it is “supposed to spot a trend 
before it becomes an evil and to nip it in 
the bud." 





licensee other than a motion picture com- 
pany, it will compete vigorously with the 
motion picture companies to secure the best 
available films, talent stories for use 
over his station. 

“Where a television station is owned by 
a motion picture company which imposes 
use of films, talent or 
stories on television stations, obviously a 
conflict of interest is created and the conflict 
is likely to be resolved against the television 
station where the investment in the motion 
picture part of the enterprise is greater than 
in the television properties. 

“In such case, a serious policy question 
is presented as to whether the commission 
fulfills its obligation to encourage the largest 
and most effective utilization of television in 
the public interest when it licenses the sta- 
tion to a person with an obvious conflict of 
interest which can prevent him from utilizing 
television to its utmost.” 


Hollywood Investment 
Seen in Jeopardy 

After a day of stunned silence, reaction 
from film industry sources began to pour 
in. Most of it took the line—that 
Hollywood had a tremendous investment in 
its product, just as the exhibitors in their 
theatres, and that the industry could not be 
expected to hand over to its prime competi- 
tion the one great asset which rates its en- 
tertainment value high above that of video. 

The FCC was further charged with un- 
economic thinking in reminders that a mo- 


and 


restrictions on the 


same 


tion picture must earn at least $1,000,000 
to show a profit; that it is not likely to bring 
in anything like that from television and 
that a film, once it has played on the air, 
much of its value for the theatres 
where TV already has had a profound effect 
on attendance. 

In Washington, the Justice Department 
was reported taking some interest in the 
FCC charge and division heads were quoted 
as saying that, if television interests entered 


loses 


a complaint, they would go ahead and inves 
tigate. 

By far the most vigorous condemnation 
of the FCC attitude came from Abram F 
Myers, board chairman and general counsel 
of Allied States Association. He called on 
the industry to offer “stern resistance” to 
the FCC attitude which, he said, if carried 
out would “wreak among theatre 
owners. He implied that Allied may demand 
a Congressional investigation 


havoc” 


“The report gives the impres- 
sion that the commission, moved 
by some undisclosed impulse, 
hurled a rock at the film com- 
panies, but it struck the exhibit- 
ors,” Mr. Myers declared. “When 
a picture is shown on TV, its 
box office value in the area in 
which it is shown is destroyed. 
Certainly Congress never con- 
templated that the public interest 
could be served by tearing down 
an established industry in order 
to help a rival industry which, 
once the novelty has worn off, 
may not retain public favor.” 
Mr. Myers said the FCC 

new record for usurpation of authority” and 
Commission with acting 
findings. 
asserted the 


report “sets a 
he charged the 
without any specific evidence or 
He further declared it had 
power to regulate the motion picture indus- 
try and the use the industry makes of its 
properties, “even though no such authority 
had been conferred on it by the Congress.” 

The angry tone was preserved in a state 
ment issued this week by Senator Wiley of 
in which he charged the FC(¢ 
with “a gratuitous attack against the motion 
picture industry.” In a letter to Wayne C 
Coy, FCC chairman, Senator Wiley de- 
manded an explanation “of just how you can 
justify this, if at all. It’s very unusual and 
to my way of thinking 


Wisconsin 


an extra-legal ap- 
proach to this question.” 

“It seems to me,” he wrote, “that the FCC 
stepped out of bounds when it in effect in- 
dicted the motion picture industry for with- 
holding the use of its stars and films from 
TV without giving that industry any oppor- 
tunity to participate in public hearings on 
this question.” 

Representatives on the Senate Commerce 


(Continued on page 16) 








“KEEP YOUR GROSSES 
READY 


BIRD OF PARADISE 


TECHNICOLOR! 
The greatest promotion campaign in 
history! Pays off across the land! 


nu Oyo | 1 CAN GET IT FOR YOU 
the nation’s wa | WHOLESALE 


Boxoffices ri , é | Susan Hayward, Dan Dailey, George 
HOT! Sanders! Not since “Eve’’ has there been 

eo ae ' : ' 

HALLS OF such a box-office woman!...or picture! 











MONTEZUMA \=<\ A: | FOLLOW THE SUN 


Technicolor 


40,000,000 people are waiting to see 
Glenn Ford and Anne Baxter in the true 
love story of Valerie and Ben Hogan! 


YOURE IN THE NAVY NOW 


Gary Cooper’s in command of the Pride 
of the U. S. Fleet! “Funniest comedy of 
the year!”’—says the New York Times. 


14 HOURS 


Paul Douglas, Richard Basehart, Barbara. 
G Sy Bel Geddes, Debra Paget! Now a sensa- 
THE Qe fre > ———j | tion at the long-run Astor Theatre, N.Y. 
13th LETTER | 
rp CLIMB 
THE HIGHEST 
MOUNTAIN 


Technicolor 


LUCKY 
al CAIN 


swORD of | 


MONTE ans | f oI 
Supercinec or 





Technicolor 
° 




















HOT WITH THE HOTTEST: LINE-UP IN THE INDUSTRY! 





NOW THROUGH JULY! 





RAWHIDE 
Tyrone Power is the Whip! Susan 
Hayward is the Wildcat! And when 


they meet —all excitement breaks out! 


ON THE RIVIERA 
TECHNICOLOR! 
Go Gay with Danny Kaye...and Gene 
Tierney and Corinne Calvet! National 
Day-and-Date Release Memorial Day! 


HALF ANGEL 
TECHNICOLOR! 
Loretta Young takes Joseph Cotten over 


the hurdles, in the confessions of a female 
Sleepwalker! It'll wake up your grosses! 


HOUSE ON TELEGRAPH HILL 


Richard Basehart, Valentina Cortesa, 
William Lundigan! A shocker for your 
patrons! A booster for your box-office! 


THE GUY WHO CAME BACK 


Paul Douglas, Linda Darnell take up where 
they left off in ‘‘A Letter to 3 Wives.” 


AS YOUNG 
AS YOU FEEL 


Monty Wooley and Thelma Ritter make it 
a box-office byword—in one of the year’s 
most heart-warming family comedies! 


NO HIGHWAY 


James Stewart, Marlene Dietrich in an 
international drama of intrigue, mystery! 


THE FROGMEN 


The most unusual story of our fighting 
forces ever told! Richard Widmark, Dana 
Andrews and Gary Merrill in a drama 
of an Underwater Demolition Team! 
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FCC ORDER 


(Continued from page 13 





Committee, which has jurisdiction over the 
FCC, said that much of the criticism of the 
FC “It was laying down 
a very general policy,” one official said. 
“It may never actually apply some of the 
things it said there. It’s shaking a stick, 
but may never use it.” 


Films Available If TV 
Pays the Price: Brandt 


In his retort to the FCC statement, Harry 
3randt, president of the ITOA, 
motion picture stars, stories and films “are 
available to television if they are willing to 
pay the price. The motion picture producers 
and theatres have 


was premature. 


declared 


a vested financial interest 
in these properties. The theatres pay prices 
which make these productions economically 
feasible. If the producers were to release 
their films to TV, they killing 
their own business 

“The production costs olf every one of 
the theatrical films shown on TV were re- 
from exhibition in motion picture 

Producers have always refused to 


would be 


covered 
theatres 
reissue their old films, even to motion picture 
would 
effect on new production 


have an adverse 
Why should they 
then turn over these films to T\ 
nothing, 
could realize good 
exhibition ?” 

The recently 
projected new allocation plan which would 


theatres, since it 
for almost 
fact, they 
theatrical 


when, as a matter of 


returns 


trom 


commission published its 
open the ultra-high frequency ranges to tele- 
vision and would permit an additional 2,000 
stations to go on the air in 1,200 
across the nation. 

Most of the 
day are old product, even though new pic 
tures are finding their way on to the air 
A good portion of the latter are British- 
made. One of the obstacles preventing the 
films to the 
a clause in the studios’ 


cities 


films shown on television to 


wholesale release of broad 


casters 1s contract 
with the musicians’ union which provides 
that music recorded for motion pictures can 
be played only in motion picture theatres 
Use of the sound-track on TV would repre 
sent a violation of that agreement. 
Nevertheless, a number of 
productions were scored by musicians not 
bound by the Petrillo contract and have been 
sold to the broadcasters. Also, a few com 
panies are known to be in negotiation with 


independent 


James C. Petrillo, president of the musicans’ 
union, with the aim of reaching a formula 
which would permit them to release more 
recent product to television. 


Top Stars Still Missing 
From Television Shows 


Within the past year, as the studios re 
duced the number of their contract players, 
the 
television has become commonplace, but the 


appearance ol! screen personalities on 
really top names have not yet been seen on 
the TV screens 

The FCC last year held hearings on the 
broad issue whether companies found guilty 
of anti-trust law violations should be eligible 
for radio and television licenses. Last week 
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FCC OVER-REACHED 
SAYS N. Y. TIMES 


An editorial in the New York 
Times Tuesday, commenting on the 
FCC's veiled threat against the film 
companies in their endeavor to re- 
ceive television station licenses, 
started with the flat assertion: "The 
Federal C ications Commission 
has over-reached itself." The editorial 
said the commission was in effect 
insisting "that Hollywood must come 
to the aid and succor of its chief 
competitor" and it charged the com- 
mission completely ignored "the eco- 
nomic realities which today separate 
Hollywood and television." “Appar- 
ently the FCC is unconcerned . . . 
whether Hollywood goes broke in 
serving as the involuntary sugar 
daddy of television," it read, going 
on to suggest that the FCC “recon- 
sider its latest statement of policy." 








it found that it was impossible to lay down 
a uniform policy and that it was necessary 
to consider each application on its individu- 
al merit. This attitude was generally con- 
sidered a victory for the film companies who 
feel confident that, as long as the Commis- 
sion does not lay down a general barrier, 
they can take care of themselves in indi- 
vidual proceedings 

Regarding the pointed 
warning, one industry official said he could 
not believe the FCC really meant to say that 
distributors could not go on picking their 
customers with an eye to the most profitable 
market. “I don’t see NBC making its stars 
available to CBS,” he said. “I think the 
commission was just letting off steam.” 

In Washington Tuesday, Gael Sullivan, 
executive director of Theatre 
\merica, said the determination of anti-trust 
law violations was up to the Justice Depart 
ment and not the FCC which, in this in- 
stance, was violating the basic concepts of 
due process and fair play in making its con 
troversial statement. Said Mr. Sullivan: 
“It (the FCC) displays an ignorance of the 
economics of the picture industry 
that is appalling.” 


Commission's 


Owners ol 


motion 


Half Nation's Television 
Stations Showed Profit 
WASHINGTON: Half the 107 
television stations showed a profit last year, 
from the Federal Communications 
week. Preliminary 


nation’s 


a report 
Commission showed last 
figures made available by the FCC indicate 
that the television broadcasting industry had 
cut its 1949 $25,300,000 down to 
$7,900,000 during 1950. The loss persisted 
despite the fact that the industry’s revenue 
tripled—from $34,300,000 in 1949 to $105,- 
800,000 in 1950. The FCC said the four 
networks accounted for $55,000,000 of total 
revenues and had an operating [ 
$9,000,000. Of the 107 stations operating 
during 1950, 54 had profitable operations. 
Eight stations reported earnings in excess 
of $400,000. 


loss of 


loss of 


Allied Firm 
On Channels 


Reiterating a stand firmly held by Allied 
States Association, Trueman R. Rembusch, 
president, said this week in Washington that 
television broadcasters must eventually aban- 
don very high frequencies and exhibitors 
should fight for these frequencies for thea- 
tre television 

Mr. Rembusch’s remarks were contained 
in a report approved by the Allied Television 
Committee. The report commented on the 
recent proposal by the Federal Communica- 
tions Commission to reallocate television 
frequencies. 

Mr. Rembusch said, “Careful analysis of 
the proposed (FCC) reinforces 
Allied’s position,” and added that the plan 
reduced by about 50 per cent from the 1945 
allocation table the number of channels in 
the very high frequency band to be allocated 
TV stations. 


decision 


to cities for new commercial 


Herbert Yates Believes 
Conditions Improved 


Herbert J. Yates, reelected this week as 
president of Republic, told a stockholders’ 
York that business condi- 
tions had improved and would continue to 
do so in the months to come. He said that 
the company’s business for the first quarter 
of 1951 was equal to that of the same period 
last year. A meeting of the board followed 
the stockholders’ meeting. Five 
including Mr. Yates were reelected to the 
board by the largest stockholder representa- 
the history of the 


meeting in New 


directors 


tion—76 per cent—in 


company. 


TV No Competition After 
First Year, Says Hudson 
Television has no effect whatever on thea- 
tre attendance after the set has been in the 
survey 


home a year, according to a con- 
ducted recently by Earl J. Hudson, presi- 
dent of United Detroit Theatres. The sur- 
which received wide attention with a 
three-column feature treatment in the De- 
troit News, showed that the new set-owner 
does not attend the theatre in the first three 
months of ownership. After that, Mr. Hud- 
son’s poll revealed, television begins to lose 
its hold. After six months of ownership, a 
person attends the theatre on the average of 
three The nine-month- 
veteran goes to pictures once every two 
weeks, on the average. All 85 persons in- 
terviewed in the poll who owned sets for a 
year or more said they had reduced their TV 
viewing to three or four shows a week and 
resumed their former habit of going out to 
motion picture theatres at least once a week. 


vey, 


once every weeks 


New Charleston Drive-in 

H. M. McHaffie last week received a per- 
mit from the city of Charleston, W. Va., au- 
thorizing him to build a new $30,000 drive- 
in theatre in Charleston. 
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“THE BEST ACTRESS 
OF THE YEAR” 


JUDY 
HOLLIDAY 
in Columbia's 
BORN 
YESTERDAY 


THE BEST GROSSER 


OF THE YEAR 
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Terry Ramsaye Says 


Ngee HIGH in bureaucratic presump 
tion has been established by the 
Federal Communications Commi: 
sion, swinging the club in a studied and un 
solicited statement demanding in effect 
that the motion picture industry make its 
pictures and people cooperatively avai 
able to Television—or else. The “‘else"’ is 
that motion picture interests would, in case 
of refusal to surrender, find themselves out 
of luck’ in any endeavour to subsequently 
enter the television field. 

This amazing declaration from the FCC 
can only be taken as its assumption that it 
is im @ position to take over control of the 
amusement industry and is doing so. And 
the’ while if. elects as its favourite instru 
ment the new art of Television—that same 
being. through radio auspices born under 
the same Federal control as radio. The 
previous impression of many had been that 
the lawful purpose of the FCC was to 
police the airlanes against traffic jams and 
destructive invasion of the electronic high- 
way called the radio spectrum. Now it 
seems that the FCC considers it has a 
mandate for an order of totalitarian con- 
trol. 

In the FCC statement there is the plain 
assertion that concerns which have signed 
consent decrees in anti-trust actions there 
by stand suspect forever, in all directions. 

The Industry, perhaps still a bit intimi- 
dated in its Federal relations, has been de 
liberate about response, but this challenge 
will bring action and perhaps a long battle. 
The total facts give warrant indeed to the 
Independent Theatre Owners Association 
tatement that the FCC is "attempting to 
blackjack the motion picture industry into 
committing hari-kari.”’ 


r~ 2 wre 

THE ACADEMY AWARD accolade to 
Judy Holliday—free translation of Judith 
Tuvim—as the best actress of 1950, bring 
int the upper tratum of screen stardom 
@ personality of sharp individuality and in 
dependence of mind. She has come up the 
hard way of gifted diligence from the low 
j the night clubs. Also it 
new honour has been won 


ot those too 


+ ene tabenin ok 
ppears that thi 
performance 
og ro 
fy 

Oscar 


leasant to be told that 


without any 

ngs and gerrymanderings 

campaigns of yore. It i 
he reads b 
oks, and that just incidentally 
uniquely among actresse 

e has a trick filing-and-storage 

ong-playing records, under 

mmercial examination. Also it is said that 

toward the invention 


dish 


equent 


+ me 


r latest whim 


f an ‘edible teaspoon to reduce 








That, however, smacks of the 
inventive notion of some copywriter. 

Jose Ferrer, ''best actor'’ award, is the 
ranking dramatic personality from 
Puerto Rico, that problem island we liber- 
ated against its will from Spain. Hitherto 
it has been known principally for its output 
of rum and assorted economic problems. 
He was born of quality folk in the Spanish 
upper crust of the island. 

Mr. Ferrer does not look like an actor 
but he act 


washing. 


tirst 


like one 


ah © sae rea 


ms HEY 


educational. 


SAY" the are very 
We have immediately 

at hand an announcement of a re- 
ease entitled ‘Fiddle De Dee’’ made at 
the National Film Board of Canada and 
declared by the Internationa! Film Bureau, 
Inc., of Chicago, to be “perhaps the best 
known and most widely acclaimed film by 
Norman McLaren.” That could be. "It was 
awarded first place in music and arts at 
the World Film Festival in Chicago''—ever 
hear of it?—''and was a prize winner of 
a recent Brussels Film Festival. 

Now some technical details: ‘Celluloid 
dyes, inks and transparent paints were ap 
plied directly to the film. Often both sides 
were painted the surfaces were stip- 
pled, scratched, pressed with cloths while 
the paint was wet. . . . The musical accom- 
paniment is ‘Listen to the Mocking Bird 
played by a folk fiddler .. . 

It is in color, 16mm, four minutes and 
the print is yours for only $29.75. At the 
ame price you can have a print of ‘Hen 
which it is said ‘children inevitably 
enjoy. Drawings made on film with a pen. 

Wonder how many of the taxpayers of 


movies 


Hop 


the great Dominion of Canada know what 


going on? 


rea se re 


HIS MANY FRIENDS “knew 
will be pleased to know that Frank 
ome years 
oming into a screen-and-television 
career. Street & Smith published the last 
of the Merriwell tales back yonder in 
the middie 1920s, but he does 
in memory for the many. George Jean 

intrepid Broadway 


who him 
when 
Merriwe 


after of retire 


ment 


survive 


Nathan, that 


£ the 


observer 
American scene, has remarked that 
read Tom Sawyer 
there were ten thousand who 
at Yale’. 
a pair of hopeful young entrepreneurs out 
London and Ira Uhr 
serie of buaget 


tor every person whc 
or Huck Finn 


devoured ‘Frank Merriwel Now 


n Hollywood, Tony 
are off into a modest 


feature 








See No New 
Tax Request 


WASHINGTON: It appeared this week 
that the motion picture industry would not 
be subject to any further tax boosts on ad- 
missions during the remainder of 1951, at 
least. 

Secretary of the 


John W. 


Snyder announced the keynote of the Gov- 


Treasury 


ernment’s tax appearance 
this week before the House Ways 
Means Committee. Mr. Snyder said it would 
not be 
boost, as had originally been planned, until 
next year and perhaps not even then. 

Mr. Snyder added, however, that the ad- 
ministration wanted quick action on the in- 
crease sought in January and promised that 


program in his 
and 


necessary to ask for a second tax 


no further tax requests would be made this 
year. As to 
would be required year 
largely on how Federal spending turns out. 

In the tax program laid down in January 
to raise $10,155,000,000 a year by higher 
levies on individual and corporate come, 
television sets, cars, capital gains and other 


whether or not tax increases 


next depended 


items, it was anticipated an additional “sec- 
ond bite” would be required within a few 
months. However, new Government esti- 
mates of increased revenue and lower spend- 
ing now sets the yield at $10,720,000,000. 

The committee was to start executive ses- 
sions this week and it was not expected the 
bill would be ready before early May, the 
measure not going to the White House be- 
fore late summer or early autumn. 


Quimby Represents Industry 
At UN Film Conference 


Fred Quimby, chief of the MGM_ short 
subject department, left New York by plane 
early this week to represent the Hollywood 
film industry at a United Nations Film Con- 
ference which opened in Paris April 3. The 


other American delegates at the 18-nation 
Larsen, of the Univer- 
sity of Indiana, an authority on educational 
films, and Ted Genoch, Paramount News- 
reel, New York. The purpose of the confer- 
which run until April 10, is to 
discuss ways of more effectively using films 
to raise educational and cultural 
throughout the world. 


conference are L. C. 


ence, will 


standards 


Goldenson, Weitman, Farnol 


To Head Palsy Drive 

At a press luncheon in 21 Club, New York, 
the Cerebral Palsy New York 
last week named Goldenson and 
Robert M. Weitman, president and 
president, respectively, of United Para- 
Theatres, Howard S. Cull- 
man, general chairman of the Society, in 


Society of 
Leonard 
vice- 
mount to assist 
forming a commerce and industry division 
for the group’s 1951 campaign. Lynn Far 
nol, advertising and publicity director for 
Samuel Goldwyn, was appointed chairman 
of the publicity committee for the drive, 
which opens May 1 with a goal of $750,000 
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STORY OF gf00 KEYS 


IS AN EYE-OPENER! 


Paramount has now set the first 100 key dates on “The 


beside “At War With The Army,” the “Irma”’ pictures 


and other extraordinary word-of-mouth attractions. 


b 
f Fe f i a, 
Mating Season” and results already put it squarely : 


Excellent openings have been accompanied by an 
overwhelming reception from public and critics. And 


as the talk grows, so do the receipts. 


Paramount’s carefully planned booking pattern is your protection for 
maximum profits from this great comedy. Intensive pre-selling is accompanying 


its gradual play-off—in keys, sub-keys and all down the line. 


Thus its snowballing fame becomes an ever-increasing asset 


to each engagement—and repeat engagement—of 


PARAMOUNT’S WORD-OF-MOUTH WINNER 
THE 


ATING SEASON 


A very funny picture about the hamburger-slinging 
MOTHER OF THE GROOM 


ene Tierney and John Lund in “THE MATING SEASON” with Miriam Hopkins «Thelma Ritter + Jan Sterling +A Mitchell Leisen Production 
Produced by Charles Brackett » Directed by Mitchell Leisen + Written for the screen by Charles Brackett, Walter Reisch and Richard Breen 





Out to Lick ‘‘Home-I-Tis”’ 


improve box office conditions at 

film theatres has been launched by 
the Schine circuit in New York. The drive 
is of an institutional nature, aimed at get- 
ting people out of the home during leisure 
hours to enjoy motion pictures and patron- 
ize non-film enterprises cooperating in the 
campaign. In this latter connection, the 
participants include restaurants, night 
clubs, taxi companies, parking lots, gas 
stations, etc. 

The drive has the stated purpose of 
combating "‘'Home-I-Tis''—the disease 
which keeps people at home, whether be- 
cause of television or other reasons, And 
the campaign, significantly enough, is 
therefore being conducted in television 
and non-television areas. 

"The Schine circuit feels that by getting 
them out of the house—regardless of 
where they go—the people will again be- 
come motion picture conscious once they 
stop staying home," a Schine statement 
said this week. 

The campaign was conceived and organ- 
ized by Gus W. Lampe, general manager, 
assisted by Bernard Diamond, assistant to 
L. W. Schine; Seymour Morris, advertising 
and publicity director of the circuit, and 
Lou Hart, zone manager for eastern New 
York. In charge of pre-testing the cam- 
paign in three Schine towns are Walt 
Powers at Oswego, N. Y.; Irving Cantor, 
at Auburn, N. Y., and Mr. Hart at Water- 
town, N. Y. 

Other circuits and theatres in various 
sections of the country this week were 
pressing campaigns to improve box office 
conditions. Details can be found on the 
opposite page. 

The Schine campaign takes basically 


Pen saturation campaign to 


two approaches: Get out of the house and 
have a good time; and if you do go, you 
will find the motion picture theatre per- 
fect for relaxing entertainment. To wrap 
all this up, intensive exploitation has been 
planned via frequent newspaper ads (see 
illustrations on this page); bumper strips 
for taxis, buses, etc., window cards for co- 
operating establishments, table tents for 
restaurants, radio spot announcements, 
trailers in the theatres, 40 x 60 theatre lob- 
by displays and a contest. 

In the ads, there will be a box where 
two winners, picked at random from the 
phone book, will be named. The lucky ones 
will be given—free—a taxi ride to an out- 
standing restaurant for dinner; a pass to 
the theatre; after the theatre an evening 
at their favorite night club, hotel or tav- 
ern, and a ride back home. On the bottom 
of each ad is space for the sponsor's name. 
The cost of this promotion is divided be- 
tween the sponsors and the theatre, each 
sponsor paying an equal share toward en- 
tertaining the winners. 

In connection with the campaign, the 
Schine statement had this to say as to the 
over-all objectives: 

"There has been a lot of discussion by 
exhibitors and distributors throughout the 
country regarding patrons who are staying 
away from theatres. This goes for television 
and non-television areas; so rather than sit 
back and bemoan the fact, the Schine Cir- 
cuit has taken the initiative and is doing 
something about it; something concrete; 
something that will sway the minds of the 
stay-at-homes and bring them out, not only 
to the theatres, but to restaurants, taverns, 
etc., by taxicabs or buses, and change the 
over-all picture by getting them out of the 
house.” 








When YOU can 
RELAX in COMFORT 


ATYOUR op 

FAVORITE gi ’\ < /sai0 

ne 
Ss 


DID YOU EVER CONSIDER THE COST OF ENTERTAINING AT HOME? 
THE SANDWICHES ... REFRESHMENTS AND THE FUSS OF CLEANING 
UP AFTER THE GUESTS HAVE DEPARTED? THINK IT OVER! 








YOU MAY WIN! 
YOU be the 


ENJOY YOURSELF. CALL A 
Vv 














Why wait for COLOR! ) 
< {52 THE MOVIES 
HAVE IT! 


Whether it be photographed 
indoors or the Great-Out-of- 
Doors...your favorite theatre 
hes it NOW in all it’s 
COLORFUL 
SPECTACULAR 
BRILLIANCE! 


50 WHY NOT. 

COME OUT OF THE HOUSE 

BE HAPPY — ENJOY YOURSELF 
TAKE ADVANTAGE OF THIS 
WONDERFUL FAMILY ENJOY 
MENT — TONIGHT 

TAKE A CAB — DINE OUT — 
THEN SEE A GOOD MOVIE 
MAKE IT A PERFECT DAY! 


Remember! 
No extre godgets to buy 
YOU get the FINEST IN 
COLOK ot One Admission 
Price! 
PLUS 
© COMFORT IN ROOMY SEATS || 
* AIR CONDITIONING 
* SPACIOUS REST ROOMS 
© DIVERSIFIED PROGRAMS 


— YOU MAY WIN! 


At Your Faronte 
MOVIE THEATRE! 





SPONSORED BY 








SPONSORED BY 




















SS 
**HOME-I-TIS". . . « chronic condition of discontent ond boredom 
caused by habitually stoying at home. 





( 18106 BLUE PRINT OF YOUR OMY? 
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1} 
WF IT 1S, IT'S TIME TO MAKE OTHER | 
ee PLANS — 


TIME TO AVOID *"HOME-I-Tis” 
TIME TO TAKE A VACATION FROM BOREDOM... HOW? 
Come out of the house Retom your Vi 
et 


the Zest for lite Enjoy yqurselt people, cultivate new 
Get ecquemmted with the other folks om your community 


Be hoppy 


CALLA CAB. DINEOUT GOTO THE MOVIES AND AFTER THE SHOW 
ENJOY YOURSELF AT YOUR FAVORITE NIGHT CLUB, TAVERN OR 


MAKE THI8 YOUR HABIT FOR HAPPY LIVING { 


*“HOME-I-TIS*... YOU MAY 














SPONSORED BY 











ARE YOU SUFFERING from 
““HOMELTIS”? 
Are You a 

Slave to 
_ Your Home? 


WASHED DISHES 3 TIMES TODAY? 
COOKED 3 MEALS TODAY? 
ead 








” 
> 











ARE YOU GOING AROUND IN CIRCLES... 
FROM HOME TO WORK TO HOME? 
TIRESOME, ISN'T IT?...HERE’S THE ESCAPE!!! 

Be hoppy your Vitality ond 


Retoin 
ite... Enjoy yourselt .. . Meet . cultivete new 
Get acquointed with the other folks in your community 


ee 
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StarBuilding 
Plan Urged 
By Arthur 


An all-industry effort at building new 
personalities into stars has been suggested 
by Harry C. Arthur, Jr., president of the 
Fanchon & Marco circuit, St. Louis, as one 
of the methods of curing box office woes. 

In a letter to Gus Metzger of the Southern 
California Theatre Owners Association, Mr. 
Arthur suggested that exhibitors might do 
well to study the question of lowering ad- 
mission prices, then added: 

“It takes more than an obvious pitch that 
‘Movies are Better Than Ever’ to convince 
the public that it is so. What it takes is for 
producers to actually make movies better 
entertainment, i.e., diversion of the type 
movie fans want to see, and will pay to see. 
What it takes, too, is for producers to help 
us build new fans by building new stars.” 

Mr. Arthur said that in order to make 
the new stars into popular box office per- 
sonalities it was necessary to present them 
often and until such time that the public it- 
self feels it has discovered them. The trouble 
with producers, he said, was that they are 
“prone to find a new personality, give him 
or her a national publicity buildup, intro- 
duce her with fanfare and hoopla, only to 
hide him or her again for six months or a 
year before a new picture comes out show- 
ing the new ‘find’ again.” 

In connection with the need for new stars, 
Mr. Arthur suggested a contest along the 
following lines: 

“There are plenty of new and exciting per- 
sonalities—star material if ever I saw any— 
right here in Hollywood. But it takes per- 
severance—and repetition—to make them in- 
to box office names. And there is no dearth 
of real talent in the hinterlands, if only we 
care to go out and find it. Exhibitors know 
real talent when they see it. Why not en- 
list them—and perhaps through COMPO— 
to wage a national talent quest through the 
sixteen-odd thousand theatres of America 
to find and bring to Hollywood fresh new 
talent that can be transformed into stars? 
Why not send around to our key cities— 
one after another—groups of name-players 
or near-name players—to help find them and 
bring them back, meanwhile providing with 
their very presence in these cities, box 
office appeal that will ring up old-fashioned 
grosses? Exhibitors will gladly pay for box 
office—and they'll defray a good portion of 
the expenses involved.” 


Paramount Sales Heads 
Meet in New York 


Paramount division sales managers were 
to meet in New York April 7 and 8, A. W. 
Schwalberg, president of Paramount Film 
Distributing Corp., announced this week. 
The primary purpose of the meeting. is to 
arrange the agenda of the forthcoming na- 
tional sales convention. In addition to home 
office executives, the following division man- 
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“STAR DISCOVERY” CONTEST 
WARNER BUSINESS BOOSTER 


The theatre box office is designed to be 
the prinicpal winner in a Hollywood “Star 
Discovery” Contest announced by Warner 
Brothers this week. It will be inaugurated 
in Pittsburgh April 28. 

The Warner Theatres zone in Pittsburgh 
will be the experimental ground for the 
region-wide contest which is to be conducted 
on the stages of 35 Warner theatres in 
western Pennsylvania and West Virginia, 
the test area. Independents have been in- 
vited to participate. 

The full strength of the Warner distribu- 
tion and theatre forces under the leader- 
ship of Ben Kalmenson, general sales mana- 
ger, and Harry M. Kalmine, president of 
Warner Brothers Theatres, will be used. 

Co-sponsored in Pittsburgh by Hamburg 
Bros., distributors of RCA Victor home en- 
tertainment products, the contest will offer 
top prizes of two six-month contracts at 
the Warner Studios plus a contract to make 
two records for RCA Victor to the best 


vocalist selected in the scheduled elimina- 
tion contest. 

The contest will be extensively publicized 
with special trailers produced at the Warner 
studios. 

A series of five weeks of individual thea- 
tre eliminations and semi-finals in the con- 
test will be held in most of the company’s 
theatres in the territory beginning April 28. 
The Pittsburgh zone will be divided into 
four districts, with the winners of the semi- 
finals to travel to the four regional final con- 
tests to be held in Erie, Pa.; Greensburg, 
Pa.; Clarksburg, W. Va., and Pittsburgh. 
Later they will compete in the grand final 
on the stage of the Stanley theatre, Pitts- 
burgh. The latter event is scheduled for the 
latter part of June. 

Judges for the grand final will be Harry 
Mayer of the Warner talent department, 
and representatives of Carnegie Tech Drama 
Department, the Pittsburgh Playhouse and 
RCA Victor officials. 





agers attended: M. R. Clark, south central 
division manager; J. J. Donohue, central; 
Howard Minsky, mideastern; Hugh Owen, 
eastern and southern; G. A. Smith, west- 
ern, and Gordon Lightstone, 
charge of Canada. 


who is in 


Same Films, Same Time for 
Drive-in and ''A'' House 


The Drive-in theatre, operated by Herbert 
Ochs in a Cleveland suburb, and the Gar- 
den theatre, conventional Class A house in 
downtown Cleveland, owned by George De- 
lis, last week agreed to play Universal-In- 
ternational pictures first run day-and-date 
this season. As announced by Mr. Ochs, 
the agreement calls for the Garden to charge 
45 cents admission, while the Drive-in’s ad- 
mission price for the same picture will be 
60 cents. According to Mr. Ochs, the 
Drive-in’s admission will be higher because 
of these advantages: free admission to chil- 
dren, no parking costs and the convenience 
of informal dress. 





THEATRES, STATION 
AID EACH OTHER 

A_ tieup between radio station 
WJJD in Chicago and 50 members 
of the Allied Theatres of Illinois—to 
promote business in the independent 
houses—has been arranged for the 
summer. In return for spot announce- 
ments by the station of film attrac- 
tions at the theatres, trailers plug- 
ging the baseball broadcasts of the 
White Sox will be shown. The Jack 
Fisher Agency in Chicago negotiated 
the deal. 








In Mutual 
Promotion 


SAN FRANCISCO: Northern California 
theatre men are working harmoniously to- 
gether in an effort to keep the lines forming 
at their box offices. Latest group to tie in 
on mutual promotion were four leaders in 
the area including: Irving Levin, divisional 
director of San Francisco Theatres, Inc.; 
Graham Kislingbury, district manager, 
North Coast Theatres; Jack Allen, Stage 
Door theatre manager and Charles Pincus, 
East Bay district manager for Blumenfeld 
Theatres in Oakland. 

Utilizing a unique approach in advertis- 
ing the length of the run for “Trio” at his 
Vogue theatre, Mr. Levin placed a special 
display ad in the four local dailies which 
tied in two other long engagements cur- 
rently showing (Mr. Allen’s “Cyrano de 
Bergerac” and Mr. Kislingbury’s “Born 
Yesterday.”) Mr. Levin displayed the names 
of the competitive theatres and their pic- 
tures in his ad which read “ “Trio’—the 
longest running motion picture in town is 
leaving soon and salutes the other ‘senior 
residents’.” Mr. Levin felt “that a little 
mutual help among all theatres might be a 
part of the method to convince the public 
that there is a wide range in the choice of 
good things to see on the screen.” 

In a move considered the “smartest buy 
of the year” Mr. Kislingbury and Mr. 
Pincus forgot their rivalry, since they are 
on opposite sides of the Bay and both play 
ing “Born Yesterday,” and arranged for the 
two leading local radio stations to cut in 
with a plug mentioning “Born Yesterday” 
and their house as the award was made. 





COMPO 


MAJOR 


TOPIC OF TOA 


Board Meets in Capital to 
Weigh COMPO Position, 
Discuss Arbitration 


by J. A. OTTEN 
WASHINGTON 


Theatre Owners of 
Hotel 
scribed as one of the most important execu 
tive sessions in the history of the 
tion. Between 50 and 75 key TOA personnel 
and delegates from affiliated units were in at 


The top echelons of the 
America met at the May 
here for been de 


flower what has 


organiza- 


tendance at the board meeting, which began 


Wednesday 


Friday 


and was scheduled to conclude 


May Finance Product 


Setting the tone and determination of 
attending Gael Sullivan, TOA 
executive director, who said in a speech pre- 


those was 
pared for delivery at the meeting that unless 
product 
aid and finance independent production. 

Mr. Sullivan's candid and 
caustic, and contained some of the bitterest 


improved, his organization would 


address was 


criticism of producers and distributors ever 


to come from an TOA official 


Said he 


important 


“If distribution remains complacent and 
content with existing markets for their cur- 
tailed product the need 
pictures 


and does not meet 


new faces and new 


TOA 
others in doing everything possible to en- 


for more 


stories, exhibitors in will join with 


courage independent production, even to the 


point of underwriting the financing of th: 
independent producer.” 
Mr. Sullivan added 


members actively 


that POA 
participating in 


already 
were 
financing production and pointed to the now 
National Film 
Co., explaining its demise “maybe the 
right, the 
Anyhow, the situation 


defunct Exhibitors Finance: 
with 
wasn't wasn't 


something 


time promotion 
good, or 
can change.” 

At the 


board devoted most of 


session Wednesday, the 
its time to exhibitor 


opening 


complaints regarding the prevalence of vio 
lations of the construction 
order and the difficulty of taking 
It was decided 


government’s 
control 
action against the violators 
nt a special committee to draw up a 
the situation and it appeared 
that TOA matter 


Congress in one way or another 
Will Meet in New York 


ilso overwhelmingly 


to appo! 
plan to handle 
would bring the 


before 


approved 
osal to hold a convention at the Hotel 

York September 23-27. S. H 
the convention 


The board 


chairman of 


highlights « included 


f the Treasury's policy of levving 
] 


20 per cent tax on reduced student 


admissions ; a recommendation from Morris 
Loewenstein that exhibitors keep pressuring 
state legislatures to head off local admission 
taxes; a warning from A. Julian Brylawski, 
POA,s legal representative in Washington, 
that 
inission tax boost now, it might be increased 


while there was no chance for an ad 


in the event of all-out war. 

Michael DiSalle, the government’s price 
working of the 
and 


administrator explained the 


government’s price control system, 
Senator Estes Kefauver expressed to the 
board his appreciation of the newsreel and 
theatre television coverage of his Crime In 


vestigating Committee hearings. 
Order Is Seen Violated 


Mr. Wolfson stressed that there were too 
many violations of the construction control 
order and he complained that the National 
Production Authority had adopted a policy 
of secrecy which does not permit exhibitors 
to examine applications on file for theatre 
building. “If we are going to have an order, 
it should be obeyed and should work equit- 
ably for everyone,” he declared. 

Arbitration, and the thorny organizational 
affecting the Council of Motion 
Picture Organizations, were the issues up 
permost in the minds of the delegates as 
they started to filter into Washington earlier 
in the week. Ned E. Depinet, RKO Radio 
president and president of COMPO, con- 
sidered the matter of sufficient importance t 


question 


the organization, to attend in an effort to per- 
suade TOA to back COMPO all the way 

Mr. Sullivan said he was much more op- 
timistic of the COMPO matter being set- 
tled, than he was a couple of weeks ago, 
when it appeared that the TOA affiliates 
who would not support COMPO had just 
about made up their minds conclusively on 
the matter 


Arbitration Discussed 


On the question of an all-industry arbitra 
tion system, which TOA has been proposing 
for a long time, there appeared to be a 
stronger basis of discussion than there has 
been heretofore in view of the conciliatory 
stand taken by Allied 
which has consistently opposed such a plan 
Recently, Abram F. Myers, Allied general 
counsel, met with distributors in New York 
for exploratory discussions on Allied’s join 


States Association 


ing an arbitration plan 
Other important matters on the TOA 
agenda were trade practices, taxes, theatre 


television, 16mm Govern- 
ment’s 


strictions, competitive bidding, drive-in ad- 


competition, the 


theatre construction and repair re- 
missions, the effects of pre-releases of films 
to the armed 
annual TOA “virtually certain” 
to take place in New York this fall, and a 
even flow of top-grade product 


Wolfson, 


services, print shortages, the 


convention 


more 


Mitchell board chairman, was 


Other 
officers in attendance were : Samuel Pinanski, 
Sherrill and Myron 
Blank, vice-presidents; J. J, O'Leary, treas- 
urer; Russell Hardwick, secretary ; 
H. Goldenson and Nat Williams, 


men of the finance committee, and Herman 


scheduled to preside at the meeting 


president ; Corwin 
Leonard 


co-chair 


M. Levy, general counsel. 


\lso expected to be on hand were: Mack 
Jackson, Alabama Theatres Association; Sam 
B. Kirby, Independent Theatre Owners of Ar- 
kansas; William Ruffin, Jr., Motion Picture 
Theatre Owners of Arkansas, Mississippi and 
Tennessee; Roy Cooper, California Theatres 
and Affiliated Industries; Charles R. Gilmour, 
Colorado Association of Theatre Owners; Al 
bert M. Pickus, Motion Picture Theatre Own 
ers of Connecticut; Sidney Lust, Motion 
Picture Theatre Owners of Metropolitan Wash- 
ington, D. C.; E. D. Martin, Motion Picture 
Theatre Owners and Operators of Georgia: 
George Kerasotes, United Theatre Owners of 
Illinois; Charles Skouras, Southern California 
Theatre Owners Association; Dale Danielson 
and C. E. Cook, Kansas-Missouri Theatre As 
sociation ; Guthrie F. Crowe, Kentucky's Asso 
ciation of Theatre Owners, and Tom Edwards, 
MPTO of St. Louis, Eastern Missouri and 
Southern Illinois. 

Howard Kennedy and Robert R. Livingston, 
Nebraska Theatres Association; Walter Reade, 
Jr., New Jersey Chapter of TOA; E. R. Hard- 
wick and Marlin Butler, New Mexico The- 
atre Association; Harry Lamont, Theatre Own 
Albany, N Exchange Area; Mer- 
Kyser, Motion Picture Theatre Own 
ers of New York State; Ben L. Strozier and 
H: F. Kincey, Theatre Owners of North and 
South Carolina, and Morris Loewenstein, The 
atre Owners of Oklahoma 

Lewen Pizor, United MPTO of Eastern 
Pennsylvania, Southern New Jersey and Dela- 
ware; Edward M. Fay, Theatre Owners of 
Rhode Island; Walter L. Morris, Tennessee 
Theatre Owners Association; Henry Reeve, 
Texas Theatre Owners Association; Morton G 
Thalhimer, Virginia Motion Picture Theatre 
Association; B. H. Palmer and Mrs. Elizabeth 
M. Pugh, Motion Picture Theatre Owners of 
West Virginia, and M. S. Mullin, New Eng 
land Theatres. 


ers of 


ritt A 


Court Allows References 


To Paramount Decree 

WASHINGTON: District Court Judge W 
\. Tamm this week rejected a distributor 
motion to strike from the record of a private 
anti-trust suit all Para 
mount case and decree 
suit by Leonard Lea, Danville, Va., exhibi- 
tor. The distributors said the Paramount 
case references were “scandalous and irrele 
The motion attracted wide interest it 


references to the 
The case involves a 


vant.” 
industry legal circles 


United Jewish Appeal to 
Hold "Father-Son" Lunch 


The 
Jewish Appeal will hold a “father and son” 


amusement division of the United 


York, 


Overseas 


Astor, New 


campaign for 


luncheon at the Hotel 
May 3 to shift its 
Jewish aid into high gear, Sam Rosen, Fa 
Theatres, and Abraham 
UJA division chairmen, 
Past 
chairmen of the amusement division will be 
at the luncheon. They 
are Barney Balaban, Jack Cohn, Matthew 
M. Fox, S. H. Fabian, Billy Rose, Mr 
Rosen, Mr. Schneider, Fred J. Schwartz and 


Albert Warner 


bian Schneider, 
Columbia Pictures, 
week and 


announced last present 


the guests of honor 
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BY POPULAR 
DEMAND..! 


coor By TECHNICOLOR 


DINAH SHORE « DANA ANDREWS 
CONSTANCE DOWLING and the GOLDWYN GIRLS 


of Directed by Elliot Nugent 
"= Associate Producer Don Hartman 

Original Screen Piay by Don Hartman, 
Allen Boretz and Robert Pirosh 


BOB DOROTHY 


HOPE *LAMOUR « 
THEY GOT “xa 


Pa 
> 


— 
Directed by DAVID BUTLER 


Screen Play by Harry Kurnitz 


— 
° ce ay fi 


(These pictures — ~— ~ os WW 
available individually et 


or as a combination) Re-released thru RKO RADIO PICTURES, inc. 





KEFAUVER-OR A 
STAR IS BORN 


Fox Crime Probe Feature 
Reported Big Success; 
Bookings Still Come in 
The Kefauver Crime 

minute newsreel feature, produced by Movie 


tone and distributed by Twentieth Century 
Fox, is a smash success, according to Peter 


Investigation 52- 


Levathes, short subject sales manager, who 
said this week that the returns “the 
finest we’ve ever had on a picture of this 
type.” 

Mr. Levathes, 
that has been described as < 
tion, made no pretense of 
thusiasm and in fact added the 
that television stations and a Chi- 
cago agency had approached 
20th-Fox with offers for permission to tele 
cast the picture. “The paradox is self-evi- 
dent,” said Mr 


500 Prints Circulated 


appeared no doubt that the Ke- 
selection of 


were 


in talking about the film 
a “freak” attrac- 
hiding his en- 
ironic touch 
several 
advertising 


Levathes. 


There 
fauver film—which is a 
fully edited newsreel shots showing the Sen- 
ate Crime Investigating Committee in action 
during the New York and Washington 
hearings—has taken the exhibition end of 
the industry by storm. By midweek, the 
bookings had apparently reached the satura 
tion point with more than 500 prints in cit 
culation in all parts of the country. How 
many theatres eventually will have played 
the picture is impossible to say at the mo- 
ment, Mr. Levathes said, since “we are still 
in the process of booking and shipping.’ 


care 


The booking, incidentally, is being han 
dled at the local exchange level 
another reason final figures are still a mat- 
ter of Exhibitors, 
have not been lax in taking advantage of 
this very “hot” film. They have run spe 
cial newspaper ads, and set up elaborate 
lobby displays with still pictures and clip 
In some 
where there 


which is 


conjecture meanwhile, 


pings from the local newspapers 
cities—such as Denver 
television—the matter became a civic event 


is no 


with the mayor, police chief and other civic 
officials recruited to assist in special events 
in connection with the showing. In Los 
Angeles, the Fox West Coast circuit ar 
ranged a special screening attended by civic 
officials 


Report Some “Bicycling” 

Such is the demand that some of the prints 
are being “bicycled” among various houses 
in a neighborhood. The picture is being 
sold on flat rental terms at a price some- 
what higher because of the demand. If the 
film holds a second week, the rental price 
“It must be remembered that the 
value of this film is based on age,” said Mr. 


is lowered 


Levathes 
Meanwhile, in Washington, the matter of 


24 


televising the hearing was still subject to 
intensive study and discussion with Sen. 
Harry P. Cain saying he would ask the 
Senate to reconsider contempt proceedings 
against two witnesses who refused to testify. 
They were “quite within their rights,” Sen. 
Cain said. 


B'nai B'rith Celebration 
Attended by Tony Martin 


Tony Martin was the guest of honor at 
the annual Presidents’ Night of the New 
York Cinema Lodge of B’nai B'rith held at 
the Hotel Astor April 3. President Albert 
A. Senft presided. B’nai B'rith citations 
were presented to the following lodge mem 
Leo Jaffe, Henry Randel, Myron 
Sattler, Richard Malkin, Milton Livingston, 
Jack Weissman and Robert K. Shapiro. 
Past presidents of the group in attendance 
were: Alfred W. Schwalberg, Arthur Israel, 
Jr., Irving Greenfield, Adolph Schimel, Jack 
H. Levin, Robert M. Weitman, S. Arthur 
Glixon and Saul E. Rogers. 


bers: 


Two Films Announced 


By David E. Rose 


Upon his return to England from America 
last week, David E. Rose, chairman and 
managing director of Coronado Productions, 
Ltd., announced two pictures would go into 
production in the summer. The first will 
be “Saturday Island,” with Linda Darnell 
Plans are being laid to film this picture in 
the Bahamas. Stuart Haisler will direct 
Mr. Rose’s second picture, as yet untitled, 
will Milland. 


star Ray 


Arbuckle Reissues Set 
Producer Gordon Hollingshead is current 
ly reediting three silent films starring the 


late Fatty Arbuckle and three Larry Semon 
comedies for reissue by Warner Bros. Nar 
ration, sound effects and a musical score are 
being added to the shorts, which include Ar 
buckle’s “To Not to Bee.” 


Bee or 





BEATS THE STORK 


Harry Lankhorst, ]r., owner of the 
Sioux and Comet theatres, Hawarden, 
la., grabbed the local headlines last 
week with a hair-raising rescue that 
would do credit to Hollywood. When 
snow plows got stuck outside Hawar- 
den trying to reach an expectant 
mother whose automobile was snow- 
bound, Mr. Lankhorst rolled out bis 
four-wheel-drive jeep. Avoiding the 
largest drifts by taking to the fields, 
made the rescue. Mr. Lankhorst arrived 
at the hospital with only two minutes 
to spare. Mother and baby doing fine. 





** Incentive 
Selling °° Is 
Myers’ Plea 


WASHINGTON: Allied States 
tion’s general counsel, Abram F. Myers, said 
this week that distributors are going to have 
to change over from “penalty selling” to 
“incentive selling” if the industry is to sur- 
mount the challenges ahead from television 
and various other competing entertainment 


Associa- 


media. 

Mr. Myers characterized the working out 
of such an “incentive” system as “one of 
the biggest jobs we have to face.” 

“In my judgment,” he declared, “there’s 
going a complete reform in 
licensing practices. There's no real 
innovation in film selling in the last 40 years 
some refinements like the sliding 
scale. The whole theory is wrong—it’s pen- 
alty selling. If an exhibitor spends his time 
and money selling a picture, his rental in- 
creases. Top distributors have accused ex- 
hibitors of laying down on the job. Why 
shouldn’t they? A television salesman 
makes more money the more television sets 
he sells. An salesman makes more 
when he sells The television 
manufacturer doesn’t say that you'll get a 
50 per cent commission if you sell 25 sets 
but only a 25 per cent you 
sell 50 sets.” 

The Allied official said that present dis- 
tributor practices also deter exhibitors from 
renovating and their theatres. 
“An exhibitor spends $10,000 remodeling his 
theatre, and the next time he goes to buy a 
film he has to a much higher rental. 
This is all wrong. We need some method 
of incentive selling, so that the exhibitor 
will make more money when he keeps his 
theatre modern and aggressively merchan- 


to have to be 
been 


—just 


auto 


more Cars. 


commission if 


remodeling 


pay 


dises his product.” 

Another major job ahead of the industry, 
according to Mr. Myers, is to set up some 
public relations organization—“not to an- 
swer criticism or to press for legislation but 
to put on a campaign to revive interest in 
motion pictures and stimulate attendance.” 
Mr. Myers said this was the réason Allied 
is suporting the Council of Motion Picture 
Organizations. “I fear COMPO is in a sad 
he declared, “but even if that 
The 


state now,” 
fails, something must take its place 
public relations job much be done.” 


Theatre Bingo Banned 
In Greater Cleveland 


Cleveland exhibitors last week eliminated 
Bingo and all similar games in their theatres 
after an order from Lee C. Howley, City 
Director. Mr. Howley ruled these 
games are just as illegal as licensed com- 
mercial Bingo which the Ohio Supreme 
Court recently outlawed. Ernest Schwartz, 
president of the Cleveland Motion Picture 
Exhibitors Association, notified all theatre 
owners to conform with the ruling and end 
the games immediately. 


Law 
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May Use TV 
For Resumed 
Ked Hearing 


WASHINGTON: The House Un-Ameri- 
can Activities Committee reportedly is con- 
sidering allowing television to cover its Hol- 
lywood hearings, which are scheduled to get 
under way here next week. 

The group's one-day session March 22 
was held in the committee’s small meeting 
room and newsreel and television cameras 
were barred. 

The committee now is planning to move 
the hearings to the large caucus room in 
the House Office Building. If and when 
that move is finally decided, television and 
newsreel cameras probably will be permitted. 

Meanwhile it appeared that admission by 
film industry workers that they have had 
past Communist affiliations would have a 
serious effect on their careers, even though 
they may be cooperating with the committee. 

After Larry Parks, actor, had testified re- 
cently, several committee members praised 
his cooperation and it was expected that this 
might make it easier for the actor to con- 
tinue his film career. 

Representative Welde, who had spoken in 
favor of Mr. Parks, said his mail had been 
almost unanimously critical and that he 
would seek to recall the actor when the hear- 
ings resume next week. 

In Washington Tuesday, the committee 
issued a list of 245 individuals who had 
allegedly been affiliated with from five to 
10 “Communist-front organizations.” The 
list included the names of Jose Ferrer and 
Judy Holliday, this year’s Academy Award 
winners. 


N. Y. University to Honor 
Charles C. Moskowitz 


Charles C. Moskowitz, vice-president and 
treasurer of Loew’s, Inc., will be honored by 
the Alumni Association of the New York Uni- 
versity School of Commerce, Accounts and 
Finance at the association’s annual dinner in 
the Hotel Roosevelt, New York, April 10. A 
member of the class of 1914, Mr. Mos- 
kowitz will receive the school’s Madden 
Memorial Award for outstanding achieve- 
ment in professional life, “reflecting both 
credit and honor on N. Y. U.” 


Wallis Completes Two, 
Plans Four Others 


The completion of two pictures by Hal 
Wallis Productions, the projected release 
of two more Wallis films and planned pro- 
duction of two more in the autumn was re- 
ported this week by Joseph H. Hazen, pres- 
ident of the company. All Wallis produc- 
tions are released through Paramount. Mr. 
Hazen said immediate plans do not call for 
any pictures abroad. The films just com- 
pleted are “The Stooge,” starring Dean 
Martin and Jerry Lewis, and “Peking Ex- 
press,” starring Joseph Cotten and Corrine 
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Box Office 


Champions 


For March, 1931 


The Box Office Champions are selected on the basis of their gross revenue at key city 


theatres throughout the country. 


BORN YESTERDAY 
(Columbia) 


Produced by S. Sylvan Simon. Directed 
by George Cukor. Written by Albert 
Mannheimer. Cast: Judy Holliday, William 
Holden, Broderick Crawford, Howard St. 
John, Frank Otto, Larry Oliver, Barbara 
Brown, Grandon Rhodes, Claire Carleton. 
(Champion for the third month.) 


CALL ME MISTER 
(Twentieth Century-Fox) 


Produced by Fred Kohimar. Directed by 
Lloyd Bacon. Written by Albert E. Lewin 
and Burt Styler. In Toikelashe, Cast: 
Betty Grable, Dan Dailey, Danny Thomas, 
Benay Venuta, Dale Robertson, Richard 
Boone, Jeffrey Hunter, Frank Fontaine, 
Harry Von Zell, Dave Willock, Robert Ellis, 
Jerry Paris, Dunhill Dance Team. 


LULLABY OF BROADWAY 
(Warner Bros.) 

Produced by William Jacobs. Directed 
by David Butler. Written by Earl Baldwin. 
In Technicolor. Cast: Doris Day, Gene 
Nelson, S. Z. Sakall, Billy De Wolfe, Gladys 
George, Florence Bates, Anne Triola, Han- 
ley Stafford. 


PAYMENT ON DEMAND 
(RKO-Skirball-Manning ) 


Produced by Jack H. Skirball. Directed 
by Curtis Bernhardt. Written by Bruce 
Manning and Curtis Bernhardt. Cast: Bette 
Davis, Barry Sullivan, Jane Cowl, Kent Tay- 
lor, Betty Lynn, John Sutton, Frances Dee, 
Peggy Castle, Otto Kruger, Walter Sande, 
Brett King, Richard Anderson, Katherine 
Emery, Lisa Golm. 


THREE GUYS NAMED MIKE 
(Metro-Goldwyn-Mayer ) 

Produced by Armand Deutsch. Directed 
by Charles Walters. Written by Sidney 
Sheldon from a story by Ruth Brooks 
Flippen. Cast: Jane Wyman, Van Johnson, 
Howard Keel, Barry Sullivan, Phyllis Kirk, 
Anne Sargent, Jeff Donnell. 


VENGEANCE VALLEY 
(Metro-Goldwyn-Mayer ) 


Produced by Nicholas Nayfack. Directed 
by Richard Thorpe. Written by Irving 
Ravetch from a serial by Luke Short. In 
Technicolor. Cast: Burt Lancaster, Robert 
Walker, Joanne Dru, Sally Forrest, John 
Ireland, Carleton Carpenter, Ray Collins, 
Ted de Corsia, Hugh O'Brian. 





Calvet. Previously completed and due for 
release are “Quantrill’s Raiders” and 
“That’s My Boy.” Going before the cameras 
in the fall are “Come Back, Little Sheba” 
and another picture starring Martin and 
Lewis. 


lowa Legislature Approves 
Building Code Measure 


The Iowa House of Representatives has 
approved a bill which calls for the setting up 
of a code to govern construction of theatres 
and other public buildings. The code would 
be administered by a seven-member council 
who would have jurisdiction over all future 
dwellings and farm buildings. The measure, 
which is aimed at including in all construc- 
tion a maximum of safety devices, would 
apply to present buildings when, for exam- 
ple, occupancy changed from a store to a 
hall or theatre. 


Premiere Set for “Bulls” 

“The Brave Bulls,” Columbia’s Robert 
Rossen production, will have its world pre- 
miere at the Rivoli theatre, New York. Co- 
lumbia announced the tentative date of the 
opening as April 17. “The Brave Bulls” 
stars Mel Ferrer and Miroslava, a Mexican 
actress. 


Fox Offers 6 
For April 


Twentieth Century-Fox will release six 
major films during April, the largest number 
ever to go out to theatres during a single 
month, it was announced last week by A. W. 
Smith, Jr., vice-president and general sales 
manager. 

Response to exhibitors’ demands for top 
product during the important spring season 
influenced the company to release the im- 
portant lineup, he said. 

Pictures included are “I Can Get It for 
You Wholesale,” “Fourteen Hours,” “Half 
Angel,” in Technicolor ; “You're in the Navy 
Now”; the full-length feature on the Ke- 
fauver Crime Investigation and “Of Men 
and Music.” 

“You're in the Navy Now” will get spe- 
cial campaigns and handling under its new 
title. It was once called “U. S. S. Tea- 
kettle.” An unusual national campaign also 
will back “Half Angel” and the release of 
the “Of Men and Music” film. 

The Kefauver film was launched last week 
with 500 prints in circulation over the na- 
tion. 
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$908,760 Suit Filed 
By California Owner 


owner otf the 


James, Jeaumont the 
week filed a suit 


S908 ,.760 


Cal., last 
seeking 


distributors, 


against 


Fox West ¢ 


court 


ldesks! of the 


industry ae 


and Principal Theatres, former partner of 
Fox West Coast. Mr. James charged that 
his theatre, since its opening in 1940, has 
been compelled to play pictures of long-de- 
subsequent runs after they have been 
Principal 


layec 
cleared through houses owned by 
Fox West Coast in 
nadino, Redlands 


Weller ts 


San Bet 
Fred A 


James in the 


and nearby 


and Banning 


representing Mr 


Milwaukee Trust Suit 

Settled Out of Court 
The Menasha Theatre Realty 

tour-year-old $600,000 anti-trust 


14 distributors and producers was settled out 


Company's 
suit against 


f court in Milwaukee tor $75,000 last week 


The suit had charged the defendants 

nspired to restrain the business of the Brit 
diserin business 
the 
realty company was liquidated and attorney 
Ruth 


theatre through inatory 


During negotiations, the 


ractices 


Hatwing and his wife were 
is plaintiffs, alleged that through 
conspiracy the defendants had kept first run 
the Brin Valley 


to the Brin interests was part of the 


Harvey 
replaced 


ictures fron Sale ot the 


theatre 
settlement 


Einfeld Pays Goodwill 
Visit to South America 


Charles Einfeld, Twentieth Century-Fox 
vice-president, left New York this week ¢ 
1 goodwill tour of South America to spread 
the word that “Movies Are Better Than 
Ever.” Mr. Einfeld with Latin 


governmental and 


will meet 
\merican industry lead 
showman 
ship techniques in the southern area. Mur 
sident of 20th Century 
atte 


ers on plans for introducing new 


ray Silverstone, pre 


Fox International, requested the tour 


numerous South American exhibitor organi 


zations asked for first-hand information on 


United States showmanship methods 


“Pace- Makers” of this 


The Herald is “part of the picture” 


J. C. Hunter, right, general manager, Tulsa Downtown Theatres, Tulsa, Okla., 


assistant, Ralph Drewry. 


26 


NPA to Hear 
Construction 
Ban Protest 


The National Production Authority has 
agreed to a meeting with the motion picture 
committee to consider 
the restrictions of M-4 on theatre 
\ petition for such a hearing, 

Robert Hoff of the Ballan 


Company, Omaha, signed also by 


equipment advisory 
order 
construction 

pr pared by J 
tyne and 
committee, Was 
Hoft from G. 


NPA adv 1sory 


10 others of the 18-member 
in a telegram to Mr 
selsly, director of the 

‘offic 
meeting which will be held in Wash 
\pril 25 was called Wednesday by 
Nathan D. Golden, film chief of the NPA 
It will consider possible changes and inter- 
government’s construction 
control “proposed NPA 
limitation order on equipment production.” 
Phe industry 
equipment conimittec 
the 
struction, and on remodeling costing more 


1 
pretations of the 
order and also a 
submitted by the 
is concerned with ap 
theatre 


] 
agenda 


plication « ban on new con 
than $5,000, with exceptions only in “hard 
ship” cases Phe petition pointed out: 

“It has been reported that applications for 
permits for alterations, additions, improve- 
ments and modernizations in excess of $5, 
OOO have been the fact that 


such applications may be made and would 


ipproved, but 


be considered on the individual merits of 
the particular case has not been sufficiently 
publicized, at the extent that 
ordinary new building hardship cases have 
Also sought is clarification of the terms 
construction” and “construction costs” in 
order M-4. 

“Many the 
have felt they might open an indoor thea 
drive-in theatre at a 
$5,000 limitation if they knew defi 


least not to 


people,’ petition explained, 


or a cost of less 
than the 
nitely what items fell within the term ‘con- 


struction.” In the case of an indoor theatre 
might be converted 
the 
construction 


out 


an abandoned building 
theatre in small 
items that were definitely not 

1 } 


could be identified. In the case of an 


into a very towns if 


door theatre 1e walk-in type or a drive 


in theatre, a clear definition of what con 

stituted 
desirable.” 

Besides Mr. Hoff the petition was signed 

B. Tompkins 

Leonard Satz, Raytone Screen 

J. Vallen, Vallen, Inc., F. J 

Wenzel Projector Corp.; H. B 

, Golde Manufacturing Co.; J. K. EI 

derkin, Forest Manufacturing Co.; H. B. 

Heacock, RCA R. O. Walker, Walker 

Corp. ; Neu, Neumade 

Corp Fred Matthews, Motio 


‘construction’ would be equally 


International Projec 


American Oscar 
Products 


graph, Inc 


Kills Drive-In Bill 

The Massachusetts last 
jected a bill which would have prevented 
theatre 
a church, school or hospital. 


Senate week re 


construction drive-in within 


2,000 feet of 


of a 
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Great Trade Reviews! Mm An Academy-Award A Smashing Action, 
finial insti, cat Picture (cesi.) Team! Suspense Story! 
home story!" —run DAILY JOHN IRELAND 

| MERCEDES McCAMBRIDGE 


“Noteworthy, brilliant 


achievement!” 
—HOLLYWOOD REPORTER 


“Brilliant!” —pany variety 


“Gripping, excellent, 
exciting. Exceptional 


prospects!” 
—SHOWMEN’S TRADE REVIEW 


a“ 
Tense... 
° “a JOSEPH JUSTMAN presents 
very ca pable job! JOHN IRELAND + MERCEDES McCAMBRIDGE + EMLYN WILLIAMS 


_—MP DAILY : in “THE SCARF”’ 


co-starring JAMES BARTON - with Lloyd Gough + Basil Ruysdael - David Wolfe 
Harry Shannon +a GLORIA FiLM PRODUCTION « Directed by E. A. DUPONT 
Produced by |. G. GOLDSMITH - Screenplay by E. A. Dupont 
from a story by 1. G. Goldsmith and E. A. Rolfe 
Associate Producer ANTHONY Z. LAND! « Released thru United Artists 


All the material for great returns thru UA 








Fred Astaire, toastmaster; Joseph Mankiewicz, best direction, screen- 
1 F. Zanuck, the Irving G. 
Thalberg award; and Charles Brackett, best story and screenplay. 


play; Dr. Ralph Bunche, speaker; Darry 


Dean Jagger, a winner last year; Josephine Hull, best supporting 
actress; George Sanders, best supporting actor, and Helen Hayes, 
who accepted for Judy Holliday. 


POWER OF SCREEN) 


CITED AT 


ACADEMY 


AWARD CEREMONY 


by WILLIAM R. WEAVER 
Hollywood Editor 


t wertul and e 


mass 
as the United 
Dr. Ralph Bunche phrased it in 
peech of the evening 


ts highest honors upon a notor 


oriad KNOW 


ast week 
wea i 
and the 
of 1950 
had beer 


ntact trom 


oraggart, 4 weil kept troliop 


ophisticated motion picture 


braggart and the trollop 
anted 


an Pe and p ayer 


and the pic 


+h 


Br 


e tage Ture wa 


aqway 


about Broadway backstage and its people 


ne ither pure nor simple. 
The honors were voted by the 1,850 
the Academy of Motion Pic 
and Sciences, which assumed that 
ity 23 years ago and has d 

charged it annually ever and the 
properly to be regarded a 
and thinking ot the 


member 
ture Art 
responsib 
nce 
selections are 
reflecting the taste 
| be selecting 


artist raftsmen who wi 


the materia 


and 
to be shown on the exhibitor's 
creen henceforward. 


Straight-line conclusions to be drawn 
current crop of awardings are 
everal and varied, also possibly undepend 
abie in @ good many respects. 

It appears amply demonstrated that pro 

ywood is vindicated of all 
past of insularity, prejudice, petty 
jealousy and small-town politics. 
It is strongly suggested that there will be 
a swing toward more adult stories 
picturesque characters and less tempering 
of material to the interest-pattern of the 
audience. That could have 
consequence. 

The talent awards argue loudly that the 
tar system does not prevent a4 screen un- 
tepping in at the head of the 
This 


f + 
from the 


tessional Ho 


harae 


more 


tami 
far-reachina 


y-unit 


known ¢r 


‘ n on first try. 


eems to an- 


swer the “new faces’ question now engag- 
ing exhibitor interest. 

A pretty good case could be made for 
the conclusion that the movies have "come 
of age," as the saying which should 
eave a certain section of the critical fringe 
without a leg to stand on next time it 
the soap box. 
day that Academy voter 


IT ciear @ 
wear no shackles when they exercise their 
prerogative, and regarded 
what may be called completely 
on this occasion. 

But if the Academy 
tracition ana the c 
their kudos, the Academy's board of gov 

c composed of 24 members, two 
representing each of the 12 Academy 
took care of the home folks. 

The Irving G. Thalberg award, for sus- 
tained high quality of production, was 


that they di 


tradition 


electorate 


ntinent to 


crossed 
bestow 


ernor 


branches 


Louis B. Mayer, MGM vice-president, honored 
for 44 years of distinguished industry service; 
and George Murphy, for services as industry 
ambassador. 

given, for the third time, to Darryl F. 
Zanuck. 

The board 
Mayer an honorary award in recognition o 
his 44 years of distinguished leadership. 

The board took recognition of George 


Continued on page 30} 


of governors voted Louis B. 
f 





ACADEMY AWARD WINNERS 


Following are the winners of the Awards of Merit for 1950 of the Academy of 
Motion Picture Arts and Sciences as announced at the Pantages theatre in Hollywood on 


the evening of March 29: 


Best motion picture of the year—"All About Eve," Darryl F. Zanuck Production, 20th 


Century-Fox. 


Best performance by an actor—Jose Ferrer in ‘Cyrano de Bergerac," Stanley Kramer 


Production, United Artists. 


Best performance by an actress—Judy Holliday in "Born Yesterday,’ Columbia. 
Best performance by an actor in a supporting role—George Sanders in “All About 


Eve," 20th Century-Fox. 


Best performance by an actress in a supporting role—Josephine Hull in "Harvey," Uni- 


versal-International. 


Best achievement in directing—"All About Eve," 20th Century-Fox; Joseph L. 


Mankiewicz. 
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Technicolor Congratulates 


ACADEMY AWARD WINNERS, 1950 


For Supreme Achievement 


@ Cinematography—Color 


“KING SOLOMON’S MINES” 


METRO-GOLDWYN-MAYER 
ROBERT SURTEES 


(Color by Technicolor) 


@ Ant Direction—Color 


“SAMSON AND DELILAH” 


A CECIL B. De MILLE-PARAMOUNT PRODUCTION 
HANS DREIER and WALTER TYLER 
Set Decoration: Sam Comer and Ray Moyer 


(Color by Technicolor) 


@ Best Scoring of a Musical 


“ANNIE GET YOUR GUN” 


METRO-GOLDWYN-MAYER 
ADOLPH DEUTSCH and ROGER EDENS 


(Color by Technicolor) 


@ Costume Design—Color 


“SAMSON AND DELILAH” 


A CECIL B. De MILLE-PARAMOUNT PRODUCTION 
Edith Head, Dorothy Jeakins, Elois Jenssen, Gile Steele, 
and Gwen Wakeling. 


(Color by Technicolor) 


@ Cartoon 


“GERALD McBOING-BOING”’ 


UNITED PRODUCTIONS OF AMERICA-COLUMBIA 
STEPHEN BOSUSTOW .- Executive Producer 


(Color by Technicolor) 


@ Film Editing 


“KING SOLOMON’S MINES” 


METRO-GOLDWYN-MAYER 
RALPH E. WINTERS and CONRAD A. NERVIG 


(Color by Technicolor) 


@ Special Effects 
“DESTINATION MOON” 


GEORGE PAL PRODUCTIONS-ELC-LEE ZAVITZ 
(Color by Technicolor) 


@ One-Reel 


“GRANDAD OF RACES” 


WARNER BROTHERS 
GORDON HOLLINGSHEAD - Producer 


(Color by Technicolor) 


@ Tno-Reel 


“IN BEAVER VALLEY” 


WALT DISNEY PRODUCTIONS-RKO-RADIO 
WALT DISNEY - Producer 


(Color by Technicolor ) 


TECHNICOLOR 


1S THE TRADE MARK OF 


TECHNICOLOR MOTION PICTURE CORPORATION 


HERBERT T. KALMUS—PRESIDENT AND GENERAL MANAGER 





THE AWARDS 


from page 28 
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ACADEMY AWARD WINNERS 


[Continued from page 28) 


Best written screenplay— "All About Eve,"" 20th Century-Fox; Joseph L. Mankiewicz. 
Best original motion picture story—"Panic in the Streets," 20th Century-Fox, Edna and 
Edward Anhalt. 
Best story and screenplay—‘“‘Sunset Boulevard," Paramount, Charles Brackett, Billy 
Wilder, D. M. Marshman, Jr. 
Best achievement in black-and-white art direction—''Sunset Boulevard," 
Hans Dreier and John Meehan. 
Best achievement in art direction of a color production—"'Samson and Delilah,’ Cecil B. 
DeMille, Paramount, Hans Dreier and Walter Tyler. 
Best achievements in cinematography—Black-and-white: "The Third Man," Selznick Enter- 
prises, London Films Production, Robert Krasker. 
Color: "King Solomon's Mines," MGM, Robert Surtees. 
Best achievement by a studio sound department—"All About Eve," 20th Century-Fox, 
W. D. Flick and Roger Heman. 
Best achievement in film editing—''King Solomon's Mines,"" MGM, Ralph E. Winters 
and Conrad A. Nervig. 
Best achievement in special effects—“Destination Moon," George Pal Productions, Eagle 
Lion Classics, Lee Zavitz. 


Paramount 


Best short subjects—Cartoons: "Gerald McBoing-Boing," United Productions of America, 
Columbia; Stephen Bosustow, executive producer. 
One-reelers: "Grandad of Races," Warners; Gordon Hollingshead, producer. 
Two-reelers: “In Beaver Valley," Walt Disney-RKO; Walt Disney, producer. 

Best scoring of a musical picture—"Annie Get Your Gun," MGM, Adolph Deutsch and 
Roger Edens. 

Best music score of a dramatic or comedy picture — "Sunset Boulevard," Paramount, 
Franz Waxman. 

Best original song—"Mona Lisa," from "Captain Carey, U.S. A.,"" Paramount, Ray Evans 
and Jay Livingston. 

Best achievements in costume—Black-and-white: "All About Eve," 20th Century-Fox, 
Edith Head and Charles LeMaire. 

Color: "Samson and Delilah,"' Cecil B. DeMille, Paramount, Editor Head, Dorothy 
Jeakins, Elois Jenssen, Gile Steele and Gwen Wakeling. 

Distinctive achievements in documentary production—Short Subjects: “Why Korea?" 
20th-Fox Movietone; Edmund Reek, producer. 

Feature: "The Titan: Story of Michelangelo,’ Michelangelo Co., Classics Pictures, Inc.; 
Robert Snyder, producer. 

Irving G. Thalberg Memorial Award: To Darryl F. Zanuck. 

Special Award for the best foreign film—'The Walls of Malapaga," Films International, 
Alfred Guarini, producer. 

Special award to Louis B. Mayer for 44 years of pioneering leadership in the motion pic- 
ture industry and for 26 years guiding MGM's production policy with foresight, 
aggressiveness and with a real desire for taste and quality. 

Special award to George Murphy for his services in interpreting, public relations-wise, the 
film industry correctly to the country at large. 


SCIENTIFIC OR TECHNICAL AWARDS 

James B. Gordon and the 20th-Fox Camera Department for the design and develop- 
ment of a Multiple Image Film Viewer. 

John Paul Livadary, Floyd Campbell, L. W. Russell and the Columbia Sound Depart- 
ment for the development of a Multi-Track Magnetic Re-Recording System 

Loren L. Ryder and the Paramount Studio Sound Department for the first studio-wide 
application of magnetic sound recording to motion picture production. 


dinner 





attend the 
which is being sponsored by the General 
Sales Managers Committee. Robert O’Don 
Dallas, will be the toastmaster for the 
Members 
Montague, 


metropolitan area will 


Film Industry to Honor 
Richard Walsh April 10 
Richard Walsh, 


the International 
Employees and Motion Picture Op are: Abe 


international president of _ nell, 


Alliance of Theatrical occasion of the dinner committee 


Stage vice-president and gen 


eral Columbia Pictures, 





erators, will be honored for his work as vice 
president of the Will Rogers Memorial Hos 
pital at a testimonial dinner at the “21” 
Club, New York, April 10. Presidents of all 
the picture companies as well as executives 


of every theatre circuit in the New York 


sales manager ot 
chairman; Charles Feldman, Morey Gold 
stein, James Grainger, William Heineman, 
3en Kalmenson, Bernard Kranze, Robert 
Mochrie, William F. Rodgers, Charles Rea 
gan, Al Schwalberg and A. W. Smith, Jr. 


MOTION PICTURE HERALD, APRIL 7, 195! 











SHOWMANSHIP 


is better than ever 


with 








Seat your patrons 





in “Lounge-Chair” Comfort 


with 


INTERNATIONAL Chairs 


The INTERNATIONAL 
*2000”' 


It’s smart theatre showmanship to treat your 
patrons to the relaxing comfort of an 
INTERNATIONAL “2000”. And, it’s good 
business management to modernize your 
house with INTERNATIONAL—the best in 
theatre seating. 

INTERNATIONAL’s “2000” seat cushions 
are wider, roomier—and yet seating capacity 


of your auditorium remains the same. The 


INTERNATIONAL Chairs 


RM MARES MBER BRAD E MEERA KRHA KAA H*HAAAAHSA 


RA 


THEATRE EQUIPMENT 


the seat—protects the cushion from scuffing. 
All-steel construction . . . hingeless seat 
suspension . . . full coil-springs plus spring 
edge cushions... thick padded or coil-spring 
back... 


of the body in a relaxing position. There are 


designed to fit the normal posture 


no nuts, bolts or screws to damage clothing. 
Modern styling, a wide range of colorful 
upholstery coverings, decorative aisle panels 


harmonize with the décor of your theatre. 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT. CAMOEN. N. J. 












DRIVE-INS OF CHICAGO AREA 
FORMULATE PRACTICE CODE 


Representatives of all the drive-in thea 
tres in the Chicago area met last week and 
formulated a standard of practice for the 
1951 season, Louis F. Jelinek, owner of the 
Skyhi drive-in, Elmhurst, IIL, 
for the drive-in association. 


announced 


The new code for Chicago drive-ins states 
that 
cents or $1.00 admission fee for cars; 
ins will play only single feature when they 
are playing in first “A” week; weekend ad- 
will be 80 cents, with weekday 
74 cents or 80 cents; representa 
tives of the 


all drive-ins will cease charging a 75 


drive 


mission 
prices at 
outdoor theatres will meet once 


The owners also 
laid plans for a cooperative television, radio 
and newspaper advertising campaign to sell 
more patrons on drive-ins. The exhibitors 
also decided at the meeting to confer with 
officers of the Operators Union about adjust- 
ments in wages paid to the operators. All 
drive-ins are now paying road-show wages 
to their operators. 


a month for discussions 


rhe following drive-ins were represented 
at the meeting: the Drive-In, the Starlite, 
66-Drive-in, Essaness outdoor theatre, Twin 
Open Air, the Double drive-in, the Skyhi 
ind the ABC 





20th-Fox, Loew's Granted 


Divorcement Plan Delay 
Ne Mw 

divorce 

tietl 


deferments of the deadline for filing 
ment plans have been granted Twen- 
Loew’s The 


greed to the 


Century-Fox and Jus 


tice Department h: new post 
ponements in order to give both companies a 
to work out 
anti-trust case with the Government 
March 31 deadline to file a 
New York Statutory Court 
deadline was April 3. Now 
May 31 and May 10, 


further opportunity settlements 
of the 
Loe w’s had a 
plan with the 
The 20th-Fox 
he new deadlines are 


respe ctive ly 


Sues Robb & Rowley 
In Trust Action 


O. I 
$450,000 anti-trust suit at 


Wichita, Kan., filed 
Muskogee, Okla 
last week, naming Robb and Rowley 
nited, Inc., owners of five theatres in Mus 
as defendants. Mr 
that Robb and Rowley monopolized first run 
Muskogee in violation of the 
Anti-Trust Act He said they 


licensing firm to keep him and 


Sullivan of 
\ 
homa, 


[ 
kogee, Sullivan alleged 
pictures in 
Sherman 
formed a 


independent exhibitors from showing 
roduct until 45 days after 
} 


eC eT ho 


California Theatres Settle 
Janitors Contract Dispute 
The AFL 


} 


I strike 
ture theatres in Northern Cal 


gave the 


janitors’ against 


ar additional 271 
» welfare fund 
janitors’ pay 
>ervice 
increase 
» Feb. 15 and fund 
s begin May 1 
party to the 


Theatres whose 


welfare 


settlement are Fox 
Northern Cali 


r, Spencer I eve, 


n Said 


The A. F. L 


uuncil granted strike sanc 


inage 


continuing 


tion to the janitors in the dispute with FWC 
International Vice Presi 
dent George Hardy of the janitors said he 
would go to Los Angeles April 4 and 5 for 
neetings there 


if necessary.” 


Monogram, Allied Artists 
Hold Sales Meeting 


Monogram and Allied Artists were to hold 
an eastern regional sales meeting in New 
York April 6-7. Morey Goldstein, general 
sales manager, presided at the conference, 
featured sales and. merchandising 
plans for Allied Artists’ “I Was an Ameri 


can Spy,” 


which 


starring Ann Dvorak and Gene 
Evans. Steve Broidy, president, and Harold 
J. Mirisch, vice-president, spoke. Mr 
Goldstein, Harold Warthwein, western sales 
manager, and James Prichard, 
manager, held a pre-meeting 
New York April 4 


Kill Soft veh Ton 


Che Nebraska legislature has killed a pro 
posed one-cent tax on each bottle of pop and 


drinks. The 


protests from the 


southern sales 
conference in 


decision followed 


bottler 


ther soft 


heavy and amuse 


ent operators. 





HONOR ZUKOR 


The Tucson Art Festival Committee 
presented Adolph Zukor, chairman 
of the board of Paramount, an en- 
graved plaque for his “tremendous 
contribution to the motion picture 
industry” at a luncheon in Tucson this 
week, preceding the world premiere 
of Paramount's “The Last Outpost,” 
Pine-Thomas film. Mr. Zukor's grand- 
daughter and her two children, as 
well as a delegation of Hollywood 
stars headed by Ronald Regan and 
Rhonda Fleming, stars of the film, 
and Richard Arlen attended the 
ceremonies. The Paramount film was 
accorded a three-day bang-up pro- 
motional splurge. 





- Phonevision 


Test Over: 
So What? 


The Zenith Phonevision test in Chicago 
has ended and the score, thus far, appears 
to be one of no runs, no hits and two im- 
portant One on the part of film 
executives who thought they heard the death 
knell when the plan to experiment with 
subscribed television was first announced; 
and the other on the part of Zenith, headed 
by Eugene F. McDonald, who believed that 
the 300 “guinea pig’ families participating 
in the 90-day test would jump at the chance 
of seeing chosen feature films on television 
at $1 per showing, even if the receivers 
were supplied by Zenith and the test families 
couldn’t be forced to pay the $1. 

On the basis of early findings, orders for 
the film programs were an average of 22 
per cent of the total possibilities. In other 
of the 300 sets available, only’ an 
average of 66 were used to receive the film 
showings. And this despite the fact that 
as many persons as copld be crowded into 
the living room were ale to watch the pro- 
gram for the same $1, 

A conclusion appears to be that a certain 
section of the public will pay for exclusive 
television programs, that is those that are 
not available on regular channels. But it is 
pointed out that theatre television proved the 
same thing, and the exclusive televising of 
the Big Ten football last fall into 
Chicago theatres—drawing packed houses— 


errors: 


words, 


games 


isa good example of this. 

The way the matter stands now, Zenith 
must make a complete report to the Federal 
Communications This should 
take several months. It is also presumed that 
Zenith at the time of filing the Phonevision 
report, will also apply to the FCC to per- 
mit launching 


Commission. 


Phonevision on a_ regular 
commercial basis 

In Chicago, meanwhile, exhibitors for the 
most part were quick to describe the Phone- 
failure, while dis 
films, 
were still apparently making up their minds 


vision experiment as a 


tributors, most of whom supply the 


Roadshow Ralense Set for 
Fox's "Dawn" and "David" 


The Twentieth Century-Fox productions. 
‘Dec Before 
Bathsheba,” 


roadshow 


ision Dawn” and “David and 
will be released on a modified 
Darryl F. Zanuck, 
president in charge of production, announced 
“Tf there 
business left, 
two pictures.” Mr 


considers “Decision 


basis vice 


last week in Hollywood, adding, 


s such a thing as roadshow 


we will do it with these 
Zanuck said he 


Dawn” “one of the 


3efore 
important films 
the past years. 
Not only is it, in my opinion, the best enter- 


most 
from our company in five 
tainment the screen can give, but it will have 
worldwide significance because of the very 
implications of the story itself.” The pic- 
ture is based on the Christopher Award nov- 
el, “Call It 


Treason.” 
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Good Material Is Seen 
Answer to Competition 


by WILLIAM R. WEAVER 
Hollywood Editor 


The wave of dismay that swept over pro- 
Hollywood when the televised 
Kefauver hearings pre-empted the mass in- 
terest and attention upon which the motion 
picture depends for its living, struck an un- 
yielding rock in the person of Robert Wise 
and bounced off without denting, or even 
dampening, an enthusiasm for his calling 
that has carried a boy film cutter to a first- 
flight directorship in the first half of his 
three-score-and-ten. 

Mr. Wise, whose participation in the pro- 
duction of films dates from a cutting-depart- 
ment job at RKO Radio undertaken at the 
age of 17, says, “The answer to this chal- 
lenge is the same as it has always been to 
all other challenges. The answer is our 
material. Senator Kefauver present- 
ing highly dramatic stuff. Drama is our 
business, and it is up to us to conduct our 
business better than any competitor who 
may come along, in any form at any time.” 

If this may appear at first blush to be 
brave talk, which it is, a look at the Robert 
Wise record reveals warrant for bravery. 
This level-eyed young man, who spent a 
decade as cutter, sound cutter, assistant film 
editor and editor before directing a picture, 
gave exhibitors “The Curse of the Cat 
People,” perhaps the most profitable “sleeper” 
in 25 years, as his first offering. 

Experts differed as to what this little pic- 
ture had in it that made everybody want 


fessional 


was 


to see it, but at this distance in time it seems 
clear enough that it had superlative drama. 
So did the next four or five melodramas 
bearing the Wise signature, each accounting 
comfortably for its screen time although not 
topping the profit renown of the first. So, 
most emphatically, did his “Three Secrets,” 
in which three suspense stories told simul- 
taneously pulled three times as hard at femi- 
nine heart strings and purse strings as one 
picture is supposed to. 

From the beginning, the Wise pictures 
have had in common, regardless of kind, a 
potency of appeal and a degreé of impact 
(the prime characteristics of the Kefauver 
telecasts, by the way) that mark them as his. 


Wise Is Now Preparing 
Science-Fiction Picture 

Mr. Wise is preparing now a picture he 
figures will take no beating from Senator 
Kefauver-type telecasts or other competing 
attractions. It is “The Day the Earth Stood 
Still,” and it is, as the title suggests, an offer- 
ing in the science-fiction category, where 
even the slimmest quickie has prospered 
mightily thus far. He remarks, “Senator 
Kefauver’s telecasts had the advantage of 
dealing with facts of record, in the past 
tense, and fact is stronger than fiction. Our 
picture will have the advantage of dealing 
with facts also, in its scientific aspect, but 
in the future tense. Senator Kefauver 
showed his viewers things that have hap- 
pened. Our picture will show viewers things 
that can and logically may be expected to 


happen. He fed their curiosity. We will 
feed their curiosity and their imagination 
also. The motion picture, utilizing correct 
material correctly, beat any other 
medium in the world at its own game.” 


SIX PICTURES STARTED 


Six pictures were started during the week, 
and eight others were finished, to bring the 
shooting total down to 27. Six companies 
were represented by the new undertakings. 

Norma Productions, which releases 
through Columbia, started “Ten Tall Men,” 
produced by Harold Hecht, directed by Wil- 
lis Goldbeck and starring Burt Lancaster, 
with Jody Lawrence, Gilbert Roland and 
Kieron Moore in principal roles. 

Universal-International launched “The 
Cave,” Technicolor, with Macdonald Carey, 
Alexis Smith, Victor Jory and Hugh 
O’Brien. William Castle is directing this 
and Leonard Goldstein is down as producer. 

Henry Berman rolled “Banner Line” for 
MGM, with Don Weis directing Sally For- 
rest, Keefe Brasselle, Lionel Barrymore, 
Lewis Stone, J. Carroll Naish, Spring By- 
ington and others. 

Republic turned cameras on “Rangers of 
the Golden Sage,” produced by Rudy Ral- 
ston and directed by Fred Brannon, with 
Michael Chapin and Eilene Janssen. 

Monogram put “Father Takes the Air” 
before the cameras, with Peter Scully pro- 
ducing and with Frank McDonald directing 
Raymond Walburn, Gary Barbara 
Brown and M’liss McClure. 

Producer-director Ron 
“Yes, Sir, Mr. Bones,” with Flouncy 
Miller, Slim Williams, Emmett Miller and 
other minstrel men, for Lippert Productions. 


can 


Gray, 


Ormond started 


Using Ansco Color 


Metro-Goldwyn-Mayer is 


filming “The 
North Country” in Ansco Color, and not 
in Technicolor, as previously reported 





THIS WEEK IN PRODUCTION: 





UNIVERSAL-INT'L 


STARTED (6) 
pan PCR rear ert The Cave (color) 


COLUMBIA 
Ten Tall Men 
LIPPERT 

Yes, Sir, Mr 
MGM 

Banner Line 
MONOGRAM 
Father Takes the Air 
REPUBLIC 


Rangers of the Golden 
Sage 


FINISHED (8) 


COLUMBIA 

The Son of Dr. Jekyll 

EAGLE LION 

The Hoodlum (Jack 
Schwarz Prod.) 

PARAMOUNT 


Peking Express (Hal 
Wallis Prod.) 


Jones 
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Rhubarb 

Detective Story 

The Stooge (Hal 
Wallis Prod.) 


MGM 

Texas Carnival 

The North Country 
(color) 

People Against 
O’Hara 

Rain, Rain Go 


REPUBLIC 

The Rodeo King and 
the Senorita 

South of Caliente 


Away 


PARAMOUNT 
My Son John (Wash- 
ington, D. C.) 


SHOOTING (21) 
My Favorite Spy 


ALLIED ARTISTS The Greatest Show 
Disc Jockey on Earth 





RKO RADIO 

Behave Yourself 
(Wald-Krasna 
Prod.) 

The Half Breed 

Androcles and the UNIVERSAL-INT'L 


Lion One Never Knows 


Fiddler's Green 
20TH CENTURY-FOX 
Mr. Belvedere WARNER BROS. 
His Whistle Force of Arms 
The Dr. Praetorious Golddiggers in Las 
Story Vegas (formerly 
Anne of the Indies “Painting the 
Skid Row (Joseph Clouds With 
Bernhard Prod.) Sunshine”) 


The House on the 
Square (England) 

Chuck-A-Luck 
(Fidelity Pictures) 


Blows 





Fox Profit 
$9.333.260 
For 1930 


[wentieth Century-Fox Film Corporation 
and all subsidiaries, including National The 
itres Corporation and Roxy Theatre, Inc., 
last week reported consolidated net earnings 
all charges for the 52 weeks ended De- 
1950 of $9,553,260. Of this 
trom 


utter 
cember 30 
262,988 is income of prior years 
restrictions, which 
1 $1,183,985 a 
stocks 


compliance 


ies with currency 


lollar 


gain tron 


income, an 
an exchange of theatre 
resulting fron 


relating to divestiture 


properties 
the court ordet 
ownership in non-controlled theatres 
\fter deducting dividends on prior pre 
1 and convertible preferred stocks, the 
lated net earnings amounted to $3.26 

m the 2,769,172 shares of con 
on stock outstanding 


comparative 1 


Attendance at theatres de 


ibout 12 per cent compared with 
Chis decline and the disposal of cer- 
with an 


Court in the 


clined 
1040 
accordance order 
Fede ral 


were the 


theatres in 
United 


anti-trust 


States 
suit principal 


of the drop in theatre 


receipts 

Year 

52 Wks.) 
Ended 

December 
950 


quarter ended Decembet 
olidated net earnings altet 
were $2,957,537. After deducting 


prior preferred and convertible 
this amounted to $1.02 per 
earnings fot 
$1,912,142 
1949 
$4,215,133 


" stoc k 


stock Phe 
1950 were 
fourth quarter otf 


were 


SPRING CONVENTION, in London, for Eros Films. Nat Kramer, sales manager, is saying the 


company will distribute 50 pictures per year. 
Classics, Sherman and Fidelity, and Eros' own British program. 


He described in detail films from Eagle Lion 


His listeners are, seated 


left to right, Norman Hyams, director; Ben Henry, director; Phil Hyams, Eros Films chair- 
man; Ben Rose, Eagle Lion Classics representative, and Leslie Greenspan, Eros assistant sales 


manager. 


British Wait 
Budget Day 
Anxiously 


by PETER BURNUP 
LONDON 
cial concern the 

\pril 10). Over the last three 
have stood on the Treasury doorstep, pleat 


Exhibitors here await with spe 
3udget Day 


they 


outcome of 
years 
1 
ing they have a special case for relief in En 
Tax. With the 
Budget estimates, they are in the prayerful 


mood now that they may be spared an 1 


tertainment issue of pre 


creant 
abatement 
The tax committee of the Cinematograp! 


Exhibitors Association has now altered it 


tactics It has 
Eady, second secretary to the Treasury, ar 
hib 


proposed to Sir 


extension of his now famous plan. FE 
ask that 


admission prices and 


thev be allowed to increase 
thus offset 
they describe as the crushing burden of the 
tax. But that. as even the CEA 
ceded, is an essentially inflationary expedient 


itors 
their what 


men cot 


Exhibitor critics of the newsreels were 


put into a 
allege. of t 


University 


ferment of 
as they | 
Boat Race on 


hat is one of the 


cover the annual 


the River Thames. 
greater occasions and 
attracts 
lion along the four miles cours« 

BBC 


picture 


sporting 


country’s 
customarily i crowd of about a mil 
magnificent 
with a fuller fil 
Unhappily, the 
theatres until 


television presented a 


following it up 


version Sunday evening 
newsreels could not service the 
the following Thursday, by which time pul 
lic interest had evaporated 


Phe newsreel flop arose out of the refusa 
Association ot Cine Allied Tech 


to allow its laboratory members t 


of the and 


nicians 


in the tax rather than be conceded an 


Wilfrid 


protest at the failure, 
ie reels adequately to 


vork more than a given number of weekends 
and the Boat 
them. The 
films to 


luring the course of the year; 


weekend wasn't one of 


had the enterprise to fly its 


ind have them processed there 
S, Davis, 
Rank 


progress 


John 
Arthur 
optinustic 


Returning from the 
Managing director of the 
Organization, made an 
on the prospects of British pictures 
Americas at a press conference here 
Britain with its films is now in the Amer 
ican market to stay, he said, attributing this 
to the “continuity policy” the Rank Organ- 
ization has adopted following the failure of 
he all-in assault on the market. 

“We better,” he 


promote regular showings of our 


report 
in the 


have found it said, “to 
films in 
one particular house rather than going out 
on widespread playdates or giving the films 
The custon 
ers, he implied, develop a liking for the sort 


ot entertainment the 


orthodox release treatment.” 
British provide. 


May Sell D. C. Warner 


Warner Brothers is reported ready to sell 
the Warner theatre in Washington, key 
house in the local circuit. The 
he for the company to lease back the theatre 
from the buvet to reliabk 

firm has already turned down 
an offer of $2,600,000, and is holding out for 
$3,000,000 


idea would 


\ccording 
sources, the 





HENRY 
ARIAS 


PURCHASING AGENT 
Foreign and Domestic 
Film Distribution 
729 7th Ave., N. Y. 19, N. Y., Circle 5-4574 


Serving the Industry Since 1913. Negotiations in Any Lan: 
CABLE: HENARIAS, N. Y. ” te 
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ALBANY 


A further extension of time has been 
granted to file replies in the anti-trust suit 
brought by John Gardner, of Colony Thea- 
tre, Inc., against Fast Theatres (Fabian sub- 
sidiary) and nine distributors, involving an 
alleged monopoly held by Fast in Sche- 
nectady. ... Harry Lamont, who opened the 
Sunset drive-in at Kingston and the Over- 
look drive-in at Poughkeepsie on March 23, 
opened the Riverview drive-in, Rotterdam 
Junction, started March 30... . Robert W. 
Case, for eight years Kingston city mana- 
ger for Walter Reade, is handling the Sun- 
set. Norman Schwartz moved from Kings- 
ton to Poughkeepsie. Howard Cammer is 
going to the Vail Mills Attorney Jacob 
L. Olshansky, owner-manager of the Colo- 
nial, expressed satisfaction with the opening 
business for “Cyrano de Bergerac.” .. . 
Election of Saul J. Ullman, upstate general 
manager for Fabian, as permanent exhibitor 
chairman for the Will Rogers Memorial 
Hospital Campaign Fund, followed praise 
of his efforts, and nomination, by Charles A. 
Smakwitz, Warner zone manager and booker 
of films for the institution. ... Fabian Thea- 
tres have leased the Auto-Vision at Fast 
Greenbush from Neil Hellman, who bought 
it last winter from David Willig, also opera- 
tor of a drive-in at Springfield, Mass. Leo 
Rosen will be managing director, George 
Lourinia probably will serve as manager. 
. .. Joe and Sandy Miller, Carl Roupp and 
Bill Thompson will put the Menands drive- 
in, on the Albany-Troy Road, into operation 
for the third year on April 6. Among drive- 
in men visiting Film Row were: Rube Can- 
tor, of Syracuse, who books the Starlight at 
Watertown for Fred Kleemier ; and Dominic 
Ceralli, of the Hudson Valley drive-in at 
Stillwater. 


ATLANTA 


Trade in most of theatres just about the 
average with rain and cold. Playing: Art, 
“Trio”; Rialto, “Born Yesterday”; Para- 
mount, “Ma and Pa Kettle Back on the 
Farm’; Fox, “The Mating Season”; Loew’s 
Grand, “Invisible Man”; Roxy, “Prehistoric 
Women” and “Two Lost Worlds.” . . . Visit- 
ing on the row were: M. C. Moore, River- 
side, Jacksonville, Fla.; Sidney Laird and 
L. J. Duncan, West Point Amusement Co., 
West Point, Ga.; Mr. and Mrs. Roy Mitch- 
ell, Mountain, Stone Mountain, Ga.; Hugh 
Martin, M. & M. Theatres in Florida; P. L. 
Taylor and A. L. Bishop, Bishop Theatres 
in Georgia; Ed. Beach, Ilah, Fernandina, 
Fla.; Hap Barnes, Montgomery, Ala.; Mrs. 
Wallace Smith, Gem, Barnesville, Ga.; and 
Rufus Davis, Jr., Martin and Davis Thea- 
tres in Florida and Alabama. ... The Pal 
Amusement Co., of Vidalia, Ga., will soon 
open a drive-in at Hainesville, Ga... . The 
Rockwood Amusement Co., of Nashville, 
Tenn., has reopened the drive-in at Hum- 
boldt, Tenn. 
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BALTIMORE 


Only two new pictures were offered this 
week, “Inside Straight,” showed at Loew’s 
Valencia and “Pride of Maryland,” at the 
Times and Roslyn with the reissued “Tiger 
Man.” World brought back ‘Fantasia.” 
Holdovers included “Royal Wedding,” 
Loew’s Century; “The Outlaw,” Hippo- 
drome with vaudeville; ‘Lemon Drop Kid,” 
Keith’s; “Bird of Paradise,” New Theatre; 
“Lullaby of Broadway,” Warners’ Stanley; 
“Cyrano de Bergerac,” Little; “Sword of 
Monte Cristo,” Mayfair; and “Valentino,” 
Town. ... Fred Perry is now devoting all 
his time to managing the Lyceum. He 
opened the Elkton drive-in, Easter Sunday. 
... Word from Annapolis, Md., of the re- 
cent death there of John Smearman, manag- 
ing director for the Durkes Cricuit there of 
the Circle, Capitol and Republic theatres. 
.. + Durkee Circuit loaned their Northpoint 
drive-in for the Easter Sunrise Service and 





WHEN AND WHERE 


April 9: Testimonial dinner, for Pete Dana, 
Universal eastern sales manager, spon- 
sored by the Pittsburgh Variety Club, 
Tent No. |, William Penn Hotel, Pitts- 
burgh, Pa. 

April 10-11: Annual convention, Allied In- 
dependent Theatre Owners of lowa & 
Nebraska, Inc., Savory Hotel, Des 
Moines, la. 

April 17-18: Annual meeting, Motion Pic- 
ture Operators of the South, Henry 
Grady Hotel, Atlanta, Ga. 

April 25: Spring meeting, board of direc- 
tors, Kansas-Missouri Theatres Associa- 
tion, Kansas City, Mo. 

April 30-May 4: Convention, Society of 
Motion Picture and Television Engineers, 
Hotel Statler, New York. 

May 7-8: Annual convention, North Cen- 
tral Allied Independent Theatre Own- 
ers, Inc., Hotel Nicollet, Minneapolis, 
Minn. 

May 7-8-9: Annual convention, Indepen- 
dent Theatre Owners of Arkansas, Hotel 
Marion, Little Rock, Ark. 

May 9: Anniversary dinner, IATSE, Hart- 
ford local No. 84, Hotel Bond, Hartford 
Conn. 

May 14-15-16: Board of Directors meeting, 
Allied States Association, Phillips Hotel 
Kansas City, Mo. 

May 15-16-17: National Equipment Show 
& Drive-in Theatre Owners’ convention, 
Municipal Bldg., Kansas City, Mo. 

May 21-22-23: Mid-summer convention 
Associated Theatre Owners of Indiana, 
French Lick Hotel, French Lick Springs, 
la. 





about 1,000 cars were present. . Elkridge 
drive-in has reopened with Jay Hickey again 
manager. Revenues from television 
rights sales by wrestling and boxing pro- 
moters will be taxed 10 per cent in Mary- 
land if the bill passed by the Senate and 
House at Annapolis is signed by Gov. T. R. 
McKeldin. 


BOSTON 


Two films were outstanding during Easter 
week: “Lullaby of Broadway” at the Para- 
mount and Fenway and “Royal Wedding” 
at the State and Orpheum. Both will hold, 
as will “Lemon Drop Kid” at the Metropoli- 
tan. The Astor opened with the 20th-Fox 
Kefauver Crime Investigations and “Bird 
of Paradise” to excellent business. . At 
ATC, Abner Pinanski has taken over the 
management of the Pilgrim, Boston, with 
Harry Goldberg transferring to the May- 
flower, while Henry Kalis has been given 
the management of the Franklin Park, Dor- 
chester . B. Mogul, real estate oper 
ator from Malden, has taken over the 
Capitol theatre, long closed, which had been 
operated by Bill Lavery. After extensive 
alteration the theatre, was reopened with a 
policy of three changes weekly. Irving 
Fraser, manager will handle the buying and 
booking iter 20 years at 60 Scollay 
Square, New England Theatres, Inc., Mar- 
tin Mullin, president, has taken new quar- 
ters at the Metropolitan Building. John 
S. Giles, managing director of the Giles 
circuit, called a managerial meeting for 
screenings and operational discussions. At- 
tending were Alden Peterson, district mana- 
ger; Harold Hall, Ralph Morris, Fred 
Burgess, Tony Biancho, H. B. Kavanaugh 
and James Collins. Lawrence Lasky, 
theatre owner and officer of Griffing-Lasky 
Construction Company has been named gen- 
eral chairman of the Jewish Welfare Board 
Armed Services Committee. 


BUFFALO 


Joseph P. Clements, manager, Paramount, 
is back from Minneapolis where he jour- 
neyed to attend funeral of his brother-in-law, 


3en Blotcky, Paramount branch manager 
there. . . . Bingo has been suspended in the 
Academy theatre pending decision by li- 
cense director John P. Rollek on the amuse 
ment license of the Old Vienna theatre 

Niagara Peninsula Theatres Managers As- 
sociation staged a special variety show in 
the Palace theatre at St. Catharines, Ont., 
with most of the talent going over from 
3uffalo. Attending the International 
Variety convention in Philly from Buffalo 
will be Mr. and Mrs. Murray Whiteman, 
Mr. and Mrs. Elmer F. Lux, Mr. and Mrs. 
Art Bailey, Mr. and Mrs. Sam Geffen, Mr. 
and Mrs, Marvin Atlas, Mr. and Mrs. Rob- 
ert Hayman, Mr. and Mrs. Al Bergman 
and others. Drive-in theatres in this 


(Continued on following page) 
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CINCINNATI 


The current 


eived the 


othce 
proverbial 


box curve appears to 
“shot-in-the 
] 


r both new arrivals and holdovers 


which are equally 
Offerings include ; “The 
Drop Kid,” RKO Albee; “Lullaby 
* RKO Palace; “All About 
with “Sunset Boulevard,” RKO 
Lyric fo i return downtown showing. 
“Roval Wedding.” RKO second 
week Phe ting Se 


sird o 


downtown sector 


liv 1 numerically 
Lemon 
of Broadway 
Eve,” dua'e 
Grand, 
Capit I, sec 
second 
suburban Guild “art” 
holdover week of “Cy 


roadshow 


ason,” 
ond week and Paradise,” 
week at Keith's. The 
theatre, i lavi i 
rano de ic” at scales. . 
“Bud” Gilliam, who started with the 
circuit as an office boy in Cleveland 
has joined Belkip Corpora- 
subsidiary, as booking 
Murray Baker, who 
la with the local headquarters of 
Northio Tl which controls houses in 
Ohio and nearby territory Joseph Mc- 
Knight, RKO salesman in the Ken- 
tucky area, but later with Eagle Lion Class- 
ics, has taken over the West Virginia terri 
replacing William Garner, 
handle his drive-in theatre. 


Creorge 
Warner 
15 vears ago 
tion, a al Schine 


succeeding 
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tormer 


tory 


CLEVELAND 


Downtown theatres were 
Easter business. “Royal Wedding,” 
of Broadway,” “Valentino” brought in the 
crowds. “Cyrano” did better in its third 
than in its first week and is holding over 
Wedding’ Was held 
Loew's State Independent subsequent 
theatres disfegarded notices to 
“bingo and all similar sent out at 
the request of city safety director Al Sutton 
Exhibitors contend that their operation dif 
fers from that of bingo parlors and is not 
They hope to make a test case of it 
in New 
eveland 





overt 


happy 
“Lullaby 


‘Royal also over at 


run ceasc 


games,” 


illegal 
Mannie Youngerman, with EL( 
York, has been transferred to ( 
sales force to succeed Joel Golden, resigned 
Earl Starner is new Mid 
theatre, Dresden, recently purchased 
Comes and j. Brown Fred 
packed his Hilliard 
\bout Eve” 
and “Sunset Boulevard” on a dual program 
asking patrons which they would 
Oscar Nat Charnes’ Bijou 
dismantled 


owner of the 
Way 
from Tom 
Holzworth — recently 
Square theatre by playing “All 
, 
and 
give the 
theatre, Toledo is being 


COLUMBUS 
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business 
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Loew's Ohio as 


rush, 


a single 


PROMOTION. H. W. Reisinger is the new 
Denver city manager for the Wolfberg thea- 
tres. 


M-G-M Story,” was the top attiaction, with 
other first runs doing well: “Lightning 
Strikes Twice” at the Palace, “The Killer 
That Stalked New York” and “September 
Affair” at the Broad. The dual booking of 
“All About Eve” and “Sunset Boulevard” 
at the World did so well that it was sent to 
the Little ior a second week, Robert 
Sokol, manager of Loew's Ritz, Pittsburgh, 
ior the past two years, has been appointed 
manage,’ of Loew's Broad. He succeeds Carl 
Rogers, who has been promoted to manager 
o. Loew's, Dayton, Ohio. Rogers had been 
sroal manager for the past six years. 
Cecil B. De Mille was here to testify before 
the Ohio Senate Commerce and Labor com- 
mittee in behalf of a bill to outlaw union 
shops in Ohio industries. Drive-ins are 
fighting a “battle for survival” because of 
television competition and high operating 
costs, Jack Armstrong, Bowling Green, 
Ohio, member of the taxation committee of 
the Ohio Drive-in Theatres’ Association, 
told the Ohio House of Representatives’ 
taxation committee 


DALLAS 


The Rialto theatre held over “Sugarfoot.” 
The Dallas theatre had “The Blue An 
gel” first run Other first showings in- 
cluded: “Orpheus,” Coronet; “Street Cor 
ner,” Big-D drive-in; “Three Guys Named 
Mike Palace, and “Bird of Paradise,” 
Majestic Fort Worth turned out en 
masse to “Follow the Sun” which world 
preemed at the Hollywood and Worth thea 
Glen Ford, Dennis 
O'Keefe, of the picture; Ben Hogan 
ind Samuel Engle, the producer Ken 
McClure of Motion Picture Advertising 
Council reports that Virgina McPherson's 
“Strike A Match’ may be put into 
San Antonio has made 
romance to be 


tres. On hand wer 


yarn, 
celluloid form 
1 strong b for the love 
filmed in the Lone Star State. Recent 
visitors in Dallas were Art Leonard, pro- 
ducer of Los Angeles and New York: Chill 
Wills, and Audie Murphy 


since 


DENVER 


H. W. Reisinger, recently treasurer of the 
Victory, Dayton, Ohio, has been named city 
manager of the Wolfberg Theatres in Den- 
ver Daylight savings coming up in city 
council with strong opposition. . .. William 
Cahill, Los Angele s, has been added to the 
Universal Denver, taking the 
job vacated by Steve Ward some time back. 

Dick Stafford, Eagle Lion office mana- 
ger, takes Warner Bros. selling job in Mon- 
tana, working out of Salt Lake City. 
Two snowstorms put back Lake Shore drive- 
in openings until May . Jack McHillenney, 
film selling for 


salesmen in 


new to the business, 


Republic. 


now 


DES MOINES 


Charles Niles and Tim Evans are here 
making preparations for the lowa-Nebraska 
\llied meeting at the Savery next week. 

\ Des Moines visitor last week was 
Dale Clarkson, who as “Miss Up Front,” is 
on tour promoting the film version of Bill 
Mauldin’s book, “Up Front.” Miss Clarkson 
was introduced at the Des Moines and Para- 
mount theatres, . . . Children under 12 years 
opposite page) 
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of age are now being admitted at the lowan 
in Bettendorf tor the new low price of nine 


cents. 


DETROIT 


With the Lenten over the 
office has been doing over average business. 
Managers who are showing the Kefauver 
Crime Commission films say film fans en- 
joy the film more than watching the sessions 
on television. ... The Michigan is showing 
“The Lemon Drop Kid” for a second week. 
Ketauver film is also being shown. Fox is 
showing “Bird of Paradise” and Kefauver 
films. Madison has brought back “All About 
Eve” and “Sunset Boulevard.” United Art- 
ists opened to a capacity audience with “The 
Mating Season.” Adams is holding “Royal 
Wedding” for a third week. “Sugarfoot” 
and “The Next Voice You Hear” is playing 
at the Palms. . .. Dave Korman, independ- 
ent circuit operator is closing the Green- 
wood due to a major highway construction 
project near the theatre... . Richard Funk 
has taken over management of the Great 
Lakes theatre replacing Frank Leonard. 


HARTFORD 


New downtown films included: “Royal 
Wedding” and “The M-G-M_ Story,” 
Loew’s Poli; “Lullaby of Broadway,” 
Warner's Strand; “Bitter Rice,” at the / 
lyn. Albert Donovan, formerly mana- 
ger of the Mohawk theatre, North Adams, 
Mass., and Court Square theatre, Spring- 
field, Mass., has been named manager of 
the Uptown theatre in Lynn, Mass. 
Olive Recave has been appointed assistant 
manager of the Warner State theatre, Man- 
chester, Conn, “Up Front” was sneak 
previewed at Loew's Poli. Hartford 
visitors: Anthony Cassente of Los An- 
geles, formerly assistant manager of the 
Warner Strand, Hartford; Ben Rosenberg, 
New England Theatres, Boston; Richard 
Stephens, Columbia exploitation representa- 
tive, Boston. 


INDIANAPOLIS 


Maurice Brazee, former manager of War- 
ner theatres in Oklahoma City, becomes city 
manager of the Greater Indianapolis Amuse- 
ment Company, following purchase of Ted 
Gamble’s interest by Dave Cockerill and his 
associates. . . . The Allied Theatre Owners 
will hold their annual spring convention at 
French Lick Springs Hotel May 22 and 23, 
about a month earlier than usual. ... Next 
meeting of the ATOT board has been set for 
April 17 at the Indianapolis Athletic Club. 

. Carl Kemp is managing the Dream here 
while Clyde Smith is hospitalized. . . . Har- 
ris Dudelson, Lippert district manager, 
visited the Indianapolis branch this week. 
Easter was a happy occasion for the 
run theatres here. “Royal Wedding” 
Loew’s and held. “Abbott 
and Costello Meet the Invisible Man” 
grossed well at the Indiana. Other attrac- 
tions better at the box 
office. 


KANSAS CITY 


“The Lemon Drop Kid” at the Paramount 
will be followed by “The Mating Season.” 
“Bitter Rice” is in its second week at the 


season box 





first 
was excellent at 


were average or 
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Esquire. “The Thing” will follow the double 
bill “Lullaby of Broadway” and “The Show- 
down,” at the RKO Missouri. “Toma- 
hawk” is the single bill at the Fox Midwest 
Fairway-Tower-Uptown first run day and 
dates; the Kefauver investigation news fea- 
ture also shown at all three. “Royal Wed- 
ing” and “The M-G-M Story” are in their 
second week at the Midland—which also 
shows the Kefauver films. “The Prince of 
Peace,” which had shown nearby previously, 
was on the screen of the neighborhood 
Gauntier, Kansas City, Kansas, Easter 
Day and two days following; then went to 
the Midway for three days. . . . Of the 83 
estimated drive-ins in the Kansas City area, 
75 will be open by April 15; most have al 
ready opened. Business is said to be about 
25 per cent above that of last year. 
Among the incidents of Easter observance 
by theatres, was the Easter morning news- 
paper greeting by many Commonwealth 
theatres to “Attend Church Today.” 
Ward Spielman, owner of the Gem theatre 
at Baldwin, Kansas, and associates, have 
bought the Andres theatre at Olathe, Kan- 
sas, near Kansas City. It will be improved, 
and renamed the Towne. 


LOS ANCELES 


To Fanchon & Marco of the Paramount 
Hollywood and Downtown managements 
goes credit for an interesting new departure 
in exploitation that should pay off at the 
box office. In addition to the “money back 
guarantee” for “The Mating Season,” local 
newspaper ads carried a lineup of personal 
testimonials to the same effect from local 
residents, complete with name and address. 
... A number of first run houses gave second 
billing to their current attractions in favor 
of a one-hour length film of the Kefauver 
crime investigations. Sharing the Los 
Angeles and Chinese group’s screens was 
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"Well, | was always using flashlights, so the boss got me this tie that glows in the dark." 


“Bird of Paradise,” while “Vendetta” did 
the same at the RKO Hillstreet, which 
joined the Pantages the following day for 
“Payment on Demand.” . Greatest inter 
est shown by regulars was whether 
the Oscar-winning films and others with 
the winning stars, were available for the 
neighborhood houses demanding them. 

Recent neighborhood closings included Lou 
Frederucci’s Avalon, the Western Amuse 
ment Company’s Fremont and the Cabart 
circuit’s State in Santa Ana In from 
Chicago for a visit was former exhibitor 
Victor Becker . Off to New York on 
Columbia business was branch manager 


Wayne Ball. 


Row 


LOUISVILLE 


New openings at the first run theatres 
included: “Bird of Paradise” at the Rialto; 
‘Tarzan’s Peril” and “Saddle Legion” at 
the Strand, and “Seven Days to Noon” at 
the Scoop. Following a two day closing 
for special showings of “The DuPont 
Story,” the Brown re-opened to the general 
public presenting “Cry Danger” and “The 
Company She Keeps” which ran the pre 
vious week at the Rialto. Held over for a 
second week at Loew’s was “Royal Wed 
ding,” while “Lullaby of Broadway” 
went for a second week Staying on at the 
Mary Anderson... . Luther Knifley, owner 
and manager of the Art theatre, an indoor 
house in Knifley, Kentucky, was in town. 
He said his theatre which has been shut 
down during the greater part of the winter 
months, will reopen for a full operating 
schedule. Other visitors in town in 
cluded: Lewis Baker, Star, West Point, Ky 
R. L. Gaines, Homer Wirth, Crane, Crane, 
Ind.; W. E. Gross, St. Clair theatre, 
Lebanon Junction, Ky.; Bob Enoch, State 
and Grand, Elizabethtown, Ky.; J. E. Elliott, 


m following page) 


also 
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Jr., Cardinal, Hodgenville, Ky.; Tex Rich- 
State, Crouthersville, Ind.; and A. O. 
Lynn, Woodbine, Ky. 


from preceding page) 


ards, 


Perkins, 


MEMPHIS 


Memphis first run business is holding up 
well Loew's Palace had a good opening 
with “Bird of Paradise.” Malco got off to 
a good start with “Valentino.” Loew’s State 
showed “Royal Wedding” to better than av- 
erage attendance. Warner played “Lullaby 
of Broadway” and Strand “The Mating Sea- 
son” to average crowds 
owned by Clyde Birmingham, Trenton, 
Tenn., burned to the ground from a fire that 
started in a furniture store next door. 
Around 800 patrons filed out of the Strand 
in orderly manner. . . . Opening of Frayser 
theatre on Highway 51, north of Memphis, 
owned by Eli, Oney and Amelia Ellis, of 
Mason, was to take place this week. This 
is Memphis’ sixth drive-in. N. J. Colqu- 
houn, new branch manager of Columbia at 
Memphis, arrived from Dallas to take over 
his new duties. He was accompanied by 
Jack Underwood, Dallas, Columbia’s dis 
trict manager. West Memphis, Ark., 
just across the Mississippi River from Mem- 
phis, scheduled its new censorship ordinance 
tor final passage, setting up a board of cen 
sors to pass on films and stage shows. 

R. C. Shanks bought Palace theatre, 
Owensboro, Ky. 


MIAMI 


During the 
Homo Florida, 
were t for T\ 


has 


shooting of “Crosswinds at 
additional 
consumption, 


l6mm. reels 


The 


popularity of Florida locales is evident with 

Betty Hutton doing circus scenes at Sara 
) g 

ind a cast and crew shooting “Distant 


sota 
Drums” in the St. Augustine, Naples and 
Silver Springs area. . . . Screen attractions 
included: “The Mating Season,” Embassy, 
Variety; “Valentino” Carib, Miami, Mir 
acle, with the full length news feature of 
the Kefauver Crime Investigation; “Of 
Men and Music,” Lincoln, Mayfair Art; 
“Seven Days to Noon,” Town; “Raton 
Pass,” Florida, Sheridan; “Lullaby of 
Broadway,” Paramount, Beach; and “The 
Company She Keeps,”’ Olympia with the De- 
Marco Sisters topping the stage bill. “Beaver 
Valley” was the short featured there. 
Midnight fans had the choice of “Only the 
Valiant” at the Paramount and “The Groom 
Wore Spurs” at the Town 


MILWAUKEE 


Last week the Fox-Wisconsin and Fox- 
Palace ran the film taken at the 
Kefauver This was in addition 
to the regular bill. Showing at the Palace 
was “The Sound of Fury,” and at the Wis 
consin “Bird of Paradise.” “Payment on 
Demand” was billed at the Riverside. At 
the Warner theatre “Lullaby of Broadway” 
was playing with “Insurance Investigator” 
is the co-feature. . 3usiness was reported 
good at the first runs the week following 

aster with the children home from school. 

James Kavalary has bought the Mars 
theatre here from C. W. Kraemer. . . . The 
and Stout theatres at Menomonie, 
Wisconsin have been taken over by Ben 
Marcus, S. & M. Theatres, from the Minor 
Amusement Co A contract that would 





theatres 
hearings. 


State 
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provide for rental of public museum films to 
Milwaukee county suburbs is being drawn 
up by the city attorney’s office and should 
be completed soon 


NEW ORLEANS 


The people of Lawtell, La., praised thea- 

tre owner Honore Tate, who exerted all 
efforts to re-construct his Roxy for an Eas- 
ter Sunday reopening. Fire a month ago 
destroyed a major portion of it... . George 
Chadwick on his visit here said that he 
sold his Fox theatre in Carthage, Miss., to 
Max Connett and Stanford Mafield. 
Jan Theatre Company of Ville Platte, La., 
have added a drive in to their circuit of 
conventional theatres. They purchased the 
Gay Rancher near Deridder, La., from John 
Harvey and renamed it the El Rancho. 


NEW YORK 


Six new pictures were scheduled to open 
this week at the first-run houses on and 
around Broadway. They included: “Kon- 
Tiki” at the Sutton “art” house, preceded 
by extensive publicity in the Sunday feature 
“Tales of Hoffman” at the Bijou fol- 
lowing “Cyrano de Bergerac” which moves 
over to the Golden, a legitimate theatre 
house, still on a two-a-day basis; “I Can 
Get It for You Wholesale” at the Roxy; 
‘Teresa” at the Fifty-second Street Trans 
Lux; “Bedtime for Bonzo” at the Palace; 
and “Riptide” at the Art. 


OMAHA 


Easter week business was good. .. . The 
Community theatre at Rembrandt, Ia., is 
being reopened by the Commercial Club... . 
William Miskell, Tri-States Theatres dis- 
trict manager, has been elected to the board 
of the Omaha Cerebral Palsy Association. 

First opening of a drive-in in the ter- 
ritory was Merle Lewis at Kearney, Neb., 
Easter Sunday. .. . Herbert Ver Maas and 
Darrell Duggins acquired the Kay Theatre, 
Dawson, Neb., from W. Kalous. A\d- 
mission at the Niobrara Theatre, Spring- 
field, Neb., has been boosted from 40 cents 
to 50 cents by Don Gibson. Herman 
Gould, Starview drive-in owner at Lincoln, 
has been turned down by the Omaha City 
Council on a request for a zoning on a 10- 
acre tract that would make possible building 
a drive-in. District Manager William 
Miskell, Maintenance Chief Bill Toney and 
Bernard Dudgeon, Omaha drive-in manager, 
went to Grand Island and Hastings 





pages ; 


PHILADELPHIA 


Pickets have been withdrawn from the 
Harrisburg Drive-In, Harrisburg, Pa., fol- 
lowing an agreement between owner Jerome 
Reinhart and the projectionists. ... Morgan 
Hudgins, former local reporter, in town in 
advance of “Quo Vadis.” ... Max and Sam 
Chapman, prior to opening their Keystone 
Drive-In near Harrisburg, Pa., had the en- 
tire nine-acre parking plot paved with dust- 
free macadam. The DuPont Company 
in Wilmington, Del., leased the Warners’ 
Ritz there for four days for twice nightly 
showings of a company-produced motion 
picture about its products. . .. Francis De- 
verter, manager of the Rio, and P. F. Pat- 
terson, manager of the State, both in 
Harrisburg, Pa., celebrated their 32nd year 
with Fabian Theatres. Managerial 
changes at Warner theatres has had Charles 
Green, assistant at the Stanley, promoted to 
manager of the Plaza, replacing Robert De- 
Fino, who transferred to the Earl. Mr. 
Charles Cohen returned as manager of the 
Cross Keys, after a sick leave Henry 
Eytinge, who had been replacing him, re- 
turned to the Imperial-60th Street. Leo 
Salceley also returned after a four-week sick 
leave to his post as manager of the Sedg- 
wick. In Atlantic City, N. J., Michaelan- 
gelo Ricci, assistant at the Stanley, was 
promoted to manager of the Virginia. 

A. A. Donatelli, former assistant at War- 
ners’ Aldine, serves in a similar capacity at 
the independent Arcadia here. . George 
Carpenter’s Kerry Drive-In near Wilming- 
ton, Del., will be ready for operations on 
April 30 with a 550-car capacity. 

Leonard Hetelson closed his Roxy in nearby 
Chester, Pa. . Louis Davidoff, general 
manager of A. M. Ellis Theatres Co., an- 
nounced the closing of the Southern. 


PITTSBURGH 


Harry Kalmine of Warner Brothers has 
promised to attend the testimonial dinner 
here for Pete Dana April 9... . The Nixon 
Theatre dropped stage entertainment for a 
limited period to book Academy Award win- 
ner “All About Eve” along with “Sunset 
Boulevard” for a double bill to open the 
month Rumors that the Harris thea- 
trical interests intended to give up their 
lease on the Gardens were denied em- 
phatically this week as officials pointed out 
they expect to sign a new agreement when 
the present terms run out April 30... 
Warner Brothers will send in Herb Pick- 
man to accompany Matt Cvetic on a Tri- 
State tour in connection with Matt’s “I Was 
\ Communist for the FBI” which will have 
its world premiere at the Stanley here in 
three weeks. . . . Jack Kalmenson has been 
promoted to manager of the Warners’ ex- 
change in Pittsburgh. . . . “Lullaby of Broad- 
way” at the Stanley and “Cry Danger” at 
the Warner were given five-day holdovers 
so that both theatres could resume Thursday 
openings. 


RICHMOND 


Seven openings at first-runs are “Abbott 
and Costello Meet the Invisible Man” at 
Loew's following two weeks of “Royal Wed- 
ding”; “Salerno Beach-head” at the Na- 
tional for four days followed by “Seven Days 
to Noon”; “Great Missouri Raid,” Colonial; 
“Valentino,” Byrda and State; and “‘Gam- 

(Continued on opposite page) 
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bling House,” Capitol. The Booker T is 
playing “The Enforcer” and “Wagon Mas- 
ter” in a split week with “The Man Who 
Cheated Himself” and “Curtain Call at Cac- 
tus Creek” at the Walker. Orson Welles’ 
production of “Macbeth” will be at the Lee 
for their April “art” film. . . . Loew’s had 
a sneak preview of “Up Front” with Dave 
Poland of Universal in town to guide pub- 
licity. Sid Zins visited here from Columbia 
during the week. . . . Patricia Medina and 
Anthony Dexter, stars of “Valentino,” 
played personal appearances on opening day. 


SAN ANTONIO 


Six more television stations will be in op- 
eration here when they get the go ahead 
signal. Showing were “The Lullaby 
of Broadway,” Aztec theatre; “The Mating 
Season,” Majestic; “Hollywood Revels,” 
plus “Child Bride, Prince,” and “The Dar- 
ing Miss Jones,” Empire. . . . Genaro “Fat- 
ty” Genaro, president of the MPMO here 
and chief projectionist at the Empire, back 
from a visit to Neuvo Laredo, Mexico, with 
his wife Dominga Garcia. . .. Gerald Kusen- 
burger, ex-operator at the Woodland theatre 
is in the army now stationed in the Caro- 
linas. Visiting were Thomas Beard, 
Pleasanton; Dave Parker, Saspanco; Benito 
Silvas, Carrizo Springs; John Mansivias, 
Kenedy, and Joseph Carabaza, Laredo, 
Texas. 


SAN _ FRANCISCO 


The two-week-old AFL janitors’ strike 
has ended. Theatre owners agreed to give 
janitors $1 a day raise and to set up a wel- 
fare fund on the basis of 271% cents-a-day 
payments. .. . Biggest box office take was 
at the Fox (“Bird of Paradise”) with 
Loew’s Warfield (“Royal Wedding”) next 
in line. . . . Doings about town this week 
are “Up Front” at the Orpheum, “Up in 
Arms” at the Golden Gate, “Inside Straight” 
at Loew’s Warfield and “Rawhide” at the 
Fox. ... “Sound of Fury” has been booked 
for some time into United Artists, but “Born 
Yesterday” now in its 12th week, con- 
tinues to hold the screen. At the art 
theatres, “Cyrano de Bergerac” is in its 
third month at the Stage Door, “Trio” in 
12th week at the Vogue and “The General 
and the Senorita” has just opened at the 
Rio. .. . The Downtown continues its policy 
of vaudeville with two shows every night 
but Tuesday, when theatre is closed and 
matinees on Saturday and Sunday. . . . Bill 
Blake, publicist for the Golden Gate, had 
Lex Barker and Chita, the chimpanzee in 
town the past week for ballyhoo on “Tar- 
zan’s Peril.” . . . Columbia’s western district 
office has been moved from 25 Taylor street 
to the Branch Office, 230 Hyde. L. E. Till- 
man, branch manager will now guide the 
destinies of both divisions. 


ST. LOUIS 


The big news in this sector came from a 
musical, a comedy and a special feature 
film. The musical, “Royal Wedding,” was 
staying over for another week .at Loew’s 
State its second week at the downtown thea- 
ter. “Born Yesterday” held for a fourth 
week at the Ambassador. The hour long 
“Kefauver Crime Investigation” was quickly 
made available to the public at both the Mis- 
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GREETINGS to an exhibitor, from Bob Hope, 
on the Paramount lot. The visitor, right, is 
Harry Bercovich, Canadian exhibitor for 32 
years and a Paramount customer for 30, 
owner of the Broadway theatre, Regina, Sask. 


sourt and Ambassador theatres. New 
films at the first run houses included “Toma- 
hawk” and “Under The Gun” at the Fox; 
‘Bird of Paradise” at the Missouri and 
“Girls Under 21” and “Girls of the Road” 
at the Shubert. . Loew’s Orpheum was 
exhibiting two Zane Grey re-releases “The 
Light of the Western Stars” and “Heritage 
of the Desert.” . . . “Lullaby of Broadway” 
after a good week on Grand Avenue moved 
in with “Born Yesterday” at the Ambassa- 
dor. “The Next Voice You Hear” 
started a run at the west end’s Shady Oak 
while “Bitter Rice” maintained its pulling 
power, going into a seventh week at the 
World. . . . Fanchon and Marco, St. Louis 
Amusement Company helped the cause of a 
local policeman who was shot while per 
forming his duty. In a campaign that has 
snowballed within the past few days Fan- 
chon and Marco turned over the Fox theatre 
for one night in behalf of the injured man 


TORONTO 


Only openings here were “The Clouded 
Yellow” at the Odeon Toronto, “A Yank in 
Korea” and “Rogue River” at the Down- 
town, Glendale, State, Scarboro and May- 
fair, and “Pagliacci,” an Italian film, at the 
Odeon Hyland. Holdovers included 
“Born Yesterday” in its seventh week at 
the Imperial, “Rhapsody in Blue” and “Song 
of My Heart” in its fourth week at the 
Towne Cinema, and remaining for a second 
week were “Three Guys Named Mike” at 
Loew’s, “Lullaby of Broadway” at Shea’s, 
“The Mating Season” at the University and 
Nortown, “Cyrano de Bergerac” at the In- 
ternational Cinema, “Ma and Pa Kettle Back 
On the Farm” at the Uptown, and the re- 
issue program of “Up in Arms” and “They 
Got Me Covered” at the Victoria and Eglin 
ton, “Storm Warning” and “Caged” 
were billed together for their second show- 
ing at the Tivoli and Capitol. “Halls of 
Montezuma,” in its second showing at the 
Odeon Danforth, Fairlawn and Humber, 
was supported by “Naughty Arlette,” a 
British film. Mary Pickford due in 
Ottawa April 22 to participate as guest of 
honor in the Canadian Film Awards presen- 


tations. Perkins Electric Company 
of Montreal has absorbed Gaumont-Kalee 
Limited, equipment and supply division of 
the J. Arthur Rank Organization of Canada, 
_.. Gordon Lightstone, general manager of 
Paramount Pictures in Canada was elected 
president of the Canadian Motion Picture 
Distributors Association for a fifth term. 


VANCOUVER 


The Vancouver Booking Department of 
the Odeon circuit is being transferred to 
Toronto, Johnny Bernard will be retained 
in the local office as short subject booker ; 
Arthur Graburn, head booker, will move to 
the Plaza downtown theatre to act as house 
manager, succeeding Ernie Sauer who is 
moved to the Fraser Suburban house. . 
Howard Boothe, Odeon British Columbia 
district manager, will retire from active 
service on May 30 but will be on call in 
an advisory capacity for the circuit. 
Brenton Kelly Fraser manager moves to 
the Dunbar theatre Downtown theatre 
business was on the up-beat the current 
week with the arrival of spring. “The 
Mating Season” did excellently at the Capi- 
tol; “Bird of Paradise” at the Strand; “Op- 
eration Pacific” at the Orpheum and “Blue 
Blood” plus stage show at Hastings were 
also above average. ‘Abbott and Costello 
Meet The Invisible Man” did well particu- 
larly with the juveniles on holiday for Easter 
at Plaza & Fraser. Also playing “Dallas” 
plus “Mad Wednesday” at the Cinema; 
“Kim” plus “Gasoline Alley” at the Domin- 
ion; “The Clouded Yellow” at the Vogue; 
“Trigger, Jr.” and “Bowery Battalion” at 
the Odeon-Paradise. Seven outdoor 
theatres are now operating in the province 
and two new drive-ins, the Lions at North 
Vancouver and the Paramount in Burnaby, 
near here will be open in May. The 
new Uptown theatre at Calgary, a 1200- 
seater, was opened by Jack Barron, 


WASHINGTON 





New openings included “Three Guys 
Named Mike” at the Capitol; Bird of Para- 
dise” at the Palace; “Woman on the Run” 
at the Columbia; ‘““The Long Dark Hall” at 
the Trans-Lux; “Film Without a Name” at 
the Little; “Adam and Evelyn” at the Du 
pont. Holdovers included “Lullaby of 
Broadway” at the Warner, through April 3; 
“Mudlark” at the Plaza for a 9th week, and 
“14 Hours” at the Playhouse for a 3rd 
week; “Dodge City” and “Virginia City” 
at the Metropolitan for a 2nd week. The 
Warner scheduled “September Affair” for 
April 4 and the RKO Keith’s scheduled 
“The Thing” for April 4... . The Palace, 
Columbia and RKO Keith’s offered film 
highlights of the Kefauver crime investiga- 
tions, as an extra added attraction. .. . The 
Playhouse will have a special benefit for the 
National Symphony Orchestra on April 18, 
with the picture to be shown “Tales of Hoff- 
mann.” The Airport drive-in theatre 
has opened its season. 


"First Legion" Premiere 

Loew’s State theatre, New York, will be 
the scene of the world premiere of the Unit- 
ed Artists release, “The First Legion,” fol- 
lowing the current film, William J. Heine- 
man, vice-president in charge of distribu- 


tion, announced last week. It stars Charles 


Boyer. 
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Spykos S. SKOURAS, executive vice -president 
of the Skouras Theatres Corp., and 
of Spyros P. Skouras, president of 
Twentieth Century 
to BARBARA JANE FELDMANN this week. 
Miss Feldmann attended Marymount and 
is a graduate of Pine Manor Junior Col 
lege, Wellesley, Mass. Mr. Skouras was 

from Yale University. The 

married in June 

Lincotn V. Burrows, Eastman Kodak offi 
cial, has been appointed an industry con 
sultant to the National Production Au- 
thority’s film division, NatHan D. 

chief, announced in 

Mr. Burrows will 


son 


Fox, became engaged 


graduated 


couple will be 


GOLDEN, division 
Washing 


advise 
to sensitized film and film equipment 

At KanHANs, MGM manager in Thailand 
and French Indo-China, arrived in New 
York last week to confer with home office 
executives of Loew’s International Corp 


zton this week. 
the division on problems relating 


advertising-publicity direc- 
Allied Artists, last 
addition of KEN 
staff. 

with National 
joined Harry 
Pictures 
New 


and metropolitan territories. 


FLINN, 
Monogram 


Joun ( 
tor tor 
week 
Wart 


announced _ the 


MORE to his publicity 


Cy SEYMOUR, formerly 


Screen Service, Inc., has 
and SAM 
Film Exchange, 


York State 


GOLDSTONE of Famous 


distributors for the 


began his new job as as 
\BRAHAMS 
ing manager for Monogram and 


\rtists, in Hollywood this week 


GILI 
SANFORD 


CLIFFORD 
sistant to advertis 


Allied 


ARCHIE LAURIE has resigned as director of 
relations, publicity and promotion 
Theatres Ltd., Toronto. LARRY 


director, is now 1n 


public 
tor Odeon 
(GRABURN 


charge of 


advertising 
il exploitation. He 
be assisted by Jim HARDIMAN, manager 

the Odeon, London, Ont., and Don 
manager of the Odeon- Danforth, 


speci will 


Hupson, 
Toronto 
BosLEyY 
CrowTHER and AL Capp will discuss the 
subject “Are Movies Better than Ever ?” 
at the ( ambridge High and Latin School 
April 13. Following the pre 
there will be an informal 
answer period. 


Spyros SkKouRAS, FAYE EMERSON 


in Boston 
ddresses, 


pared a 
question and 
Wititiam M vice-president of Lip 
Productions, Inc., left New York by 
a six-week business 


PIzorR, 
pert 
plane last weekend for 


tour of continental Europe. 


produc 
distribution and exhibition in Japan, 
New York last week for business 
conferences. While in New York, Mr 
Kawakita, one of the charter-member ap 
plicants for a Variety Clubs charter in 
met Variety Club officials 
pending approval of 


,AGAMASA KAWAKITA, active in 


tion, 


visited 


with 

that 
the charter his group had already started 
work 


Japan, 
ind reported 


F a] 
charitable 


ARTHUR KriM, president of United Artists, 
is now Hollywood on his first visit to 
the film capital since he became UA head. 
Mr. Krim plans to remain in Hollywood 
several weeks for 
ing independent producers for the delivery 


negotiations with lead- 


of productions for release this year. He 
will also negotiate for several productions 


planned for 1952. 


ARNEY BALABAN, president of Paramount 
Pictures, will head the motion picture 
committee for the second annual Michael 
Awards Dinner of the Academy of Radio 
and Television Arts and Sciences at the 
Waldorf-Astoria Hotel, New York, May 
7. Members of the committee include: 
NATE 3LUMBERG, Nep FE, DeEPINeT, 
CHARLES Moskow11z Speyros P 
SKOURAS 


and 


San Francisco dis 
North Coast Thea- 
will be guest speaker at a luncheon 
of the California Club, a 
ganization, April 10. He 
tion pictures 


KISLINGBURY, 
manager for the 


RAHAM 
trict 
tres, 
women’s or 
will discuss mo- 


“Rupe” PERLMAN, 
Artists 


charge 


newly appointed United 
home office representative in 
f liquidation, left New York this 
week on a tour of all UA exchanges to 
spur the playoff of 
areas. During the past four years, Mr 
Perlman home office 
for Davin QO. SELZNICK 
SMALL. 


pictures in all sales 


repr esentative 
and Epwarp 


was 


Tom DevsripGe, manager of the Loew's the- 
atre, Nashville, has been appointed chair- 
man of the safety committee of the Nash- 
ville 


Chamber of Commerce 


IkvING MILLs is the new office manager for 
the Minneapolis branch of Columbia Pic- 
tures. Mr. Mills had head booker 
and office manager for Lion Clas- 
sics in Minneapolis 


been 
Eagle 


Wore CoHeEN, president of Warner Inter- 
national, last week appointed Harry H. 
RONGE and SAMUEL JONES company man- 
agers in Bogota, Colombia and Indonesia, 
respectively. 

Hy Fine, New England Theatres executive, 
has accepted the post of chairman for the 
New England motion picture division of 
the United Cerebral Palsy Associations, of 
which Leonarp H. GoLpENson, president 
of United Paramount, is president. 

Tony WHITEHOUSE, 
eign sales manager for Hallmark Produc- 
tions, Inc., arrived in Columbus last week 
from Singapore, where he had served as 
distributor for the company. Mr. White- 
house will visit Hallmark units here 


newly appointed for- 


GEORGE Jones, former office manager fort 
Universal-International in Atlanta, has 
replaced Witt1aAM KELLy as sales man 


ager there. 


Tax Total Up 
In February 


VASHINGTON: General 
collections in February, reflecting 
box office business, were up slightly over 
February, 1950, the Bureau of Internal Rev- 
enue reported last week. 

Collections this February amounted to 
$22,962,436, compared with $21,431,143 a 
year earlier. These collections include taxes 
concerts, plays and other 
as well as on film admissions. 


admission tax 
January 


on sports events, 
entertainment, 
They do not include, however, taxes on roof 
brok- 
overcharges Total 
February, in- 
amounted to 


garden and cabaret bills nor on leases, 


er sales and various 
admission tax collections in 
cluding all these 


$26,711,773. 


categories, 


British, French Diplomats 
At "Odette" Premiere 


sritish, American diplomats ; 
members of international society, and a dele- 
gation of Hollywood stars attended last 
week's “Ambassadors’ Invitational Preview” 
of the Lopert Films release “Odette” at the 
Park Avenue theatre, New York. The Brit- 
ish and French Ambassadors to the United 
States were represented. 


IN NEWSREELS 


MOVIETONE NEWS, No. 27--President Auriol visits 
the [ Paratroopers trap Reds in Seoul. Atom 
bomb spies found guilty Senate crime probe ends 
| he training plan Sport flashes: boat 


French and 





speeds 


race 

MOVIETONE NEWS, No. 
O'Dwyer leaves for Mexico 
to U. S. Fortieth division 
Cutless, new jet fighter 
Motor boat hoopla 

NEWS OF THE DAY, No. 261—UN paratroopers in 
surprise attack President Auriol welcomed to 
“ S. Crime investigation. Atom-bomb spies guilty. 

trainees ready Sport flashes: racing 

NEWS OF THE DAY, No. 262—French President at 
Annapolis. O’Dwyer discusses Senate crime probe 
‘Oscar’ winners. Square dance hits Japan. Rita’s 
b ack Dizziest boat race. Cycle mudders. A mes 

ym Durante 

PARAMOUNT NEWS, No. 6--President Auriol’s 
visit hailed by two nations. Senate crime investiga 
tors praised Tito’s army shows strength as crisis 
mounts. Atom-bomb spies found guilty Navy 
speeds training program. Korea flashes 

PARAMOUNT NEWS, No. 6 —President 
whirlwind tour “Oscar’s” in Hollywood 
Hayworth home O'Dwyer returns to 
American Legion commander returns to 
village Indo-China : ‘ig amie thwart rebel 
Outsiders day in Brita 

TELENEWS DIGEST, No. 13- a Korea: paratroops 
trap eds Senate probe Mhe Shah of Iran 
Sports: Stanley Cup inaugural 

TETLENEWS DIGE. jo. 14-A—La Prensa editor 
escapes to Uruguay French battle saboteurs, snip 
ers in Indo-China UN commando raid on North 
Korean port Tension in Berlin Women's army 
in Israel. Square dance in Japan. Australian chop 
ping contest. Sports: Syracuse hands Bradley hoop 


28—Academy awards 
Rita Hayworth returns 
sails for Japan The 
“Muddercycle” scramble. 


Auriol’s 
Rita 
Mexico 
German 
attack, 


upset 
UNIVERSAL NEWS, No. 43—U. S. welcomes Presi 
lent Auriol Korea: speed drive to thirty-eighth 
parallel More “mothballs.” 
French troops i action in Indo-China Sports 
flashes: baskethz 
ewe NEWS, No. 444 
Ss Italy: ex-G. 1 Keeps 
“Oss urs” awarded ollegiate 
Motorcycle mud_ race 
WARNER PATHE NEWS, No. 66—President Auriol 
in U. S Di Satle announces price ceilings on food 
Atom-bomb spies guilty Lace fashions. “‘Mothball 
avy” in action Sports: toboganning. basketball 
WARNER PATHE NEWS, Ne. President Auriol 
before Congress Kids find $33,481 Fortieth divi- 
sion sails for Japan O’Dwyer leaves for Mexico 
Legion chief visits German town which saved his 
life Rita Hayworth back *aris: fantastic fash- 
ions. Sports: Seattle's speed boat classic. Wrestling 


warships come out of 
I “ 


Auriol in 
Film 
shine 


President 
invasion vow 
gymnasts 


in Paris 
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Union Votes 
For Sorrell 


The members of Studio Painters 
No. 644 gave Herbert Sorrell, business man- 
ager of the local, a standing vote of con- 
fidence at a meeting in Hollywood this week. 
The meeting was called to consider charges 
by the executive board of the Brotherhood 
of Painters, Paperhangers and Decorators 
of America that Mr. Sorrell was guilty of 
affiliating himself with pro-Communist or- 
ganizations. The brotherhood had also di- 
rected that Mr. Sorrell no longer be per- 
mitted to hold union office. 

The local adopted a resolution which read 
in part, “Be it resolved that Local No. 644 
request the general executive committee to 
reconsider its action and reverse its deci- 
sion.” The resolution also stated, ‘**Member- 
ships of Local 644 have been in complete 
accord and have participated in making all 
policy which directed all actions both of 
Local 644 and Mr. Sorrell,” and that “Local 
644 is indebted to Mr. Sorrell for the many 
thousands of dollars on past obligations and 
on current contracts which have more than 


Local 


two years to run.” 


MPEA to Continue to 
Operate in Austria 


The Motion Picture Export Association 
will continue to operate its distribution 





organization in Austria and all other Eastern 
European countries now in its orbit for an- 
other year. 

The decision was made last week by the 
MPEA directors and announced by Irving 
Maas, vice-president and general manager. 
Countries concerned include Yugoslavia, 
Poland, Czechoslovakia, Hungary, Rumania, 
Bulgaria and the Soviet Union. The exten- 
sion carries the period of joint operation 
under MPEA to August 31, 1952. While 
all 10 MPEA member companies are partici- 
pating in the Eastern European extension, 
only seven are using MPEA distribution 
facilities in Austria. 

In the Eastern European countries, only 
Yugoslavia, and to a much more limited ex- 
tent Poland and Czechoslovakia, still release 
American films, according to Mr. Maas. He 
added that a renewal of the MPEA film pact 
with the Yugoslav Film Monopoly is im- 
minent. 


Legion Approves Four 
Of Five New Films 


The National Legion of this 
week approved four of five new films, plac- 
ing “Apache Drums” in Class A-1, morally 
unobjectionable for general patronage; and 
three others—‘Dear Brat,” “Queens for a 
Day” and “Rhythm Inn”— in Class A-2, 
morally unobjectionable for adults. The 
Legion put “Sierra Passage” in Class B, 


Decency 


morally objectionable in part for all, because 
it “tends to condone the taking of the law 
into one’s own hands.” 


Coast Unions 


Study Offer 


Fourteen studio locals of the International 
\lliance of Theatrical Stage Employees are 
holding individual membership meetings in 
Hollywood to decide by April 16 whether 
to accept a new offer of voluntary wage 
increases made by the major companies. 

The failed to unanimous ap 
proval to the first offer, which proposed 


because of the 


locals give 


a 10-cent hourly increase, 
producers’ stipulation that the contract re 
date, October, 1951, be 
two years if the increases were accepted 
Like the offer, the offer 
requires approval by all of the locals before 
rhe 
agreed, however, to reduce the contract-re- 


opening ostponed 
g I 


previous new 


it becomes effective studios have 


opening from two years to 
Also, the studios now offer, in addi- 
tion to the flat hourly increase of 10 cents, 


workers in 


postponement 


one, 


a $7 weekly boost in pay for 
the minimum category who work “on call,” 
as well as full pay for six free holidays a 
year for daily workers 
ployed 50 weeks during the year 


who are not em- 


Warner Short to Music Hall 
Warner Brothers’ 
subject, “My Country ’Tis of Thee,” has 
been booked into the New York Radio City 
Music Hall as a special added attraction. 


two-reel Technicolor 





~ COLUMBIA PICTURES ANNOUNCES THAT PRINTS OF THE FOLLOWING 





PICTURES ARE NOW AVAILABLE IN OUR EXCHANGES FOR SCREENING P 


MARGARET O'BRIEN 
. HER FIRST ROMANCE 


with 


Allen Martin, Jr.- Jimmy Hunt - Sharyn Moffett 
Screen Play by Albert Mannheimer 
Directed by SEYMOUR FRIEDMAN 





WHEN THE REDSKINS RODE 


in SUPERcineCOLOR 


core JON-HALL 


with Mary Castle - James Seay - John Ridgely 
Written for the Screen by Robert E. Kent 
Produced by SAM KATZMAN « Directed by LEW LANDERS 








SMUGGLER'S GOLD 


Cameron Mitchell - Amanda Blake - Carl Benton Reid 


Screen Play by Daniel Uliman 


Produced by MILTON FELDMAN ¢ Directed by WILLIAM BERKE 





Charles Smiley 


STARRETT - BURNETTE 


SNAKE RIVER DESPERADOES 


with 
Don Reynolds “Brown Jug” > Tommy Ivo + Monte Blue 


Written by Barry Shipman 


Produced by COLBERT CLARK « Directed by FRED F. SEARS 
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John F. Truitt Dies; Was 
Kansas City Manager 


Funeral services were held in Kansas 
City, Mo., March 29 for John F. Truitt, 
68, manager of the Electric theatre, Kansas 
City, Kan., who died suddenly at Kan 
sas City, Mo., home March 26, Mr. Truitt 
had been ill during the winter, but had ap 


his 


parently recovered when he was stricken. 
A theatre veteran who started as an usher 
at the Crawford theatre, Topeka, Kan., Mr 
Truitt managed theatres in California, Kan- 
sas and Missouri before becoming 
in 1935. He is 
his wife and children. 


nanagert 


of the Electric survived by 


Tex Cooper 

Tex Cooper 
resemblance to Buffalo Bill, died at his hom 
March 30 He had been 


work for 35 years 


veteran actor famous for his 


in Los Angeles 
active in motion picture 
Mr Cooper 
sister. 


is survived by his widow and 


Blotcky, Minneapolis 


Paramount Manager 
Blotcky, 58, 
Paramount, and 


3enjamin R Minneapolis 


branch manager for a vet 
eran of 38 years in the film industry, died 
of a heart attack March 29. Many industry 
leaders attended his funeral. Mr. Blotcky 
with Minne 


polis 29 years, was a thirty-second degree 


who had been Paramount in 


Mason, and director and former chief barker 


f the local Variety Club. He is survived 


This is 
the spot 
where 
THE THING 
was first 
seen!? 








Short Product in 


NEW YORK—Week of April 2 


ASTOR: Gerald McBoing-Boing Columbia 

Heart Throbs of Yesterday Columbia 

Feature: Fourteen Hours 

CAPITOL: Camera Sleuth 

Droopy’s Good Deed 

Heart to Heart 

Feature: Soldiers Three 

PARAMOUNT: Big Littie Leaguers . Paramount 

One Quack Mind Paramount 

Feature: The Lemon Drop Kid Paramount 

RIVOLI: London Republic 

The Paramount 
20th-Fox 


First Run Houses 


Feature: Rawhide 

ROXY: Sunny Italy 

Screen Magazine No. Four... .United Nations 
Feature: | Can Get !t for You Wholesale. . 20th-Fox 
STRAND: Will to Win Warner Bros. 
Trailing the West Warner Bros. 
Bunny Hugged Warner Bros. 
Feature: Lullaby of Broadway Warner Bros. 


CHICAGO—Week of April 2 


WOODS: "Sugar Chile" Robinson 

Universal-int. 

... RKO Radio 
RKO Radio 


. Universal-int. 


Feature: Payment on Demand 
GRAND: Cruise Ship 
Feature: Up Front 





by his wife; a son Robert, who operates a 
Fort Myers, Fla.; a 
four brothers and a sister. 


John W. Scott, Eastman 


Production Consultant 

John W 
on the Eastman Kodak Company’s executive 
staff, March 23. Mr 
Scott Kodak in 


was en 


theatre in daughter, 


Scott, 51, production consultant 


died in Rochester 
had 


Rochester 


associated with 
since 1918, when he 
i chemist in the Kodak Research 
Later he transferred to the 
department 1923 he 
joined the sales department for special work 
on the Cine-Kodak camera. In 1935 he was 


been 


ploved as 
Laboratories 


development and in 


THE THING 


from Another World! 


HOWARD HAWKS’ Electrifying MOTION PICTURE 


exo 
RADI 


Ads like this are appearing in 58 National Magazines and $3 Sunday Newspaper Supplements totaling 185,761,000 circulation. 


assigned to the administrative section of the 
sales department for development of photo- 
graphic apparatus. Two years later, he re- 
turned to the production staff of the execu- 
tive sales department as general consulting 
engineer to the company’s sales and produc- 


tion department 


Ralph Forbes, 46, Was 
Veteran Screen Actor 


Ralph Forbes, 46, veteran 
stage actor, died March 31 at the Montefiore 
Hospital in New York following a lengthy 
Engiand, Mr. 
Forbes first appeared on the stage and later 


screen and 


illness. Zorn in London, 
in motion pictures where his early films in- 
cluded “The Actress,” “Beau Geste,”” “Rest- 
less Youth,” “The High Road,” “Mamba,” 
“The and others More 
recently he appeared in “Frenchman’s Creek.” 


Green Goddess” 


Eliza J. Chalmers 

Eliza J. Chalmers, 76, former secretary- 
treasurer of Moving Picture World, trade 
paper founded by her late brother James 
P. Chalmers, Jr., died March 27 at Green- 
wich, Voving Picture World be- 
present Morion Picture 
HERALD, when it was bought by Quigley 
Publishing Co. in 1928 and merged with 
Exhibitors Herald 


M. R. Toohey 

Martin R. Toohey, 63, manager of the 
theatre, Pawtucket, R. L., until ill 
health forced his resignation a few months 
ago, died at his home in Lakewood March 26. 
He is survived by his wife, two brothers, a 
half-brother and a half-sister, all residents 
of Rhode Island. 


Nat Galley 

Nat Galley, 56, head of the Galley Cir- 
cuit in Cincinnati, died of a heart attack, 
March 31 


Conn 
came part ot the 


Leroy 


Tennessee Theatre Razed 

The Strand theatre, Trenton, Tenn., was 
totally destroyed by fire last week. None of 
the theatre’s 800 patrons was injured by the 
fire which began in a furniture store next 
door. Owner Clyde Birmingham estimated 
the damage at $250,000. 
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Eagle Lion Classics 
GREAT RUPERT, THE: Jimmy Durante, Terry 


Moore, Tom Drake—A fine family comedy that fell 
flat here. Had poorest Monday-Tuesday business on 
record. Church revival in progress one cause, but 
customers very choosey now. I believe too many 
people are tied up to installment contracts to the 
hilt and with increasing living costs don’t have as 
much cash for entertainment. Film rent too high 
Played Monday, Tuesday, January 22, 23.—Robert E 
Totman, Ritz Theatre, Baldwin, Fla. 


s "S GOLD: Edward Arnold, Lee Tracy— 
This is a good reissue with semi-historical back 
ground and enjoyed by the few who saw it. Business 
on it ruined by a terribly poor trailer from NSS 
Had to pull the trailer, which was so dark and sound 
so low that it was useless to run it. Sound scarcely 
audible at full volume. Better not to show trailer 
at all if it is as poor as the one we had, as it will 
scare them off. NSS issued me credit after I wrote 
them, but that doesn’t make up the loss on absent 
patrons Played Wednesday, Thursday, March 14, 
15.—Robert E Totman, Ritz Theatre, Baldwin, Fla. 


Hallmark 


PRINCE OF PEACE, THE: D. Bruce—The great- 
est picture ever played in our theatre. Made more 
money for us than any picture we ever played. A 
wonderful picture for any town anywhere.—W. 
Kibler, Caroline Theatre, Bowling Green, Va. 


Metro-Goldwyn-Mayer 


John Hodiak—A 
office poor. 
Picture cost too much for small towns.—W. W. Kib 


BATTLEGROUND: Van Johnson, 
good picture and good acting but box 
ler, Caroline Theatre, Bowling Green, Va. 

NANCY GOES TO RIO: Ann Sothern, Jane Pow- 
ell, Barry Sullivan—No good—a box office flop. Be- 
ware small town theatres—cost of picture three times 
too high.—W. Kibler, Caroline Theatre, Bowling 
Green, Va 


PLEASE BELIEVE ME: Deborah Kerr, Robert 
Walker—Very good mid-week business, but bad 
weather, also Holy Week, kept business away, so we 
did not enjoy normal business Played Wednesday, 
Thursday, March 21, 22 arland Rankin, Plaza The- 
atre, Tilbury, Ont., Canada 


TOAST OF NEW ORLEANS: Kathryn Grayson, 
Mario Lanza—The worst we ever played ‘ 
play again gratis. Priced too high. Played T . 
day, Wednesday, January 30, 31.—W. W. Kibler, 
Caroline Theatre, Bowling Green, Va. 


WATCH THE BIRDIE: Red Skelton, Arlene Dahl 

Liked by everyone—a picture every small town 
should play. Box office good. Played Sunday, Mon- 
day, March 25, 26.—Albert Hefferan, Evart Theatre, 
Evart, Mich. 


Paramount 
AT WAR WITH THE ARMY: Dean Martin, Jerry 


Lewis—Swell for small towns. Don’t miss it. They 
all want comedies. Book it and you will not go wrong. 
Played Sunday, Monday, March 11, 12.—Albert Hef- 
feran, Evart Theatre, Evart, Mich. 


COPPER CANYON: Ray Milland, Hedy Lamarr— 
A high class western. It was just what our crowd 
wanted. Attendance only fair. layed Friday, March 

J L. Thayer, Raymond Theatre, Raymond, 
N 


Hutton, Fred Astaire—A 
Reports were poor 
as it was a good 


LET’S DANCE: 
picure that we were afraid of. 
but we were pleasantly surprised, 
mid-week picture and we were pleased. Do not pass 
this one up. Color good. Played Tuesday, ednes 
day, Thursday, March 6, 7, 8.—Albert Hefferan, Evart 
Theatre, Evart, Mich. 


Betty 
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itors' reports department, established October 14, 1916. In it 


theatremen serv. one another with information about the box office performance of 
product—providing a service of the exhibitor for the exhibitor, ADDRESS REPORTS 
What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 





“TRUE BAROMETER” 


| am a new contributor from this 
house, as | have just bought the thea- 
tre at Evart with my partner, W. 
Anderson. However, | had the Crown 
theatre at Marne, Mich., but leased 
it. This theatre at Evart has never 
been heard from as far as product 
and how it does is concerned. Mr. 
Anderson and | never book a picture 
until we read the comments in "What 
the Picture Did for Me,"' as we feel 
that this is the true barometer of 
how a picture will go over. More 
Hollywood producers should read 
and see wi-at the patrons really want. 
—Albert Hefferan, Manager, Evart 
Theatre, Evart, Mich. 





MR. MUSIC: Bing Crosby, Nancy Olson—This was 
an excellent picture rate it as A-1 entertainment 
I can’t imagine what we would ask more for an 
evening's pleasure in a _ picture It did not draw 
the crowd, but as far as that goes, what does draw 
them in? TV_ has us on the ropes. Played Sunday, 
March 18.—J. L, Thayer, Raymond Theatre, Raymond, 
N. H. 


SEPTEMBER AFFAIR: Joan Fontaine, Joseph 
Cotten—Small towns keep away. nterchange it for a 
reissue if you can. Box office very, very poor 
Played Sunday, Monday, March 18, 19.—Albert Hef 
feran, Evart Theatre, Evart, Mich. 


RKO Radio 


BORN TO BE BAD: Joan Fontaine, Robert Ryan 
Zachary Scott—Keep away—another dud for small 
towns. A good picture, but not for the type of pa 
trons we have. Played Tuesday, Wednesday, Thurs 
day, March 13, 14, 15.—Albert Hefferan, Evart Thea 
tre, Evart, Mich. 


EDGE OF DOOM: Dana Andrews, Farley Granger 
—This is a good though serious picture that 
didn’t do the business I hoped for. Perhaps 
it is just a little too much on the morbid side. Farley 
Granger and Dana Andrews are both very good, and 
with a better or livelier story would be an excellent 
pair. Played Tuesday, Wednesday, March 20, 21 
Kenneth J. Sniffin, Villa Theatre, Villa Rica, Ga. 


OUTLAW, THE: Jane Russell, Jack Beutel—A good 
picture for small towns Good box office receipts 
both nights, but too much cost for_picture.—W. 

‘ibler, Caroline Theatre, Bowling Green, Va 


Republic 


SAVAGE HORDE, THE: 
Booth—William (Wild Bill) 


William 
Elliott well 


Elliott, Adrian 
liked here 


and this is one of his best. A savage western that 
would have been improved with coior Brought us 
best weekend business in many moons, after a very 
poor week. Played Friday, Saturday, March 16, 17 
Robert E. ‘Totman, Ritz Theatre, Baldwin, Fla 


Twentieth Century-Fox 


MISTER 898: Burt Lancaster, Dorothy McGuire, 
Edmund Gwenn—Here is a real fine picture. Story is 
down to earth, easy to follow, wonderful acting ] 
advertised it well, but it did not bring out the crowd 
lelevision has just about got us licked. On cold 
nights it’s too easy to sit comfortably beside a set 
Played Friday, February 23 
Raymond, H 


and not go out 
Thayer, Raymond Theatre, 


MY BLUE HEAVEN: Betty Grable, Dan Dailey 
This was heaven to us in many ways as it took us 
out of the red and gave us nice weekend business 
Orchids to Betty—nicest Easter gift we could have 
Lovely picture with entertainment for a Played 
Friday, Saturday, Marck 23, 24.—Harland Rankin, 
Plaza Theatre, Tilbury, Ont., Canada 


NO WAY OUT: Richard Widmark, Linda Darnell 

This was very good entertainment with adult enter 
tainment classification, which is dynamite at our box 
office We suffered badly from it and enjoyed no 
business Played Monday, Tuesday, March 19, 20. 

Harland Rankin, Plaza Theatre, Tilbury, Ont., 
Canada 


PANIC IN THE STREETS: Richard 
"aul Douglas—-This is a good picture 

q Plenty of action and thrills for the 

would rate it attendance 
Friday, ms 9 Raymond 
Raymond, N 


Widmark, 
educational 
action fans 
Played 


highly Fair 
: Theatre, 


Thayer, 


Universal International 


KID FROM TEXAS, THE: Audie Murphy, Gale 
Storm—Audie Murphy made a hit with my western 
fans in this action packed western He should be 
come a big name western star This is a story of 
Billy the Kid, and that name is as good as Jesse 
James to bring in western fans here However, 
nothing seems to get in the amount of business we 
had two years ago.: Played Monday, Tuesday, Janu 
ary 1, 2—Robert E. Totman, Ritz Theatre, Baldwin, 
Fla 


SADDLE TRAMP: Joel McCrea, 
A wonderful picture and good playing 
ffice receipts and the picture was priced right 
Sunday, Monday, December 31, f greases l 
Kibler, Caroline Theatre, Bowling Green, Va 


Wanda Hendrix 

Had good box 
Played 
Ww. W 


TOMAHAWK: Van Heflin, Yvonne De Carlo 

Played this during a recent cold spell and did fine in 
spite of the weather. An excellent western that has 
all you expect of a good western, including a good 
supply of Indians and a new star who plays an In- 
dian maiden Though I don’t recall her name, she 
is very good We are at the moment being flooded 
with bone — sare westerns, but this is one of the bet 
ter ones layed Tuesday, Wednesday, March 13, 14 

Kenneth J Sniffin, Villa Theatre, Villa Rica, Ga 


YES SIR, THAT’S MY BABY: Charles Coburn, 
Donald O'Connor, Gloria De Haven—This was rather 
old but I picked it up for a New Year program and 
it was perfect. Good color, football, young married 
students with their babies and problems added up to 
a hilarious comedy enjoyed by a Good in any 
situation. Played one eb Tuesday, January 1, 2 
Robert E. Totman, Ritz Theatre, Baldwin, Fla 
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INDEPENDENT FILM BUYERS 
REPORT ON PERFORMANCE 


Product which has played their theatres since May 15 is evalu- 
ated herewith by film buyers of U. S. independent circuits. This 
report covers 102 attractions and 6,872 playdates. 

Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive, embracing additional ratings with those published in the 44 
preceding issues of the Heratp. Dagger (+) denotes attractions 
published for the first time. Asterisk (*) indicates attractions 
which are listed for the last time. 

EX means Excellent; AA—Above Average; AV—Average; 
BA—Below Average; PR—Poor. 


THE FILM BUYER'S RATING 


EX AA AV BA 
Al Jennings of Oklahoma (Col.) - ~ 6 2 
All About Eve (20th-Fox) 44 31 67 
American Guerrilla in the Philippines 
(20th-Fox) 16 63 
At War With the Army [Para.) 56 


Bedtime for Bonzo (U.!.) - 
Between Midnight and Dawn (Col.) - 
tBird of Paradise (20th-Fox) - 
Bitter Rice (Lux) 13 
Born Yesterday (Col.) 24 
Branded (Para.) 9 
Breakthrough (W.B.} 27 
California Passage (Rep.) - 
Call Me Mister (20th-Fox) 6 
Cause for Alarm (MGM) 

Company She Keeps, The (RKO Radic) 

*Copper Canyon (Para.) 


Dallas (W.B.) 
Dark City (Para.) 
Deported (U.I.) 
Dial 1119 (MGM) 


2 
4 
2 
| 

2 
6 
| 


w 
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Emergency Wedding (Col.) 
Enforcer, The (W.B.) 


*Fireball, The {20th-Fox) 
Flying Missile, The (Col.) 

For Heaven's Sake {20th-Fox) 
Frenchie (U.I.) 

Fuller Brush Girl, The (Col.) 


Gambling House (RKO Radio) 
Glass Menagerie, The (W.B.) 
Great Manhunt, The (Col.) 
Great Missouri Raid, The (Para.)} 
tGroom Wore Spurs, The (U.!.) 
Grounds for Marriage (MGM! 


Halls of Montezuma (20th-Fox) 
Harriet Craig (Col.) 

Harvey (U.1.) 

tHe's a Cockeyed Wonder (Col.) 
*High Lonesome (E.L.C.) 
Highway 30! (W.B.) 

Hit Parade of 1951 (Rep.) 


i'd Climb the Highest Mountain (20th-Fox) 
I'll Get By (20th-Fox) 


Jackpot, The (20th-Fox) 
Joan of Are (RKO Radio) 


ce 


Kansas Raiders (U.1.) 

Killer That Stalked New York (Col.) 
Kim (MGM) 

King Solomon's Mines (MGM) 


Last of the Bucceneers (Col.)} 
Let's Dance {Para.) 


Mad Wednesday (RKO Radio) 
Magnificent Yankee, The {MGM) 

Man Who Cheated Himself, The (20th-Fox) 
Miniver Story, The (MGM) 

*Mister 880 (20th-Fox) 

Mr. Music (Para.) 

tMr. Universe (E.L.C.) 

Mrs. O'Malley and Mr. Malone (MGM) 
Mudlark, The (20th-Fox) 

Mystery Submarine (U.1!.) 


Never a Dull Moment (RKO Radio) 
Next Voice You Hear, The (MGM) 
No Way Out (20th-Fox) 


Operation Pacific (W.B.) 


Pagan Love Song (MGM) 

Payment on Demand (RKO Radio) 
Prehistoric Women (E.L.C.) 

Red Shoes, The (E.L.C.) 

Redhead and the Cowboy, The (Para.) 
Right Cross (MGM) 

Rio Grande (Rep.) 

Rocky Mountain (W.B.) 

tRoyal Wedding (MGM) 


Samson and Delilah (Para.) 
Second Woman, The (U.A.} 
September Affair (Para.) 
Short Grass (A.A.)} 
tSouthside 1-1000 (A.A.) 
Stage to Tucson (Col.) 
Stars in My Crown (MGM) 
Steel Helmet, The (Lippert) 
Storm Warning (W.B.) 
Sugarfoot (W.B.) 
*Surtrender (Rep.) 


~n 
orn WwW Nw — SS | 


Thirteenth Letter, The (20th-Fox) 
Three Guys Named Mike (MGM) 
Three Husbands (U.A.) 

Three Secrets (W.B.) 

To Please a Lady (MGM) 
Tomahawk (U.I.) 

Tripoli (Para.) 

Two Flags West (20th-Fox) 

Two Weeks—With Love (MGM) 


Undercover Girl (U.I.) 


Vendetta (RKO Radio) 
Vengeance Valley (MG?) 


Watch the Birdie (MGM) 

West Point Story, The (W.B.) 
Where Danger Lives (RKO Radio) 
Woman on the Run (U.!.) 
Wyoming Mail (U.1.) 


Yank in Korea, A (Col.) 
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An International deiecliiien w Motion Picture Showmen — Walter Brooks, ‘Director 


At 


Time To Change Film Titles: 


OR years past, there has been an open 

gap between the previews and the first 

runs, the pressbooks and advertising at 
the point of sale, that remained awkwardly 
open, or left an interval in which something 
could be learned, to advantage. There 
should be a chance for a motion picture to 
have the benefit of a test run, especially in 
the matter of title selection, to determine 
what is the best selling approach. 

In recent weeks, we’ve noted two exam- 
ples of titles in our mail, critically viewed 
by the ultimate exhibitor. Both happen to 
be MGM pictures, and since Metro is far 
from careless about details of showmanship, 
we feel we can these two instances 
bluntly, and ask how come? One is “Two 
Weeks With Love”—a charming picture, 
which several have said was ineptly offered 
under such a title. 

The second was “Inside Straight’— 
which, believe it or not, fell flat on its title, 
on Broadway, in Easter week. It is actually 
a period picture, dated back to the Gold 
Rush in California, but’ most folks will think 
it’s just card playing, and they don’t play 
cards. Both films are“good enough attrac- 
tions, but not under the titles, or with the 
advertising approach that was offered. 

Wouldn't it be possible to learn these facts 
a little earlier? Isn’t there somebody in 
the studio organization who can yell mur- 
der when an unshowmanship title comes 
through the ordinary routine of production? 
Suppose they asked a few representative 
managers around the country for an opinion, 
in advance of release? : 

Pressbooks often contain “supplementary” 
ads that are obviously the result of pre- 
release experience. We have noted several 
occasions where Loew’s Theatres, in and 
out of New York, operating ahead of gen- 
eral release, put a finger on weak pressbook 
preparation, and literally rolled their own, at 
the point of sale. 

But the gap remains, sometimes a narrow 
margin that a showman can bridge, some- 
times a wide gulf that requires doing the 
job over again, with what’s at hand. Let’s 
see if there isn’t a system of trial-and-error, 


cite 
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A PUBLIC SERVICE 


The presentation of the Kefauver Crime 
Investigation as a full-length news feature, 
filmed in action by Movietone News, is 
claimed by its sponsors as "a great public 
service that the exhibitor can per- 
form for his country.'' And with that fact, 
we are in hearty accord. It will be a pub- 
lic service if more and more theatres bring 
this revelation in American politics to their 
screens. !t surpasses television and is easily 
available. 

Unlike the limited TV presentation, 
where one of the principals was shown by 
merely “the fidget of a digit"—your audi- 
ence will see all of the cast, in action; not 
just the embarrassed hands of a leading 
character. And. the full examination has 
been edited down to the red meat of the 
testimony, leaving out the dreary wastes 
of typical court procedure. Television en- 
thusiasts will prefer the full-size screen and 
handling. 

It is estimated that 28,000,000 people 
saw the original television version. We be- 
lieve another 50,000,000 are waiting to 
see the motion picture in theatres. One 
of our esteemed contemporaries says, 
"Kefauver's quiz show as sponsored a 
Uncle Sam is no casual whodunit. Nobody 
could script these underworld characters 
in mould, mien or manner of address. The 
phonies in governmental places will be 
exposed as quickly as are the criminally 
guilty. That means the duly elected repre- 
sentatives of the people will come into 
sharp focus, along with the persons under 
interrogation." That's why it's a public 
service. 





so members of the Round Table could have 
a first crack at a problem picture—and pos- 
sibly provide a solution to the problem. We 
know, at the moment, that Jack Matlack has 
a test-run at the Broadway theatre, in Port- 
land, and his showmanship will stand out. 


he Source 


Some talk about “loose talk" among 
q theatre employees, mentioned recent- 
ly in the trade, carries the suggestion that 
the manager should correct this problem by 
direct action. And, surely, he can, through 
staff meetings and the necessity to build 
public confidence in motion pictures, We 
doubt that any considerable part of the 
diminished public esteem for motion pictures 
can be traced to theatre employees, In fact, 
it is almost entirely from outside that the 
public’s best entertainment is discredited. 

But one simple item that is headlined in 
Motion Picture Daily as this is written can 
go far to offset a wrong impression. The 
public have been told, in their newspapers 
and magazines, that film business is “off”— 
and the degree increases with the telling 
The suggestion is that the films are below 
standard, attendance is down, the industry 
is losing its pre-eminent place. 

Tell them what the Government says in 
today’s headline: “U. S, Ticket Tax Up” 
—which can mean: just one thing, and that 
can be credited to official information. If 
the total of admission taxes is UP, then the 
public is going more often to see pictures, 
and movies consequently must be better than 
ever. With this added inference—that mo- 
tion pictures pay taxes, that we do carry our 
burdens, and deliver a better product, to 
more buyers than a year ago. Nobody can 
discount that simple statement. 

Another factor that leads to unfavorable 
publicity for film business is contained in 
the stock reports of earnings of large the- 
atre groups. Some circuits show earnings 
below previous “highs,” but it isn’t explained 
that there are compelling reasons, as for in- 
stance, that the circuit may not be reporting 
for as many theatres, under present Govern- 
ment regulations. But the mere figures in- 
dicate a loss that doesn’t obtain across the 
board, nor can it be corrected by theatre 
employees in casual conversation with pa- 
trons. It would be better if the major com- 
panies would address such information to 
their stockholders, and make each of them 
aware of the cause and effect of certain 
operating restrictions. —Walter Brooks 





¥ 


British Showmen Prove It With Pictures 


—_—— > 4 — 
David B. W s, manager of the Blue Hall theatre, 
slington, is clever with displays. These are good examples— 


ton, manager of the Odeon, Wolverhampton, devised 
<f cow and characters from "The Milkman''—in 


y for purposes of practical promo 


‘home cooking” flavor of ‘Fancy 
Pants’ with a cut-out of Bob Hope, at a nearby restaurant. 


‘Mister 880" h out his Is to dry, and s 
Mr. Williams used t tunt, on the box office line. He 
stands at far right, with his assistant, left, viewing the result. 


et ee 


Sn ae ee ee 


a 


ah. 


Saumont. theatre, Finchley, presents one of D. Turner, assistant manager of the Majestic cinema, South 
chure, “YOU Are Going to Be a Showman.” Woodford, found a stage coach, 150 years old, as ballyhoo. 
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Boyd Sparrow Conjures 
Up a Cute Trick 


Boyd Sparrow, managing director of 
Loew’s Warfield theatre, San Francisco, 
combined the use of a life-size cut-out of 
Fred Astaire with an idea from ‘Royal 
Wedding” and had the figure literally danc- 
ing off the ceiling, just as Fred really does it 
in the picture. Cut-out was following a 
dotted line from the lobby floor, and put over 
the idea well enough to sell the scene for all 
it was worth. Obvious from the photo that 
Boyd sends with his story, that people would 
be compelled to give the display attention, 
and figure out the connection. 


N. Y. World-Telegram Runs a 
Bugs Bunny Coloring Contest 


Interesting promotion for Warner Broth- 
ers’ popular cartoon character, “Bugs Bun- 
up” was placed in the New York World- 
Telegram as an Easter Cartoon Coloring 
Contest, running three days as a newspaper 
feature. No particular theatre dates, but 
plenty of publicity for the short subject 
series as a whole, and winners had to supply 
three hand-colored eligible 
for prizes. Thousands of entries prove the 
value of the idea as a separately newspaper- 
sponsored promotion. 


cartoons to be 


Paramount Flag Company 
Offers Nylon Valances 


showmen are finding new nylon 
valances, made by the Paramount Flag Co., 
of San Francisco, more economical and more 
durable under all weather conditions than 
other type display material of this order, 
which is often higher priced and more per- 
ishable. Nylon remains fresh looking in- 
definitely, and is washable, fire-resistant and 
mildew proof. A five brilliant 
colors is available in silk-screen printing on 
a shimmering white background. 


Good 


choice of 


Warner's Theatres Upstate 
In Exploitation Drive 


A wire from Albany explains that War- 
ner’s theatres in upstate New York have em 
barked on a policy in which each house will 
concentrate on the promotion of two pictures 


monthly. Charles A. Smakwitz, zone man- 
ager, explained at a district meeting that 
the idea is to acquire new patrons through 
systematic effort, and while the number may 
not be large in any one week, the cumula- 
tive effect over a period of sustained effort 
will be considerable. 


Pastes a 24-Sheet on 
The Lobby Floor 


Kenneth J. Sniffin, formerly manager of 
the Crescent theatre, Dalton, Ga., has been 
transferred to the Villa theatre, Villa Rica, 
Ga., another of the Martin theatres. He 
sends a photo of a 24-sheet on “High Lone- 
some” which he pasted on the lobby floor at 
the Crescent, and which took up the whole 
space and monopolized the attention of those 
passing through. It certainly provides a lot 
of art work and display for little money. 
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SHOWMEN IN ACTION 





Manager Ben Domingo, of the RKO Bos- 
ton theatre, Boston, had the benefit of a 
proclamation by Mayor Hynes, to launch 
“Air Cadet” Week with the benefit of the 
Air Force. 


Don Alexander, advertising chief for Min 
nesota Amusement Co., “said it with orchids” 
when he promoted 400 corsages, passed out 
by a pretty girl in a pareau, as part of his 
promotion for “Pagan Love Song.” 

F. A. Tucker, manager of the “L. C.” 
theatre, Bevier, Mo., says “The way I built 
this little theatre up is not through adver- 
tising, but by good will and helping my com- 
munity.” He is running “Annie Get Your 
Gun” for the ladies of the Eastern Star. 

v 

Archie Adams, manager of the Florida 
theatre, Vero Beach, Fla., sends a tear sheet 
of his cooperative page in the Pres: 
on “I’d Climb the Highest Mountain.” 


ournal, 


v 
Joe Kennedy, manager of the Beacon thea- 
tre, Port Washington, L. I., reporting a good 
result with “Brotherhood Week” as_ his 
entry for the special Quigley Award. 


Leo T. Jones, manager of the Star theatre, 
Upper Sandusky, Ohio, will exhibit his Roy 
Rogers Riders Club plan at the lowa- 
Nebraska Theatre Owners meeting in Des 
Moines on April 10-11. 

Bill Hastings, manager of the RKO 
Orpheum theatre, rated a news picture in 
the Rocky Mountain News when he had a 
rabbit (not Harvey!) reading replies to his 
Easter Seals contest. 

v 

Jack Hunter, manager of the Crest thea- 
tre. Wichita, Kans., promoted an elaborate 
wedding cake as point-of-sale advertising 


for “The Royal Wedding.” 


Harland Rankin writing to friends he 
made on his recent trip through the South, 
and telling them his good opinion of the 
handling of the Awards 


judging. 


annual Quigley 
v 
Jack Sidney filing last reports of his suc- 
cessful “real and reel wedding” on stage as 
part of his exploitation for “The Royal Wed- 
at Loew’s Century theatre, Baltimore. 
v 
Edmund J. Linder has been appointed resi- 
dent manager of City Investing Company’s 
Astor theatre in Syracuse. He was 14 
and has just trans- 


ding” 


new 
years with Loew’s, Inc., 
ferred from Florida. 

v 
Herman Comer, manager of the Colonial 
found the Navy 
making 


advet 


theatre, Germantown, Pa., 
Department 
available 


very cooperative in 


models and materials for 
tising “Operation Pacific.” 
v 
Jimmy Thames ran a reverse cut, wrong- 
way and upside down, as a teaser ad for 
“At War With the Army” 


theatre, Little Rock. The engrave 
trick 


for the Center 
did the 


v 

Len Utecht, now on the road to recovery 

after a tough break because of ill health, is 

handling children’s shows at the Manor the 

atre in Chicago from his office in the Alamo 
theatre building 

v 

“Uncle Jule s” Stark reporting after 

with a bunch of 

Irvington, N. ]., 


J. V 
a long absence 
the Castle theatre, 
these 


items from 
which 
news columns 

v 

manager of the Para 


Vt., submits good ad 


will make 


Arthur S. Allaire, 
mount theatre, Barre, 


vertising specimens and publicity in the very 


dignified Barre Dai / wiles 


Here are members of the Publicity Department for Loew's Theatres in New York, looking 
over some of the entries in the Quigley Awards competition for 1950, and getting a kick 
out of the experience. From left to right, Robert Nashick, Ted Arnow, Ann Bontempo, Edward 
C. Dowden, assistant director of publicity and advertising; Robert Zanger, Carl Fishman, 


Sam Horowitz and Jim Shanahan. 





LLING HA 
BLESSED EVENT 


ndustry has discovered babies—as 


I iln 1 
thod of national pre-seliing for a motion 
picture, that is. The campaign for “Father's 
Little Dividend” as devised by Metro-Gold 
wvn Mayer, makes use of ideas and acces 
sories that haven't exactly been in the regu 
“Little Stanley” 


will 


a mic 


lar routine of promotion. 


and =his three-cornered pants become 


nationally known in exploitation 
Currently at hand are two pressbooks, 
and most unusual originating with 


delivered to the 


the large 
Libbv’s Baby 
grocery trades. It is something to contem- 


plate that 


their grocery man has a press book, too, that 
than 


and 


Foods, 


when theatre managers realize 


is generally more colorful 
ihout it is colossal, and 


ine covet 


larger and 


usual. Everything 


they say so, in large type on 


\ terrific contest idea, to provide a nick 
name for “Father's Little Dividend” will be 
launched in a cooperative deal between Lib 
ind motion picture sources and publi 
The 


Dell, 
such as 


by's 
cations string of fan magazines pub 
is well as general circulation 
magazines, LIFE, Look, Redbook 
Ladies Home Journal, Good Housekeeping, 
Parents, Woman's Home Com 
others M-G-M ad 
a long list of daily newspa- 
Libby with retail 
company is sending out 
direct children, 
along lines they have especially prepared 


Father Gets A Dividend 


lished by 


American, 
' 


panton and 
plus 


will carry 
vertising, 
to te 

The 


mail to 


in the contest 
Libby 


mothers of 


pers, 
stores 


young 


They claim: “This is the contest that has 
everything’”—and that is apparent when you 
see the top national prize is a 4-year col- 
lege scholarship, worth $5,000, and literally 
Father” 
The no- 


hundreds of other with * get- 


ting a dividend to match every prize 


prizes, 


tion of extra prizes for fathers will certainly 
It’s a triple tie-in promo- 
The final 


instruction to Libby dealers is “to contact 


have wide appeal. 
tion and complete in every detail. 


your local theatre manager,” and a list of ac- 
cessories is provided for mutual benefit 
In Metro’s own pressbook for theatres, 


are many more tieups. For instance, the 
membership list of the Diaper Service Insti- 
set to 


cooperation 


who are all coop- 


total of 


tute of America, 


erate When the this 


48 


MOE, 
+hel $s 
aed 


Little Stanley” — Metro's ballyhoo baby, 
wears his sarong with the greatest aplomb, 
or stands on his head with equal ease, to 
put over his promotion message. He's the 
pin-up picture of the year! 


line, or placed end-to-end, for the 
should add up to a new high in 
mid-ship advertising. The Institute is put- 
ting up a series of prizes of their own, with 
full level. New 
babies are their specialty. 
Quality Bakers are 
“Father's Little Dividend” a tremendous na 
tional tie-in, with advertising scheduled in 
They will use thousands of 
twenty-four sheets, three-sheets, and retail 
store posters, with Elizabeth Taylor featured, 
3ryant, nationally 


is on the 
count, it 


cooperation at the local 


organized to giv e 


500 newspapers. 


for this picture. Lane 
known source of maternity wear, will co- 
operate their retail outlets with 
newspaper advertising. The American Gas 
Association has cooked up a big campaign. 


through 


“Father's Little Dividend’—as an ex- 
ploitation job, is Dan Terrell’s baby. As 
head of exploitation and commercial tieups 
for MGM, he is entitled to praise for a 
terrific result. The Libby pressbook is out 
of this motion picture world. But paternity 
fer pressbook and advertising features will 
have to be divided, and Si Seadler will have 
to arise and accept cigars, along with Dona- 
hue & Coe, Metro’s New York advertising 
agency. The theatre pressbook will be re- 
viewed in the Round Table under “Selling 
Approach” in an early issue. 


“Queen For A Day” 


(United Artists ) 

“Queen for a Day” will go down in mo 
tion picture history for one prime promo 
tional idea which put over the premiere otf 
There have 
been lots of premieres, but few with as 
much reason as this one. A national con- 
544 Mutual Broadcast- 
ing System stations, led to the final selec 
tion of Waycross, for that local station 
turned in 32,650 letters, in its own behalf, 
representing a winning tally of 173 per cent 
The idea of having cities 


the picture—in Waycross, Ga. 


test, conducted over 


over any others. 
contend for the privilege of a film premiere 
is one for the book, and deserves all praise. 
Waycross is a town of 18,892 population 
and the principal event will be held in the 
Waycross Stadium 

The film itself is built upon another con- 
test idea—long popular in radio and film 
business, to find a “Queen for a Day”—and 
that has been built up, nationally, to be 
an important factor in every local booking. 
Again the Mutual network is participating, 
and there contests in many 
cities, with many prizes for and 
runners-up, following an essay plan, “Why I 
Would Like to be Queen for a Day,” which 
in itself is a cue for cooperative advertising 


will be local 


winners 


and merchant sponsorship. 


You Can Do It Anywhere 

Sevoud a fifty city schedule, there are 
no prizes to be won.in the national contest, 
but this is something that can be conducted 
even the smallest situation, to 
and “stand treat” to a “Queen for a 
Day” with the sponsorship of local mer- 
chants. There is no town too small to carry 
out thisisort of thing, giving their home- 
town winner all the best of everything: for 


locally in 


elect 


a day, in regal fashion. 

The basic contest plan is well known and 
has been thoroughly tried and proven for 
its worth in past experience. In fact, there 
is a strong possibility that you can call for 
a reunion of all those in your who 
have ever been “Queen for a Day” and get 
them together, on stage, for a flash. Or, if 
you have had beauty contest winners, most 
popular students, best mothers, daughters, 
fathers or sons, you can collect them in one 
group and make a prize package. 

The film a complete equipment of 
posters, including 24-sheet, 6-sheet, 3-sheet 
and one sheet, and a 6x9 herald that will 
key the campaign in a majority of situa- 
tions. You will find a variety of iocal spon- 
sors who will underwrite your campaign. 


area 


has 
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“Ma and Pa Kettle 
Back on the Farm” 


( Universal-International ) 


“There’s Uranium on the Old Home- 
stead”—and for many theatres that have 
played “Ma and Pa Kettle” that may well 
be true, for their new adventure, “Back io 
the Farm,” is loaded with pre-selling and 
exploitation possibilities. The national ad- 
vertising and publicity campaigns have been 
up to usual standards, but the thing that’s 
really taken hold is the spectacular premiere 
of the picture at the Chicago theatre. 

With the cooperation of a local dairy com 
pany, two contests have been launched. The 
first, to away an actual farm (for 
weekend is described in 250,000 
heralds (as per cover page illustrated be- 
low) and the posting of 2,500 posters in af- 
filiated stores. The with 
the handling of this exploitation idea, and 
blanks have been widely distributed. 
A second contest, to “Name the Pony,” is 
build around a model farm display in the 
Chicago theatre lobby, with Roy Roper, the 
milk company’s TV cowboy star, in person, 
and the winner getting the pony 

\ local Hudson dealer is offering a TV 
set to the “Typical Ma and Pa Kettle Fam- 
ily” in conjunction with three top television 
programs and cooperative newspaper adver- 
tising. The 22 suburban Lerner newspapers 
are sponsoring a “Back to the Farm” Square 
Dance contest in cooperation with the Chi- 
cago Park Board, and 14 suburban Leader 
newspapers are conducting a “Find the Ani- 
contest with neighborhood merchants 


give 
farmers), 


town is jumping 


entry 


mals” 
distributing entry blanks and presenting spe- 
cial window displays. Several local radio 
stations are getting on board with their own 

additionally and under their 
Sixty drug stores are featuring 
Farm” milkshake, and 600 
re carrying stickers. 


contest ideas, 
own power. 

the “Back to the 
veteran’s cabs a 


Chicegoland Folks: 
WANT TO WIN 
A FARM 
OF YOUR OWN 


- And Be A Weekend Farmer ? 


ENTER THE BIG 


HAWTHORN-MELLODY FARMS DAIRY 


UNIVERSAL-INTERNATIONAL PICTURES, We. | C) 
and CHICAGO THEATER 
ESSAY CONTEST 


“Why I Would Like To 
Go Back to the Farm” 


(Demet on beck page use enclosed entry biont 


Ai 


FIRST PRIZE: One acre of form lond, title free; 
1 purebred Holstein colt, 6 leghorn chickens, and 
© Hompshire pig... 52 OTHER MAJOR PRIZES. 





A H-0-W-L OF A HOLLYWOOD PREMIERE 
wiaew »o CHICAGON 
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This is the spot where 
THE THING was first seen! 


THE THING 


— Wo 


howarD nawus: Gloctrrtying motion pictURS 


Sample of one of the “teaser” ads which 
RKO is placing in 53 national magazines and 
93 Sunday newspaper $s, 
with a total readership of more than 185,- 
761,000 potential patrons. You'll have to ad- 
mit that "The Thing” is intriguing the public. 


“Follow the Sun’ 
(20th Century-Fox ) 


Ten million golf enthusiasts 
alerted for the coming of 20th Century-Fox’'s 
“Follow the Sun’—the real life 
Valerie and Ben Hogan—through advertis- 
ing in their own class magazines and by di 
rect approach, through golf pros in leading 
clubs throughout the country. Members of 
the Golf Writers Association, representing 
by-line writers On many 
daily have literally 
pledge to promote their favorite golfer, 
proving the popularity of Ben Hogan. 

Through a tieup with “Foot-Joy” 
than 33,000 four-color 
sporting dealers and 
display at the point-of-sale 
and in addition, thou 
retail accounts 





have been 


story of 


important 
taken a 
thus 


sports 


newspapers, 


golf 


shoes, more posters 


were sent to goods 
golf clubs, for 
for golf accessories, 
sands of ‘“Foot-Joys” will 
receive direct-mail with 
playing the picture, with 
dates and help in making local tieups. The 
Sports Broadcasters Association have mack 
the same to support “Follow the 
Sun.” 

The national pre-selling advertising cam 
paign has been stepped up, beyond the usual 
magazine coverage, to include such publica 
tions as Pro-Golfer, Men’s Wear, Metro 
politan Golfer, Golf World, Mercury, Golj 
Life, Golfdom, Golfing and The Golfer. Ben 
Hogan’s “Power of Golf” ina 
25c edition, and the condensation of “Fol- 
low the Sun” has appeared in Reader's Dt- 
gest, with a circulation of 12,000,000 copies. 
\ Chesterfield ad campaign has blanketed 
the country during March. 

The promotions, generally, 
Gregor, “The greatest name in golf” 
ment, to a fancy tieup with 
“Follow the Sun” 
fectly adapted and timed to boost the pic- 
ture. It will be country club night at you 
theatre when you play “Follow the Sun.” 


contact theatres 


to coincide play 


promise 


is available 


Me- 
equip 
“Catalina” — 


from 


swim suits—has been per- 


National 





Pre-Selling 





Street crowds in New York's garment dis- 
trict, long familiar with the standard mobile 
delivery hand-trucks, got a new thrill last week 
when 20th Century-Fox sent a safari of shapely 
damsels, clad in shorts and halters, wheeling 
latest dresses in garment racks through the 
Seventh Avenue area, with placards touting “I 
Can Get it For You Wholesale” at the Roxy 
theatre 

On the spot radio promotion for the picture 
br been set up through a large-scale tieup with 

alifornia Girl, Inc., and two striking dresses 
worn by Susan Hayward will be plugged on the 
program, “What's New in the Stores,” with con- 
tinual plugs on Nancy Dixon's radio show in a 
list of cities and towns from coast 
Programs will be timed to the release of the 
picture in the area served by local radio sta 
tions, for the benefit of both local theatres and 
department stores 


coast to 


A promotional campaign for 20th Century- 
Fox's forthcoming Technicolor musical, “On 
the Riviera” is already under way through a 
tieup with Decca Records, with radio, Tl, mu- 
si and department stores already plugging 
five tunes, recorded by Danny Kay star of 
the picture. Sheet music tieups with Robbins, 
Pickwick and E. B. Marks music corporations 
are also lined up. Decca plans a substantial 
cooperative advertising campatgn for the pt 

ture in which Gene Tierney and ( Calvet 
are featured, 


rrine 
* 


Key city who have thrived on the 
personal appearance tours of such popular stars 
as Denise Darcel, just for instance, can look 
forward to something dreamed up by S. Bar 
rett McCormick, director of advertising, Terry 
lurner, exploitation director, and Don Prince, 
publicity director for RKO Radio Pictures 
For the forthcoming RKO picture, “Tokyo File 
212,” a troupe of 16 Japanese geisha girls, the 
genuine article, will tour key cities, starting 
May 2nd at Keith's theatre in Washington, 
D. C., where they will be entertained at a cock 
tail party, with Look magazine covering the 
event for pictures and story. The 16 girls in 
groups of four, will make appearances in many 
towns not usually included in such 
but will rejoin to the full line for 
and Chicago openings 

a 


managers, 


cities and 
itineraries, 
New York 


Full scale fashion shows on the stages of 
hundreds of theatres through the country 
are planned in connection with 20th Cen- 
tury-Fox’s Technicolor comedy, “Half An- 
gel.” Shows will be staged by leading de- 
partment stores, with attractive models 
wearing gowns and dresses copied from 
those worn in the picture. The striking 
gowns by Travilla have been adapted by 
Star Pattern Company, and will be adver- 
tised cooperatively in 79 leading newspapers, 
as part of the promotional campaign. 


FILMAC 


BEST IN 
QUALITY 


BEST IN 
SERVICE 
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Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four 


insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
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OD 


commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 





POSITIONS WANTED 


USED EQUIPMENT 





SOUND 


ectionist 


AND 


PROTECTION ENGINEER AND 
22 years’ experience sound and projection 
Motiograph and large theatre chain. All 
kes of equipment. Will consider projectior 

ance work. Wife competent cashier or con 
m manager. Florida only. BOX 2544, MOTION 
TURE HERALD 





MANAGER DESIRES PERM- 
as experience in all phases of theatre 
anager of two houses. South pre- 
MOTION PICTURE HERALD 


EXPERIENCED 
peration. Now 
ferred. BOX 2546 
MANAGER. AVAILABLE IMMEDIATELY. EX 

wit! 


BOX 


vise ton salary. Wir rite Special 
MOTION PICTURE HERALD. 





WANTFD A THEATRE IN WEST VA. TO 
nage. Mar 1 ' references 


ge ears exnerience. G 
MOTION PICTURE HERALD 


HELP WANTED 


MAN TO MANAGE NEIGHBORHOOD THEATRE 
Albar Starting salary $75 plus commissior Apply 
NEIL HELLMAN, Paramount theatre, Al 


SER AND SUPERVISOR. SUB- 
marital and draft status 1 


salary 
BOX 2549, 


THEATRE MANA( 
mit experience, age 
i peratior 


requirement. Chicago circuit 
MOTION PICTURE HERALD 





EXPERIENCED ASSISTANT MANA- 
manager, one with goc nce of promo- 
tion. Send referes ry to start, 


] es, photograpt i sala 
at once. BOX 2538, MOTION PICTURE HERALD. 


WANTED 





EXPERIENCED THEATRE MANAGER. GIVE 
age, number of years . 
nd recommendat ns 


Indiana 


experience as theatre m 
STATE THEATRE, Richmond 





WANTED: FOR ILLINOIS SITUATION, EX 
perienced anager uahi 1 
expected. BOX 255 


salary 


Give qualifications. age, 
MOTION PICTURE HERALD 





MANAGER 


ttraction t 


MANAGER OR 


esentit 


ASSISTANT 
; movie theatre. Good oppor 
$3, MOTION PICTURE 





THEATRES 





WANTED: SMALL THEATRES AND DRIVE-INS 
New England and New York. BOX 2525, MOTION 
PICTURE HERALD 


WANTED TO BUY OR LEASE: SMALL TOWN 
e. BOX 2543, MOTION PICTURE HERALD 


THEATRE LEASE FOR SALE 


s es 


285 SEAT NEIGH 
uilable. Frigidaire air 
Concess will pay rent. Have $5,001 

HAMPTON THEATRE 








SALE OR 


RE AND TWO STORES FOR 
R kK Lake 


AT 
se. A. E. & F. RAIDLE, 1005 I Ave 
Ww Florida. Phone: Lake Worth 4461 or 4462 





2 unit electric ticket machines, factory rebuilt, $125; 


E7 mechanisms, excellent, $750 pair; rear braces for 
3 and 5 point Simplex pedestals, $19.50 pair; Forest 
45/50 ampere Rectifiers, 8 tubes, $100 pair; Hiall- 
Motiograph 115 Ampere Lamphouses, excellent, new 
16” reflectors, $675 pair; Strong 1KW Lamphouses, 
rebuilt, $350. What do you need? STAR CINEMA 
SUPPLY, 441 W. 50th St., New York 19 





LOOKS NEW 
S. O. S. rebuilt 
DeVry XD, $655; 
including 


OPERATES NEW. THAT'S THE 
Holmes Educators 5: 

, $435. All dual outfits 

lenses, amplifier 


Rebuilt 


DeVry 
2000 + magazines, 
speaker. Time deals invited 
Simplex Acme with Strong 45 amp. 
S. O. S. CINEMA SUPPLY CORP., 
New York 19. 


I arcs, $1,795 
64 W. 52nd St.. 
EQUIPMENT OF A 
ding 500 seats good 
tion. A v made as we 
must remove t : wi weeks. MEI 
VIN J. FOX, 1015 iestnu t., Phila., Pa., WAlnut 


0 





FOR SALE 


m m picture 


COMPLE 


PAIR SIMPLEX SP 35MM SOUND PROJECTORS 
Mazda lamp type. Complete portable except 
speaker and screen. Factory reconditioned and 
anteed. CHARLES HICKY., Route 6, Kne 





utfit 


xville 





NEW EQUIPMENT 





STAR’S PRICES ARE LOWEST! WIRE REELS | 


$1.98; film cabinets $2.75 section; white plastic screens 
33c foot; rectifier bulbs, 1500 hour guarantee. $4.75: 
rewinders $9.95 set; new SOS Gyro Soundheads $225 
pair. STAR CINEMA SUPPLY, 441 W. 50th St., 
New York 19. 





HERE ARE UNUSUAL VALUES! 
flameproofed and fungusproofed cens 39'4c sq : 
rectifier bulbs 6 amp. $2.95 amp tempered 
Masonite Letters (any color) 10°’ —60k 
Attractive Lighting Fixtures 5% Oo . 
CINEMA SUPPLY CORP., 04 W 
York 19 





SAVE 40% ON NEW EQUIPMENTS AT SOS. 
Complete H.I. outfits up to 1000 seats, $3,295.; up to 
600 cars, $4,295. Time Deals and Trades Too! Send for 
details. S. O. S. CINEMA SUPPLY CORP., 64 W 
52nd St., New York 19. 

16MM AMPRO SOUND PROJECTOR NEW 
Bargai t fast. BOX 2554, MOTION PICTURE 
HERALD 





STUDIO EQUIPMENT 


D d 
I ion equipment. Send lis 
e want . 
1 editing equipment. See u 
equipment purchases. THE CAMER 
INC., 70 W ew York 


t for best 


MART 


used 


NEW AURICON 400° MAGAZINE UND CAM 
le system, complete $995; new 400° magazines 
iricons, $375; New Wall 35mm _rackover 

e system sound, Akeley Gyro Tripod, 6 

, battery and synchronous motors, Mitchell 

Baltar lenses, matte box, amplifier, galvano 

mike, power supply, worth $15,000—$9,995; 

1A l6mm reversal processor, incomplete, re- 

t $995; MR 2000 watt spots on stands, 
Prestoseai 16mm Hot Splicer, worth $500— 

35mm continuous sound and picture print 
sensational new i Jr. 16mm de- 

x machines (incl. te 175; DePue Reduction 

35/1 sound with motor generator set, floor 
$7,500—$2,995; Eyemo 35mm_ spider 

turret “ ameras, $495. We Pay Cash for Used 
Equipment. S. O. S. CINEMA SUPPLY CORP., 604 
W. 52nd St., New York 19. 


repairs 


NOBODY BUT NOBODY UNDERSELLS STAR! | 


DRIVE-IN EQUIPMENT 





DRIVE-INS—S. 0. S. IS YOUR HEADQUARTERS. 
Complete 35mm equipments from $1,595 (available on 
Time Payments); Screen Paint, $6.50 gal.; #14-2 under- 
ground Cable, $65. M: Marquee Letters 35c up. S. O. S. 
CINEMA SUPPLY CORP., 64 W. 52nd St., New 
York 19. 


SEATING 





COMPLETE SEATING SERVICE SEWN CUSH- 
ion and back covers. New cushions, parts. Chairs re- 
built in your theatre without interruption. THEATRE 
SEAT SERVICE CO., 160 Hermitage Ave., Nashville, 
Tenr 


n ur 





LORE AT S. O. S. 223 RE- 
1 illy upholstered with spring 
1,400 Ideal Slidebacks, like new, 
test Chair Bulletin. S. O. S. 
CORP., 604 W. 52nd St., New 


CHAIR VALUES G 
uilt Late Internati 

1s $8.95; 
CINEMA 
York 19 


1 
la 


for 
SUPPLY 





WE HAVE THEM 
tock as is $1.50, rebuilt $4.50 and up. Write fe 
ture. BODELSON & COMPANY, P. O. Box 

1 N. Y. 


Island City, 


LARGE 
litera- 
. Long 


THEAT RE CHAIRS 





BUSINESS BOOSTERS 
COMIC BOOKS AVAILABLE AS PREMIUMS 
giveaways at your kiddy shows. Large variety, latest 
newsstand itions. COMICS PREMIUM CO., 412% 
Greenwich x. ¥. € premiums 
(exclusively) since 9 





Publications for 
BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS 
2 colors—$3.25 per thousand. PREMIUM PROD- 
UC 339 West 44th St., New York 18, N. Y. 


VENTILATING EQUIPMENT 
[HEAVY DUTY, BUC 





KET BLADE EXHAUST 
prices: 12’—$25.50; 16’’°—$37.50; 
deliveries all sizes Blowers and 
r Washers. Send for de s O. S. CINEMA 
SUPPLY CORP., 604 W. 52nd St., New York 19 


$45.50, 





PRINTING SERVICE 


CARDS PROGRAMS, HERALDS, 


WINDOW 
hote CATO SHOW PRINTING CO., 


offset pr 


printing 


Cato, N 


SERVICES 


PROJECTOR 


REPAIRS! ALL TYPE 35mm 
yverhauled and rebuilt like new. All work 
anteed. CINEMA PROJECTOR CO., 214 W 
st., New Yorl & 


ect 


BOOKS 


MAGIC SHADOWS—THE STORY OF THE ORI- 
zin of Motion Pictures by Martin Quigley, Jr., Adven- 
turous explorations of the 1's history told in 191 
risp pages ar 78 rare illustrations. Exciting reading 
for now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid. 

50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New 
York 20, N. Y 

RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best Seller since 1911. Now in 7th edition. Revised 
to present last word in Sound Trouble Shooting Chart. 
Expert information on all phases of projection and 
equipment. Special new section on television. Invalu- 
able to beginner and expert, $7.25 postpaid. QUIGI.FY 
BOOKSHOP, 1270 Sixth Avenue, New York 2), N. Y. 





scre 
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Kefauver Investigation 
20th-Fox-Movietone—News Feature 


Whoever thought of putting the exciting pro- 
ceedings of the Senate Crime Investigating 
Committee hearings into a feature from news- 
reel clips, must have had a brain wave! 

Although the picture will require playing at 
the earliest possible date, it is a natural for 
almost any exhibitor if for no other reason than 
it has been preceded by perhaps the greatest 
amount of front-page, intensive national pub 
licity in the history of motion picture. The 
astute showman should be able to make hay 
while the sun shines or in rainy weather, pro- 
viding he hops on the bandwagon in good 
enough time and doesn’t allow this free pub- 
licity to go to waste until it is dead news. 

The picture itself was excellently edited by 
Louis Tetunic, who culled the highlights and 
eliminated the dull Actually, then, this 
feature is bang, bang, bang from start to finish 
with the whole array of witnesses from Ambas 
sador William O'Dwyer down through Frank 
Costello, Joe Adonis, Virginia Hill Hauser 
and all the others being presented as human 
beings laboring under tremendous emotional 
pressure 

Naturally, the 
experience 


spots, 


many years of the newsreel 
plus the advantage of being shown 
large theatre size screen, give the film 
inside track on many revealing closeups 
impossible on television, which, incidentally, 
helped in building up the promotion of this 
20th-Fox release by some excellent telecasting 
of the hearings the week before. 

The camera also moves to the scenes out- 
side the court room in New York to catch the 
arrival and departure of witnesses among the 
crowds, to the press room, and to the hearings 
in Washington. The photography is, on the 
whole, good as is the sound and narration by 
Joe King. Edmund Reek produced. 

Reviewed at the 20th-Fox screening room in 
New Vork. Reviewer's Rating: Excellent.— 
Cares J. LAzArus 

Release date, March, 1951 Running time, 
utes. General audience classification 


52 min- 


Tales of Hoffmann 
Lopert Films—Opera and Ballet 


It is probably no undue exaggeration to rate 


this grandiose version of 

Tales of Hoffmann” as a 
sense of the word, for 
been filled with a 
glomeration of color, music and ballet 

Written, produced and directed once again 
by the art-minded team of Michael Powell and 
Emeric Pressburger, “Tales of Hoffmann” un- 
doubtely rates as a worthy successor to “The 
Red Shoes” even though a direct comparison 
must end with the ballet sequences, the original- 
ity of the sets and the rich use of Technicolor 
at its best. The film has practically no spoken 
dialogue ; it is, in fact, a rather faithful transla 


Jacques Offenbach’s 
“spectacle” in the real 
rarely has the screen 
more overpowering con 
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tion to the screen of the Offenbach work, with 
ballet added for magnificant visual effects 
“Tales” is danced and sung throughout to per- 
fection—and if it tells a story, this is done in 
the operatic rather than the cinema medium 

Exhibitors booking “Tales” are getting a 
heavy package of “art” and should be aware of 
it in selling the film. The exploitation angles 
are limitless, ranging all the way from the melo 
dious Offenbach music to Moira Shearer's grace- 
ful dancing. 

It is all but overpowering in its two and a 
quarter hours’ running time. It sparkles and 
glitters with rich colors and beautiful sets; its 
singing is superb; the ballet sequences dazzling. 
Where the picture should appeal to ballet and 
opera fans, the man-in-the-street and his family 
may find the proceedings a little tiresome in 
spots 

Robert Rounseville sings the part of Hoffmann, 
the student who tells his friends of the three 
loves of his life. Robert Helpmann, Leonide 
Massine and Ludmilla Tcherina take the leading 
ballet parts along with Miss Shearer; Pamela 
grown is Hoffmann’s wistful companion and 
Ann Ayars shines with her magnificent singing 
in the last act 

Miss Shearer is particularly outstanding in 
her excitingly photographed part in the “Drag 
onfly Ballet.” Her contribution to the first act, 
as the doll Olympia, is distinguished. Through 
out, Helpmann does a wonderful job of dancing 
Hoffmann’s evil genius. 

Since in this picture the dancers also sing, 
credit must go to the accomplished voice of 
Bruce Dargavel, who dubbed for Helpmann; 
Margherita Grandi (Miss Tcherina) ; Monica 
Sinclair (Miss Brown); Graham Clifford 
(Massine) and Owen Brannigan (Mogens 
Wieth), and others. 

Seen at a New York screening room. Re- 
viewer's Rating: Excellent (if you like opera 
and ballet) —Frep Hirt. 

Release date, not set. Running time, 
General audience classification 
Moira Shearer, Robert Rounseville, 
Pamela Brown, Frederick Ashton, 
John Ford, Richard Golding, Philip 
Massine, Ludmilla Tcherina, Lionel 
Ayars, Mogens Wieth 


The Thing 


RKO-Winchester—Man from Mars 


This is the 


138 minutes. 


Robert Helpmann, 
Meinhart Mawr. 
Leacer, Leonide 


Harris, Ann 


film surrounded by its producer, 
Winchester Pictures, and its distributor, RKO 
Radio, with secrecy and much excitement. All 
requests for information as to the story were 
refused, the sets at the studio were closed, et 

The thing in “The Thing” turns out to be a 





SHOWMEN’S REVIEWS 
ADVANCE SYNOPSES 
SHORT SUBJECTS 
THE RELEASE CHART 





man, or a creature, from another world, as- 
sumed by the characters in this fantastic melo- 
drama to be from Mars although there is noth 
ing to prove it. An American scientific expedi 
tion, lodged at the North Pole, comes to the 
conclusion the thing is more intelligent than hu 
mans and stronger, but machine-like and with 
out benefit of the reactions normally attributed 
by humans to other humans 

The thing is fished out of the ice in which he, 
or it, is buried when his, or its, huge flying sau 
cer crashes. The machine itself crashes and is 
buried in the ice cap. Kenneth Tobey, Air 
Force captain, takes charge and runs into con 
flict with the scientific group, headed by Robert 
Cornthwaite, who tries without final avail to 
establish a contact with the visitor on behali 
of science. But when the thing commits two 
murders, turns off the heating system and 
threatens the entire expedition, Tobey deter 
mines the most practical answer is extermina 
tion of the thing, if it can be accomplished 

But what do you do with vegetables which is 
what the thing seems to be made of Margaret 
Sheridan, Tobey’s romantic tie, has the answer 
which is you fry, boil or cook ’em. So the Air 
Force men try kerosene when the thing shows up 
again, and fail. Thereafter they hit upon elec 
trocution, set the trap and succeed rhe con 
venient newspaperman gets his story, broadcasts 
it to the world and the story 

“The Thing” is best described 
tation picture with nostalgic overtones of the 
serials of yesteryear. By its makeup, the op- 
portunity for the enterprising showman to give 
it the merchandising works, is large. Dramati- 
cally, the picture is contrived and rambling; it 
also takes quite a bit of footage to get to its 
point. Audiences will have to be in the “Buck 
Rogers” mood to accept it. 

The cast has no standout names. Produc- 
tion values are modest. Christian Nyby di- 
rected and Howard Hawks produced with Ed- 
ward Lasker as associate producer. The script 
Ff —e Lederer was drawn from a story by 
John W. Campbell, Jr 

Seen at trade 
viewer's Rating 
Rele ase date, 

No. 1492 


ends 
as an exploi 


screening in New York. Re 
Good.—Rep KANN 
April, 1951. Running time, 87 
General audience classification 
Kenneth Tobey 
Margaret Sheridan 
James Arness 
Robert Cornt} 
Doug! 5 
Robert Nix 
Creighton 


minutes 


mung, Dewe Martin 
Eduard Franz, Sally 


Whirlwind 


Columbia—Justice Triumphs 


The fans and followers of 
his horse Champion should find the latest ad 
ventures of their hero, and his successfully foil 
ing the villainy of a group of blood-thirsty bad 
men led by screen veteran Thurston Hall, pleas 
ant entertainment. 

Filmed in_ sepia tone Whirlwind" 

mtinued on following page) 


Gene Autry and 


has Gene 


793 





as a secret Government agent whose innet 


} 


by a f 


pleasant tace, 


his guitar. Helping 


toughness is hidder ready 

smile and song or two with 
Autry is Smiley Burnette, whose well-known 

always go over big with the younger 
Autry’s loaked in mys 

and “he cc and g like 

; 1 right with hin 


liscovers ot i I l at Red 


antics 

element 
tery, 
wind,” bringing 


activities are ¢ 


whirl 
Bluff 


is very ul and e ruling fam 


is there t 


Night Riders of Montana 
Republic—Lane on the Job 


The Fat Man 
U-I—Radio Private Eye 


J tt Smart, wh¢ priv portrays 
turn o1 


} 


a 
it 


mtributic 
looks like he 
‘n veteran and 
at conforms in 


With 


vehicles 


greater length and added dimension afforded 
him for displaying his professional prowess, he 
stands an excellent chance of becoming a strong 
box office draw wherever detective-type melo 
drama is popular. 

Aubrey Schenck’s production, taking its title 
direct from Smart's radio program, is splendid- 
ly staged, using authentic New York, Beverly 
Hills and Hollywood locations preponderantly, 
and the screenplay by Harry Essex and Leon- 
ard Lee is skillfully complicated as to plot 
threads and dynamically developed to give a 
surprise ending the utmost impact rhe story 
with a bluntly presented murder and 
across the country by means of one 
flashback after another to pick up pieces trom 


which the detective finally puts the 22 
her. The incidents included in the ry are 
many and varied, all convincingly han , with 


opens 


shifts 


1 race track robbery especially outstandin 
William Castle’s direction is notable 
balance maintained and effective en 
The smoothly blended performances by 
London, Rock Hudson, Jayne Meadows, 
Sundberg and the famous clown Emmett 
give complete realism to the film seldom 
surpassed in its entertainment division 
wed at the Ritz theatre, Los Angeles, 
or Bonzo’ that made 
pleasantly audible. fF ; 
Good.—WituiaAM R. WEAVER 
51 Runnir time 77 


* audience 


viewer § 


ral 
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STREETCAR NAMED DESIRE, A 
(Warner Brothers) 
PRODUCER: Charles Feldman. 
TOR: Elia Kazan. PLAYERS: 
Leigh, Marlon Brando, Kim Hunter. 
DRAMA. Tragic Vivien Leigh visits 
sister, Kim Hunter, and the sister's | 
Marlon Brando, in the French quarter o 
Bitter at the early 


‘ 
neurotically snobbish 





DIREC- 


Vivien 


Orleans death of 
confusion and unhappiness to her 
in-law. To rando 
her unsavory past to his friend with 
fallen in love. Spurned by her 
Brando, Miss Leigh, 1 


off ‘ rent. 10S] S 


ring 
spite her 
r has 
attacked by 
is led 
ost } 
ound 
er. Miss Hu 
| 


resume the Hle¢ 


ow ts 

led before Miss Leieh 

he streetcar named Desire 

SNAKE RIVER DESPERADOES 

(Columbia) 

PRODUCER: Colbert Clark. DIRECTOR: 

Fred F. Sears. PLAYERS: Charles Starrett, 

Smiley Burnette. 
WESTERN \ 


gaged in ku 


gang ot white 
between 

nd white ranchers with the hope 

a conflict \ government 

he gang, disguised 

Starrett, in his dual 

Durango Kid, undertakes 


He captures and exposes the 
th 


and = the 
re they succeed in pr 


the rancher ] I 


vetween s and the lt 


THE RED BADGE OF COURAGE 
{Metro-Goldwyn-Mayer) 
PRODUCER: Gottfried Reinhardt. DI- 
RECTOR: JIchn Huston. PLAYERS: 
Audie Murphy, Bill Mauldin. 

DRAMA Audie Murphy, 

1 Army, loses his 

Despite his will to stay 

pani \ 
hreatens to have 


Nevertheless, 


courage 


flees i captam sees 
him executed 


Murphy d 


alter 


accidentally struck in the head by a rifle butt 
He returns to his regiment and when he finds 
the captain has been killed, he pretends he was 
separated from his outfit and wounded in com 
bat. With his buddy who stayed and fought, 
Bill Maudlin, Murphy returns to the battle the 
He fights like a tiger and by his 
battle, regains his self 


next day 
heroism in the id 
esteem 


ON THE RIVIERA 
(20th Century-Fox) 
PRODUCER: Sol Siegel. 
Walter Lang. PLAYERS: 
Gene Tierney, Corinne Calvet. 
COMEDY Danny Kaye, a 
1 pl manufacturer with a 
London to raise 
his factory. To vart a business competitor, 
Jack Martin, an American entertainer played 
by Kaye hired to impersonate Kaye 
deception 


DIRECTOR: 
Danny Kaye, 

French flyer 
roving eye, 


Riviera money 


Danny 
| isiness-wise, the 

» romantic complications 
Tierney, and 


wite, Gene 
rt and dancing partner, 
end, Kaye gets the neces 
and stabilizes his mar 
Miss Calvet go on to 


entertainers 


ACROSS THE WIDE MISSOURI 
(Metro-Goldwyn-Mayer) 
PRODUCER: Robert Sisk. DIRECTOR: 
William A. Wellman. PLAYERS: Clark 
Gable, Ricardo Montalban, John Hodiak, 
James Whitmore, Adolphe Menjou. 
DRAMA Defeated in a skirmist 
Ricardo Montalban and his Blackfoot 
mountain mat Clark Gable takes refuge at 
a trading yp \ re | eects Maria Elena 
Marques, 1 I f the Blackfoot tribe. Pr 
tending Gable marries Miss 
Mar m the assumption that this union will 
1 | Blackfeet and hel 
Gable and his wife set 
! Blackfoot country 
ful and Gable 
They 


but 
yut 


with 
Indians, 


4 
I 


nto the 
comes 

make a friend ot 

his murder by a 

ontalban chiet 

ckfeet go on th 

before Gable 

a moun 

to be 


reared 


JOE PALOOKA IN THE SQUARED 

CIRCLE (Monogram) 

PRODUCER: Hal E. Chester. DIREC- 

TOR: Reginald Le Borg. PLAYERS: Joe 

Kirkwood, Jr., James Gleason, Lois Hall, 

Edgar Barrier. 
DRAMA Joe 


4 companion find 


Kirkwood, Jr., in the title 
slain gambler 
Phe escaping 
Kirkwood nor 
sarrier, the dis 
the case when 
body A gang 
Kirkwood'’s man 
fighter throw his 
comit 1 refuses. Later 
he is kidnap Kirkwood i in the 
ipes and Kirkwood retains 

bvious finish 


prosecute 
ave his 
Gleasor 


ring, but 


is boxing 


SHORT SUBJECTS 
TWO'S A CROWD [Warner Brothers) 





rt (7705) 
until a 
like 


pup, 
ore than a match 


home 
Claude doesn't 


rid of the 


Claude, tl ca } a mice 


1950 7 minutes 


(13106) 


LONE 


STAR ROUNDUP (RKO) 


the fabulous Texas cow-country has 


a good many changes since the days 
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(Continued from preceding page) : CRUISE SHIP (RKO) ing the whole house. The payoff comes when 
of the Alamo, as this Jay Bonafield production This Is America (13107) the neighbor gets Joe caught in the washing 
shows Che guitar-strumming, bacco chewing TI , machine, thinks it is a television set and leaves 
cowhand has been replaced by skillful cattle he American penchant ~ vacé —_ pie the unhappy comedian to rinse 
ranchers who raise their steers according to is the subject of this Jay Bonafield are ue fe ] 3 1905 utes 

5. er k } | 1 th ta Release date, January 13, 1951 10 minutes 
the most advanced scientific methods. While tion, which takes the viewer aboard the San 
the buckboard has been replaced by modern Paula at New York for a voyage to South 
trucks and cars, the horse is still the ranch’s America. The ship visits the island of Curacao CHAMPION JUMPERS (Columbia) 
in the Netherlands West Indies; La Guaira, 
Venezuela, and Colombia before returning to 
New York, The scenic beauty of Latin Amer- 
ica and the sports and parties aboard ship 


most valuable property when roundup time 
comes. Handsomely photographed, this short 
gives a well-rounded picture of the modern cow- 
boy at work and play. 

Release date, February 2, 1951 15 munutes 


World of Sports (3804) 

\ tour through the Joseph Bragg farm is 
provided, accompanied by Bill Stern's terse 
are vivid enough to make many a viewer start commentary. Headmaster Bragg demonstrates 
saving for a vacation cruise his pages = a the Pio to his 
Release date, March 2, 1951 16 minutes young pupils, Doth humans anc 1orses 
Some stesuggi = (RKO) Release date, December 28, 1950 10 minutes 

Gary Gray and his friend, Gordon Gebert, SO YOU WANT TO BE A HANDYMAN 
find a wounded dog, Flame, and nurse him back (Warner) BLAZE BUSTERS (Warner Brothers) 
to health. The dog had been trained by a crook . phe Wiraphovie Novelte (7600) 
to help in bank robberies, but the police trace Joe McDoakes Comedy (7403) — £ ae ee ae . 
Flame and take the animal to a pound. Gary Joe McDoakes’ next-door neighbor sets out The methods used by firemen in_ fighting 
turns him loose, but realizing that he has done to help him fix a lawn sprinkler, but they forest fires, chemical blazes, explosions and 
wrong, sets out to find the dog and finds get mixed up with the gas pipes and almost other similar types of disaster are afforded 
stolen money, but Pal comes to the rescue. asphyxiate themselves They then decide to complete coverage 
Release date, October 6, 1950 21 minutes paint the living room table and end up paint Release date, December 30, 1950 10 minutes 


THE RELEASE CHART 


Index to Reviews and Advance Synopses, with 
Rating Data in PRODUCT DIGEST SECTION 


Release dates and running time are furnished as soon as avail- For exploitation see Managers’ Round Table section. 


able. Advance dates are tentative and subject to change. Run- ee : Ra : 
ning times are the official times supplied by the distributor. following a title indicates a Box Office Champion. 


All page numbers on this chart refer to pages in the PRODUCT Picture ratings under National Groups are estimates by 
DIGEST SECTION of MOTION PICTURE HERALD. leading women's organizations and national review committees: 
: : A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil- 

Short Subjects Chart with Synopsis Index can be found on dren (ages 8 to 12) Legion of Decency Ratings: A-I, Unobjec- 
pages 783-84, issue of March 24, 1951. tionable; A-2, Unobjectionable for Adults; B, Objectionable in 


H rt; ' 
Feature Product by Company starts on page 773, issue of part; C, Condemned. 
March 24, 1951. (S) before a page number indicates advance synopsis. 


— REVIEWED — ¢ RATINGS———-— 
Release Running (S) synopsis Nat'l Herald 
TITLE—Production Number—Company Stars Date Time Issue Page Groups L.of D. Review 


ABBOTT & COSTELLO Meet the 

Invisible Man (116) iv. Bud Abbott-Lou Costello Mar.,'51 82m Mar. 17 759. ~AYC A-2 Very Good 
Abilene Town Randolph Scott-R. Fleming (reissue) Sept. |,'50 89m = Jan. 12, 2793 A-! ood 
Abilene Trail (4946) . Whip Wilson-Andy Clyde Feb. 4,'5! 64m Dec. (S)643.  AYC 
According to Mrs. Hoyle (formerly 

Outside the Law) (5122) . Spring Byington-Brett King May 20,'5! Dec. (S)643 
Across the Badlands (262) Col. Charles Starrett-Smiley Burnette Sept. 14,50 55m Sept. 486 AYC - Good 
Across the Wide Missouri (color) Clark Gable-Ricardo Montalban Apr. 13,'51 95m Apr. (S)794 
Again .. . Pioneers Pig Colleen Townsend-Sarah Padden Not Set 72m Dec. 635 Fair 
Air Cadet Stephen McNally-Gail Russell Mar.,'51 94m Feb. 713 - Good 
Al Jennings of Oklahoma (color) (327) ‘Cat Dan Duryea-Gale Storm Mar.,'5! 79m Jan. 662 . Fair 
Alcatraz Island (002) John Litel-Ann Sheridan (reissue) Sept. 9,'50 64m July 406 . 
All About Eve (030)* 201h-Fes Bette Davis-Anne Baxter Nov.,'50 138m Sept. 485 Excellent 
American Guerrilla in the Philippines 

(color) (1032)* 20th-Fox Tyrone Power-Micheline Prelle Dec.,'50 105m Nov. 571 . Good 
Annie Get Your Gun (color) (39)* Betty Hutton-Howard Keel Aug.,'50 107m Apr 26! Excellent 
Another Shore Pentagon Robert Beatty-Moira Lister Feb. 10,'5! 77m Feb. 713 . Good 
Appointment With Danger (formerly 

United States Mail) (5019) Para. Alan Ladd-Phyllis Calvert May,'5! 89m Jan. (S)662 ° 
At War with the Army* (5014) Para. Dean Martin-Jerry Lewis Jan. 17,'5! 92m Dec. 614 Good 











BADMAN'S Gold LC Johnny Carpenter-Alyn Lockwood Apr. 3,'51 

Bandit Queen (5011) Lippert Barbara Britton-Philip Reed Dec. 22,'50 68m Dec. 

Bayonet Charge Realart Jean Gabin-Ellen Drew (reissue) Aug. 1,50 94m Feb. 12," Good 
(formerly The Imposter) 

Bedtime for Bonzo (112) Univ. Ronald Reagan-Diana Lynn Feb.,'5! 83m Jan. . . Very Good 

Belle Le Grand (5006) Rep. Vera Ralston-John Carroll Jan. 27,'51 90m Mar. 3,'51 742 : Good 

Best of the Badmen (color) RKO Robert Ryan-Claire Trevor Mar. 17,'51 Jan. 20 

Between Midnight and Dawn (328) Col. Mark Stevens-Edmond O'Brien Oct.,"50 89m Sept. 30 Very Goow 

Beware of Blondie (207) Col. Penny Singleton-Arthur Lake Aug. 10,'50 66m Apr 8 Fair 

Big Cage, The Realart Clyde Beatty-Anita Page reissue) Aug. 15,'50 80m Mar.4.'33 

Big Timber (4908) Mono. Roddy McDowall-Lynn Thomas Sept. 10,50 73m Oct 7 ~ Good 

Bird of Paradise (color) (109) 20th-Fox Jeff Chandler-Louis Jourdan Mar.,'5!1 100m Mar. 17 Good 

Black Angel Realart Broderick Crawford-D. Duryea (reissue) Jan. 1,51 80m Aug. 10.46 Good 

Black Rose, The (color) (019)* 20th-Fox Tyrone Power-Orson Welles Sept.,'50 (20m Aug 12 > Bacal. 

Blackjack ELC G05orge Sanders-Patricia Roc Sept. 4, 50 Bim 
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TITLE—Production Number—Company 


Blazing Bullets 

(formerly Gold Bullets) Mono. 
Blazing Sun, The (246) Col. 
Blue Blood (4904) color) Mono. 
Biue Lamp, The ( Brit.) ELC 
Blues Busters (formerly 

Bowery Thrush) (4916) Mon 
Bomba and the Hidden City (4906) im, 
Border Outlaws ELC 
Border Rangers (4933) 
Born to Be Bad (for. Bed of Roses) 

(101) RKO 
Born Yesterday (344)* Col. 
Bowery Battalion (5111) Mono. 
Branded (color) (5009)* 
Brave Bulls, The (32!) 
Breaking Point, The (005) 
Breakthrough (747)* 
Buckaroo Sheriff of Texas (5066) 
Buffalo Stampede (formerly The 

Thundering Herd) 
Bullfighter and the Lady (formerly 

Torero) (5009) 
Bunco Squad (104) 


Lippert 


CAIRO Road 
California Passage (5005) 
Call Me Mister (color) (104)* 
Call of the Klondike (4920) 
(formerly, Fangs of the North) Mono. 
Canyon Raiders (formerly Wild Horse 
Prairie) (5151) Mono. 
Cariboo Trail, The (color) (020) 20th-Fox 
Cassino to Korea (5008) Para. 
Cause for Alarm (118) MGM 
Cavalry Scout (color) (5101) Mono. 
Chain Gang (313) I. 
Chance of a Lifetime 
Cherokee Uprising (4944) 
Circle of Danger (formerly 
White Heather) ELC 
City Lights UA 
Colorado Ambush (4955) Mono. 
Colt .45 (color) (922)* we 
Company She Keeps, The 
(formerly The Wall Outside) (109) 
Convicted (324) 
Copper Canyon (color) (5003)* Para. 
Counterspy Meets Scotland Yard (307) Col. 
County Fair (color) (4903) Mono. 
Crackdown RKO 
Cry Danger (115) RKO 
Cuban Fireball (5007) Rep. 
Cyrano de Bergerac UA 


Rep. 
20th-Fox 


Pilgrim 
Mono. 


RKO 
Col. 


DALLAS (color) (01!) we 
Dancing Years (Brit * (color) Stratford 
Dark City (5004) Para. 
Deported (103) Univ. 
Desert Hawk (color) (925) Univ. 
Destination Moon (color) ELC 

Devil's Doorway (102) MGM 
Dial 1119 (107) MGM 
Dodge City (017) WB 
Double Crossbones (color) Univ. 
Double Deal (112) RKO 


EDGE of Doom (152) RKO 
Emergency Wedding (332) Col. 
Enforcer, The (015) WB 
Experiment Alcatraz (107) RKO 
Eye Witness ( Brit.) ELC 


FABIOLA UA 
Fancy Pants (color) (5001)* Para. 
Farewell to Yesterday (028) 20th-Fox 
Fat Man, The Univ. 
Father's Little Dividend (124) MGM 
Father's Wild Game (5125) Mono. 
Faust and the Devil (Itel.) Cot 
Fighting Caravans Favorite 
Fighting Sullivans, The (formerly 
The Sullivans) 
Fingerprints Don't Lie (5015) Lippert 
Firebali, The (023) 20th-Fox 
First Legion, The UA 
Flame of Stamboul (3/4) Col. 
Flying Missile, The (335) Col. 
Follow the Sun (112) 20th-Fox 
Footlight Varieties RKO 


796 


Realert 


Stars Date 


May 6,'51 

Nov.,'50 
Jan. 28°51 
Mar. 1,51 


Johnny Mack Brown 

Gene Autry-Lynne Roberts 
Bill Williams-Jane Nigh 
Jack Warner-Jimmy Hanley 


Oct. 29,'50 
Sept. 24,'50 
Nov. 2,'50 
Oct. 6,'50 


Leo Gorcey-Huntz Hall 
J. Sheffield-Sue England 
Spade Cooley-Maria Hert 
Don Barry-Robert Lowery 


J. Fontaine-R. Ryan-Z. Scott 
Broderick Crawford-Judy Holliday 
Leo Gorcey-Huntz Hall 

Alan Ladd-Mona Freeman 

Mel Ferrer-Miraslava 

John Garfield-Patricia Neal 
David Brian-John Agar 

Michael Chapin-Eileen Janssen 


Sept. 30,'50 
Dec. 9,50 
Jan. 31,'5! 
Randolph Scott-R. Hatton (reissue) Oct.,'50 
Apr. 15,'51 


R. Stack-G. Roland-J. Page 
Sept. 1,50 


Robert Sterling-Joan Dickson 
May 8,'51 
Dec. 15,'50 

Feb.,'5! 


Dec. 17,50 


Eric Portman 

Forrest Tucker-Adele Mara 
Betty Grable-Dan Dailey 
Kirby Grant-Chinook 
Whip Wilson-Fuzzy Knight Apr. 8,51 
Randolph Scott-"Gabby” 
Documentary 

Loretta Young-Barry Sullivan 
Rod Cameron-Audry Long 
Douglas Kennedy-Marjorio Lord 
Basil Radford-Nial MacGinnis 
Whip Wilson-Andy Clyde 


Hayes 


Ray Milland-Patricia Roc | 

Charles Chaplin-V. Cherrill (reissue) Sept.,"50 
Johnny Mack Brown Jan, 14,51 
Randolph Scott-Ruth Roman May 27,'50 


Lizabeth Scott-Dennis O'Keefe 
Glenn Ford-Broderick Crawford 
Ray Milland-Hedy Lamarr 
Howard St. John-Amanda Blake 
Rory Calhoun-Jane Nigh 

Bill Williams-Carla Balenda 

Dick Powell-Rhonda Fleming 
Estelita Rodriquez-Warren Douglas 
Jose Ferrer-Mala Powers 


Feb. 3-10,'5! 
Mar. 5,'51 
Roedshow 

Gary Cooper-Ruth Roman Dec. 30,50 

Dennis Price-Gisele Preville 

Don DeFore-Lizabeth Scott 

Marta Toren-Jeff Chandler 

Yvonne De Carlo-Richard Greene 

John Archer-Warner Anderson 

Robert Taylor-Louis Calhern 

Marshall Thompson-Virginia Field 

Errol Flynn-O. de Havilland (reissue) Mar. 17; ‘51 

Donald O'Connor-Helene Carter Not Set 

Marie Windsor-Richard Denning Dec., ‘50 

Dane Andrews-Farley Granger Aug. 19, ‘50 

Larry Parks-Barbera Hale 

Humphrey Bogart-Jeff Corey 

John Howard-.loan Dixon 


Robert Montgomery-Leslie Banks Sept. 1,'50 


May.25,'5! 
Sept.,'50 
Sept.,"50 
May,'5! 
Apr. 13,'51 
Dec. 3,'50 
Not Set 

(reissue) Dec. "50 


Michele Morgan-Henry Vidal 
Bob Hope-Lucille Bali 
Documentary 

J. Scott Smart-Julie London 
S. Tracy-J. Bennett-E. Taylor 
Barbara Brown-Raymond Walburn 
Italo Tajo-Nelly Corradi 
Gary Cooper-Lily Damite 


Anne Baxter-Thomas Mitchell (reissue) Feb. !,'5! 
Richard Travis-Sheila Ryan Mar. 3,'5! 
Oct.,"50 
May 4,'5! 
Apr.,’51 
Jan.,'5! 
Apr.,'5! 
Apr.,'5! 


Mickey Rooney-Pat O'Brien 
Charles Boyer-Walter Hampden 
Richard Denning-Lisa Ferraday 
Glenn Ford, Viveca Lindfors 
Anne Baxter-Glenn Ford 
Variety Cast 


Running 
Time 


5im 
70m 
72m 


7 REVIEWED — oo 
(S) =symopsis Nat'l 
Issue Page 


Jan. 


Jan. 


July 


Sept. 


Jan. 
Dec. 
Oct. 
Feb. 


Nov. 
Mar. 


May 
Dec. 
May 


Dec. 
July 
July 
Dec. 


Aug. 


Jan. 
Feb. 


Mar. 


Nov. 


Nov. 25 
Aug. 
Aug. 


Oct. 


Aug. 


July 
May 


Sept. 


July 
Nov. 
Dec. 


Aug. 
Nov. 
Jan. 
Dec. 
July 


July 


Sept. 


Apr. 
Feb. 
Dec. 


May 


RATINGS 
Herald 


Groups L.ofD. Review 


554 AYC 
669 AYC 
322, AYC 


> >>> 
fb ce oe 


dg 
n 


($)644 AY 

($)547 AYC 
615 AYC 
502 


>> 
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Average 


g 


q 
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449 
590 
714 
570 
(S)554 
486 


553 
642 


Very Good 
Excellent 
Fair 

Very Good 


o> 


”-nN 


Very Good 
Excellent 
Good 


>>e > 


($)722 
442 Good 


Good 
Very Good 
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8 
30 
27 
30 
14 

3 
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Very Good 
00 
Good 
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Fair 
Very Good 


>>>>>> 
NN 
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13 
30 
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>> 
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Very Good 
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23 

29 

29 
9 

12 
6 
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3! Good 
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Excellent 
Average 
Good 
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19 
12 
21 
12 

! 

6 
30 
29 
25 
30 


5 
18 
27 
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Average 
Very Good 


Good 


Fair 


Lad 


Excellent 
Good 

Very Good 
Fair 


Very Good 


>o> > P>>>>>e 


>> 
NNR 


Excellent 
Excellent 
Very Good 
Excellent 


22 
16 
7 
24 
30 
6 


> >> 


Good 


>> 
Wh PR 


Jan. 17,'31 


Feb. 5, 


Aug. 


Mar. 
Jan. 

Mar. 
Mar. 


‘44 Excellent 


19 441 AYC Good 
10 751 Fair 
6 653 AYC - Fair 
24 765 AYC Very Good 
24 766 Good 
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TITLE—Production Number—Company 
For Heaven's Sake* 20th-Fox 
Fort Savage Raiders (365) Col. 
Fourteen Hours 

Frenchie (color) (108) 

Frisco Tornado (4967) 

Frontier Outpost (263) 

Fuller Brush Girl, The (239) 

Furies, The (4926) 

Fury of the Congo (329) 


GAMBLING House (formerly 

Mike Fury) 
Gasoline Alley (301) 
Gene Autry and the Mounties (351) 
Ghost Chasers (5112) 
Glass Menagerie, The (007) 
Go For Broke 
Golden Salamander, The (Brit.) 
Great Caruso, The (color) (127) 
Great Manhunt, The (formerly State 

Secret) (Brit.) (331) Col. 
Great Missouri Raid, The (5013) 

(color) ara. 
Groom Wore Spurs, The (114) Univ. 
Grounds for Marriage (114) MGM 
Guns A'Blazin’ 

(formerly Law and Order) 
Gypsy Fury (formerly 

Wind Is My Lover) (Swed.) 


Col. 
Mono. 
ws 
MGM 
WB 
MGM 


Realart 
Mono. 


HALF Angel (color) 20th-Fox 

Halls of Montezuma (color) (103)* 20th-Fox 

Hamlet (Brit.) (Spcl.)* (101) Univ. 

Happiest Days of Your Life, 
The Pacemakers 

Hard, Fast and Beautiful (formerly 
Mother of a Champion) (114) 

Harlem Globetrotters, The 

Harriet Craig (323) 

Harvey (107)* 

Headline Story, The 

He Ran All the Way 

Heart of the Rockies (5042) 

Hell Town 

Her Wonderful Lie (Ital.) (343) 

He's a Cockeyed Wonder (340) 

High Lonesome (color) (044) 

Highway 301 (012) 

His Kind of Woman 

Hit Parade of 1951 (5002) 

Holiday Rhythm (4911) 

Holy Year at the Vatican, The 

Hot Rod (4918) 

House of Dracula 

House of Frankenstein 

House on Telegraph Hill 20th-Fox 

Hue and Cry Fine Arts 

Hunt the Man Down (111) RKO 


RKO 
Col. 
Col. 

Univ. 

MGM 
VA 
Rep. 
Favorite 
Col. 
Col. 
ELC 
WB 
RKO 
Rep. 
Lippert 
Astor 
ono. 
Realart 
Realart 


| CAN Get It for You Wholesale 
| Killed Geronimo 
| Shot Billy the Kid (493) 
| Was an American Spy (AA-19) 
I'd Climb the Highest Mountain 
(color) (105) 20th-Fox 
If This Be Sin ( Brit.) UA 
I'll Get By (color) (027) 20th-Fox 
In a Lonely Place (242) Col. 
Indian Territory (249) Col. 
Inside Straight (123) MGM 
Insurance Investigator (5026) Rep’ 
It's Hard to Be Good Pentagon 


20th-Fox 
ELC 
Lippert 
Mono. 


JACKPOT, The (03!) 20th-Fox 

Jet Pilot (color) RKO 

Joan of Arc (color) (165) RKO 

Joe Palooka in the Squared Circle 
(5117) 

Jungle Stampede (4922) 


Mono 
Rep. 


ELC 
Univ. 
20th-Fox 
Univ. 


KANGEROO Kid 

Kansas Raiders (color) (104) 

Kefauver Crime Investigation 

Kid from Texas, The (color) (91!) 

Killer That Stalked New York (338) 
(formerly Frightened City) 

Kim (color) (115)* MGM 

King of the Bullwhip West. Adv. 

King Solomon's Mines (color) (109)* MGM 

Kiss Tomorrow Goodbye (932) WB 


Col. 
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Release 
Date 


Dec.,'50 
Mar.,'51 
Apr.,'5! 
Jan.,'51 
Sept. 6,50 
Dec. 29,'50 
Oct.,'50 
Aug.,'50 
Apr.,'5! 


Stars 


Clifton Webb-Joan Benneti 

Charles Starrett-Smiley Burnette 
Paul Douglas-Debra Paget 

Joel McCrea-Shelley Winters 

Allan “Rocky” Lane-Eddy Waller 
Charles Starrett-Smiley Burnette 
Lucille Ball-Eddie Albert 

Barbara Stanwyck-Wendell Corey 
Johnny Weismuller-Sherry Moreland 


Jan.,'51 
Jan.,’51 
Jan.,'5! 
Apr.29,'51 
Oct. 28,'50 
May 25,'5! 
Apr.,'5| 
Apr.,'5! 


Victor Mature-Terry Moore 

Scotty Beckett, Jimmy Lydon 

Gene Autry-Elena Verdugo 

Leo Gorcey-Huntz Hall 

Jane Wyman-Kirk Douglas 

Van Johnson-Warner Anderson 

Anouk-Trevor Toward 

Mario Lanza-Ann Blyth 

Douglas Fairbanks, Jr.-Glynis Johns Jan.,'5! 

Feb. 22,'51 
Mar.,'51 

Jan. 26,'51 


Wendell Corey-Macdonald Carey 
Ginger Rogers-Jack Carson 
Van Johnson-Kathryn Grayson 


Walter Huston-W. Brennan (reissue) Sept. 1,'50 


Viveca Lindfors-Christopher Kent Mar. 18,51 
Apr.,'5! 
Jan.,'51 
Oct.,'50 


Loretta Young-Joseph Cotten 
Richard Widmark-Walter Palance 
Laurence Olivier-Jean Simmons 
Alastair Sim-M. Rutherford Sept.,’50 
Mar.,'51 
Not Set 
Nov.'50 
Jan.,'5! 
May I1,'51 


Claire Trevor-Robert Clarke 
Thomas Gomez and Globetrotters 
Joan Crawford-Wendell Corey 
James Stewart-Joseph Hull 

D. Crisp-J. Lynn-M. Reynolds 
John Garfield-Shelley Winters Apr. 27,'51 
Roy Rogers-Penny Edwards Mar. 30,'51 
John Wayne-A. Ladd-M. Hunt (reissue) Oct.,'50 
Jan Kiepura-Marta Eggerth Not Set 
Mickey Rooney-Terry Moore Dec.,'50 
John Barrymore, Jr., Chill Wills Sept.,50 
Steve Cochran-Virginia Grey Jan. 13,'51 
Robert Mitchum-Jane Russell Feb. 24,'5! 
John Carroll-Marie McDonald Oct. 15,'50 
M. B. Hughes-D. Street-W. Vernon Oct. 13,'50 
Right Rev. Fulton J. Sheen, Narrator Oct. 1,'50 
James Lydon-Gloria Winters Oct. 22,'50 
Lon Chaney-J. Carradine (reissue) Oct. 1,'50 
Boris Karloff-Lon Chaney (reissue) Oct. 1,'50 
Richard Basehart-Valentina Cortesa June,'5! 
Alastair Sim-Jack Warner Not Set 
Gig Young-Lynn Roberts Not Set 


Apr.,'51 
Aug. 8,'50 
Sept.,'50 
Apr. 15,51 


Susan Hayward-Dan Dailey 

Jack Ellison-Chief Thundercloud 
Don Barry-Robert Lowery 

A. Dvorak, G. Evans, D. Kennedy 
Susan Hayward-William Lundigan Feb.,'5! 
Myrna Loy-Richard Greene 

Bill Lundigan-June Haver 

Humphrey Bogart-Gloria Grahame 

Gene Autry-Gail Davis 

David Brian-Arlene Dahl 

Audrey Long-Richard Denning 

Jimmy Hanley-Anne Crawford 


James Stewart-Barbara Hale 
John Wayne-Janet Leigh 
Ingrid Bergman-Jose Ferrer 


Joe Kirkwood-Myrna Dell 

George Breakston-Yorke Coplen July 29,'50 

Oct. 22,'50 
Nov.,'50 
Mar.,’51 
Dec.,'50 


Jock O'Mahoney-Veda Borg 
A. Murphy-M. Chapman 
Newsreel Feature 

Audie Murphy-Gale Storm 


Dec.,'50 
Jan. 26,5! 
Feb. 1,'51 
Nov. 24,'50 
Aug. 19,'50 


Evelyn Keyes-Charles Korvin 
Errol Flynn-Dean Stockwell 
Lash LaRue-Jack Holt 

Deborah Kerr-Stowart Granger 
James Cagney-Barbara Payton 


Running 
Time 


92m 
54m 
92m 
8im 
60m 
55m 
85m 
109m 
69m 


80m 
77m 
70m 


107m 
92m 
96m 
97m 
85m 
80m 
Fim 
73m 


94m 


7~ REVIEWED — 
(S) synopsis 
Issue 


Dec. 
Mar. 


Mar. 3,’ 


Dec. 
Feb. 
Dec. 


Mar. 12," 


July 


2 
24 
5! 


9 
24 
16 
32 


9 


Dec. 16 


July 3, 


Sept. 


Feb. 
Oct. 
Oct. 


Mar. 


May 
Oct. 
Aug. 
Dec. 
Oct. 
Oct. 
Oct. 


Sept. 


Dec. 


Dec. 8, 
Dec. 23,' 


Mar. 
Dec. 
Dec. 


Mar. 
Dec. 
Aug. 
Mar. 


Jan. 
July 


Sept. 


May 


Sept. 


Mar. 
Mar. 
Dec. 


Oct. 


Oct. 


Apr. 
Aug. 


Dec. 
Nov. 
Apr. 
Feb. 


Dec. 
Dec. 
Dec. 


Sept. 
Aug. 


48 


16 


24 
28 
21 


31 


27 
28 
12 
2 
28 
28 
7 
23 
16 
45 
44 
10 
9 
30 


17 
9 
5 

31 


20 

| 
30 
20 

9 
10 
31 
30 


7 
30 


7 
5 


7 


" 
25 


2 
9 
23 
30 
5 


Page 


597 
766 
741 
598 
486 
607 
486 
365 
722 


641 
670 


605 
722 


56 
($)406 


613 
(17) 


486 


366 
501 
301 
477 
749 
784 
642 


509 
4366 


($)794 
414 


(S)642 
561 


793 
205 


598 
605 
634 
501 
413 


7 RATINGS ——— 
Nat'l Herald 
Groups L.of D. Review 


4A 8 Good 
Good 

A . Excellent 

A - Good 

AYC Fair 
Fair 

AY - Very Good 

a Good 
Average 


Fair 
Average 
Fair 

Very Good 


Excellent 
Very Good 


Good 
Excellent 


Good 
Fair 


Superior 


Good 


Very Good 
Excellent 


Good 


Good 
Good 
Good 
Good 


2>>o 
-N 


Good 

Very Good 
Good 
Average 
Average 
Excellent 
Good 

Very Good 
Fair 


>>>> 
-—-NN 


Nr 


Very Good 
ood 

Fair 

Average 


ree. ype 
~-% 


Good 

Fair 
Excellent 
Very Good 


o>>>>> 
ee ere 


00 

Very Good 
‘air 

Fair 


> > 
~ KR 


Excellent 


> 


Superior 


Good 


AYC 
A Good 
Excellent 
AYC or AY Good 
AY 
AYC 


Good 
Good 

Fair 
Excellent 
Very Good 


797 


AYC 





TITLE—Production Number—Company 


Kon-Tiki RKO 
Korea Patrol ELC 


MGM 
Stratford 
Col. 


LADY Without Passport, A (37) 
Last Holiday 

Last of the Buccaneers (color) (34!) 
Last Outpost, The (color) 

(formerly New Guinea Gold) (5020) Para 
Law of the Badlands (113) RKO 
Law of the Panhandle (4953) Mono. 
Lemon Drop Kid, The (5018) Para 
Let's Dance (color) (5006) Para. 
Life of Her Own, A (10!) MGM 
Light of Western Stars, The Favorite 
Lightning Guns (361) Col. 
Lightning Strikes Twice (019) WB 
Lion Hunters, The (5109) 

Lonely Heart Bandits (4925) 
Long Dark Hall 

Lorna Doone (color) (336) 

Lost People, The 

Louisa (926) 

Lucky Nick Cain (formerly High 

Stakes} (108) 

Lullaby of Broadway (color) (020)* 


‘" 
Ma and Pa Kettle Back on the Farm 
Macbeth (5003) 
Mad Wednesday 
Mad With Much Heart 
Madeleine (Brit.) (983) 
Madness of the Heart (Brit.) (927) 
Magnet, The (181) Univ. 
Magnificent Yankee, The (116) MGM 
Man from Planet X, The U.A. 
Man from Sonora (5141) Mono 
Man Who Cheated Himself (102) 20th-Fox 
Mask of the Dragon (5013) Lippert 
Mating Season, The (5016) Para. 
Men, The UA 
Milkman, The (102) Univ. 
Miniver Story, The (106) MGM 
Missing Women (5025) Rep. 
Missourians, The (4974) Rep. 
Mister 880 (024)* 20th-Fox 
Modern Marriage, A (5199) Mono. 
Molly (formerly The Goldbergs) 

(5011) 
Mr. Music (5007)* 
Mr. Universe 
Mrs. O'Malley and Mr. Malone (111) 
Mudlark, The (10!) 
My Blue Heaven (color) (02!)* 
My Forbidden Past 
My Outlaw Brother (formerly 

My Brother, the Outlaw) ELC 
My True Story Col 
Mysterious Rider, The Favorite 
Mystery Submarine (106) Univ 


Univ. 
Rep. 
RKO 
RKO 
Univ. 
Univ. 


Para 
Para. 
ELC 
MGM 
20th-Fox 
20th-Fox 
RKO 


Realart 
ELC 
Mono 
Mono. 


NAGANA 

Naughty Arlette (Brit.) 

Navy Bound (5120) 

Nevada Badmen (5!32) 

Never a Dull Moment (formerly 

Come Share My Love} (106) RKO 
New Mexico UA 
Next Voice You Hear, The (110) MGM 
Night Riders of Montana (5059) Rep 
No Orchids for Miss Blandish Renown 
No Way Out (025)* 20th- Fox 
North of the Great Divide (color) 

(4944) Rep. 
ODETTE Lopert 
Of Men and Music (110) 20th-Fox 
Oh! Susanna (color) 

(formerly The Goldentide) (5008) Rep. 
Oliver Twist (Brit) (828 ELC 
On the Isle of Samoa (215) Col. 
On the Riviera {color} 20th-Fox 
One Minute to | weive ELC 
One Too Many Hallmark 
Only the Valiant (022) wsB 
Operation Disaster (113) Univ 
Operation Pacific (013)* WB 
Operation X Col 
Our Very Own [15')* RKO 
Outlaw Gold (formerly 

Massacre Valley) (4954) 


798 


Mono. 


Relcase 
Date 
Apr.,'51 
Jan. 15,'51 


Stars 


Adventure-Documentary 
Richard Emory-Teri Duna 


Aug. |8,'50 
Nov. 13,'50 
Oct.,'50 


Hedy Lamarr-John Hodiak 
Alec Guinness-Beatrice Campbell 
Paul Henried-Jack Oakie 


May, 51 
Not Set 
Sept. 17,'50 
Apr.,'51 
Nov. 23,'51 
sept. |.'50 
(reissue) Feb.,’5! 
Dec.,'50 
Mar. 10,'51 
Mar. 25,'51 
Aug 29. 50 
Apr. 10,'51 
Not Set 
Oct.,’50 
Aug.. 50 


Ronald Reagan-Rhonda Fleming 
Tim Holt-Joan Dixon 

Johnny Brown-Myron Healey 
Bob Hope-Marilyn Maxwell! 
Betty Hutton-Fred Astaire 
Lana Turner-Ray Milland 

Alan Ladd-Victor Jory 

Charles Starrett-Smiley Burnette 
Ruth Roman-Richard Todd 
Johnny Sheffield 

Dorothy Patrick-Robert Rockwell 
Rex Harrison-Lilli Palmer 
Barbara Hale-Richard Greene 
Dennis Price-Mai Zetterling 
Ronald Reagan-Ruth Hussey 


George Raft-Coleen Gray Mar.,'5! 
Doris Day-Gene Nelson Mar. 24,'51 


David Wayne-Howard Da Silva 
Marjorie Main-Percy Kilbride 
Orson Welles-Jeanette Nolan 
Harold Lloyd-Frances Ramsden 
Robert Ryan-ida Lupino 

Ann Todd-lvan Desny 

Margaret Lockwood-Paul Dupuis 
Stephen Murray-Kay Walsh 
Louis Calhern-Ann Harding 
Robert Clark-Margaret Field 
Johnny "Mack" Brown 

Lee J. Cobb-Jane Wyatt 
Richard Travis, Sheila Ryan 
Gene Tierney-John Lund 
Marlon Brando-Teresa Wright 
Donald O'Connor-Jimmy Durante 
Greer Garson-Walter Pidgeon 
Penny Edwards-James Millican 
Monte Hale-Paul Hurst 

Burt Lancaster-Dorothy McGuire 
R. Hadley-M. Field-R. Clarke 


Mar.,'5! 
Apr.,'51 
Oct. 20,'50 
Oct. 28,'50 
Not Set 
Not Set 
Aug.,'50 
Feb.,'5! 
Feb. 9.'5! 
May 11,5! 
Mar. 11,51 
Jan.,‘51 
Mar. 17,'51 
Mar. 24,'51 
Aug. 25,50 
Sept.,'50 
Oct. 20,50 
Feb. 23,'51 
Nov. 25,'50 
Oct.,"50 
Oct. 15,50 


Apr.,’5! 
Dec.,'50 
Jan. 10,51 
Dec. 8,50 
Jan.,'51 
Sept.,"50 
Apr. 14,'51 


Gertrude Berg-Phillip Loeb 

Bing Crosby-Nancy Olson 

Jack Carson-Bert Lahr 

Marjorie Main-James Whitmore 
lrene Dunne-Alec Guinness 
Betty Grable-Dan Dailey 
Robert Mitchum-Ava Gardner 


Mar. 15,51 


Mickey Rooney-Wanda Hendrix 
Mar.,'5! 


Helen Walker-Willard Parker 
Russell Hayden-Sidney Toler (reissue) Feb.,'5! 
Macdonald Carey-Marta Toren Dec.,'50 


(reissue) Aug. 15,50 
Oct. 15,50 
Feb. 25'5! 
May 27,'5! 


Tala Birell-Melvyn Dougias 
Mai Zetterling-Hugh Williams 
Tom Neal-Regis Toomey 
Whip Wilson-Fuzzy Knight 


Nov. 5,50 
May 11,'51 
Oct. 27,50 
Feb. 28,5! 
Feb.,'5! 
Oct.,'50 


Fred MacMurray-lrene Dunne 
Lew Ayres-Marilyn Maxwell 
James Whitmore-Nancy Davis 
Allan “Rocky” Lane 

Jack LaRue-Linda McDermott 
Richard Widmark-Linda Darnell 


Nov. 15,"50 


Not Set 
Apr.,'51 


Roy Rogers-Penny Edwards 


Anna Neagle-Trevor Howard 
Concert Package 


Mar. 28,'51 
Apr. 17,'5! 
Aug.,'50 
May, 5! 
Oct. 1,'50 
Jan. 1,51 
Apr. 21,'51 
Jan. 13.'51 
Jan. 27.51 
Feb. ‘5S! 
Aug. 5,'50 


Rod Cameron-Adrian Booth 
Robert Newton-Alec Guinness 
Jon Hall-Susan Cabot 

Danny Kaye-Gene Tierney 

Lers Hanson-Gunnel Brostrom 
Ruth Warrick-Richard Travis 
Gregory Peck-Barbara Payton 
John Mills-Helen Cherry 

John Wayne-Patricia Neal 
Edward G. Robinson-Peggy Cummins 
Ann Blyth-F, Granger-Joan Evans 


Johnny Mack Brown-V. Herrick Nov. 26,'50 


Running 


Time 


73m 
57m 
72m 
88m 
79m 


60m 
55m 
9im 
112m 
108m 
68m 
55m 
91m 


60m 
86m 


89m 
90m 


87m 
92m 


88m 
8Im 
85m 
77m 


10im 

90-67m 
78m 
89m 
70m 
54m 
8im 


-~ REVIEWED — 
(S) =synopsis 
Issue 


Mar. 
Jan., 
July 

Nov. 
Oct. 


Dec. 
Nov. 
Mar. 
Aug. 
Aug. 


Apr. 20,’ 


Dec. 
Feb. 


Sept. 


Mar. 
Nov 
Oct. 


June 


Feb. 
Mar. 


Mar. 
Mar. 


Oct. 16, 


Oct. 
Nov. 


Sept. 


Oct. 
Mar. 
Nov. 
Mar. 


Dec. 


Jan. 

May 
Oct. 
Oct. 
Mar. 
Dec. 
Aug. 
Apr. 


Dec. 


Sept. 


Jan. 

Nov. 
Dec. 
Aug. 
Mar. 


Feb 
Mar. 


Nov. 


Jan. 7, 


June 


Feb. 


Nov. 
Dec. 


June 10 


Apr. 
Mar. 
Aug. 


Dec. 


Jan. 
Nov. 


Mar. 
June 
Aug 
Apr. 
Dec. 
Dec. 
Mar 
Jar 
Jan 


Dec. 


‘6! 654 


————- RATINGS 
Nat'l 
Groups 


Herald 


e 
Page L.of D. Review 


Good 
- Average 

15 390 y Fair 

25 589 Excellent 

14 518 Good 


24 765 


30 642 Good 

Tt 56! Fair 

17 758 Excellent 
19 442 Good 

12 433 Good 

40 30 

23 634 - Fair 

24 - Good 


9 
10 
4 
2! Good 


3 Excellent 


Average 


Good 


>>> 
NRG 


> 


Good 
17 Very Good 


3 Very Good 
24 Very Good 


10 


2 >> 
mn 


‘48 Good 


28 
4 
2 
28 


- 
n 


Good 


Good 
Good 
10 Fair 

18 Good 
17 Good 


> >o 
~~ 


23 Good 


nN 


13 
20 
14 
7 
24 
2 
26 
8 


Excellent 
Excellent 
Good 
Good 
Fair 
Good 
Excellent 
Average 


-~ 


ed) 


A Oe cert oO ghad 


2 
2 
20 
i 
2 
26 
3! 


Very Good 
Excellens 
Good 
Good 
Good 
Excellens 


Good 


-N— 


10 Fair 
10 Good 


- 
nN 


25 Good 


> 


‘33 


24 
24 Very Good 


4 - Very Good 
30 
Very Sood 
7 Average 
3 Poor 
§ Excellent 


Good 


6 Very Good 
25 . Very Good 


17 58 - Good 
26 
Average 


Average 
AY Good 
Very Good 
Very Good 
Average 
Very Go« 


AYC 


A 
AYC 
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fITLE—Production Number—Company 


Outlaws of Texas (4945) Mono. 
Outrage (103) RKO 


PAGAN Love Song (color) (112)* MGM 
Painted Hills (color) (125) MGM 
Pandora and the Flying Dutchman(C) MGM 
Panic in the Streets (022) 20th-Fox 
Paper Gatlows (Brit.) ELC 
Payment on Demand [formerly 
Story of a Divorce (171)* 
Petty Girl (color) (317) 
Pink String and Sealing Wax 
Place in the Sun, A (5025) 
Prairie Roundup (363) 
Prehistoric Women (color) 
Prelude to Fame Univ. 
Pretty Baby (004) — 
Pride of Maryland (5023) Rep. 
Prisoners in Petticoats (4929) Rep. 
Prowler, The UA 
Pygmy Island (342) Col. 


RKO 
Col. 
Pent. 
Para. 
Col. 
ELC 


QUEBEC (5017) (color) Para. 
Queen for a Day UA 
Queen of Spades (Brit.) Stratford 
RAIDERS of Tomahawk Creek (362) 
Raton Pass (021) 

Rawhide 20th-Fox 
Red Badge of Courage, The (120) MGM 
Red Shoes, The (Brit.) (color) (Spcl.) ELC 
Redhead and the Cowboy, The (5015) Para. 
Redwood Forest Trail (4922) Rep. 
Renegades of the Sage (261) Col. 
Return of Jesse James (4907) Lippert 
Revenue Agent (312) Col. 
Rhythm Inn (5115) Mono. 
Ridin’ the Outlaw Trail Col 


Col. 
WB 


Rio Grande Patrol (08) 
River Gang 

Rocky Mountain (008) 
Roque River (color) 

Rookie Fireman (311) 

Rough Riders of Durango 
Royal Wedding (color) (121) 
Rustlers on Horseback (4968) 


SADDLE Legion 
Saddle Tramp (color) (928) 
Salerno Beachhead (formerly 
Walk in the Sun) 
Samson and Delilah (color)* teeter fan 
San Francisco Docks ealart 
San Quentin (003) be 
Sante Fe (color) (330) Col 
Saturday's Hero (for. The Hero) (318) Cel. 
Scarf, The 
Second Chance prc 
Second Face, The (Brit.) ELC 
Second Woman, The UA 
Secret Confessions of a Model Realart 
ecret Fury The (075) RKO 
Secrets of a Sinner Realart 
September Affair (5012) Para. 
Seven Days to Noon (Brit.) Distinguished 
Shakedown (929) Univ. 
Short Grass (AA-18)} 
Showdown, The (4924) 
Sierra Passage (formerly 
Trail Dust) (5107) 
ent Dust ( Brit.) 
Silver City Bonanza (505!) 
Skipalong Rosenbloom 
Sleeping City The (930)* 
Smugglers’ Gold (315) 
Snake River Desperadoes (366) 
So Long at the Fair (Brit.) 
Soldiers Three (126) 
Sons of the Musketeers (color) 
Southside 1-1000 (AAI7) 
Spirit of Culver 
Spirit of Notre Dame 
Spoilers of the Plains 
Stage to Tucson (color) 
Stee! Helmet. The (5006) 
Stop That Cab (5014) 
Storm Warning (014) 
Streetcar Named Desire, A 


Rep. 


RKO 
Univ. 


ealart 


PRODUCT DIGEST SECTION, APRIL 7, 1951 


Release 
Date 


Dec. 10,'50 
Aug.,'50 


Stars 


Whip Wilson-Andy Clyde 
Mala Powers-Tod Andrews 


Dec. 29,'50 
May 4,'5! 
May 18,'51 
Sept., 50 
Nov.'50 


Esther Williams-Howard Keel 
Lassie-Bruce Cowling-Cary Grey 
James Mason-Ava Gardner 
Richard Widmerk-Paui Douglas 
Rona Anderson-John Bentley 


Feb.,'5! 
Sept.,'50 
Oct.,'50 
Aug.,'5! 
Jan.,'5! 
Nov. 1,'50 
Nov.,'50 
Sept. 16,50 
Jan. 20,'5! 
Sept. 18,50 
May 18,'51 
Nov.,'50 


Bette Davis Sarry Sullivan 
Robert Cummings-Joan Caulfield 
Googie Withers-John Carol 

M. Clift-E. Taylor-S. Winters 
Charles Starrett, Smiley Burnette 
Laurette Luez-Allan Nixon 

uy Rolfe-Kathleen Byron 
Dennis Morgan-Betsy Drake 
Stanley Clements-Peggy Stewart 
Valentine Perkins-Robt. Rockwell 
Van Heflin-Evelyn Keyes 

J. Weissmuller-Ann Savage 


Apr.,'5! 
Apr. 13,'51 
Sept. 15,'50 


John Barrymore, Jr.-Corinne Calvet 
Phyllis Avery-Darren McGavin 
Anton Walbrook-Edith Evans 


Oct. 26,50 
Apr. 7,'51 
May,'5! 
Mar. 16,5! 
Not Set 
Mar.,'51 
Sept. 18,50 
Nov. 24,'50 


Charles Starrett-Smiley Burnette 
Patricia Neal-Dennis Morgan 
Tyrone Power-Susan Hayward 
Audie Murphy-Bill Mauidin 
Anton Walbrook-Marius Goring 
Glenn Ford-Phonda Fleming 
Rex Allen-Dorothy Patrick 
Charles Starrett-Smiley Burnette 
John Ireland-Ann Dvorak 
Douglas Kennedy-Jean Willes 
Jane Frazee-Kirby Grant 
Charles Starrett-Smiley Burnette 
June Allyson-Dick Powell 

John Wayne-Maureen O'Hara 
Tim Holt-Jane Nigh 

Gloria Jean-John Qualen 
Erroll Flynn-Patrice Wymore 
Rory Calhoun-Peter Graves 
Bill Williams-Barton MacLane 
Allan “Rocky Lane-Aline Towne 
Fred Astaire-Jane Powell 

Allan Lane-Eddy Waller 


(reissue) i 15, "50 
Nov. 1 1,'50 


Oct. 23,'50 


Tim Holt-Dorothy Malone 
Joel McCrea-Wanda Hendrix Sept.,'50 
Dana Andrews-Richard Conte (reissue) Feb. |,'51 
H. Lamarr-V. Mature-G. Sanders Mar. 28,'5! 
Barry Fitzgerald-B. Meredith (reissue) Oct. 15,'50 
Pat O'Brien-H. Bogart (reissue) Sept. 9,'50 
Randolph Scott-Janis Carter Apr.,'51 
John Derek-Donna Reed May,'5! 
J. Barton-M. McCambridge Apr. 6,'51 
Ruth Warrick-John Hubbard Not Set 
Ella Raines-Bruce Bennett Jan.,'5! 
Robert Young-Betsy Drake Mar. 16,'51 
Danielle Darrieux-D. Fairbanks, Jr. Mar.,'5! 
Claudette Colbert-Robert Ryan Sept. 23,'50 
Madge Evans-John Boles (reissue) Mar.,'5! 
Joan Fontaine-Joseph Cotten Feb.'5! 
Barry Jones-Olive Sloane Not Set 
Howard Duff-Brian Donlevy 

Rod Cameron-Cathy Downs 

William Elliott-Marie Windsor 


Jan. 7,'51 
Dec. 29,'50 
Mar. 1,51 
Apr. 3,'51 

Sept.,'50 

May,'5! 
May,'5! 
Jan.,'5! 
Apr. 20,'5! 
Not Set 
Nov. 12,'50 
(reissue) Sept. 15,50 


Wayne Morris-Lola Albright 
Stephen Murray-Beatrice Campbell 
Rex Allen-Buddy Ebsen 

Max Baer-Jackie Coogan 

Richard Conte-Coleen Gray 
Cameron Mitchell-Amanda Blake 
Charles Starrett-Smiley Burnette 
Jean Simmons-Dirk Bogarde 

S. Granger-W. Pidgeon-D. Niven 
Cornel Wilde-Maureen O'Hara 
Don DeFore-Andrea King 
J. Cooper-F. Bartholomew 
Lew Ayres-Andy Devine (reissue) Sept. 15,'50 
Roy Rogers-Penny Edwards Feb. 5,5! 
Rod Cameron-Wayne Morris Jan.,'5! 
Gene Evans-Steve Brodie Feb. 2.'5! 
Sid Melton-Iris Adrian Mar. 31,"51 
Ginger Roaers-Ronaid Reaaan Feb. 10 '5! 
Vivien Leigh-Marlon Brando Not Set 


Running 
Time 


5im 
75m 


76m 
69m 


96m 
69m 


90m 
87m 
75m 


53m 
74m 
78m 
92m 
60m 
60m 


~ REVIEWED — 
(S) synopsis 
Issue 


Nov. 


Aug. 


Dec. 
Mar. 


June 
Nov. 


Feb. 
Aug. 
Oct. 


Sept. 


Jan. 
Jan. 
Nov. 
July 
Jan. 


Sept. 


tl 
26 


23 
24 


17 
tl 


24 
19 
21 

9 
27 

6 
18 
29 
13 


4 
7 


Page 


($)562 
450 


633 
765 


345 
56! 


722 


277 


538 
641 
450 
613 
(S)4691 


634 

65 

784 
(S)714 
477 


(S)794 
690 
757 

($}539 
517 

39 
28 
706 
634 
653 


ANS 


(S)794 


pt ATINGS——.. 


Nat'l 
Groups 


AY 


L. of D. 


o> >>>> FPP Y>>™ YD >D 
— ree BK KL 1 Sea 


>>> 
-N. 


b 


Herald 
Review 


Good 


Very Good 
Good 


Excellent 
Fair 


Excellent 
Good 
Good 


Fair 
Poor 
Good 
Good 
Fair 
Fair 


Very Good 


Good 
Good 


Good 
Good 
Very Good 


Excellent 
Average 
Average 


Good 
Good 
Good 
Good 
Excellent 
Good 
Fair 
Very Good 
Fair 
Good 
Fair 
Excellent 
Good 


Good 


Excellent 
Excellent 


Good 


Average 
Very Good 


Very Good 
Very Good 
Very Good 


Good 
Excellent 


Good 
Good 
Good 
Good 
Good 
Very Good 
Excellent 
Fair 

Fair 
Excellent 


Excellent 


799 





TITLE—Production Number—Company 


ELC 
WB 
MGM 
ELC 


Stronghold 
Sugarfoot (color) (016) 
Summer Stock (color) (38!)* 
Sun Sets At Dawn, The 
Sunset Boulevard (4927)* Para. 
Sunset in the West (color) (4943) Rep. 
Surrender (500!) Rep. 
Sword of Monte Cristo (color) 
(106) 20th-Fox 
TAKE Care of My Little Girl (color) 20th-Fox 
Tales of Hoffmann (color) Lopert 
Taming of Dorothy, The (Brit.} ELC 
Tangier Realart 
Target RKO 
Target Unknown (formerly Prisoner 
of War) (tI!) 
Tarzan and the Amazons 
Tarzan and the Leopard Woman 
Tarzan's Peril (172) 
Tea for Two (color) (00!)* 
Teresa 
Texan Meets Calamity Jane, The 
(color) (303) 
Texans Never Cry (352) 
They Were Not Divided 
Thing, The 
Third Time Lucky 
Thirteenth Letter (formerly The 
Scarlet Pen) (107) 
3 Desperate Men (5009) Lippert 
Three Guys Named Mike (119)* MGM 
Three Husbands (119) UA 
Three Little Words {color} (36)" MGM 
Three Secrets (006) wes 
Thunder in God's Country Rep 
Time Running Out ELC 
To Please a Lady (105)* MGM 
To the Lest Man Favorite 
Toast of New Orleans (color) (103)* MGM 
Tokyo File 212 RKO 
Tomahawk (color) (110)* 
Tougher They Come, The (305) 
Trail of Robin Hood (color) (4946) Rep 
Train to Tombstone (4934) Lippert 
Trial Without Jury (4921) Rep 
Trio (Brit.) Para 
Triple Trouble (4915) Mono 
Tripoli (5005) (color) Pare 
Try and Get Me 
(formerly Sound of Fury) UA 
Two Flags West (color) (029) 20th-Fox 
Two Guys and a Gal ELC 
Two Lost Worlds ELC 
Two Weeks—With Love (color) (108) MGM 


Univ 
RKO 
RKO 
RKO 
wes 
MGM 


Col 

Col 

ELC 
RKO 
Pent 


20th-Fox 


Univ 
Col. 


UNDER Mexicali Stars (4954) Rep. 
Under the Gun (109) Univ. 
Undercover Girl (105) Univ. 
Union Station (5002) Para. 
Up Front (118) Univ. 


VALENTINO (color) (320) Col. 
Vendetta (167) RKO 
Vengeance Valley (color) (117)* MGM 
Vicious Years, The Mono. 
Virginia City (018) 
Volcano ELC 
WALK Softly, Stranger (102) 

Watch the Birdie (113) 

West Point Story, The (009)* 

When | Grow Up 

When You're Smiling (304) 

Where Danger Lives (024) 

Whirlwind 

Wicked City 

Winslow Boy, The (Brit.) (027) 

Woman on the Run (932) 

Wyoming Mail (color) (931) 


YANK in Korea, A 
You're in the Navy Now (formerly 


U.S.S. Teakettle) (110) 20th-Fox 


Release 
Date 


Oct. 19,'50 
Mar. 10,'5! 
Aug. 25,'50 

Jan.,'5! 

Aug.,50 
Sept. 25,'50 
Sept. 15,'50 


Stars 


Veronica Lake-Zachary Scott 
Randolph Scott-Adele Jergens 
Judy Gerland-Gene Kelly 
Sally Parr-Philip Shawn 
Gloria Swanson-William Holden 
Roy Rogers-Estelita Rodriguez 
Vera Ralston-John Carroll 
George Montgomery-Paula Corday Mar.,'5! 
Apr..'5! 
Not Set 
Sept. 29,'50 
(reissue) Jan. 1,'5! 
Not Set 


Jeanne Crain-Jean Peters 

Moira Shearer-Robert Helpmann 
Jean Kent-Robert Beatty 
Maria Montez-Robert Paige 
Charles McGraw-Marie Windsor 


Feb.,'5! 

{reissue} Dec. 2,'50 
(reissue) Dec. 2,'50 
Mar. 10,'51 

Sept., 2,50 

Not Set 


Mark Stevens-Robert Douglas 
Johnny Weismuller-B. Joyce 
Johnny Weismuller-B. Joyce 
Lex Barker-Virginia Huston 
Doris Day-Gordon MacRae 
Pier Angeli-John Ericson 


Nov.,'50 
Mar.,'5! 
Feb. 8,'5! 
Apr.,'5! 
Oct.,"50 


Evelyn Ankers-James Ellison 

Gene Autry-Gail Davis 

Edward Underdown-Ralph Clanton 
Kenneth Tobey-Margaret Sheridan 
Glynis Johns-Dermot Walsh 


Feb.,'5! 

Jan. 12,'5! 

Mar. 9,'5! 

Nov. 17,50 

Aug. 4.'50 

Oct. 14 50 
Apr.,'5! 

Oct. 3,'50 

Oct. 13,'50 
(reissue) Dec.,'50 
Sept. 29,'50 
May,'5! 
Feb.,'51 
Dec.,'50 
Dec. 15,50 
Aug..’50 
Aug. 7,'50 
Oct. 10,50 
Aug. 13,'5C 
Nov.,’50 


Charles Boyer-Linda Darnell 
Preston Foster-Virginia Grey 
Jane Wyman-Van Johnson 

Eve Arden-Howard da Silva 
Fred Astaire-Red Skelton 
Eleanor Parker-Patricia Neal 
Rex Allen 

Dane Clark-Simone Signoret 
Clark Gable-Barbara Stanwyck 
Randolph Scott-Buster Crabbe 
Kathryn Grayson-Mario Lanza 
Florence Marly-Robert Payton 
Van Heflin-Yvonne De Carlo 
Preston Foster-Wayne Morris 
Roy Rogers-Penny Edwards 
Don Barry-Tom Neal 

Robert Rockwell-Barbara Fuller 
J. Hayter-N. Patrick-J. Simmons 
Leo Gorcey-Huntz Hall 
Maureen O'Hara-John Payne 


Jan. 15,'51 

Nov.,'50 
May 15,'51 
Oct. 29,50 
Nov. 10,50 


Frank Lovejoy-Kathleen Ryan 
Linda Darnell-Joseph Cotten 
Janis Paige-Robert Alda 

Laura Elliott-Jim Arness 

Jane Powell-Ricardo Montalban 


Nov. 20,'50 
Jan.,'5! 
Dec.,'50 
Sept.,'50 
Apr.,'5! 


Apr.,'5! 
Dec. 23,'50 
Feb. 16,’5! 
Feb. 18,5! 
(reissue) Mar. 17,'51 
May 1,51 


Rex Allen-Dorothy Patrick 
Richard Conte-Audrey Totter 
Alexis Smith-Scott Brady 
William Holden-Nancy Olson 
David Wayne-Tom Ewell 


Tony Dexter-Eleanor Parker 
Faith Domergue-George Dolenz 
Burt Lancaster-Robert Walker 
Tommy Cook-Gar Moore 
Errol Flynn-H. Bogart 
A. Magnani-G. Brooks-R. Brazzi 


Nov. 4,°50 
Jan. 12,'51 
Nov. 25,'50 
Apr. 20,51 
Sept. 21,50 
Nov. 23,'50 

Apr.,’5! 
Mar. 2,'51 
Not Set 
Oct.,'50 
Oct.,'50 


Joseph Cotten-Valli 

Red Skelton-Arlene Dahl 

James Cagney-Virginia Mayo 
Roberi Preston-Martha Scott 
Jerome Courtland-Lola Albright 
Robert Mitchum-Faith Domergue 
Gene Autry-Gail Davis 

M. Montez-J. Aumont-L. Palmer 
Sir Cedric Hardwicke-Robert Donat 
Ann Sheridan-Dennis O'Keefe 
Stephen McNally-Alexis Smith 


Lon McCallister-William Phillips Feb.,’5! 


Gary Cooper-Jane Greer Apr.,’5! 


-— REVIEWED — 
(S) synopsis 


Running 
Issue Page 


Time 


Feb. 3 697 
Aug. 12 434 
Nov. 4 554 
Apr. 22 269 
Sept. 30 502 
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80m 
109m 
7Iim 
110m 
67m 
90m 
80m Mar. 758 
Feb (S)714 
Apr. 793 
Feb (S)699 
Mar. 16 2895 
Nov ($)554 


Jan 690 


Mar. 766 
Aug 


509 
450 


662 
57! 
614 
477 
398 
517 
(S)390 
511 


605 
517 


697 
517 


606 
613 
553 
390 
741 


713 
590 
697 


(S)714 


458 
589 
569 


458 
353 
793 
(S)644 
222 
510 
510 


73m , 713 


93m 743 


r——— RATINGS 
Nat'l Herald 
Groups L.ofD. Review 


AY Good 
AYC - Excellent 
A Good 
A - Excellent 
AYC Good 
A Good 


AY . Very Good 


Excellent 


Good 


Good 
Average 
Good 
Excellent 
Good 


Average 
Good 


Good 
Good 


Excellent 


Very Good 


> 
Nn 


Very Good 


Good 


Good 
Fair 
Good 
Fair 

Fair 
Excellent 


>>> >>>>> > 
Cn ee ee : 


Good 


Excellent 


Good 


—-N 


Average 
Very Good 


Good 

Very Good 
00 

Fair 

Very Good 


Excellent 
Average 
Very Good 
Good 


>> p> >> 


nynrn— 


AY 
AY 


>> err >>> 


q 
oo 


a 


: 
nw nN 


Fair 
Good 
Very Good 


AY 
AYC 
Fair 


Good 
Good 


>> >>> & 


AYC 
A 


ni 


AY or AYC 
A 


q 
-—w = 


AY Very Good 


AY 


Average 


> > PP> 


nN 


Very Good 





FEATURES 


LISTED BY 
SHORT SUBJECTS CHARTS APPEARS ON PAGES 


COMPANIES—PAGE 773, 
783-84, MARCH 24, 1951 


MARCH 


24, 19351 





800 


MOTION PICTURE HERALD, APRIL 7, 195! 








Eastman 16mm. Projector, 
Model 25, 

adapted for tungsten 
illumination. 





ent motor drive. Illustration 
peat 


left 
geneva star and driver; two bal- 
anced off-center accelerators; syn- 


chro-gears; and motor. 


For Spectacular Screen Presentation 


of your 16mm. FILMS eo0e 


) THE EASTMAN 


4) 16mm. PROJECTOR, 


Model 25 


You know how essential top-quality 
picture and sound reproduction are 
for a successful screen presentation 
of your 16mm. films. No matter how 
well your film tells its story—poor 
projection or mechanical failure will 
let your audience get away from you, 
figuratively and literally. 

There’s one way you can be certain 
of top-quality screen presentation— 
by projecting your films with an 
Eastman 16mm. Projector, Model 25. 
Here are a few of the many reasons 
why. 

First, the Eastman Model 25 is the 
result of an entirely new design con- 
cept. It is an applied engineering 


Write today for further detailed information on specifications, 


prices, and delivery. Address your inquiries to... 


solution to the problems of 16mm. 
sound projection, capable of contin- 
uous-duty, dependable performance. 

Second, since it gives you a choice 
of high-intensity arc or tungsten illu- 
mination—plus Lumenized Kodak 
Projection Ektar Lenses—you can 
get the screen image brilliance, con- 
trast range, and full screen definition 
you want under your operating con- 
ditions. 

Third, unparalleled sound repro- 
duction quality is made possible by 
advanced optical and electronic en- 
gineering. It gives you dependable 
continuous-duty theater-quality 
screen presentation when you want it. 


Motion Picture Film Department Midwest Division 
Eastman Kodak Company 





Rochester 4, N. Y. 


East Coast Division 
342 Madison Avenue 
New York 17, N. Y. 


137 North Wabash Avenue 
Chicago 2, Illinois 


West Coast Division 
6706 Santa Monica Bivd. 
Hollywood 38, California 





Columbia Pictures Announces 


The Premiere Engagements During April 


of Robert Rossen’s First Production Since 
Last Year's Academy Award Winner 
“All The King’s Men” 


TO DEATH 
IN THE AFTERNOON. 


“ 
ws < 
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CLOSER 
TO HER 
AT NIGHT 














EQUIPMENT - FURNISHINGS - DESIGN 


ON SEATING: Ways to 
modernize by Reseating 


..and the Chairs 








with which to do it. 


PROPOSING 





A Research Institute 
To Help All Exhibitors 





ir 1 \FB= 


PHYSICAL OPERATION: MAINTENANCE 
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A SECOND 
BOX OFFICE 
INSIDE YOUR 
THEATER 


DRINK 


When you offer ice-cold Coca-Cola to your patrons, you 
are putting a second box office inside your house. Theater 
goers are in a spending mood. With Coca-Cola, YOU can 
get’the coins that are going for refreshment. Thus, you 
can increase your profit per admission with no increase 
in overhead. And you can do it with your choice of vend- 
ing methods and a few square feet of floor space now idle. 
For all the money-making details, address: The Coca-Cola 
Company, P. O. Box 1734, Atlanta, Georgia. 








Comfort with the easy get-in, get- 
out of Kroehler Push-Back Seats 
means greater sales at your con- 
cession stands. And this adds up to 
extra profits! 


Make your theatre as comfortable 
as your patrons’ living room! Mod- 


ernize with Kroehler Push-Back 
Seats—now! 


And think of this! Premium quality 
Kroehler Push-Back seating costs 
no more than ordinary makes. 


i Chicago 11, Ill., 666 Lake Shore Drive 

1—Here’s the nor- 2—Seated patrons 3—Relax, chair slides a“ . : 25 siege 
mal, comfortable need not stand—a back to normal, com- New York, N. Y., 1 Park Avenue 
lounge-chair posi- gentle movement fortable position— id s 
tion of the Push- of the body slides no standing up, no Los . 
Back Theatre Seat. the seat back. inconvenience. Angeles 7, Callt., 2008 Se. Vermont Ave. 

Dallas, Texas, 2023 Jackson Street 

*Fully protected by patents 


4 
KROEHLER Lath THEATRE SEATS 


THE WORLD'S FINEST THEATRE SEAT 














BETTER THEATRES SECTION 





. . « published the first Saturday of each 
month, with the regular monthly issues, and 
an annual edition, the Market & Operat- 
ing Guide, which appears in March, issued 
as Section Two of Motion Picture Herald. 


GEORGE SCHUTZ, Editor 


Advertising Manager: RAY GALLO; Midwest Representative 
URBEN FARLEY, 120 South LaSalle Street, Chicago. 


Sditorial Index for April 195/ 


Page 
Defense Program Restrictions? But Look What Reseating 
Can Do! Pie tee a eae oe 
How installation of new chairs can provide an occasion 


to modernize the auditorium not only in appearance 


13 


and comfort, but in safety and visual functions. 


1951 Theatre Chairs: Leading models in picture and caption 


Uptown Theatre, Richland, Wash. 


THEATRE LAW: Drive-in can’t be barred as a nuisance; 
distinct tax laws don’t effect “double taxation”; lawfully 
dealing with an intoxicated patron; liability for articles lost 
in a theatre; can’t stop demolition contracted for and begun; 


regular inspection as defense in damage suits 
ABOUT PRODUCT FOR THE THEATRE: Market News . 


THEATRE SALES department: 


Planning Drive-In Refreshment Facilities for Fast Service 
and Economy of Labor baie Sad Sa Re 

Snack Bar of the La Salle Theatre, La Salle, Ill.: built by 
ex perience ° . . ° ° ° ° . . ° . ° 

Trends in Vending: Results of 1951 Annual Survey . 

The Vender-Vane: Trade News and Comment . 


THE NEEDLE’S EYE department: Proposing an Industry 


Institute to Find Guiding Facts for All Theatres 


QUIGLEY PUBLICATIONS 


ROCKEFELLER CENTER, NEW YORK Circle 7-3100 
CHICAGO: 120 S. LaSalle Street Financial 6-3074 
HOLLYWOOD: Yucca-Vine Building Granite 2145 


AND OF BUSINESSES SERVING THEM 


Wititiam P. Suort, long associated 
with the communication equipment field, 
has been appointed chief engineer of Gen- 
eral Precision Labora- 
tories, Inc., Pleasant- 
ville, N. Y., research 
subsidiary of General 
Precision Equipment, 
Inc. He will supervise 
production of the elec- 
tronic and optical 
equipment developed 
by GPL. Mr. Short 
was awarded the Pres- 
idential Certificate of 
Merit for his wartime record as chief en- 
gineer of the Research Construction Com- 
pany, Cambridge, Mass., production branch 
of the Radiation Laboratory of the Massa- 
chusetts Institute of Technology. He was 


William P. Short 


associated with the development of a prox- 
imity fuse for the explosion of anti-aircraft 
shells, while with the Crosley Corporation, 
Cincinnati; and with the designing of the 
first microwave communications system for 
a major power installation by the Federal 
Telecommunications Laboratories, Nutley, 
N. J. For the past two years he has been 
assistant to the equipment vice-president of 
the Raytheon Manufacturing Company, 


Waltham, Mass. 


BERNARD SARET has been named man- 
ager of the Renel, Philadelphia, an A. M. 


Ellis circuit theatre. 


Hitton Francis has resigned as man- 
ager of the Princess theatre, Camden, 
N. J., and has been replaced by ANTHONY 
RANERI. 


THERESA MiLter has succeeded Ray 
‘THOMPSON as manager of the Leroy and 
Peoples theatres, Millville, N. J. 


Jack GUIMBRONE is the new manager 
of the Cinema theatre, Buffalo, N. Y., suc- 
ceeding Prrer BECKER, resigned. Mr. 
Guimbrone was formerly manager of the 
Midtown theatre there. 


The Warner circuit has announced the 
following managerial changes in the Phila- 
delphia area: Eart Dutton, assistant at 
the Circle, is new manager of the North- 
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CHANGEAB 


LE COPY 





EST DISPLAY 


PANEL 





HIGH 


EVER INSTALLED CALLED FOR 


WAGNER WINDOW-TYPE FRAMES 


WITH TWO OPENINGS, EACH 21 FEET, ONE INCH HIGH AND 


WAGNER PLASTIC LETTERS, 


Wagner Window-Type Frames, because of their 
stronger construction, plus the fact that they can be 
installed in the sign without the glass (the glass being 
installed later), can be built in larger sections than 
is possible with any other design. The only frames 
which afford openings of any height or length in 
ONE panel, making it unnecessary to join together 
a series of small signs. 


Lamps. neon and glass can be serviced through open 
windows and without removing the frames. These 
frames soon pay for themselves by elimination of 
maintenance costs necessary with other large frames. 


TRE 
BAMA 


SAENGER TH 
MOBILE, ALA 


‘oe. t 


WAGNER TRANSLUCENT COLORED PLASTIC LETTERS 


(Pat. 2048040 [adjudicated] and many other patents) 


Exclusive wind-proof slotted method of mounting prevents 
freezing to the sign and prevents sliding or blowing off the 
board even in the most extreme wind. Yet they are the easiest 
changed of all letters. With more than six times the bearing 


wow PL 


ANNIE GET YOUR 


BETTY HUTTON * MUSICAL COMEDY 


Sold everywhere by dependable dealers 
who plan and supervise each installation. 
Send coupon today for BIG FREE CATALOG. 


surface of the lug-type letter, Wagner slotted letters assure com- 
plete safety. 

Made in 4”, 6”, 8”, 10” and 17” sizes in gorgeously brilliant 
red, green, blue, amber and black, the widest range of sizes 
and colors available. Colors go all the way through, cannot 
chip or scale. The only letters that can be properly stacked in 
storage without danger of warping. Wagner also makes slotted 
aluminum letters in the world’s largest range of sizes, . styles 
and colors. 


WAGNER STEEL PANEL ASSEMBLIES 


(Pat. No, 2224069. Other patents pending) 


A high quality, low cost changeable copy display for drive-ins. 
Any length, in multiples of 5 feet. Any height, in multiples of 7 
inches, starting at 20 inches. Letters mount directly on the face. 
No bars or obstructions to catch dirt. 
The Wagner porcelain enamel steel panel assembly carries a por- 
celain enamel guarantee of 10 years against cracking, crazing, 
chipping or discoloration by reason of the elements. The Wagner 
baked enamel steel panel assembly costs only two- 
thirds the price of porcelain panels, will last for 
years and can always be repainted. 


Please send details and prices on: 
OO Wagner Frames |_| Wagner Steel Display Panel Assembly Wageer Plastic 


Letters |_| Wagner Aleminum Letters |_| Please send BIG FREE CATALOG on 
Wagner show-selling equipment, the largest line ia the world. 


NAME 
THEATRE 
STREET 

CITY & STATE 
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MEMO: To the Hundreds of Drive-in Theatres 


using BALLANTYNE’S 
MX AMPLIFIER SYSTEMS 


Because of their high fidelity and almost com- 


plete absence of distortion, these 
Amplifiers, 


MX-24 Power 
as used in your Amplifier Systems, 


have been selected by the research division of 
the Atomic Energy Commission for use in their 


testing laboratories 


Your MX-24 amplifier and 


your complete amplifier system is built to give 
you more power, more quality of sound, and 


m 


why 


any more years of trouble-free service 


That's 


it is America’s number one drive-in am- 


plification system. 


Tis tithe CARBON SAVER 
Everyone qs WIL ILE bout! 


Start now to conserve your supply of car- 
bons which have the heavier copper coat- 
ing. Now, more than ever, it is important 
that you make use of every inch of every 
carbon, and here’s the carbon saver that 
really does the job. 


THE CRON-O-MATIC FULLY 
AUTOMATIC CARBON 
SAVER 


uses up carbon stubs of all lengths with 
no preparation required. Simply insert in 
the holder and forget it. It in no way 
interferes with the regular operation of the 
jamp. CUTS CARBON COSTS 25%. 

Adaptable to Ashcraft ‘D,”” Brenkert-Enarc 
Peerless Magnarc and Strong Mogul! lamps 


Only $52.50. Quickly pays for itself : 


- . + then goes on to make money : sc Remittance herewith 


for you. 


theatre dealer cannot 


supply 


equipment 
order direct. 


If your 
you, 





— 


ig 





Cron-0-Matie Division 
2451 W. Stadium Bivd. Ann Arbor, 
Please send free mig ao on Cron-O-Matie Carbon 
Sen 


THEATRE 

STREET 

CITY and STATE 
DEALER 


INQUIRIES INVITED 


PAYNE PRODUCTS COMPANY 


Michigan 
Saver. 
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WENZEL PROJECTOR 


CO. 


Manufacturers of Many Types of 


FILM REWINDERS 


‘tl 


8 
16 
35 


an 


mies for 


illustrated 


Brochure 


WENZEL PROJECTOR CO. 


2505-19 S. State St. 


Chicago 16, lil. 








eastern, replacing JOHNNY NIRENBERG, 
who transferred to the Forum; REUBEN 
RosiNovitz is now managing the Lindy, 
succeeding GiLBERT AppEO, who left the 
circuit to manage the Stiefel-Blumberg cir- 
cuit’s President theatre; ConLEY GEORGE 
has replaced Ropert Lovinc at the Earl; 
SAMUEL CRAYDER has returned to the 
Princess, replacing JOHN PLUNKETT, who 
moved to the Market; WuLLiAM 
KANEFSKY is new manager of the Palace; 
WILLIAM WHITE is now managing the 
Imperial, replacing HENRY ETYNGE, suc- 
CHARLES COHEN at the Cross 


has 


ceeding 


Keys. 


American Theatres Corporation, Boston, 
has reopened the Dudley theatre, Roxbury, 
Mass., and the Bellevue, Roslindale. 


SAM Berns has been named manager of 
the Picfair theatre, Angeles, by AL 
Levoy, 


Los 
new owner. 
manager of the Allen 
Ky., 
In 


and 


V. Leon Histe, 

Kentuckian theatres, 
has been recalled to active Navy duty. 
his Mrs. RALPH CUNDIFF 
Mrs. Hisie will manage the two theatres. 


and Louisville, 


absence 
C. Vicror CoFFeL, Cincinnati theatre 


has taken over management of 
Bellefontaine, Ohio. 


manager, 
the Belle theatre, 


The Starlight Auto Theatre Company, 
Parkersburg, W. Va., has been incorpor- 
ated by R. B. Jounston, C. W. JOHNSON 
and Howarp R. TEMPLETON with a $50,- 
000 capital. 


Nick CoNDELLO has been named man- 
ager of the Chakeres Circleville, 
Ohio, succeeding HAL who will 
the Wilmington Wil- 


Ohio, when it reopens. 


Grand, 

Watts, 
manage drive-in, 
mington, 


PEARCE has resumed managing 
Maimi, Fla., which was leased 
Wometco circuit earlier in the 


EDGAR 
the Plaza, 
from the 


season, 


The Redfield theatre has been opened 
it Redfield, la., replacing the Rozoda, 
which was destroyed by fire in 1949. 


manager of the War- 
Hartford, Conn., is ob- 
with the Warner 


FRANK Norin, 
ner Regal theatre, 
his 22nd 


serving year 


circus, 


Ron and Roy GAMBLE have purchased 
Twin-City drive-in between Centralia 
Ore., for a reported sum ot 
Ep AUER HowarpD 


the 
and Chehalis, 
$80,000, trom 
BARBER. 


and 


Don McCorp has been named manager 
of Midwest Amusement Company's Blufts 
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theatre, Scottsbluff, Neb. MELVIN BECKER 
succeeds Mr. McCord as manager of the 
Grove, Gehring, Neb. 


FRANK J. Bursa has purchased the 
Howells theatre, Howells, Neb., from Dr. 
J. F. Potinsky. 


Dr. B. L. Opvarka has resigned as 
manager of the Clarkson theatre, Clark- 
son, Neb. 


Don Baer has been named manager of 
the newly opened Century theatre, Mil- 


waukee, Wis. 


Mrs. EvizaABETH CUMING has leased 
the Cozy theatre, Cambridge, Neb., to 
Ray Puuuips, who has renamed the thea- 
tre the Ray. Mr. Phillips also has a Ray 
theatre in Indianola, Neb. 


SIDNEY FUHRMAN, former manager of 
the Madison theatre, Madisonville, La., 
has purchased it from PHit DUNCAN. 


A. J. RosENTHAL became sole owner of 
the Silver City theatre, Alexandria, La., 
with his recent purchase of DoNALD 
PAINTER’S interest. 


BEN SmitH has sold his Star theatre, 
Morse, La., to Mrs. G. C. Broussarp. 


KENNETH GIDDENS, of the Giddens aad 
Restor circuit, Mobile, Ala., has announced 
plans to open another drive-in at that city. 


Epwarp J. MELNIKER has been named 
manager of the Coral Way Auto theatre, 
Miami, Fla., now owned by Starlight 
Amusement, Inc. 


Harry “Pere” Brapy, formerly man- 
ager of the Squirrel Hill theatre, Pitts- 


burgh, has been named manager of the | 


Ronald Kile, projectionist at the Gaither theatre, 
Gaithersburg, Md., ining a professional 16mm. 
job during a recent demonstration of Eastman's 
lémm, cameras and sound projectors in Washing- 
ton, conducted especially for Government officials 
and representatives of the Armed Forces. Shown 











Cleaner Theatres at 
Lower Cost and Less Labor 


Potential shortages are near. The national emergency 
makes adequate, complete theatre maintenance of prime 
importance. Replacement costs are small in Super-cleaned 
theatres. 

Model Qs. 
Cleaning with a specialized Super Theatre Cleaner pro- solthstenge fen ier poncrtel phbron. 
longs the life of expensive furnishings and equipment, wala ced mate sporetten. Light 
costly repairs, saves labor and cuts house maintenance kind of floor. a, 
cost. \ 

e 

These three Super Models are especially designed and 
tooled for theatre work and to do the greatest variety 
of cleaning tasks at the lowest cost, with the least effort 
and in the least time. One of the three Supers shown Y alk 4 
here will solve your theatre cleaning problem. Just plug Model BP ead 


in and run for unlimited hours of continuous duty. All QS features plus wet pick-up 

Your supply dealer will be glad to demonstrate the Super in Senet aie ph Ry Be 

your theatre at your convenience. Write for complete information serub water removed from bare floors 
or for cleaning up after rain or 
plumbing failures. 


National Super Service Company, Inc. Sz: r= 
1941 N. 13th St., Toledo 2, Ohio '”” 


SUPER SUCTION 


SINCE i911 
“THE DRAFT HORSE OF POWER SUCTION ‘ici 











TOUGH 
for Sharp FLEXIBLE 


e > 
Brilliant are: 
: i SOULID- PLAS FEC 


Pictures 


WILLIAMS 


Tear-Proof 




















DRIVE-IN THEATRES | THE ALL-NEW, ALL-STEEL 
Increase Your Family Patronage! 


effect big savings for you. 


@ NEW DURABILITY 


Entertain the Children | | @ NEW COMFORT 
with the latest kiddie riding devices. Complete @ NEW SAFETY 


line of miniature trains, auto rides, pony rides, | | ra 
and airpl rides. I diate delivery. Terms | | @ NEW BEAUTY 


KING AMUSEMENT-Co. | IDEAL SEATING CO. 

















Mt. Clemens, Mich. GRAND RAPIDS, MICHIGAN 











explaining Model 25 is R. E. Connor of East 
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we're still selling 


POSTER CASES 


because we stockpiled needed 
materials against anticipated 


shortages. 


materials 


We have available 


for poster cases in. stainless 


steel or aluminum, any size, 


illuminated or not. 


Poblocki’s 33 


years of experience in catering 


Remembet 


to a national theatre clientele 
is your guarantee of the best 
in design, workmanship and 


utility. 


Write or Call 


4 OULOCKL anv sons. 


| Oakland 








EFFICIENT « DEPENDABLE 


RECTIFIERS 


for Every Type Projection Lamp 


2-Tube 
4-Tube 
6-Tube 


Single and 
Three Phase 
Models for 


@ Rotating Feed 
Angular Trim 
High Intensity 
© Copper Coat- 
ed Coaxial 
High Intensity 
@ 1 K.W. High Intensity 
@ Low Intensity 
Smooth Output Current Long Life 
Low Operating Temperoture 
Flexibility in Control 


Write today for literature or 
free demonstration. 








CITY PARK AVENUE 
TOLEDO 2, OHIO 


PROJECTION LAMPS + RECTIFIERS 








SPOTLIGHTS + REFLECTORS 





Strand in that city. His suc- 
cessor at the Squirrel Hill is RALPH Pew, 
formerly at the Strand, Parkersburg, W. 
Va. 

Totem 


Famous Players’ new 650-seat 


theatre at Prince Rupert, B. C., has opened. 

Oscar announced his 
plans to open his new Breezy Hill drive- 
in, Falls City, Neb., in mid-April. 


JOHNSON has 


LARRY KNEE, formerly with the Strand, 
Oakland, Pa., has been named 


of the Rowland, Wilkinsburg, Pa. 


manager 


Studio theatre, Los Angeles, has 


7 he 


been redecorated. 


Mr. and Mrs. P. HopFNer, new owners 
of the 450-seat Roxy, Vancouver, 
closed the theatre for extensive alterations. 


have 


The Empire, former RKO theatre in 
Syracuse, N. Y., has been extensively re 


modeled and reopened as the Astor. 


The management of the World theatre, 
Chicago, has announced plans to redecorate 


the lobby and restrooms. 


James Travis has expanded the audi- 
torium of his Strand theatre, Milford, Ia., 
35 teet, and has also redecorated the in- 
terior and installed a new glass front. 


E. M. Loew’s Watertown Square thea- 
tre, Boston, has reopened after renovations. 
including the installation by the Massa- 
chusetts Theatre Equipment Company of a 
Shearer “Cycloramic”’ screen. 


Balaban & Katz has remodeled the Lake- 
side theatre, Chicago, and also have added 
new seats and sound and projection equip- 
ment. 


R. C. Max is planning a full-scale re- 
decoration program for his Royal theatre, 
Sibley, Ia. 


Remodeling of the lowa theatre, Jefter- 
son, la., has been completed. 

Improvements including a new box-of- 
fice have been made at Starlight Amuse- 
ment Company’s Coral Way Auto theatre 
at Maimi, Fla. 


Installation of a new upright sign and 
the remodeling of the lobby 
completed at the Century theatre, Buffalo, 
N. -Y¥. 


have been 


EvmMer WuteF has installed new sound 
and projection equipment in his Kingsley 
theatre, Kingsley, la. 


The Commonwealth circuit’s Baxter 
theatre, Baxter Mo., has 
reopened following remodeling. 


Springs, been 


Hamrick Theatres, Portland, Ore., has 
reopened the Rialto theatre following ex- 


tensive remodeling. 


SAUL KorMAN has taken over operation 
of the Apollo, Detroit, from Dave New- 
MAN. 


The State theatre, Spartanburg, S. C., 
with initiation of a first-run picture policy, 
has been completely remodeled. Changes in 


Charles Muller, chief projectionist of New York's Radio City Music Hall (left) and A. E. Meyer, 
vice-president in charge of sales for International Projector Corp., discussing the installation of four 
X-L projectors at the Music Hall. This view of the huge Music Hall projection room was taken after 
the installation, which was made under the direction of A. G. Smith, manager of the New York 


branch of National Theatre Supply. 
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You can't skimp on 
Studio lighting: 


THERE’S NO SUBSTITUTE FOR CARBON ARCS 


wits NATIONAL carzons: 


TRADE-MARK 


ALWAYS BUY 
“NATIONAL” CARBONS 


* 


BETTER THEATRES SECTION 


@ Studio lighting represents but a tiny frac- 
tion of the cost of making a movie. But it makes 
a tremendous difference in the quality of the 
final picture. Now is no time to jeopardize pic- 
ture quality. Now is the time to put on better 
pictures—pictures with diamond-sharp detail, 
true color values, with terrific emotional appeal 
(obtainable only through proper lighting) — 
pictures that people will pay to see. There 
is no substitute for CARBON ARCS — with 
“National” carbons! 


The term "National" is a registered trade-mar of 


NATIONAL CARBON COMPANY 
Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N. Y. 
District Sales Offices: Atlanta, Chicago, Dallas, Kansas City, 
New York, Pittsburgh, San Francisco 
In Canada: National Carbon Limited, Toronto 4 





THERE’S A WORLD 
OF SMARTNESS IN 
M-L UNIFORMS 


Your staff will have 

that well-groomed, 
Johnny-on-the-spot 
appearance when Maier- 
Lavaty custom tailored-to- 
measure uniforms are on the 
job. Hundreds upon 
hundreds of the nation’s 
most particular theatres are 
right now giving their 
personnel that “glamour 
touch” with M-L quality 
uniforms. Let us send you a 
swatch-book of available 
materials. Do it today! 


Maivn-Lavaly 


UNIFORMS 


2145 LINCOLN AVENUE, DEPT. B, CHICAGO 14, ILL. 


CARBON 
COSTS 
BOTHER YOU? 





Save 10% to 25% Using 


DROLL 


Processed Carbons 


—a continuous trim that 
burns the entire carbon. 


Available for these H.I. trims: 


NEGATIVES POSITIVES 

6 mm.x 9” 7 mm, x 12” and 14” 

7mm. «x 9" 8 mm. x 12” and 14” 
and 13.6 mm. x 22” (machined for adapters} 
to provide 20 minutes more burning time. 
Shipped PREPAID at regular carbon list 
prices, plus $1.15 per hundred for milling, 
drilling and clips (on 13.6 mm. x 22”, $1.50 
per hundred}, less 5% on carbons, 10 days. 


Write today for literature. 


DROLL THEATRE SUPPLY COMPANY 


317 S. SANGAMON ST. 
CHICAGO 7, ILLINOIS 











the exterior include a new marquee, and 
inside the lobby, auditorium and restrooms 
have been redecorated and re-equipped, and 
the snack bar has been remodeled. 

FLoyp Morrow, director of 
the East Side and Dixie drive-ins, Louis- 
ville, Ky., has named JimMy RoBeRTSON 
manager of the East Side. Mr. Robertson 
managed the National theatre, 


executive 


formerly 


Louisville. 


A charter has been granted to the Somer- 
set Drive-in Theatre Company, Inc., 
Somerset, Ky. A: &. 
Orro, HoGANn PoL- 
LARD. 


Incorporators are 
TeaTer and J. T. 


Douctas Amos, Hartford, Conn., divi- 
sion manager for the Lockwood-Gordon- 
Rosen circuit, has announced that the cir- 
cuit’s new 587-car drive-in at Norwalk, 
Conn., is due to be completed in May. 


Epwarp TERHUNE has purchased the 
Fiesta theatre, Kansas City, Mo., from 
Metvin B. Witson and Harvey L. 
STINSON. 


C. B. Kinc has been named manager of 
the newly opened 850-seat Malco theatre, 
McGhee, Ark. 

A. A. Tipron has announced the re 
opening of his New theatre in Caraway, 
Ark. 


after a serious fire several months ago. 


It has been almost completely rebuilt 


Mont., has 


drive-in at 


Ermer Marte, Billings, 
received a permit to build a 
Loveland, Colo. 


Mitas Hur.ey has opened his 550-car, 
$125,000 Canal 


N. M. 


drive-in, Tucumcari, 


J. C. PARKER expects to open his new 
350-car, $65,000 drive-in in Dalhart, ‘Vex., 


In M iV. 


Rex Witson has leased the long-shut 
Fine Arts theatre, Boston, and _ re- 
Mr. Wilson also operates the 
in New 


tered 
opened it. 
Cinema 48, formerly the Belmont 
York City. 


The Wometco circuit has opened its new 
1,500-seat Gateway theatre, Fort Lauder- 
dale, Fla. Grratp Evans is the manager. 

Jack A. Simons, former manager of 
Loew’s Poli, Hartford, Conn., and Loew’s 
State, Providence, R. I., is now managing 
the Barry theatre, Pittsburgh, Pa. 


The Sterling, New 1,060-seat theatre in 
Austin, Minn., has been readied for an 
early April opening by CLEM JAUNICH, its 


The Sterling will have a 
room, powder room and lounge. 


owner. cry- 


RoBert SHELTON has been named man- 
ager of the Uptown theatre, San Antonio, 
Tex. His assistant is JAcK WHITE. 


E. L. Pack has opened his new Lone 
Star drive-in, Dallas, Tex., and has named 
M. L. Burns manager. 


Frep A. House, Fayette County, Ia., 
sheriff, has sold the interest he recently 
acquired from Mrs. N. J. MARTIN in the 
Monona theatre, Monona, la., to ART 
RUDASEL. 


Martin AXLAND, owner of the Irwin 
theatre, Irwin, la., since 1944, has sold it 
to JuLiuS WAREBERG. 

L. S$. Happox has been appointed man- 
ager of the Glenn theatre, Georgetown, 
Ky., succeeding Mrs. JouN HONORKAMP. 


The Berlin theatre, Berlin, Ga., was re- 
cently destroved by fire, with a reported 
loss of $35,000. 


The Hollywood theatre, Seattle, Wash., 
has been purchased by RicHARD BALLAN- 
rine of Portland, Ore. 


JosepH TANNEY, head of S.O.S. 
Cinema Supply Corporation, has donated 
a 5-ton refrigeration plant to the Israeli 
government. ‘lhe transaction was handled 
through Materials for Israel, a volunteer 


organization, 


JoHN Do ves has purchased the Marion 
theatre, Marion, La., from B. J. GREEN. 

Mike PLUHATOR has opened his new 
35()-seat quonset-type theatre in the farm- 
ing community of Wadena, Sask. 


The District Theatres circuit has taken 
over the operation of Frep Kocop’s Sena- 
tor theatre, Wash., D. C. 

VerRN LANGDON has been named man- 
ager of the Manor theatre, Chicago, which 
was recently taken over from Balaban and 
Katz by the Manor Amusement Company, 


its original operators. 


J. W. Powers, theatre owner in Cedar 
Bluff, Ala., has been elected mayor of that 
town. 


The opening of the new Rogers theatre, 
Chattanooga, Tenn., has been announced. 
The Rogers cost $310,000 and seats 1,257. 


ALEX STORNELLI has taken over ‘opera- 
tion of the Star theatre, Middleport, N. Y., 
formerly owned by ALBERT L. GriFFITH 
and Lioyp WILLIAMS. 
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UNEQUALLED FOR COMFORT © FOR BEAUTY + FOR CONVENIENCE * FOR DURABILITY 


* Silent swing-back retraction 
* Automatic *% safety-fold 
* Long- wearing mechanism 


* Minimum housekeeping costs 


Empty seats assume 
‘4 safety-fold 


American Bodiform 
Retractor 20-001 
with No, 128 
Aisle Standard 


FIRST IN THEATRE SEATING 
WORLD'S LEADER IN PUBLIC SEATING 
Grand Rapids 2, Michigan ¢ Branch Offices and Distributors in Principal Cities 


Manufacturers of Theatre, School, Church, 
Auditorium, Transportation, Stadium Seating, and Folding Chairs 





Business CARPET Why - is 


is and our 


on 7 C ARPET eae 


Better box office begins with an attractive, well-carpeted lobby. 

Your Alexander Smith-Masland Carpet Contractor is a theater carpet 
specialist. His years of experience can save your time; his skill can save 
your money. Consult him about the right carpet, at the 

right price, for your lobby, aisles, powder and smoking rooms. 


He will give you an estimate, without obligation. 


Alexander Smith and C. H. Masland 


Contract Carpets, 295 Fifth Avenue, New York 16, N. Y. 
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GEORGE SCHUTZ, Editor 


Defense Program Restrictions ? 
But Look What Reseating Can Do! 


CooNFORMANCE to the limitations of the Govern- 
ment’s Order M-4 still leaves substantial room for 
action toward making the theatre better than ever for 
movies. And of all the improvements which can be 
effected, none is so obvious to the public as new seat- 
ing. That’s where it sits! Moreover, that’s what it 
looks from to see the screen, which importantly 
broadens the improvements new seating can bring, as 
pointed out in this article. 


By BEN SCHLANGER 
Theatre Architect and Consultant 


PRESENT RESTRICTIONS on 
the improvement of theatres emphasizes 
the role seating plays in renovation. Good 
seating produces increased patron comfort 
and finer appearance; it can bring about an 
unobstructed screen view, elimination of 
undesirable viewing angle positions, im- 
proved acoustics, more efficient traffic 
patterns. 

Poor seating is immediately evident to 
the patron, and it at once creates an un- 
favorable Where ‘ existing 
chairs are obviously in bad condition, they 
naturally should be replaced ; but additional 
important improvements can be made in 
the course of reseating an auditorium. 

Most exhibitors now realize that the 
average movie patron has, in recent years, 
been educated to higher standards of items 
affecting his comfort. Some have already 
acted on their acceptance of the fact that 
it may be necessary to reduce the number 
of chairs in the auditorium. They know 
that it is far better business practice to 
satisfy a somewhat reduced peak audience 
than to have the disadvantage of inferior 


impression. 


seating with slightly greater capacity with 
some chairs infrequently occupied. The 
public will no longer tolerate seat spacing 
which is too close, and seating arrangements 
which do not permit a full and undistorted 
view of the screen. 

Good seating requires consideration of 
these widths, 
angle of view, stagger, physical comfort, 
patron traffic, and decorative value. The 
minimum acceptable seat width is 20 inches, 
and it is desirable to limit this width to 
not more than 50% of the total. However 
about 5% of the total capacity may 
be of 19-inch width provided they are 
used on the aisles, adjacent to side walls, 
or at internal gaps between seats created 
The maximum 


factors: seat row spacing, 


by stagger arrangements. 
chair width manufactured by most com- 
panies is 22 inches, and greater widths are 
not necessary because they can decrease the 
value of staggered seating by permitting 
unnecessary body shift. 

There is still an important physical dis- 
comfort which the patron still endures— 
this is the lack of elbow room. We have all 


experienced the battle for the armrest and 
have many times had to be content with 
folded arms. There is a feasible cure for 
this deficiency which requires at least 22 
inches per seat. That is to use double 
arm blocks. 

This device does not require any change 
in the basic design of theatre chairs. Seat- 
ing capacity reduction due to the use of 
double arm blocks is not serious because 
the average seat width in new installations 
With pres- 
ent chairs, the double arm block requires 
standard between 
which does increase the cost. 


is apt to be close to 21 inches. 


double supports seats, 
In view of 
this, the writer, in collaboration with Mr. 
William H. Hoffberg, engineer associated 
with him, has developed a wide arm block 
which can be secured to a single standard 
between seats. The wide block has been 
designed so that a considerable degree of 
“privacy” is permitted persons in adjoining 


seats, 


PLAN DIMENSIONS 


Although the average building code now 
requires minimum row spacing of 32 inches, 
and many exhibitors have been convinced 
that no less than 34 inches should be used, 
it has again become necessary to reconsider 
minimum row spacing. 
Competing entertainment media now makes 
it necessary to provide row spacing accept 


the question of 


able to the patron, not to a fire commis 
sioner. 

To provide the necessary leg room and 
passage space, a minimum of 36 inches is 
required. Where existing conditions do 
not permit this wider row spacing, the use 
of the retractible type of chair should be 
considered. In existing theatres, the di- 

(Continued on page 23) 











and maintenance. bats these mark, 
the auditorium chair Of. today, 














@ Premium comfort of the loge is pro 2d by the Heywood-Wakefield line 
the head-rest model of its Airflo chair, illustrated above. Available also with 
out a head-rest, the Airflo features a spring base mechanism which allow 
of seat-to-back ratio according to change of positio the occupant, in a 
"rocking chair'' effect. Both seat and back are of | spring constructi 
armrests are upholstered over foam rubber. . . . At left and b 

the Encore model with padded back as used under average 

however, are of coil spring construction, as shown in a phantomed view of the 
spring structure itself. The Encore, like the other chairs in the line, is buil 
entirely of steel, with end standards having turned-in feet. In the rear 
below can be ed the ribbed pattern of the back orative in 
functionally adding to trength >f the full ength panel. Armrests are 


hange 


view of the 

of the chair 

on this page. An 
frame holds 16 
coils by steel 

wire bracing. 

pad can be either 


- foam rubber. 














Styled for Comfort: continued 





& j\lustrated at right and below are the two basic models 

the current line of the Griggs Equipment Company. 
That at right is the Super Star (Model 30), the other the 
Starliner (Mode! 34). Both styles are of steel construction, 
ncluding end standards, and have full-length back panel: 
extending over the upholstery of the raised seat. Seats in 
both > > of self-rising +t coming to a three- 
quarter fold insid e standards. All edges are rounded 
to prevent abra of person or clothing with the back 
pane ‘ ded edge p ing the fabric. Seat 
pans a ye ed in the middle to increase leg space 


to permit passage down the row, 


the gen 
eral purpose chair of the Irwin 
Seating Company line. Named 
the ''Comet,' i 

tr 

ises automatically 

quarter positi 

ic fu | length with a 


tecting tlanae. 


ented by the mod 
the basic design, to which are adapted 


as desired, including retractable 


Seat cus ‘ e locked 
a tool. Al 


king of seating: at left are 
five new patterns of woven plastic 
(Saran) fabric, recently introduced 
into the Lumite line of the Chi- 
copee Manufacturing Company. 
These are twill weaves, offering 
four plaids in a variety of colors 
and a stripe in blue, red or green 
combined with cream and silver. 





@ Two views of the new Kroehler ''Push-Back'’ chair, 
placed on the market in March. Featuring the retract- 
ing method characteristic of the line since its intro- 
duction, the new model (No. 1050) represents a num- 
ber of changes from previous styles. These include a 
low aisle light overlay, as shown here, for main floor 
location; and a higher one for balconies, Moreover, 
the wiring hookup has been simplified for easy instal 
lation. Entirely new under-c uction has also been 
provided to increase strength and efficiency, while 
both end and middle standards have’ been given new 
streamlined design. 





BTwo new models of Intern 
Theatre Equipment Section. 
the chair at left (Model 2500) has a back with a spring | 
30 helical coils tied to the border with spring wire. 
ing material is cemented and sewed to a steel! 1 curved 
of the back. This spring back is 4 








Theatre for People of 
America's Atom Industry 


Air view of the Hanford Works at Richland, Wash. 


ALONG THE state of Wash 
ington’s famous Columbia river, and reach 
ing almost as far as the Yakima, lies the 

of Richland, city 
' industry. 


wholly born of 


Until a few 


atomic 


Richland was a remote village 


n 300 persons; today it has a 


The lobby-foyer of the Uptown as seen from the entrance doors. 
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population of more than 22,000 emplovees 
of the Hanford Works, Government atomic 
plant, their families and the tradesmen, 
teachers and others who serve them. Added 
recently to its privately operated institu- 
tions is the Uptown theatre, which is a unit 


of Alliance Theatres’ Midstate circuit. 


Alliance-Midstate’s new 
Uptown theatre in Richland, 
Wash., remote hamlet made 
within a few years into a city 
of 22,000 by the transfer of the 
Government’s huge Hanford 
Works for producing plutonium. 
Architects: 


H. BRANDT GESSEL & ASSOCIATES, 
Walla Walla, Wash. 


The plant retains the name of the town 
where it originally was located. In 1943 
Hanford, too, was 
a few hundred people; then the Govern 


a rural community of 


ment’s Manhattan Project began there the 
fateful which did not 
known to the nation until Hiroshima. With 


operations become 
expansion of plutonium production desired 
after the war, a location still more remote 
was decided upon, and the obscure hamlet 
of Richland Now Hanford 


was chosen. 


Doors to the auditorium are on the right. 
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Auditorium wall panels are concrete block, the ceiling acoustic plaster. Note how stagger of seating is by sections rather than by rows. 


again, as someone has said, “is a ghost 
town drifting back to sage and sand on 
which it was built,” for none of its original 
inhabitants had been allowed to stay when 
the Manhattan Project moved in. Rich- 
land, however, is planned for a population 
of 25,000. 

The Uptown seats approximately 1250, 
on a single floor. Located on a corner of a 
shopping area, the building also contains 
stores, the fronts of which are visored from 
the sun by a narrow canopy which extends 
as well around the front of the theatre, 
the entrance of which is set back to pro- 
vide an approach free of street traffic. The 
theatre name sign and attraction panels are 
erected on a pylon at the sidewalk inter- 
section. 

The building is constructed of poured 
and cast concrete with steel roof trusses. 
The upper facade, including facing of the 
main section in a zig-zag pattern, is con- 
crete; the ground course is faced with 
ceramic tile, which is also used for the base 
of a box-office at the sidewalk, adjoining 
the entrance doors. Next to the theatre is 
a paved parking lot for 500 cars 

The pylon is erected on a frame of steel 
piping embedded in concrete, with all ex- 
posed portions of the pipe covered with 
stainless steel. Exploitation elements form 
four sides, with poster frames at the ground, 
and Wagner changeable letter equipment 
mounted above at a slight angle toward the 
walks. The attraction panels are lighted by 


BETTER THEATRES SECTION 


Located on a corner, the building faces the theatre on the one street, stores along the other. 


cold cathode tubing. Channel letters of the 
name sign above (see photo of exterior) 
carry neon, and these two tiers are sur- 
mounted by a revolving metallic represen- 
tation of the structure of an atom. 


Entrance to the Uptown is by “Hercu 
lite” all-glass doors having aluminum push- 
plates, which lead directly into a large car 
peted lobby-foyer that looks out upon the 
street through draped windows. At the end 
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opposite the entrance (see lobby photo) 
| are the toilet rooms and a manager’s office. 
| Lobby walls are finished in Hawaiian ma- 


TO EXTRA 4 | hogany panels in a wheat color. The ceil- 
PROFITS: © | ing is given a coffered effect by a plaster 

ee rim, painted cinnamon color, which forms 

| a cove all around containing neon tubing. 


The New. ee | The remainder of the ceiling is acoustic 
é | | plaster for noise control. 

Different. saad Finest i | A refreshment stand is located at the 
ef avmissions SYSTEM Of =e | center of the lobby, surrounded by green 
; | asphalt tile flush with the carpeting. The 
The amazing admissions system that . ; | latter, an Alexander Smith “Crestwood” 
eliminates costly, unnecessary delays | Velvet, has crossing stripes of gold on a 

outside your theatre . . . provides | red ground. 


greater, money-saving efficiency inside The refreshment stand measures 6 x 7 


ye th ae - + and esa you of © | feet, including a Manley popcorn machine 
a e boxoffice revenue! : 


YOUR Ticket 





which interrupts the cases on one side. 
Odors from the machine are carried to the 


"| | roof by a vent rising through the lobby 
the e ‘3 ceiling. The cases also are of Hawaiian 
a a * 4 | mahogany, and the stand is directly illumi- 

“i nated by rows of lensed downlights. 


a a, ; 
ADMISSIONS SYSTEM op 
With walls of concrete block, and ceil- 


él é ing of acoustic plaster, the auditorium of 


| | the Uptown ranges a series of off-set pan- 
i | | els, each coved exten ling from screen open 
els, eacn coved, extending ym scre open- 
SERVICED BY \ Ee ae . ; . 


sof Matienalsamplen Bedworth ing to the rear except for panels flanking 





THE AUDITORIUM 





the screen opening. These latter, splayed 
over exit passageways, are of concrete and 
mount “buttons” in the same material. 


“See thom of the movies”... This Is A Good Time To Besides having a decorative purpose, the 


buttons are stated to have been adopted also 





Modernize Your Stage! | | . ' 
AMERICA'S FAVORITE | to reinforce the sound. With such forms, 


In all the world—no better equipment for the of course, reflection is in all directions, 


CURTAIN TRACK job than... ADC! First choice for appear- hence much of the effect must be outside 


ance and proven operation. . 
audience area. 


AUTODRAPE 


CURTAIN MACHINES The ceiling panels of the auditorium are 
AUTOMATIC water-tinted chartreuse throughout; the 


We cen sill give Inmedicte DEVICES COMPANY concrete block wall sections, however, are 


inte lL apnening- shades had an 
Adceny on ok ABC Dentunms 116 N. 8th St. pita, Oe, painted in deepening shades beginning with 











reddish tan adjoining the button panels, 


WE SUPPORT THE MOST CELEBRATED CURTAINS IN THE WORLD to brown at the rear. The coves carry neon 
tubing on two circuits of varying voltage, 














one for running light, the other for house 





illumination. 

The F & Y Building Service is the outstanding Seated with Kroehler push-back chairs, 
- ‘ the Uptown has a three-bank, four-aisle 
agency in Theatre Design and Construction in plan with row spacing 34 inches back-to- 
Ohio and surrounding territory. back. The center bank is staggered, but 
: by sections, rather than rows; that is, in 
from six to seven successive rows, all chairs 
THE F & Y BUILDING SERVICE are in line, though out of line with the 
chairs in adjoining sections (see auditorium 
319 East Town Street Columbus 15, Ohio photo). Different widths of chairs are used 
“The Buildings We Build Build Our Business” to achieve this plan, with even aisles. 
Chairs are finished in a color scheme of 
coral and ivory, with seats covered in simu- 

lated leather, backs in mohair. 
The forward exit corridors of the audi- 














YOUR QUESTIONS ARE INVITED. If you have a 

problem of design or maintenance, the editors of 4 ‘ag ; . 

BETTER THEATRES will be glad to offer sugges- | ttium are finished in wood strips alternat- 

tions. Please be as specific as possible so that | ing dark and light shades. 

questions may be answered most helpfully. Address The Uptown was built under the super- 
rt Je) bait Aadid Mae) 12 | your letters to BETTER THEATRES SERVICE DE- vision of Jack Frewen of Midstate, and is 
SPORTSERVICE BLDG © PARTMENT, Rockefeller Center, New York. managed by F. H. Stiles. 
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Air-Conditioned / 


Air moves freely through Lumite fabric ... keeps it 
“air-conditioned” . . . keeps it from getting hot and sticky. 
That’s why theatre seats upholstered in Lumite fabric stay 
comfortable in use, hour after hour. Yes, if you're 
looking for long-lasting comfort, look into Lumite fabric. 


LUMIT E woven SARAN fabric 





$c Tough! Scuff-resistant. Can't rot or 
mildew and it’s non-inflammable. (Ap- 
proved by the Board of Standards 
and Appeals for use in New York 
City under Cal. 67-46 SM.) 


$c Comfortable! The weave “breathes” — 
lets air circulate freely. Assures your 
patrons the ultimate in seating 
comfort. 


E< Stays trim! Is easy to fold, shape and 
cut. Keeps its glove-snug fit—can’t 
sag, stretch, wrinkle or “cup” when 
properly fitted and installed 


an Less maintenance! Lumite fabric is un- 
affected by all ordinary stains .. . 
may be cleaned with a cloth or brush 
dampened with soapy water or clean- 
ing fluid. 


to find out more! 


For FREE fabric sample and name of 
your nearest theatre supply dealer, 
write Dept. MP-31, 
LUMITE DIVISION 
Chicopee Mfg. Corp. of Georgia, 
40 Worth Street, New York 13, N. Y. 


*Registered Trade-mark 








Architect Praises 
“*Encore’”’ Chairs 


Commenting on his Crest 
Theatre project for Pem Con- 
struction Company, which 
was recently awarded The 
Exhibitor Merit Award 
Plaque for outstanding de- 
sign, Architect Julius Myer- 
berg says, ‘‘Results prove 
Heywood-Wakefield seats a 
sound choice, both for extra 
comfort and on the score of 
appearance.” 


Distinctive interior of Crest Theatre, Baltimore, where Heywood-Wakefield Encore 
Model TC 701 chairs seat 1500 on one floor. 


CREST Theatre Seats 1500 
in Heywood-Wakefield Comfort 


HETHER you figure seating capacity 
W in four figures or three, y 

count on Heywood-Wakefield chairs to 
help keep your auditorium profitably filled. 
Back cf their attractive appearance is a 
wealth of experience in creating comfort- 
able seating and in the development of 
construction features that keep it comfort- 
able. These include specially designed, 
steel spring-filled seat and back cushions 
as well as scientifically correct seat-to-back 


H DA’ feleE ratios. And, Heywood-Wakefield steel 


standards and back panels assure the kind 
WAKE F | E aD) of durability that cuts maintenance costs 
to the bone. 
Make a date now to check up on all the Modern lines and materials combine to 
advantages of Heywood-Wakefield seating — make an imposing marquee. 
—and learn why so many experienced op- 
erators know it pays to select the seats 
that put comfort first. Call your nearest 
Heywood-Wakefield distributor, or one of 
Theatre Seating Division our sales offices in Baltimore, Boston, HEYWOOD-WAKEFIELD THEATRE 
MENOMINEE, MICHIGAN Chicago or New York. CHAIRS are Advertised in TIME 





Look What 
Reseating Can Do! 


(Continued from page 13) 


mensions of the balcony seating platforms 
are structurally fixed and, unfortunately, 
are generally less than the above recom- 
mendations. 

In such cases, in reseating, some relief of 
the close spacing can be obtained by the 
use of the thinnest possible seat back, and 
almost vertical seat back slopes, especially 
when the riser heights between platforms 
are more than 7 inches. It is also helpful 
to stagger the seating in balconies even if 
not necessary for sightline clearances, be- 
cause additional leg room is thus created. 

Seats which are too close to the screen, 
and too far to one side of the screen, are 
universally disliked. “The first row of seats 
should not be closer to the screen than a 
distance equal to the screen width. No 
seats should be placed outside of a line 
drawn from either end of the screen at an 
angle of 40°. If the above recommenda- 
tions are followed, neck muscle strain and 
distortion of the picture will be avoided. 

Because of the trend toward larger pic- 
tures, any proposed seating arrangement 
should anticipate the possibility of a larger 
screen. A_ slight reduction in seating 
capacity in the areas close to, and at the 
sides of, the screen will be necessary, but 
the advantage to the remaining areas of the 
auditorium will more than compensate for 
this loss. As a general guide to the rela- 
tionship of screen size to the seating ar- 
rangement, it may be said that the row of 
seats farthest from the screen should be 
located at a distance not more than five 
times the projected picture width. This 
ratio indicates the present trend, and there 
is good reason to believe that even larger 
screens than those permissible under the 
above formula will soon be used. 


INSTALLING STAGGER 


Staggered seating has by now proved its 
usefulness for improving sightline clear- 
ances in existing theatres where the floor 
slope is inadequate; and it can be even 
more advantageous in new theatres, com- 
bining it with a dual incline floor slope, 
which is most efficient for a motion picture 
theatre auditorium. 

The introduction of staggered seating 
into an existing theatre is one of the least 
costly ways to produce a favorable patron 
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It’s good showmanship to 
keep the HEART of your 
fheatre running smoothly 


if costs so little to protect so much 


The advantages of RCA 
Service are yours at a 
cost so low, a few ad- 
missions daily pay for it. 

‘rite for free folder— 
“Performance Security.” 
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Every exhibitor, whether he operates a 
first-run downtown theatre, a neighbor- 
hood or smal! town house, must constantly 
maintain a smooth-running show to create 
a steady and reliable following of patrons. 
It’s smart showmanship to present attrac- 
tions at their very best. 

RCA Service, by protecting the projec- 
tion room equipment —the heart of the theatre 
—makes sure it operates smoothly . . . at 
top efficiency. RCA Service technicians are 
skilled in the systematic point-to-point 
checkup and maintenance of all types of 
projection and sound equipment regardless 
of make. RCA Service Plans combine ex- 
pert technical assistance with comprehen- 
sive parts and repair provisions for motion 
picture and theatre TV equipments. 


RCA SERVICE COMPANY, INC. 
A RADIO CORPORATION of AMERICA SUBSIDIARY 
CAMDEN, NEW JERSEY 





4 
ARE YOU PLANNING TO BUY ANY 
UPHOLSTERY MATERIALS SOON? 


Let MANKO FABRICS show you how 
to save. 


ry 

I t 1lv hand 

TYPICAL VALUE: 

Strong Upholstery Leatherette 52-54 Wide 
$1.20 per yd. Popular Colors 


Prepare now for 
your biggest Spring and 
Summer Seasons . . 


Write for FREE Details and Specifi- 
cations on the MT Miniature Treins 


Our drapery department can supply you with 
velours, reps, flame-proof masking cloth, etc. 
R bly priced. § and i 
on request. 


MANKO FABRICS Co.., INC. 


247-13 Jamaica Avenue Bellerose 6, N. Y. 
N. Y. Office: 220 Fifth Avenue 
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response. The reduction in seating capacity 
caused by the staggered arrangement 
amounts to only about 244%, which is 
really a very small penalty in view of the 








great improvement achieved. 
An exhibitor need not wait, in fact, until 
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You Have 


the FINEST 


in a GRIGGS Chair! 


Griggs Super Star Model 30 


Chair with 


Griggs seating e 


self-rising seat. 


nhances the appear- 


ance of every auditorium as in the 


theatre above 


GRIGGS 
EQUIPMENT 
COMPANY 


with Griggs seats. 


* 
Manufacturers of School, 
Church and Theatre Seating 
BELTON, TEXAS 





he reseats to make this improvement. We 
| have developed a system for staggering 
| chairs which facilitates the use of most all 
of the seat widths likely to be found in a 
| theatre. For want of what may prove to 
be a better name, we call it the “Gap 
System.” We have used this system in a 
| number of theatres for the past few years 
| and have found it to be very effective. 
This system was developed to overcome 
the difficulties encountered with previous 
systems, which at best were not effective 
for more than about 70% of the total 
capacity. The only other system that has 
worked fairly well, consisted in the use of 
| a greater variation in chair widths than 
are produced by chair manufacturers; but 
even if chair widths were to be made reg- 
ularly available in widths of 23, 24 and 25 
inches, the system would not be fully ac- 
ceptable because the excess chair widths 
| allows for too much unnecessary bodily 
| shift, thereby creating obstruction of screen 
view and defeating the purpose of the seat- 





| ing plan. 
An early form of staggered 
called for indenting each alternate row of 


seating 


seats from the aisle an amount equal to 
one-half a chair width. 
still useful for seating close to the center 
line of the auditorium, and which are 


This method is 


farthest from the screen; however, in all 


| other areas of the seating plan, merely in- 


denting the aisles is insufficient. 
Various aisle indentations Jess than half 
the width of a chair, and gaps placed at 
any necessary position in any given row, 
can be used to develop the complete layout. 
To avoid possible accidents, these gaps 
| should be Jess than 234 inches, or more 
| than 414 inches in the clear. These inter- 
| vals may occur on the average of about one 

for every 30 seats. An additional middle 
standard seat support is used at the gaps, 
which permits the luxury of liberal elbow 
room. 

These gaps are not objectionable in ap- 
pearance and actually add a touch of in- 
formality to the plan; however, gaps should 
not be located so as to isolate several chairs 


in a group. 


| AISLE IMPROVEMENT 


For existing theatres, the aisle arrange- 
ment should be changed if this would in- 
crease capacity or improve seat positions. 
The requirements of the building authori- 

| ties, of course, must be followed for aisle 
arrangements. A minimum number of 
aisles is always desirable. There are many 

| instances where a center aisle and two wall 
aisles can be rearranged so as to provide 
two interior aisles with seats against each 
side wall, if existing exit locations permit. 
Center aisles create a maximum of traffic 

| disturbance for those already seated. 

Exhibitors in the smaller cities should 


consider the possibility of Continental seat- 
ing, which eliminates all aisles except along 
the walls. The building authorities must 
be consulted for approval, and it may be 
suggested to them that this system has been 
approved by the National Board of Fire 
Underwriters and the Building Officials 
Conference of America, as well as by the 
National Building Code of Canada. Con- 
tinental seating requires increased row 
spacing, but has the great advantage of 
utilizing the best viewing positions, which 
are otherwise taken up by aisles; and it 
places the disturbing aisle traffic against 
the side walls. 


FABRIC CONSIDERATIONS 


Before deciding on the covering materials 
of chairs, the auditorium acoustics should 
be considered. For example, if it is found 
that, due to the acoustical treatment of the 
room, there is an excess of high-frequency 
absorption, it would be preferable to use a 
leatherette or acoustically comparable type 
of covering for the seat cushions and chair 
backs in preference to pile fabric. If more 
high frequency absorption is necessary, pile 
fabric should be used on chair backs. 

The enhanced appearance which may be 
derived from new seating should be prop- 
erly evaluated in terms of the total audi- 
torium decorative scheme. The colors of 
the seat coverings and finishes should be 
deeper and richer than the wall, and ceil- 
ing tones which should be more neutral and 
lighter in intensity. The color of the back 
of the chair backs and the aisle standards, 
as well as the arm blocks should be as light 
as possible to facilitate easier vision for 
traffic purposes in the dimmed auditorium, 
The color of the aisle carpeting should be 
sharply contrasted to the seat colorings for 
the same reason. 

« 


WOVEN PLASTIC OUTDOORS 


outdoor theatre at Tortoreto, Italy, summer resort 
in Teramo, near Rome, seated with 800 armchairs, 
are covered with Lumite woven Saran fabric in a 
twill weave, in plain, striped and plaid patterns. 
As Lumite fabric withstands weathering, these 
chairs may be left outdoors. 
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Actual suits involving points of law bearing on theatre operation, concisely described and 
analyzed in laymen's terms for the purpose of helping theatre management to avoid condi- 
tions which might lead to it to be sued, and of providing cases on which its own suits or 
legal defense might be based. All decisions given are of higher courts and of recent date. 


By LEO T. PARKER, Member Ohio Bar 





Drive-In Can't Be 
Barred as a Nuisance 


THE DRIVE-IN field has 
had to contend considerably with efforts 
to prevent erection and operation of a 

drive-in theatre on the 
grounds that it is a 
nuisance. A short time 
ago the issue came up 
again in my correspon- 
dence with readers, 
All higher courts 
that a legai 
arises only 


agree 
nuisance 
from the unreasonable, 
unwarrantable, or un- 
lawful use by a person 
of his own property. Hence it is not enough 
that the activity of a drive-in may result in 
inconvenience, or annoyance; or that it may 
make homes less desirable places in which 
to live. This is so because the owner of 
theatre property has the right lawfully to 
use his premises as he sees fit, unless such 
use will necessarily constitute an unreason- 
able invasion of his neighbor’s rights. 

For example, in City of Somerset et al. 

. Sears et al. (233 S.W. [2d] 530), the 
Biren showed that the Somerset Drive- 
In Theatre Company applied to city off- 
cials for a permit to construct and operate 
a drive-in in the city. Several owners of 
residences near the proposed site filed suit 
and asked the court to grant injunction 
to prevent erection of the drive-in on the 
grounds that it would be a nuisance. 

These home owners proved that the site 
of the proposed theatre was in a quiet 
residential subdivision of the city some- 
where near a hospital; that the proposed 
theatre would accommodate 400 auto- 
mobiles; that the lights, crowds, conges- 
tions, and noises would constitute a nui- 
sance, would depreciate the value of their 
property, would be injurious to the health 
of those residing in the community, and 
would destroy the quiet and peaceful use 
and enjoyment of their homes. 

The lower court refused to issue the 
permit for construction and operation of 
the theatre. 

Somerset appealed to a higher court and 
alleged the following: 


LEO T. PARKER 
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A drive-in theatre is not unlawful, and 
since the essential elements of a “nuisance” 
are the unreasonable use of property whict 
causes material annoyance, inconvenience or 
discomfort, a drive-in theatre is not a legal 
nuisance, 

Also, counsel for Somerset argued that, 
where it is sought to enjoin an anticipated 
nuisance, it must be proven that the pro- 
posed construction, or the use to be mad 
of the property, will be a nuisance, other- 
wise a permit must be issued. 

The higher court ordered the city offi 
cials to issue the permit saying: 

“The proposed drive-in theatre will be 
of modern and conventional type. It will 
have ‘in-the-car’ loudspeakers, and will have 
a concession stand and restrooms. There is 
nothing to indicate that the structure itself 
—that is, the screen, buildings, and en- 
closure—will create any particular offense 
The principal objection seems to be that up 
to a maximum of 400 automobiles for each 
show will go in and out of the theatre 
entrance, thereby creating noises, lights and 
congestions on the street in front of the 
theatre. We are not aware of any case 
which has ever gone so far as to hold that 
the use of property for business purposes, 
which increases the traffic on the public 
streets in the vicinity, constitutes a nui 
sance.” 

This higher court also said that it is true 
that the neighboring property owners will 
be annoyed by the operation of the drive-in 
theatre. However, the court remarked: 

“That is not enough. The proposed busi- 
ness is legitimate. Sufficient facts have not 
been alleged to show that its operation will 
of necessity constitute such material annoy- 
ance, inconvenience or discomfort as to con- 
stitute an invasion of appellees’ resident 
rights.” 


Distinct Tax Laws Don't 
Effect “Double Taxation” 


DOUBLE taxation is invalid. 
However, recently a higher court held in 
a case involving a theatre, that two or more 
distinctly different taxation laws are valid. 
This was in City of Stockton et al. v. West 





for your 
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for YOU, 
Mr. Theatre Owner... 
you can fill every seat... 
down front...on the side 


with 


or in the middle... 


HAPPY CUSTOMERS 


NO GLARE 


om tn mom | 


SCREEN 


NO PERFORATIONS 
to dot your patron's eyes. No 
eye strain from distortion! 


(7S WONDERFUL/ 
SAY PLEASED PATRONS EVERYWHERE 


ed the new 


B.F. SHEARER 
COMPANY 


2318 Second Avenue, Seattle |, Washington 


Sold Exclusively in Export by FRAZAR & HANSEN, Ltd. 
301 Clay St. San Francisco, Calif. » Canada Distributor 
Dominion Sound Eqpt., Ltd. Offices in all Principal Cities 
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Coast Theatres, Inc., of Northern Cali- 
fornia et al (222 Pac. [2d] 886). It was 
shown that a city enacted an ordinance 
which imposed a tax on the theatre business 
of $32 per 100 seats per annum where 
there were less than 300 seats; and a gradu- 
ated scale on seating capacity over that 
number. 

Later another ordinance was passed 
which, in addition, taxed theatres 2c for 
each admission ticket. 

The higher court held both ordinances 
valid, saying these two ordinances did not 
violate the rule of double taxation. 


“OPPRESSIVE” TAXES 


Businesses may be classified and sub- 
divided for purposes of taxation, and it is 
within the discretion of the state legislature 
to exact different license taxes from differ- 
ent classes or sub-classes of businesses, sub- 
ject only to the limitations of the State and 
Federal Constitutions in regard to equal 
protection of the laws. 

Another important point of law is that 
theatre taxation laws are not unconstitu- 
tional merely because they are unjust or 
oppressive. 

For example, in Fox Bakersfield Theatre 
Corporation et al. v. City of Bakersfield 
(222 Pac. [2d] 879), a city ordinance was 
passed which imposed a tax on theatres of 
$104 per annum for 300 seats or less, and 
$8 for each 100 seats or fraction thereot 
over 300. 

Several years later another ordinance 
was passed which imposed a tax of one cent 
“for each 10c or fraction of 10c over and 
above the first 15c of the amounts charged 
and paid for admission, and one cent for 
each 10c or fraction of 10c over and above 
the first 15c of all sums received from fees 
and charges after the payment of an admis- 
sion fee,” for the use of property, equip 
ment or facilities. 

The higher court held both ordinances 
valid, saying: 

“Taxation upon the same activity or 
incident for the same purpose by the same 
taxing agency, more than once in the same 
period, sometimes called double taxation, 
standing alone is not forbidden by the con 
stitutions, state or federal.” 


Lawfully Dealing with 
An Intoxicated Patron 


THEATRE management can 
refuse to permit an intoxicated person to 
enter the theatre, and may eject him from 
the theatre. However, only reasonable 
force must be used in doing so. 

Also, the fact that the patron uses vile 
and insulting language is no excuse for a 


theatre employe to use unnecessary force 


26 


in ejecting him or preventing him from 
entering the theatre. 

For example, in Billey v. West (55 S. E. 
[2d] 889), the testimony showed that a 
patron was refused admittance on the 
ground that he was intoxicated. From the 
testimony of a number of witnesses, the 
patron was clearly intoxicated. Later dur- 
ing an argument an employe knocked the 
patron against a wall, seriously injuring 
him. In fact as a result of the injuries, the 
patron had to be kept in a hospital for 
eighty-one days. 

The patron sued for heavy damages. In 
holding in favor of the patron, the court 
said: 

“Did Powell (employe) use reasonable 
force which proximately resulted in plain- 
tiff's (patron's) injuries? ... This record 
clearly discloses by a preponderance of the 
evidence, that at the time plaintiff (patron) 
sought to enter, he was grossly intoxicated 
and was engaged in a loud voice and in the 
use of profane, vile and abusive language. 

If the assault was unwarranted, the 
fact that its was prompted by plaintiff's 
(patron's) language and profanity is of no 
moment. Provocative words do not justify 


an assault. 


Liability for Articles 
Lost in a Theatre 


A THEATRE operator in 
Pierre, S$. D., has asked this question about 
what must be a common occurrence: 

“Occasionally we have complaints from 
patrons who leave valuables in seats, or lose 
them in aisles and other parts of the thea- 
tre. Are we liable for such losses due to 
carelessness ?”’ 

The answer is no, unless the testimony 
shows that a theatre employe’s negligence 
resulted in the loss. This situation may 
arise where a theatre patron notifies a thea- 
tre employe or manager that a valuable 
article is lost, and the theatre employe or 
manager either confiscates the article for 
his own use, or refuses to assist the patron 
to search for it. See Willis (57 S. E. [ 2« ] 
/85). 


Can't Stop Demolition 
Contracted for and Begun 


ACCORDING to a_ recent 
higher court decision, where the owner of a 
theatre building makes a contract with a 
wrecking company to demolish the building, 
the owner cannot stop the wrecking after 
the contractor has started it. 

The testimony in this case ( Bomberger 
v. McKelvey, 220 Pac. | 2« 
that the owner of a building agreed to pay 
a centractor a specified sum upon the demo- 


729), showed 


lition and removal of the building on the 
lot. The contractor had begun the work 
of “wrecking” the building when the 
owner wrote him that he was not to dis- 
mantle the building or enter upon the 
premises. 

In subsequent litigation the higher court 
held that since the contractor had started 
the work under the contract, he could de- 
molish the building despite notice from 
the owner to stop performance of the con- 
tracted work. 


Regular Inspection as 
Defense in Damage Suits 


THE OUTCOME of a re- 
cent higher court decision supplies further 
illustration of the importance, for security 
against injury damage suits, of theatre 
owners making regular inspections of thea- 
tre premises to discover and repair dan- 
gerous conditions, and defects as quickly as 
possible. 

In Smith v. Sloan (227 S. W. [2d] 2), 
it was shown that a theatre patron was seri- 
ously injured when she stumbled and fell 
into a hot air duct in the aisle of the thea- 
tre. She sued the theatre owner for dam- 

ome 

During the trial the injured patron, her 
brother and her mother testified that the 
grating over the hot air duct was dis- 
placed and lying diagonally across the 
opening, above the floor, and not fitted into 
its proper place. In view of the fact that 
the theatre owner failed to prove that the 
theatre premises had been recently. in- 
spected, the higher court held the injured 
patron entitled to recover damages for her 
injuries, 

This court held that the theatre owner 
would not have been liable (1) if he had 
convinced the jury that lights had illumi- 
nated the defective grating so that the 
patron could have discovered the danger- 
ous condition and avoided the injury if she 
had used ordinary care for her own safety, 
or (2) if the theatre owner had proved 
that a theatre employe had inspected the 
theatre premises as recently as the past 24 
hours, for the purpose of discovering and 
repairing defective and dangerous condi- 
tions. 

In other words, if the theatre owner had 
proved that an employe had recently in- 
spected the theatre premises, the testimony 
would have shown that he had exercised 
ordinary care to maintain the premises in 
reasonably safe condition, which would 
have relieved him from liability. 

The fact that, without knowledge of the 
theatre owner, another theatre patron may 
have displaced the grating, would not have 
resulted in the theatre owner being liable 
for the woman’s injuries. 
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ADVERTISERS 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Reference Adv. 
Number Page 


1—Adler Silhouette Letter Co.. 
Chang letter signs: Front tig hited Banels tor 
drive-ins (1A), back-lighted pene (1B), and 
changeable {otters (ic). with dealers 


2—American Seating Co... 
Auditorium chairs. NTS and direct. 


4—Automatic Devices Co. 
Curtain tracks. Unaffiliated dealers and direct. 


5—Ballantyne Co., The 
Amplifiers for drive. in theatres 3A). sound systems 
(5C). Dealers: {, 5, 7, 14, 21, 
, 37, 44, 57, 61, 62, 63, 68, 69, 80, 95, 102, 104; 
112, 145, 122," 125, 132, 


6—Cali Products Co....... 
Carbon savers. Direct. 

7—Castleberry's Food Co. 4! 
Barbecue sandwich meat. Direct. 


8—Chicopee Mfg. Corp. of Ga., , Lumite Div. 21 
Plastic upholstering materials. NTS. 


9—Coca-Cola Sen The. ......2nd Cover 


Soft drinks. 
10—Droll Theatre Supply Co., The ee | 
t. 


Carbon savers. Direc 


1t—F & Y Building Service, The pista, aa 


Architectural design and building service. 


12—GeldE Mfg. Co. eee 43 


ot boxes. All dealers. 


13—Griggs Equipment Co. ane ee 
Auditorium chairs, Direct. 


14—Heywood-Wakefield Co. 22 


Auditorium chairs. Unaffiliated dealers and direct. 


15—Ideal Seating Co. 7 
Auditorium chairs. Dealers: |, 2, 7, 14. 19, 22, 32. 
36, 53, 75, 86, 87, 94, 102, 103, 107, 

1H, bi2, 120, 121, 124, 130, 131, 134. 


16—International Projector Corp. am Cover 
Projectors (16A), sound systems (168). NTS 


17—Irwin Seating Co. 3rd Cover 
Auditorium chairs. Dealers: 13, 21, 23, "87, 38, 
52, 64, 104, 108, 114, 117. 


18—King Amusement Co. sn Van bes 
Playground equipment for drive- ins. Direet. 


19-—-Kreehler Mfg. 
uditorium ae. Vnstilisted dealers and direct. 


20—LaVexzi Machine Works. . 
rejector parts. All dealers. 


21—Lorraine-Carbons, Inc. .. 
Projection carbons. Franchise dealers. 


22—Maier-Lavaty Co. 
Uniforms. Direct. 


23—Manko Fabrics Co........ 
Upholstering materials. Direct. 


24—Manley, Inc. 
ach ines and supplies. ‘Offices ‘in prinel pal 
cities. 


25—Miniature Train Co. 
Playground equipment for drive- ins. 


26—Mission Dry Corp. se 
Seft drinks (26A), beverage dispensers (268). all 
bel and direct. 
27 Netiess Carbon Co., Inc.. 
earbons. All dealers. 


Prous Super Service Co., 
Vacuum cleaners. All dealers. 


“Index to products Advertised 


TT) described in this issue, with 
,, *° Dealer directory 
; e Convenient inquiry postcard 


in using Inquiry postcard, Dealer indications refer to listing on following page. 


Reference Adv. Reference 
Number Page Number 


29—National Theatre Supply ....20, 31 47—Williams Screen Co.... 
Ticket pepiceiee systems (29A), projection are Projection screens. Direct. 


lamps ( 
30—Novelty Scenic Studios, Inc. ‘ ce 1 eE Co. Wan. 
jor decoration. Direct. 
31—Payne Products Co........... een “5 
Carbon All dealers. 


s2—Poblec 8 Sn » EDITORIALLY .. . 


pei nica eamneae SINGLE PIECE POSTER FRAMES, page 29 
33—Raytone Screen Corp. ‘ 44 Aluminum display frames fabricated from ex- 
Drive-in sereen paint. Direst. truded aluminum in single piece, eliminating corner 
34—RCA Service Co. : 23 soldering. Manufactured by Peoples Display Frame 
Projector and sound maintenance service. Company. Postcard reference number E49. 
35—Rex x Specialty Bag Co. 4, "QUILTED" PLASTIC FABRIC, page 29 
Noiseless popcorn bags. All dealers and direct. . Vinyl plastic material supported by inner layer of 
ame-resistant cotton, with plastic surface given 
36—S. 0. §. S. Cineme Supply Corp..... 44 = quilted effect by electronic process, selbites 
covering particularly suited to walls. Developed by 
37—Shearer Co., B. Bolta Products Sales. Postcard reference number 
Projection sereens. par REESS dealers E50. 
38—Simonin's Sons, Inc, C. F. ADHESIVE LABELING TAPE, page 29 
Popping oils. Diree Gummed tape of acetate base which can be 
- written on with pencil or pointed instrument, and 
oe-Entth, Ateender aed C. H. Masland adhering to metal, plastic and other smooth sur- 
faces. Marketed by Labelon Tape Company. Post- 
40—Sportservice, Inc. ... card reference number E51. 
Concession services. DUAL DUTY EXIT SIGN, page 29 
41—Strong Electric Corp., The _ Exit marking unit operating from regular power 
Reiiers. AN dealers.” line, but equipped to switch to emergency circuit 
automatically, whereupon it also lights floor at 
42—Theatre Seat Service Co. exit. Developed by Electric Cord Company, New 
Theatre chair rehabilitation service. Direct. York. Postcard reference number E52. 
US Tementicles Screen Ca, lnc: EAST COAST PIZZA SERVICE, page 40 
Projection sereens. Direct. Pre-cooked, quick-frozen pizza pies made avail- 
able to all drive-ins along Eastern seaboard by the 
44—Wagner Sign Service, Inc. Pizza Corporation of America. Postcard reference 


Changeable letter signs: Front lighted pane for 
drive-ins (44A); back-lighted panels (44B); and number E53 


); 
changeable letters (446). Unatillated dealers, PORTABLE DRINK DISPENSER, page 40 
48-~Wenzel Projector Co., The Container with automatic spigot designed for 
Film rewinders (45A), ebaine heads (458). Un- selling hot or cold. drinks by a car hop at drive- 
affliated dealers. ins; also adapted to counter service as needed. 
46—Westrex Corp. Manufactured by Kneisley Electric Company. Post- 
Foreign distributors card reference number E54. 


For further information concerning products referred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 
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ealers 


by States, numbered or other- 


Theatre Supply 


Dealers in the United States listed 
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Unaffiliated and RCA dealers are numbered, with RCA dealers distinguished by 
an asterisk. National Theatre Supply (NTS) branches are geographically listed. 


ALABAMA 

i—Queee Feature Service, 2008, Merris Ave, Birmingham. 
ARIZONA 

2—Girard Theatre Supply, $20 W. Washington St., Phoenix. 
ARKANSAS 

3—Theatre Supply Co., 102! Grand Ave., Fert Smith. 

4—Perrin Theatre Supply, 1006 Main St, Little Reek. 
CALIFORNIA 


Fresno: 
5—Midstate Theatre Supply, 1906 Thomas. 


Los Angeles: 
Edward Miller, 2007 S. Vermont Ave. 
National Theatre Seogly. 1961 S. Vermont A 
x Theatre Supply, | 
, 1964 S. Vermont 
San Diego: 
9—Riddels Theatre Supply, 1543 Fifth Ave. 
San Francisco: 
National Theatre Supply, 255 Golden Gate A 
Supplies, 187 “Eo Gate Ave. 
Geiden Gat 
\2—Western Theatrical Equipment. a3 "Golden Gate Ave.* 
COLORADO 
Denver: 
{3—Graham Brothers, 548 Lincoln St. 
National Theatre Supply, 211! Champa St. 
14—Service Theatre Supply, 2054 Broadway 
15—Western Service & Supply, 2120 Brecdway.° 
CONNECTICUT 
New Haven: 
16—Phillips Theatre Supplies, 130 Meadow St. 
National Theatre Supply, 122 Meadow St. 
DISTRICT OF COLUMBIA (Washington) 
<A eng & Sons, 802 Capito 
Ben Lust, 100i New Jersey Ave., N. W. 
FLORIDA 
19—Joe Hornstein, 714 N. E. ist ot Miami. 
20—Southeastern Equipment, 625 W. Bay St., Jacksonvilie.* 
2i—United Theatre Supply, 110 Franklin St., Tampa. 
GEORGIA 
Albany: 
22—Dixte Theatre Service & Supply, 1149 Dawson Rd. 
Atlanta: 
23—Capitol City Supply, 161 Walten St., N. a 
National Theatre Supply. 187 Walt 
Wd 20173 Luckie St., N. Ww. 
35—Wwil- Kin Theatre ome. 150-4 Walton St., N. W. 


ILLINOIS 





Sunny, stl S. Wabash Ave.* 
.“-F - 
3s 
Service’ a Equipment, 1980" W. Belmont. 
National Theatre Supply, i325 S. Wabash Ave. 
INDIANA 
Evansville: 
3i—Evansvilie Theatre Supply, 1738 E. Delaware St. 
Indianapolis: 
32—Ger-Bar, Ine., 442 N. masts ans 
33—Mid-West Theatre Supply Com 448 N. Iilineis St. 
National Theatre Supply, 496 N. Iilincls St. 
IOWA 
Des Moines: 
34—Des Moines Theatre Supply, eae o* st. 
National Theatre Supply, 1102 Hig 
KANSAS 
35—Seuthwest Theatre Equipment, P. 0. 118 W. Bougias, 
Wiehita. 


KENTUCKY 


Louisvilie: 
Ter City Theatre ey ws > Third St. 
—Hadden Theatre Supply, 209 S. St. 


LOUISIANA 
New Orleans: 
$8—Delta Theatre Supply, 214 S. Liberty St. 
39—Hedges Theatre Suvoly, 1508, Liberty St. 
National Theatre Supply, 220 S. Liberty St. 
Shreveport: 
40—Alee Beyd Theatre Equipment, Cedargreve Station. 


MARYLAND 


Baltimore: 
41—Dusman Motion Picture Supplies, 2021 N. Charlies St 
National Theatre Supply, 417 St. Paul Place. 


MASSACHUSETTS 


Boston: 
2c Theatre Supply, * Piedmont St.* 
ly, 28 Winchester St 
. 20 Piedmont St. 


Broadway 
ay—Theatre Services & Supply. 18 Piedmont St. 
MICHIGAN 


Detroit: 
48—Amusement Supply, W. Montcalm St 
49—Ernie Forbes Theatre & Supply, 214 W. Montcalm St.* 
50—MeArthur Theatre Equipment, 454 W. Columbia St. 
National Theatre Supply, 2312-14 Cass Ave. 
51—United Theatre Equipment, 250! Cass Ave 

Grand Rapids: 
52—Ringold Theatre Equipment, 106 Michigan St., N. W 


MINNESOTA 


Minneapolis: 
53—Minneapolis Theatre Supp 75 Glenwood Ave. 
Ee Sigman ‘1110 Nicollet Ave 
y. 1) Currie Ave.* 
jenwood Ave. 


56—Western Theatre . wr) Glenwood Ave 


MISSOURI 


Kansas City: 
57—Missouri Theatre Supply, eg w. Ra St.* 
National These iy 223 W. 18th St. 
58—Shreve 217 W. 18th St 
59—Stebbins "Theatre Leul pment, 1804 Wyandotte St 
St. Louis: 
0—Joe Hornstein, 3146 Olive St. 
National Theatre Supply. 3212 Olive St 
6i—St. Louis Supply Co., 3310 Olive St.* 
MONTANA 
62—Montana Theatre Supply, Missoula. 
NEBRASKA 
Omaha: 
63—Ballantyne Co., 1707 Davenport St 
National Theatre yy 1610 Davenport St 
64—Quality Theatre y. 15 Davenport St 
65—Western Theatre Supply. 214 N. 15th St. 
NEW MEXICO 
66—Eastern New Mexico Theatre Supply, Box 1099, Cievis. 
NEW YORK 
Albany: 
67—Albany Theatre Supply, 1046 Broadway 
68—Empire Theatre Supply, 1003 Bread 
National Theatre Supply, 962 Broadway. 
Auburn: 
69—Auburn Theatre Equipment. 5 Court st 
Buffalo: 

Eastern Theatre Sevoly, 496 Pear! St.* 
National Theatre Sup; Pearl St 
71—Perkins Theatre Sately 305 F Pearl St 
72—United Projector & im, Franklin 
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_ New York City: 
Amusement Supp WwW. 4th St. 
14—Danitet motion i ture senglict, Sea 630 eS yo 


tees “Hornstein, x) Ninth? A 
National Theatre Supply, 356 w. “4ath St. 
—Ss. S. Cinema Supply, 602 W. S2nd St. 
78—Star Cinema Supply, 441 W. 50th St. 
» process: 
Theatre Supply, 210 N. Salina St. 
NORTH CAROLINA 


Charlotte: 
ryant yeesire Supply, 227 S. Chur 


85—Theatre Equipm 
86—Wil-Kin Theatre Supply, 229 8. 
Greensboro: 
ly, 215 E. Weshineten St. 
-. Itt Edwards PI. 


ee 
89—-MeCarthy Theatre Supply, 55 Fifth St., Farge. 
OHIO 


Akron: 
90—Akron Theatre Supply, 1025 N. Main St. 


Cincinnati: 
9i—Mid-West Theatre Supply, 1638 Central Parkway.* 
National Theatre Supply, 1637-39 Central Parkway. 
Cleveland: 
92—Cleveland Projector Co., 1723 E. 86th St. 
eatre Sup 2128 aye Ave. 
Theatre Equipment, 2100 Ave. 
94—Oliver Theatre Supply, 2108 8. 7, 
Columbus: 
a Theatre Equipment, 165 N. High St. 
Dayt 
so—-Deten retin 2227 Hepburn Ave. 
97—Dayton Theatre ff. » ott Volkenand § St. 
98—Sheidon Theatre Supply, 627 Salem 
Toledo: 
99—American Theatre Supply, 430 Dow St. 
100—Theatre a ment Co., 109 Michigan St. 
OKLAHOM 
Saucon City: 
101—Howell Theatre Supplies, 12 S. Walker Ave. 
National Theatre Supply, 700 W. Grand Ave. 
102—OkI: on Theatre Supply, 628 W. Grand Ave.* 
OREGO 
pr 
103—B. F. Shea 947 N. Konanty a 
a Utilities ye Visas 6 w. 
estern Theatre Equipment, 1923 N. we — an ot. 
PENNSYLVANIA 
Phitedelphie: 
1305-07 Vine St.* 


106—Bliumberg Bros., 
National Theatre Supply Co., 1225 Vine St. 
Pittsburgh: 
107—Alexander Theatre Supply, 1705 Blvd. ef Allies.* 
108—Atlas Theatre Supply, 425 Van Braam St. 
National "Theatre Supply, 1721 Bivd. of Allies. 
109—Superier Motion Picture Supply. 84 Van Braam St. 
Wilkes Barre: 
110—Vineent M. Tate, 1628 Wyoming Ave., Forty-Fert. 
RHODE ISLAND 
tli—Rhode Island Supply, 357 Westminster St., Proevid 
SOUTH DAKOTA 
{12—American Theatre Supply, 316 S. Main St., Sieux Falls 
TENNESSEE 
Memphis: 
'13—Monarch Theatre Supply, 482 S. Second St.* 
National Theatre Supply, 412 &. Second St. 
114—Tri-State Theatre Services, $18 S. Second St. 
TEXAS 
Dallas: 
$68-—drerdie Theatre Supply, 714 South Hampten Rd. 
6—Herber Br: 6 8. 


r0s., arwoos 
{i7-Medern Theatre Ecvipm - ze &. St. Paul St. 


ations Theatre A. Mh J St. 
ee estern re Eevlpment 2010 Jacksen St.* 
ous 
11 -eoutapaner Theatre Equipment, 1416 Main St.° 
San Antonio: 
120—Alame Theatre Supply, 1303 Alamotes St. 
UTAH 
Salt Lake City: 
121—tntermountain Theatre Supply, 142 E. First St. 
122—Serviee Theatre Supply, 256 E. First 
I3—W INIA Sound & Equipment, 142 E. First St.* 
VIRGIN 
Ma on Theatre Supply, 2706 Ceoley Ave., Nerfelk. 
WASHINGTO 
Seattle: 
125—Amertenn Theatre Supply, 2300 First Ave. at Bell. 
126—' rn Th Thire _ 


2 > Suess 


F ATE nee! 
128-—W estern Theatre Equipment, fat Second Ave. 
WEST VIRGINIA 
129——Charleston Theatre Supply, 
WISCONSIN 
; Milwaukee: 
30—| ardt Co., 1705 Clybourn 
National Theatre Supply, oar N. Tiehth st. 
a Smith, 710 W. State 
132—Theatre Equipment & Supply, 1008 N. Seventh St. 








NEWS AND VIEWS OF 


THE MARKET AND ITS 


SOURCES OF SUPPLY 





Aluminum Poster Frames 
Fabricated in Single Piece 


DISPLAY FRAMES _ fabri- 
cated from one piece of extruded aluminum, 
rather than of four lengths soldered to- 


gether at the corners, have been marketed 
by the Peoples Display Frame Company, 
Montebello, Calif. The manufacturer as- 
serts that the method was devised to elimi- 
nate cutting and soldering operations, thus 
reducing production Frames are 
available in various poster sizes (that fea- 
tured in the accompanying photograph 
measures 22x28 inches). All frames have a 


costs. 


satin finish. 


New Acetate Tape for 
Marking Reel Containers 


A NEW gummed tape of 
acetate-base material which can be written 
on like a label and therefore can be used to 
mark projection room containers and other 
storage receptacles, has been marketed by 
the Labelon Tape Company, Rochester, 
N. Y. The tape, called ‘““Labelon,” adheres 
to metal, plastic or similar smooth surface. 

A white writing surface is sandwiched 
between two layers of acetate, and can be 


BETTER THEATRES SECTION 


written on with a pencil or any other sim- 
ilarly pointed implement. 
is said to be lasting, and the tape itself is 
It is 
colors, and in 


The impression 


tough, waterproof and heat-resistant. 
available in a variety of 
widths of 4-, 34-, 1- and 11% inches. 


Light Fire Extinguishers 
With Service Features 


A NEW LINE of 2! 
lon fire extinguishers has been announced 
by the American-LaFrance-Foamite Cor- 
noration, Elmira, N. Y. 
ers utilize the strength and lightness of 
stainless steel construction and feature an 
instruction label which is an integral part 
of the extinguisher shell, unremovable, 
more legible, and more easily cleaned. 

The include a 
Foamite unit for class A and B fires; an 
other a chemical solution for class A fires; 
and a third plain water discharged by car- 
bon dioxide gas, also for class A fires. Each 
label is in a different 
identification. 

Illustrated literature 
the manufacturer upon request. 


4-gal- 


These extinguish- 


new models chemical 


color for quick 


is available from 


Exit Sign,Switching to 
Battery on Power Failure 
AN EXIT sign which, while 
normally operating from the power line, 
is also equipped for emergency operation 


save M 


Patents Pending 


RE on CARBONS 


from a battery, has been marketed by the 
Electric Cord Company, New York. Ad- 
ditionally, the sign box has an opening at 
the bottom for illumination through which 


light is beamed to the floor when the emer- 
gency light goes on. This occurs automati- 
cally upon failure of public utility electrical 
power. 

Called the “Light Warden,” 
operates in case of power failure from a 
7'M“4-volt dry The 
with a grey hammertone finish, and letter- 
ing, which is available in 
and 


the sign 


cell. box is of metal 


either red or 
green, is 5 inches high mounted on 
frosted vinylite. 


New Plastic Wall Fabric 
With Molded Quilt Effect 


A NEw plastic fabric with 
a quilted effect produced electronically, has 


been developed by Bolta Products Sales, 


Full Refund 
If not 100% 
Satisfied 


CALI CARBON COUPLERS 
Let You Burn All the Carbon 


“They're Expendable” 


The most popular carbon saver, used by more theatres than 


ALL other makes COMBINED. 


At all progressive supply houses. 
Prices per hundred, postpaid 


They're Expendable 
No worrying about injury to high 
priced carbon savers. 
Burn ‘em up, you still profit. 


oN Products Company 





SOUND AND 
PROJECTION 
SYSTEMS 


The Western 
Electric Hydro 
Flutter Sup- 
pressor is fea- 
tured in the 
sound heads 
of the Westrex 
Master, Advan- 
ced and Stan- 
dard sound 
systems. 


AMPLIFYING EQUIPMENT 
Westrex amplifiers are avail- 


able in power 
output ranges 
from 15 to 100 
watts, and are 
designed to 
give clear, 
undistorted 
reproduction 
even when 
Operated at 
their full rated 
capacity. 


Westrex Theatre Sound Systems 


LOUDSPEAKER SYSTEMS 


The Westrex backstage loudspeaker 


— 


systems are de- 
signed for thea- 
tres of every 
size and shape 
and include 
Western Electric 
loudspeakers 
for installations 
ranging from 
single units to 





large multiple | 


systems. 


| 


Inc., Lawrence, Mass. Called “Bolta- 
Quilt,” it has been produced for such uses 
as theatre wall finishes. The surface is 
rated as fire-resistant. 

The material consists in an outside 
layer of the company’s all-plastic Boltaflex, 
a middle layer of fire-resistant cotton, and 
a bottom layer of thin plastic film. The 
plastics are of vinyl resin type, hence are 
regarded as rugged enough for wainscots 
and standee rails, as well as for paneling. 

The company has also added a number 
of new embossed patterns to its “Textelle” 


| line of unsupported plastics for furniture. 
e 


sTUDIOS EVERY WHERE Western Electric Recording Equipment | The Dryden theatre, newly constructed 
FOR 


- . theatre now part of the George Eastman 
house in Rochester, N. Y., is equipped with 
‘ projectors and sound systems by the Cen- 
; tury Projector Corporation, New York. 
« 
PROVIDING FOR SAFE 
weceorsans a ‘ween foram aera CLIMBING AT DRIVE-INS 


Motion picture studios everywhere rely upon Series 700 Deluxe System—one of the six coin- 
Westrex to supply the finest, most modern re- plete recording systems offered by Westrex. 
cording equipment available. Illustrated is the For an evening out...go to the movies! 


Research, Distribution and Service for the Motion Picture Industry 
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We have serviced hundreds of theatres and 
welcome your inquiry. Our staff of trained 
repairmen will put new life and new beauty 
into your old theatre chairs without any 
interruption to your daily show. 


Because youngsters like to climb, playground 

equipment especially made for this purpose are 

among the most popular at park playgrounds, and 

they are gaining acceptance among drive-in oper- 

ators, according to Norman R. Miller, vice-pres- 

ident of the American Playground Device Com- 

pany, Anderson, Ind., manufacturers of more than 

70 kinds of play equipment for children. Shown 

| above is the company's “Castle Tower,” one of 
two types of climbing equipment designed to 

satisfy the urge to get up in the world without 

| the hazard of sharp corners and rough surfaces. 
| All U-bolts are eliminated. At drive-in theatres, 
| adds Mr. Miller, a combination unit comprised of 
| an all-steel chute slide, two see-saws, and four 
swings, is by far the most popular of all the many 
kinds of devices in the company’s line. These are 
mounted on frames of !%, and 2%-inch steel 
pipe and locked by malleable fittings, with all hot- 
ttilalptceaintaa oa dip galvanized to prevent rusting. Probably the 
’ ts next most popular playground item, according to 

Mr. Miller, is the company's heavy-duty merry-go- 
you a SAVE TIME made | round. This has a platform with a safety enclosure 
x and be able to detail your requirements, by writing advertisers direct, which keeps children from slipping down — the 

Many of them provide coupons specifying literature for your convenience. . . . How- ride is in motion anne rn “3 — wes 
ever, if you prefer to use the service of the Theatre Supply Mart, you need only to Government controls on materials are likely v0 


ndicat : : % | . ; affect the supply soon, hence Mr. Miller counsels 
apo yon items by reference number on the detachable postcard provided in the Mart early ordering for assured spring and early summer 
n page 27. 


delivery. 


We rehabilitate or supply new cushions, 
replace parts and reupholster any style or 
make of theatre chairs. 


Make your seating problem our problem. 





Write today and outline your needs. 


THEATRE SEAT SERVICE CO. 


160 HERMITACE AVENUE © NASHVILLE, TENNESSEE 
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‘when it comes to: projecting 
BIG, BRIGHT pictures! 


NATIONAL EXCELITE 


PROJECTION ARC LAMP 





\ ve 
} 


For super-brilliant pictures on large screens AT LOWER OPERATING © 


j 
r * 
J “ . it COST, buy this 75 to 130 ampere high intensity reflector type lamp. 
4 
H } m it . *% Air-cooled rotating positive carbon feeding mech- — : . 
' : "y anism. 3 . Tl i 
4 ' Itt \ sh , A 
', 4 * Big 16'2/' reflector matches. high speed f/1.9 lens. | | : iy ere. | 4 
y % Automatic arc crater CU — S 
4 ; 
4 % Stable burning and complete combustion at the arc, 
i to avoid any black soot, are attained by a jet of air : 
4 x directed just above the arc. : . moe x ‘ 
: _ % White smoke, which would otherwise cloud the 
sf "4 mirror, is also diverted by this air stream. 
| r we Unit construction permits instant removal of com- 


ponents for cleaning. 





Distributed by 


NATIONAL 


Division of Motions! + Fnagtes « Btedwarth fos 










“THERE'S A BRANCH NEAR YOU” 
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CENERAL INQUIRY COUPON 





for types ef product NOT ADVERTISED in this issue 


Pieese use coupes ead refer to item by its number in listing when- 
ever peasibie: otherwise explain in space indicated for numbers. 


ADVERTISING 
2i——Cureul devices 
2-—Dispiay frames 
J3-—~ Sasivers 

04—L ghhng fixtures 
Wh—Lerrers, changeadie 
Ue—Marquees 
07—Signs, attrection 
08—Signs, theatre name 


AIR SUPPLY 

20!—Air cleaners, electrical 
202—Air washers 
203—Blowers and fans 
204—Coils (heat transfer) 
205—Compressors 
206—Conditioning units 
207—Control equipment 
208-—Cooling towers 
209—Filters 

210—Grilles, ornamental 
21 |—Heaters, unit 
212—Insulation 
213—Motors 

214—Oil burners 
215—Outlets (diffusers) 


ARCHIT'RE & DECORATION 
30!1—Acoustic plaster 
302—Acoustic tiles 
303—Black-light murals 
304—Decorating service 
305—Fabric 
306—Luminescent paints 
307—Mirrors 

308—Porcelain enamel tiles 
309—Tiles, ceramic 
310—Wall boards and tiles 
311—Wall paper and plastics 
312—-Wood veneer 


DRIVE-IN THEATRES 
40!|—Admission control system 
402—Bor-offices 

403—Design service 
404—Electric cable ‘underg'd) 
405—Fencing 

406—In-car heaters 
407—In-car speakers 
408—Insecticide fougers 
409—Lighting fixtures (outd'r) 
410—Screen towers 
411—Screen Paint 
412—Signs, attraction 
413—Signs, name 
414—Signs, ramp and traffic 
415—Stadium seating 


EMERGENCY 
50!—Fire extinguishers 
502—Lighting equipment 


GENERAL MAINTENANCE 
601—Bl , floor ing 
602—Brooms and brushes 
603—Carpet shampoo 





604—Cileaning compounds 
005—Deodorants 
606—Disinfectants 
607—Gum remover 
608—Ladders, safety 
609—Lamps, germicidal 
610—Paint, aud. floor 
61 1—Polishes 
612—Sand urns 
613—Soap, liquid 
614—Vacuum cleaners 


FLOOR COVERINGS 
70i1—Asphalt tile 
702—Carpeting 
703—Carpet lining 
704—Concrete paint 
705—Linoleum 
706—Mats, rubber 


LIGHTING 

80i—Black-light equipment 
803—Dimmers 
804—Downlighting equipment 
807—Luminaires 

(See also Advertising, Stage) 


LOUNGE FURNISHINGS 
901—Chairs, sofas, tables 
902—Cosmetic tables, chairs 
903—Mirrors 


PROJECTION and SOUND 
100!1—Acoustic materials 
1002—Acoustic service 
1003—Amplifiers 
1004—Amplifier tubes 
1005—Cabinets, accessory 
1006—Cabinets, carbon 
1007—Cabinets, film 
1008—Changeovers 
1009—Cue markers 
1010—Effect projectors 
1011—Exciter lamps 
1012—Fire shutters 
1013—Hearing aids 
1014—Lamps, reflector arc 
1015—Lamps, condenser 
1016—Lenses, condenser 
1017—Lenses, projection 
1018—Microphones 
1019—Mirror guards 
1020—Motor-generators 
1021—Non-sync. turntables 
1022—Photoelectric cells 
1023—Projectors, standard 
1024—Projectors, 16-mm. 
1025—Projector parts 
1026—Projection, rear 
1027—Public address system 
102@—Rectifiers 
102%—Reellignd alarms 
1030—Reels 
1031—Reflectors {arc) 


1032—Renovators, film 
1033—Rewinders 
1034—Rheostats 

1035—Safety devices, projector 
1036—Screens 

1037—Speakers and horns 
1038—Splicers 
1039—Soundheads 
1040—Stereopticons 
1041—Tables, rewind 


SEATING 

1101—Chairs 
1102—Expansion bolts 
1103—-Fastening cement 
1104—Foam rubber cushions 
1105—Upholstering fabrics 


SERVICE and TRAFFIC 
1201—Crowd control equip't 
{202—Directional signs 
1203—Drinking fountains 
1204—Lockers, checking 
1205—Uniforms 
1206—Water coolers 


STAGE 

1301—Curtains and drapes 
1302—Curtain controls & track 
1303—Lighting equipment 
1304—Rigging and hardware 
1305—Switchboards 


THEATRE SALES 
1401—Candy 
1402—Candy Machines 
1403—Grills 

1404—Gum 

1405—Gum machines 
1406—Ice cream 
1407—Popcorn 
1408—Popcorn machines 
1409—Popping oil 
1410—Soft drinks, bottle 
1411—Soft drinks, syrup 
1412—Soft drink dispensers 
1413—Showcases 
1414—Vending carts 


TICKET SALES 
150i—Box offices 
1502—Changemakers 
1503—Signs, price 
1504—Speaking tubes 
1505—Ticket choppers 
1506—Ticket registers 


TOILET 

160!1—Hand driers, electric 
1602—Paper dispensers 
1603—Soap dispensers 
(See also Maintenance) 


VENDING—See Theatre Sales 


50 


GENERAL INQUIRY COUPON 


(TO BE MAILED IN SIGNER'S BUSINESS ENVELOPE) 
To Better Theatres Service Department: | expect to buy products as indicated 


by the reference numbers below, and | 


thereof, or their dealers, get in touch with me. 











Name 


Address 


————EE 


would like to have the manufacturer: 


| 
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NEW LITERATURE 


Light 
brochure on the ‘“Trouperette” filament 
lamp spotlight recently introduced, has been 
issued by the Strong Electric Corporation, 
Toledo. A booklet has been 
published on the firm’s complete line of 
projection arc lamps, rectifiers, spotlights 


Projection Equipment: A new 


new also 


and glass arc lamp reflectors. 
© 

Vacuum Cleaners: An 8-page illustrated 
bulletin 
portable vacuum cleaners, has been issued 
by the Spencer-Turbine Company, Hart- 
ford, Conn. The three machines described 
are powered of | h.p., 34 h.p. and % h.p. 
capacities. Each provides for both wet and 
The bulletin 


describing Spencer commercial 


dry cleaning. is numbered 


LI4E. 
° 
dir Conditioning Equipment: A 
bulletin (No. 108) 
pany’s “Icy-Flo Accumulator,” and a cata- 
(No. 600) on its 
condensers, have been issued by McQuay, 
Inc., Minn. Both 


have diagrams and tables to aid selections. 
a 


new 
describing the com- 
new 


log evaporative 


Minneapolis, folders 


Floor 
with photos in full color, discussing tex- 


Coverings: A 26-page brochure 
ture and color schemes for interior decora- 
tion, has been published by A. & M. 
Karagheusian, Inc., New York. The book- 
let, which is priced 
but could be helpful in 
selecting color schemes for theatre interiors. 


at 25c, is devoted to 


home carpeting, 


COSMETIC ROOM CARPET 


Providing definite pattern, yet in a subdued man- 
ner which eliminates the problem of scale often 
encountered in carpeting a lounge, and especially 
a cosmetic room, which is usually of small dimen- 
sions, is the Surf" pattern from the new Cloisonne 
line of all-wool Gulistan carpeting recently an- 
nounced by A. & M. Karagheusian, Inc., New 
York. This pattern, pictured above, has a sprightly 
modern swirl figure in two-toned effect. It is avail- 
able in a Seacap green, Nutmeg beige, and 
Platinum grey; and in addition to 27 inches, it can 
be had in 9-, 12- and 15-foot widths. 
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‘THEATRE 


SALES 


Planning Drive-In Refreshment Facilities 


For Fast Service 


By WILFRED P. SMITH 


. . « for more than ten years associated with the 
management and construction of drive-in theatres, 
now the owner-manager of the Garden Auto- 
Torium at Ledgewood, N. J., and regularly writing 
in Better Theatres as the conductor of a depart- 
ment devoted to drive-ins. 


WHILE MANY thousands 
of words have been written concerning the 
need for displaying and efficiently dispens- 
ing merchandise at the refreshment counters 
of drive-ins, little has been said about the 
requirements of a stock room and equip- 
ment arrangement. The solution of what 
can be most aggravating details is quite 
simple in itself; just draw up a blueprint 
for your particular situation, and start 
working from that point. 

The primary objective to have in mind 
when laying out the shelving of a stock 
room is to have the fastest-moving items 
at the closest point for conveyance from the 
stock room to the counter. This rapidly ex- 
pedites the transfer of goods by your em- 
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and Economy of Labor 


ployes, and over a period of several seasons 
will save many hours of labor. 
Conditions naturally will from 
situation to situation; but in any case I can 
best represent the methods I have found 


vary 


effective after a good deal of observation 
and experimentation, by describing how | 
have arranged the refreshment service in- 
stallation at the Garden Auto-Torium at 
Ledgewood, N. J. This dia- 
grammed in two drawings, one of the coun- 
ter, the other of the stock room. In every 
case there is a definite reason why each 
item is placed where it is. Fundamentally, 
the location is such as to eliminate as much 
leg work as possible, as well as to get as 
much merchandise over the counter as one 
can. This installation is 
sales of a 558-car drive-in. 


scheme is 


for refreshment 


As you study the layouts you will notice 
where each department ties itself in with 
the stock room operation. For instance, the 
location of the refrigerator containing dairy 
products and frankfurters is located most 
handily to save walking to and from the 
grill and coffee urns. The ice box is close 


by drink The 


placed for convenience should the supply 


equipment. large freezer 


out front be exhausted. 


SERVICE OPERATIONS 


In getting ready for operation each even- 
ing, as much of such item as is likely to be 
needed is moved from the stock room to the 
counter stations. However, certain supplies, 
such as mustard, relish and catsup, are kept 
in plain sight on a shelf in the back bar. 
When the 
table need to be refilled, the item is merely 
handed to an attendant over the counter; 
and being kept visible on a shelf out front, 
instead of being hidden in a stock room, 


containers on the condiment 


it is easy to see when it needs to be re- 
ordered. The manager of the stand is con- 
sistently observing the supply diminishing 
and is certain to note when it needs to be 
replenished. 

This applies also to such items as potato 
chips and specialties that may be kept on 
the counter during operation. At the Gar- 
Auto-Torium we offer 


den additional 
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Figure |: Service Area ORDION FOLDING DOORS CONDIMENT TABLE 
(Displays 8, C, F, G, H are from Aingsipscse® Ms 1 — | 
top to back counter to bottom sheit | 

A—Doorway from stock room to back of re 

ounter 

of doughnut 

of large boxes of popcorn. 

f smal! boxes of popcorn 

of cigarettes, potato chips, 6 o7 
ups for coffee and hot ch 





arge boxes of popcor 
# smal! boxes of por 


ser for coffee and hot 
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ye drink 3 N—Auxiliary gas outlet for boiling franks when 
demand requires 
upply of carry-away tray O—Smal! work table 
on barre for dispensin de Popcorn machine (Nationa! Theatre Supply). 
o¢ Beer and Co { Beneat ris fe) machine (Doughnut Corp. of 
shelf supporting barre 
for ice cream and froze y ) - work table for bagging doughnuts. 
S—tLarae freezer {ice cream, 7 oz. cups, 3 oz. 
Pops, frozen Milky Way) 
Ke Miscellaneous: At intermediate stations are lo- 
L—Orange drink dispenser (5 gal.) cated napkin dispensers, salt shakers, carry 


J— Orange drink dispenser 2 


K—Castleberry barbecue heater 


M Frankfurter ti ana bun warmers away tray 
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snacks that come packed in cellopnane, con- packaged and distributed for display along pie. With a good-sized work table, the 
sisting in anchovies, sardines and cheeses. the back shelves. This expedites sales, for attendant can keep well ahead of sales. At 
Soft drink syrups are also kept on an an attendant does not have to move but a the same time, if an order comes in for 
open shelf in the back bar. When a dis few feet in any direction to fill the cus- “chicken in the nest,” he can easily drop 
penser begins to run out, an attendant  tomer’s order. the chicken in to the deep fry, and while it 
doesn’t have to do much more than turn For pizza pie service, the oven and is cooking, can turn to blanching French 
around to get the gallon container from Frialator are immediately at hand, also the _ fries, the Frialator being placed adjacent to 
the shelf. At the end of each night’s opera refrigerator where the pie crusts and needed _ the pie oven. 
tion, supplies on the shelf are replenished ingredients are kept fresh. There is a sliding For further example, if a counter at- 
as necessary. panel in the partition between the service tendant runs out of a certain size of cup 
Such items as popcorn and doughnuts area and the working space in the stock used for serving hot or cold drinks, he does 
are prepared at a central location and then room, through which to pass the finished not need to go into the stock room. The 
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man attending the pizza pie oven and deep 
fry need only turn on his heels to get the 
cups and pass them through the open | 
partition. 

In the case of sugar supply (which is not 
indicated in the layout), I simply have a 
metal container that will hold a hundred | 
pound bag, placed next to the C-1 location | 


in Figure 2. The doughnut mix is stored 
in the same manner. a 
Brooms, mop, scrub brushes, etc., are 
placed in a metal compartment behind the re ee] f 
door next to the J)’ location in Figure 2. =~ : 


Each day the cleanup man rinses them in 
water and ammonia and places them out- 
doors to dry in the sun. This keeps them 


a Nye PQ 

from “‘souring.” pay ee BT i | 
CLEANING OPERATIONS aly 2 WS @ 

From my experience, there is nothing fifi} fe Ar : 
that makes a manager and his staff more ss . ey ft | ff} en |] 
irritated about their work than not having Q a "4 
enough room, hot water, soap, brushes and e 0 
a large utility table on which to lay the | "CORN 4} j 
food and service utensils to dry or drain. | RS GC pie 5S a 
Observing this condition and listening to | ' : : a 
their suggestions led me to build a table << S, D 
6 feet long by 3 feet wide. Now everything | 
is cleaned with precision and arranged in 
orderly fashion along the top of the table, 
ready without delay or rush for the next 
night’s operation. 

No cleaning job should be left undone 
until the next day. Floors should be 
scrubbed with a reputable disinfecting com- a 
ound; counters and the popcorn machine | Fe : “Eee : 
should be polished, grills stoned, etc. Cof- : ; It Pope America’s Best-Selling 
fee urns should be flushed every night with 
boiling water. To be ready for the next 
night’s business, all the needed stock should ¥ ami | * 
be moved forward from the stock room. | S45 J x? , color and aroma that make 
All that can be done should be accomplished | : ees ay SY 
before the staff leaves, so it can be ready to | ° at ts WAL eople ask for more 
wait on customers shortly after arrival for | 3 ~ ie ¥ ; P P ° 
work the next evening. 

To impress the manager of a refresh- 
ment stand of the necessity for such a . 
program of cleanliness, for intelligent mer- y a! Pops Corn 





NE popping oil that 


Popcorn! .. . adds _butter-like flavor, 


chandising and to keep himself well in- Fries Burgers 


formed of his inventory, I suggest that the 


owner make at least a bi-weekly visit to | Sue3 m : : ste ie -{ Hot Dogs, French Fries 
the stand and to discuss its operation. And | ’ 2 ’ e 
inasmuch as this is an important respon- It Ss rv l-talae! s Most Useful oe 
sibility, a bonus in appreciation is quite in 's always liquid 
order, I think, when the returns warrant Frying Oil for Drive-Ins! ; ° 


one. Comes in easy-to-use 


re ols! 
PIZZA PIE SERVICE ; Vie Gallon Cans 
I have been experimenting with “innova- : OOS DUS! . 


tion” items at the refreshment counter. The No Waste 


first step was to get these products on an H oa? : 
“assembly” line basis as regards to serving. Made by 6. F, Simonin s Sons, Inc. Phila. 34, Pa. 
One of these items is the pizza pie referred sips ; : — 
to above. Upon attending the National 


Hotel Exposition at Grand Central Palace | POPP | 1) G ¢) iL SP EC IALISTS a0) THE iN ATION 


in New Yark last fall, I saw a great po- 


Convenient warehouse stocks and distributors from coast to coast 
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tential in pizza for additional revenue. In 
our first week of operation this season the 
results were most gratifying. It was almost 
physically impossible to keep up with the 
orders over the counter. 

We then experimented with putting a 
man out in the field and serving the pie 
directly to patrons in the car. This method 
expedited serving the product sufficiently to 
advise continuance of it. 

This item was procured from a concern 
in North Bergen, N. J., Pizza 
Enterprises, Inc. The pie crusts are made 


called 


o-, 8- and 12-inch sizes, and under 
eration they will last from five to six 
This 


exploit pizza, we 


in itself eliminates waste 
have prepared a 
with the following copy: “The new 
Delicious, 
baked Pizza Pies. 

medium and small. Place your 


sensation the nation 


tomato ) Large 
vour own card of identification 
windshield wiper for service at 
cart 

Garden Auto-Torium our 
25c, 45 and 85« 


three sizes when purchased at the counter. 


t the prices 


tor the 


lis iten ire 


If served at the car, there is an additional 


charge of 10c on each pie, the additional 
charge going to the car hop. 

Che attendant along one half of 
a ramp and makes a notation of the orders, 


ramp 


goes 


along with the license number and 
ocation of each car. After picking up from 
six to twelve orders, he returns to the stand 
ind places them. Then he immediately goes 
out and covers the other side of the same 
ramp. Returning to the refreshment build 

he picks up the previous orders placed 
ind delivers them. This procedure con 
tinues throughout the evening 

At the beginning of the evening's opera 
bank of $5. He pays 


tion, he is viven 
it the price prevailing at the 


turn collects 


for the pies 
refreshment counter; he in 

i ie 
the counter price plus the additional dime 


for service at the car. It is my opinion so 


tar, that unless this speedup method Is used, 


it is physically impossible to get pizza to 


customers in \V olume ntermission. 


BARBECUED MEAT 
We have 


barbecue sandwich marketed by the Castle 


also added to our menu a 
berry Food Company of Augusta, Ga. It 
comes delivered to the theatre in cases of 
six No. 10 cans and is genuine pit-cooked 
barbecued pork with barbecue sauce. This 
item can be served rapidly at all times, 
either during intermission or the showing 
of the feature, at the refreshment counter. 

It has long been my opinion that to main 
tain a consistent repeat business at a refresh- 
ment counter, it is necessary to serve quality 
and name brands. It is with this thought 
in mind that I do not comment on any 
product unless I have tried it at my drive-in 


and got patron reaction. 
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ntegrated snack bar was recently built into the foyer 
a stand located 
of the 


It replace 


Jack Alger write 


by Alaer Theatre 
reproduced above 
to the best location of 

unt of thought and 

tand is in the 


ticket taker and walks right 


customers entering the 
considerable amount of incon- 
the lobby to pur 


stand wa 

be just an aftertho 
patror s+ taker into 
nm stand in the present spot not 
the theatre, but also stops the 
ned above, it is located where 


necessary to remove two 
built with sound-proof- 
ong and approximately 
om is also ventilated with two vents in the top for 
the floor; so the stand is 
omfort because the heat 


fand 

en an en 
the stand 
well 


and a return grill in 


times, providing a considerable amount of 
2m the popcorn machine. 

the stand is a ph which also is hand colored in 
15 feet long by 4 feet wide. The cost of it was a little less than what it 

d have cost to paint the back wall of the concession stand. 
selow the photomural is a back bar i of eight cabinets and eight 
which give us plenty of room for supplies. The top of this back bar i 

Formica, pearl finish. 

> front bar is a freezer which hold 2 cream bars, etc. An Orange Crush 
of the counter brings us a considerable amount of revenue. This 
drawn, another customer 


triking feature of tomura 


ocation. It seems that every time a drink 
old on the idea of buying an Orange Crush drink. 

found that there seems to be no saturation point as far as the concession 
f items that we se When we added the 


>d because of the variety o 


% - fi . . - i ’ 1 . 
Jrange Crush and ice cream items, we found that popcorn sales also increased! 


The entire on bar was made locally and is covered with red leatherette 
with brass nailheads. This stand has just been completed, and possibly 


not only more popcorn, but much more Orange Crush 


and trimmed 


this next summer we will se 


and ice 


ream. 
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POPCORN KETTLE 
MEETS EVERY TEST 


@ Profits? Manley’s new Cascade Kettle pops out a 20-40% 
greater volume, yields gross profits as high as 400% ... Dura- 
bility? Kettle was trouble-free after 1000 hours of continuous 
testing... Performance? Rotates through 360° without break- 
ing electrical or mechanical connections. Snap lid pops up at 
slightest pressure ...Convenience? 4-bladed agitator unscrews 
easily. Inside of kettle can be wiped clean with swipe of cloth 
... Adaptability? 16-ounce kettle for heavy 
rush business can be substituted for regular 
12-ounce kettle...In every way, this versatile 
Manley kettle is your popcorn profit spot. 








; g KETTLE © 1951 Manley, Inc, 
The New Manley Aristocrat has automatic 
seasoning pump, aap heat control, and 1S YOUR cues WES ED ED E,W ee es es “4 
t 


for filveri haust. 
complete system for ering exhaust PROFIT SPOT Menkes, ie: Dave MPH 4-7-51 
$ 1920 Wyandotte St., Kansas City 8, Mo. 


Please h ey a call-wigh information 
on the n Ari} gpoGhat a ri e your book- 
let, “Ho | Big s fi P ‘a 
+ OID) IAS? 9 
A Sunt 3 Beicisl : te Q 

] 


8 = Best Time to Calll......00.00000..... 


SALES AND SERVICE OFFICES IN 27 CITIES 
SEE YOUR TELEPHONE DIRECTORY 
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TRENDS IN VENDING 


... Reflected by the 1951 Theatre Sales Survey of Theatres in U. S. 


THE OVERALL significant 
fact affirmed by the THirp ANNUAL 
THEATRE SALES SURVEY of vending at 
theatres in the United States, is that thea- 
tre management itself is steadily taking over 
this department of operation, with more 
thought given to its methods and merchan- 
dise, more money spent on its physical fa- 
cilities. 

The 1951 survey, like its predecessors, 
was conducted through questionnaires sub- 
mitted to theatre operators selected to pro- 
vide representation of three main groups of 
theatres—independent and circuit houses, 
and drive-ins—in every section of the coun- 
try. Response was slightly over 18%, or 
almost twice as much as generally consid- 
ered a “good return” of a questionnaire. 

To promote accurately indicative re- 
sponse, no questions were asked concerning 
income and relation of revenue from vend- 
ing to that at the box-office, which exhibi 
tors properly regard as confidential. 

Also, to every degree feasible, the canvass 
was confined, in the case of regular thea- 
tres, to situations of more than 400 seats. 
(60.4) of the re- 
sponding operators handle vending them- 


Approximately 60% 
selves, with less than 3° doing so in asso 
ciation with a concessionaire. In the circuit 
classification alone, the percentage rose to 
71.4%, and to 80% for drive-ins. 

A fraction over 48% 
ported the installation of improvements in 


of the returns re 


the physical facilities of vending since the 
department was started. In some cases such 
changes had been made two or three times 
a year as sales increased and greater income 
possibilities were realized. The improve 
ments ranged from installation of a new 
popcorn machine to removal of seating to 
provide space for a larger, built-in snack 
bar. Increased sales as a result of such im 
provements were reported by 96.1% of 
those who had made them, some of them 
citing increases of from 200° to 300%. 


CHAMPION BRANDS 


Among the kinds of merchandise offered, 
the survey showed candy running neck-and 
neck for popularity with popcorn. The lat- 
ter earned a percentage of 93% in the can 
vass, but candy was up there with 90.2%. 

The brands of candy shown by the sur 
vey to be the current 
nation’s theatres were Almond Joy, Baby 
Ruth, Clark Bars, Dots, Good and Plenty, 


best-sellers at the 
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Hershey's chocolate, Holloway Suckers, 
Jujyfruits, M & M’s, Milk Duds, Milky 
Way, Mounds, Necco Wafers, Nestle’s, 
and Pom Poms. 

These have been awarded an emblem as 
A THEATRE SALES CHAMPION, which will 
be given each year to brands of candy, bev- 
erages and chewing gum similarly named 
best-sellers in the annual THEATRE SALES 
SURVEY. 

In the beverage field, the 1951 CHAm- 
PIONS are Coca-Cola, Canada Dry Ginger 
Ale, Orange Crush, Mission 
Pepsi-Cola, and Hire’s Root Beer. 

The chewing gum CHAMPIONS are 
Beeman’s, Dentyne, Wrigley Doublemint, 
Wrigley Juicy Fruit, Beechnut Peppermint 
and Wrigley Spearmint. 


Orange, 


BEVERAGE AND GUM 

Almost 60% (58.2) of the respondents 
specified the sale of soft drinks, while 60% 
said they offered chewing gum. The soft 
drink percentage for all classes of theatres 
was slightly under that of last year, but 
that 7% higher. 
Approximately 97% of those offering gum 
to “high.” 
sale of bev- 


for chewing gum was 


reported sales from “medium”’ 
Both counter and machine 





CANDY PRICE SCALES: 


AllTypes Circuits 
of Theatres Only 


SELL CANDY AT MINIMUM PRICE: 


le 12.7% 14.3%, 
2c 6%, 
5c 74.8%, 
bc 9.6%, 
7c 5% 
10c 1.6% 


Drive-ins 
Only 
4.8%, 


66.7%, 
19.0% 


66.7%, 
14.2%, 
48% 
9.5% 


SELL CANDY AT MAXIMUM PRICE OF: 
8% 


4.8% 


14.3% 
95% 
95% 
4.8%, 
20¢ 
25¢ 23.7% 
30 14.3% 
35c 14.3% 
40c b% 48°, 
50c 
Over 50c 





erages showed an increase over last year in 
this year’s survey. However, at drive-ins, 
nearly all of which serve soft drinks (as dis- 
tinguished from other beverages such as 
coffee), the survey produced a figure of 
95% for situations serving over the counter 
only. 


POPCORN MERCHANDISING 


With the popularity registered by pop- 
corn continuing a status already well es- 
tablished, this year’s survey produced fig- 
ures of significance largely with respect to 
the methods used in providing it. These are 
shown in the following table. 


Ali Types 
Theatres 


Sell popcorn 92.9%, 
Make it where sold 66.5% 
Make it off prem- 
ises 32.4%, 
Make it on premises, 
sell from warmer 
Make it where sold, 
also elsewhere 
Sell by box only 
Sell by bag only 
Sell by box and 
bag 


Circuits Drive-ins 
Only Only 

96%, 

67.6%, 


100%, 
76.2%, 
24.3% 23.8%, 
13.8%, 

11% 


58.8%, 
28.5%, 


36.4% 


8.1% 0% 
71.4%, 76.9%, 
4.8%, 19.3%, 


3.8%, 


12.7% 23.89 3.8% 


ICE CREAM SERVICE 


Last year’s trend toward greater han- 
dling of ice cream at theatres was con- 
tinued in this year’s survey, which showed 
an increase of 7%, for a total of 36.5% for 
all classes of theatres. However, 84.6% of 
the drive-ins reporting offer ice cream, and 
66.7% of the circuits, indicating that rela- 
tively few independent houses carry it. Ice 
cream specialties predominantly cited in 
responses Eskimo Pies, Bon Bons, 
Drumsticks, 7-11 Bars, Bonanzas, Fudg- 
icles, Mel-O-Rolls and Suckers. 

Other items sold at theatres (not includ- 


were 


ing such merchandise as hamburgers, frank- 
furters, etc., characteristic only of drive- 
ins) importantly include nuts (35.3% of 
theatres reporting, for an increase of 5.3% 
over the 1950 figure); and _ cigarettes 
(24.7% ). At drive-ins, however, the figure 
produced by cigarettes was 92.3, while that 
for circuits (42.9%) was well above the 
independent percentage. 

As for other items, the survey showed 
that there are at least a few theatres (most- 
ly, but not altogether, drive-ins) which 
offer Kleenex, comic books, toys, apples, 
and milk. 
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Experience Proves: 
Chewing Gum Will Add to Their 
Enjoyment of Your Theatre 


Paramount Theatre, 
Miami, Fla., gets extra 
profits from display of well- 
known brands of gum, 


Yes, many of your patrons get extra 
enjoyment from a movie when they chew 
gum. Chewing helps them relax and puts 
them in a better frame of mind. By dis- 
playing popular brands of gum you help 
your patrons get the fullest pleasure from 
their visit to your theatre. 
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Rivoli Theatre, New York 
City, displays chewing gum 
for convenience of patrons 
and extra revenue. 


You build good will and extra profits by selling 
and displaying popular brands of chewing gum 


Increase your revenue and good will by 
displaying Wrigley’s Spearmint, Double- 
mint, “Juicy Fruit” Gum, and other well- 
advertised, fast-selling brands. Your 
patrons will appreciate this service, and you 
will be surprised at the amount of extra 
business you do. 








Here’s Proof 


that 
Mission means 


Repeat 
Business! 


A THEATRE 


t SALES 


BY 


AWARDEC 
MOTION PICTURE HERALD 


Netter Ihealves 


Mission Fountain Orange 


just received the “Theatre Sales 
Champion” award in the 1951 Motion 
Picture Herald Survey. Here’s conclu- 
sive proof that Mission is a best-seller 
in the theatre market. 
Why? Because Mission quality brings 
your back for more, time 
after time! Everybody goes for deli- 
cious Mission Fountain Beverages - 
Orange, Lemon-Lime and Grape. They 
taste better because they are made by 
people who know how, from finest 
natural ingredic nts. Mission bases are 
supplied Ready-to-Use just add 5 
parts water to 1 part base 


--- AND YOUR CHOICE 
OF DISPENSERS 
Handsome Mis 


sion Dispensers, 
iced or mechan- 
ically cooled, are 
available at 
deal prices from 
$39.75 to 
$630.00. Find 
out about our 
special dispens- 
er deals that 
return your in- 
vestment with 
profit on the 
first order! See 
your theatre 
supply dealer or 
write us for in- 
formation. 


mISsion 


FOUNTAIN 
BEVERAGES 


customers 


“Intermission with mission” 
MISSION DRY CORPORATION, 


Terminal Annex, P.O. Box 2477, Los Angeles 54, Calif 
New York * Chicago * Toronto 
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News and Comment about 


Merchandise sold in the Theatre 





Pizza Now Available to 
All East Coast Drive-ins 


ENTHUSIASTIC consumer 


acceptance of pizza pie at several tryout 
spots last year, has brought about the in- 
clusion of pizza on this year’s concession 
menus of such drive-in circuits as Michael 
Redstone’s, Philip Smith’s and E. M. 
according to William Riseman, 
president of the Corporation of 
America, Wrentham, Mass. 

Since last year the company has set up 


Loew ’s, 
Pizza 


a new distribution system, and is now able 
the 
product to all localities, however remote, 


to supply increasingly popular food 
along the Eastern seaboard. 


Called “PCA Brand 


are pre-cooked and quick-frozen and are 


Pizza,” the pies 
prepared for serving by being heated in an 
oven, or on top of a grill, for just a few 
minutes. Ingredients are olive oil, toma- 
toes, cheese and spices. 

Mr. Riseman and J. Paul Mullins, gen- 
eral Pizza Corporation of 
America, collaborated in the development 


of a special formula which would permit 


manager of 


pizza to be pre-cooked and quick-frozen to 
retain the taste and quality of fresh pizza. 
“PCA Brand” is cooked on stone hearths 
in patented trays in which it can be heated 
and served. 

Mr. Riseman says: 

“Pizza has been for centuries an Italian 
delicacy. We merely applied a little Amer- 
ican in production line methods, 
did a little research towards giving the 
product a shelf deter- 
mined how to lick the distributional prob- 
lem, devised a quick, fool-proof method of 
dispensing, and allowed the opertaor a high 


ingenuity 


considerable line, 


profit potential.” 


CANDY CONVENTION IN JUNE 


The National Confectioners’ Association 
68th Annual Convention, the 25th 
Confectionery Industries Exposition, have 
been set for June 3-7, 1951, at the Hotel 
Stevens, Chicago. The theme of this year’s 


and 


convention will be candy’s role in the na- 
tional mobilization program, according to 
Victor H. Gies of Mars, Inc., general con- 


vention chairman. 


Portable Dispenser for 
Hot or Cold Beverages 


A PORTABLE container, in 
sulated to the temperatures of 
either drinks, de- 
veloped by the Kneisley Electric Company, 
the 
cup. Called the “Sport-Kater,” the carrier 
automatically 


maintain 


hot or cold has been 


Toledo, for dispensing beverages by 
releases exactly 6 ounces of 
beverage when the cup is pressed against a 
filling mechanism concealed under the tank. 
Receptacles for holding cups are attached 
on either side, 

The beverage tank and valve are of 


stainless steel, and the carrier is aluminum. 
The weighs 40 filled, 12 
pounds empty. Insulation, which is Owens- 
Corning Fiberglas Aerocor, is 3 inches 
thick in the base, a quarter of an inch thick 
in the side walls. The unit is supported by 
a shoulder harness designed to fit snugly 
across the front of the salesperson’s body. 

When filled to capacity the “Sport- 
Kater” holds 314 gallons of beverage and 
The tank 
and valve can be removed for easy clean- 
Top of the 


unit pounds 


dispenses 74 six-ounce servings. 


ing without the use of tools. 
dispenser is 20 inches wide, and according 
to reports made after test use, may serve 
as a counter for holding coins used in mak- 


ing change during sales. 
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Drink Price Goes to Dime 
At East Canada Machines 


. THE PRICE of soft drinks 
has been increased to a diffie at some thea- 
tres in the maritime provinces of Canada. 
Within the past seven months the price of 
soft drinks has gone up steadily, first to 6¢, 
then to 7é¢. 

Theatre operators who have raised the 
price to a dime report it has not affected 
sales, even though 7¢ may be charged near- 
by. One theatre manager who has in- 
stituted the dime price for a machine in 
the lobby actually reports a 35% increase 
in beverage sales. He states that his patrons 
just didn’t want to be bothered getting 
change. 

> 


Failure to Adopt Dime Bar 
Blamed for Drop in Sales 


FAILURE OF candy manu- 
factures to convert promptly to a dime bar 
—apparently meaning a ‘“‘full-sized” bar 
instead of one scaled to the price of a 
nickel—is called by Candy Industry one 
of the reasons for last year’s decline in 
candy bar sales. The publication points 
out that theatre operators, as well as users 
of vending machines generally, have long 
urged manufacture of a dime bar. 


ynew! 
i, Sensational! 





Pit-Cooked Barbecue Pork 
Real Barbecue Sauce 

And only Genuine Canned 
Barbecue on the Market 


Actually cooked over an open pit of 
smouldering oak coals. Really tasty, 
mouth-watering and tender barbecue pork. 
Ready to serve from the can after simple 
process of heating in your present theatre 
snack bar and drive-in concession cook- 
ing equipment. 

Not “just another” pork with barbecue 
sauce—but genuine prepared and canned 
in the traditional Southern style by the 
Castleberry’s Food Company of Augusta, 
Georgia. 

Smart showmen everywhere are stock- 
ing up their concession counters with 
Castleberry’s pit-cooked barbecue. Now 
is the time for Drive-In Operators to get 
on the “Profit Gravy Train.” 


Distributed by all the branches of 


THEATRE SUPPLY COMPANY 


BETTER THEATRES SECTION 








Without much space to play with, Ray S. Hanson 
nevertheless has arranged for a variety of candy 
and for popcorn in the lobby of his Fox theatre 
in Fertile, Minn., with this compact installation. 


Other reasons given for the decline is 
lack of variety, most manufacturers tend- 
ing to imitate the five best-selling brands; 


A aa 


and the failure to use modern merchandis- 
ing methods. 
e 


NEW LITERATURE 

Hot Food Service: A booklet illustrating 
and describing its line of equipment for 
serving hot food at soda fountains has been 
by the Bastian-Blessing Company, 
Chicago. Eleven models of waterless food 
warmers are shown. The 
are suitable for under counter or back bar 
installation, available for either gas or elec- 


issued 


new warmers 


tricity, and requires no plumbing connec- 
tions. Griddle stands roll warmers 
are also illustrated and described. 


and 


2 
Custard and Ice Cream Freezers: A new 
brochure illustrating and 
1951 line of Mills continuous custard and 


describing the 


batch ice cream freezers has been issued by 
Mills Industries, Inc., Chicago. The new 
features of this equipment include a simpli- 
fied gravity feed for a hopper model, stain- 
less steel mix pump for a cabinet model, 
extra-heavy drive head, draw-off custard 
spigot, and a 2-h.p. agitator drive 
motor tor extra The 
brochure, No. 751, also contains charts for 


type 


low temperatures. 


monthly custard profits, and gross income 
by weight. 


POPCORN 
PACKAGING 
cosTs! 


Rex Noiseless Popcorn Bags 


cost up to 70% less than Boxes! 


+ CUT NOISE! 


* cur costs: 


GOOD NEWS! With newly increased production 


capacity, we can now supply a limited number of 


new customers with Rex Noiseless Popcorn Bags. 


% BOOST PROFITS! 


Yes, now you can take advantage of big savings 


and enjoy quieter “houses” at the same time! 
Don’t delay... 


WRITE OR WIRE FOR SAMPLES 


EK Specialty Bag Corporation 


Serving the popcorn trade exclusively 


101 ONDERDONK AVE.,, 


BROOKLYN 6, 


NEW YORK 





NEVER HAS 


conomy 
BEEN SO 
ESSENTIAL AS NOW! 


Meedlet eye 


A DEPARTMENT ON PROJECTION & SOUND REPRODUCTION EQUIPMENT 
& METHODS FOR THEATRE OWNERS, MANAGERS and PROJECTIONISTS 





"No other art or industry in the world narrows down its success to quite such a needle's eye as that 
through which the motion picture has to pass—an optical aperture—in the continuous miracle of the 
TERRY RAMSAYE 


ECONOMIZE 
F ges 


SLOW BURNING 


POWER CONSUMPTION 
SAVINGS IN MAINTENANCE 


FROM “LOW” to 
ae : 


LORRAINE “‘Star-Core’’ CARBONS 


THERE IS A LORRAINE CARBON 
TAILORED FOR YOUR SPECIFIC 
PROJECTION REQUIREMENT 


LORRMAINE CARBOWS ARE CELLO 
WSURE A MOISTURE PROOF a 


ANE WRAPPED TO 
TICHT PRODUCT 


screen by a man and his machine, the projectionist and his projector.” 





proposing 


An Industry Institute to Find 
Guiding Facts for All Theatres 


By GIO GAGLIARDI 


Assistant Chief Engineer of 
Sound, Projection and Maintenance, 
Warner Theatres, Newark Zone 


IT SEEMS QUITE safe to 
say that the aggregate cost of motion pic- 
ture theatre sound and projection equip- 
ment in this country 
easily reaches the half- 
billion - dollar mark. 
This evaluation covers 
existing equipment on- 
ly, and does not take 
into consideration the 
millions spent in re- 
placement and modern- 
ization. 

Looking at 
staggering figures, one 


GIO GAGLIARDI these 
is led to wonder who have been the final 
arbiters in the selection of this equipment. 
What yardsticks have been used, and what 
reasoning was followed in passing judg- 
ment? How effective was this expenditure 
|in making the theatres involved more com- 
petent ? 

The principal function of the motion pic- 
ture industry is to bring to the greatest 
number of patrons the best show available, 
with it delivered proficiently in order to 
produce the greatest amount of entertain- 
ment. To do this, certain highly technical 
tools are required, and 
|trained craftsmen are needed to operate 
}them. The choice of exhibition tools very 
loften determines the degree of success 
which a motion picture theatre can attain. 
| In early years of the century, when the 
| industry was young and movies were con- 
| sidered one of the wonders of the world, 


and specialized 


exhibitors could satisfy, even thrill, their 
patrons with almost any type of presenta- 
tion. But by the time radio came along, 
the photoplay, still silent but much im- 
proved, needed a relatively skillful presen- 
tation to attract substantial patronage; and 
through those years considerable advance 
was made in projection equipment. 

Then came sound with its life-giving 
supply of new screen material. Equipment 
became more complicated and considerably 
more expensive. Exhibition rushed to pro- 
vide for this new medium, and many in- 
stallations became hodge-podges of assorted 
devices, some of them incompatible. 

This period lasted for quite a few years; 
then some semblance of systematization ap- 
peared. More engineers had come into the 
manufacture of equipment and the produc- 
tion of motion pictures. The Society of Mo- 
tion Picture Engineers not only met to 
discuss the technical problems of the art, 
but began a program of practical standard- 
ization. The Research Council in Holly- 
wood pursued similar objectives. 

A good example of the effect of their 
operations is the standardization of sound 
reproducing equipment. Here a body of se- 
lected technicians proposed a series of op- 
timum specifications for soundheads, am- 
plifiers, and loudspeakers; then proceeded 
to see that the various firms manufactured 
them; and then provided the necessary 
means for testing after they were installed. 
This produced great advancement in the 
reproduction of motion picture sound. 

In projection, which is older than sound, 
advances came less rapidly. Projection has 
been more complacent toward. standardiza- 
tion. 

The need for unified and properly guided 
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action is more important than ever. Now is 
the time when the ‘theatre must give its 
best if it wants to maintain a hard won 
supremacy in the entertainment field. Every 
exhibitor, as a matter of self-preservation, 
should be seriously interested in whatever 
means are at hand, or that can be developed, 
to produce data and practices by which all 
of the technical components of a theatre, 
both mechancial and architectural, can be 
integrated, one with the other. Then he 
should stand squarely behind the results 
of this effort. This is the only way to pre- 
vent costly mistakes and to insure the most 
efficient installations in the future. 

Experience indicates that large firms, 
which can maintain their own technical ad- 
visory departments, are generally able to 
obtain equipment that gives the best per- 
formance and the greatest return for any 
given investment. This is true in all indus- 
trial fields as well as in the motion picture 
business. Any company having a large ex- 
penditure for equipment or construction 
in mind, proceeds first to investigate its 
present and future requirements, then to 
determine what best material is available 
to fill these needs, then to find out what 
it can salvage from existing equipment, and 
finally to purchase and install the new set 
up. These are simple and logical steps 
which should insure the best results. 

However, the bulk of our motion picture 
theatres are owned and operated not by 
large circuits, but by a great number of 
individual exhibitors and small circuits. 
Often the owners of these properties are 
called upon to make far-reaching decisions 
about sound, projection and associated 
equipment which should be made only with 
a certain amount of technical knowledge. 

This group, taken as a whole, purchases 
a great amount of equipment, and it should 
have access to technical advice comparable 
to that which is regularly available to large 
circuits, from within their own organiza- 
tions. 


STANDARDS SIMPLIFY JOB 


The theatre engineer who handles these 
problems daily can best see the crying need 
for standards which provide a guiding pat- 
tern. Let us take a quick glance at the 
various links in the chain of sound and 
projection practices where reliable informa- 
tion and standardization may easily save 
future trouble and extra expenditure. Start- 
ing from the power mains, we find the 
need of: 

Properly sized power service that will 
allow for increase in are generators, or 
rectifiers, and in general electrical loads. 

2. Correct types and sizes of power and 
distribution switching. 

3. Sufficient feeder capacities to d.c. gen- 
erating equipment to prevent low voltage 
and overheating conditions. 


BETTER THEATRES SECTION 


4+. Proper overload and undervoltage 
protection for generating equipment. 

5. Direct current switching panels with 
sufficient copper and extra switches to pro- 
vide for ease in operation of emergency 
equipment, and allow for any future ex- 
pansion. 

6. Proper conduits and d.c. feeders and 
connections to prevent excessive and vari- 
able voltage changes in arcs. 

7. Arc rheostats that will not overload 
or corrode. Location and mounting which 
will permit future replacement without 
major construction. 

8. Projector bases that are sturdy, ad- 
justable in all directions, and that will 
carry any lamphouse, projector and sound- 
head. 

9. A projector that can use the fastest 
lenses available, or possible, during its op- 
erating life; that shall be continuously lu- 
bricated ; that should provide the film with 
maximum heat shielding and perfect guid- 
ing and registration. 

10. Lamp which will burn its rated 
carbons without overheating and with 
minimum of wear and maintenance. 

1. Lenses that should have high speed, 
low losses, perfect definition, and good focal 
depth. (Items 9, 10 and 11 should be se- 
lected and rated together so that their 
efficiency will be maximum.) 

12. Soundhead which shall have minimum | 
flutter and maximum frequency response 
and which should fit the rest of the equip- | 
ment without shimming or shoring. | 

13. Amplifiers and controls which wil 
have the best layout and frequency range | 
available, and power rating at least equal | 
to S. M. P. T. E. recommendations. 

14. Loudspeakers with standard two- | 
way reproducers, with proper distribution | 
characteristics to cover auditorium properly. 

15. Screen of the best reflecting and 
sound characteristics, sized and installed as 
to provide most effective realizations of 
product qualities under best viewing con- 
ditions. 

16. Maskings and settings in 
proper decor, but which will not detract 
from illusion of the picture. 

17. Acoustical characteristics of 
torium, either in design or treatment, or 
both, which are matched to modern stand- 
ards of recorded sound. 

18. Other items; such as stage illumina- 
tion, auditorium illumination, decorative 
lighting, curtain controls, changeover for 
sound and picture, rewind devices and film 
splicers, fire protection devices, film take- 

ps, film storage, spotlights and associated 

equipment, lamphouse and projection room 
ventilation. All of these should be well 
planned so as to provide long and useful 
service. 

The above list may seem long and com- 
plicated, but it really does not include all 
of the various parts that must be studied 





stage 


audi- 


Got your feu nga? 


N BEST POSSIBLE CONDITION. WE 


They 
Can Play a 
Vital Role in 
making a show a “shooting 
gallery’’ or famous for smooth, 

perfect pictures. 

Worn projector parts make pic- 
tures “jumpy,” cause eyestrain 
that “chases” customers. it costs 
80 little to replace worn parts with 
perfect, precision-made LaVezzi 
SUPER-SERVICE parts — identical, 
completely interchangeable, perfect in 
fit and performance, hardened and 
ground to give many extra months of 
trouble free projection. Your Theatre 


Equipment Dealer has them. 
La Vezzi Machine Works 


4035 wast tage Lenin mg 
CmICASO 46 





GOLDE 


TICKET BOX 


Handsome, long last- 


ing, economical too! 


ra apie aaa anylobby. 


jurnt 
colors available. « Free bulletin No. 453. 
At better deciers everywhere. 


GOLDE MANUFACTURING CO. 
1220-D W. Madison St., Chicago 7 








The Most Simplified 
Theatre Bookkeeping 
System Yet Devised 


Every exhibitor will appreciate the com- 
pleteness and convenience of this easy 
accounting system. Enables you to keep an 
accurate and up-to-the-minute record of 
every phase of the business of your theatre. 


$2.90 postpaid 


QUIGLEY BOOKSHOP 


ROCKEFELLER CENTER NEW YORK 











The NEW 


RAYTONE 


ALL-VINYL 


“Pantex’ Screen 


@ PERFECT POLARIZATION 

@ LONG LASTING 

@ HIGH BRIGHTNESS 

®@ FLAME AND FUNGUS PROOF 
@ RESISTANT TO SHOCK 

®@ CAN BE SHIPPED FOLDED 


165 CLERMONT AVE., BROOKLYN 5, N.Y. 














Every Seat Is a Perfect Seat 
with the New TRANS-COLOR 


Polarized Convex 


PROJECTION SCREEN 


Ey Sole Sales Agent 


NORPAT SALES, INC. 

45 W. 45th St., N. Y. 19 

TRANS-COLOR SCREEN CO., Inc 
KINGS MOUNTAIN, N. C 


BEAT THE HEAT! 


Order Your 


Blower and Air Washer 


NOW for prompt delivery 
BLOWER 
WITH MOTOR 
$192.00 


AIR 
WASHER 
$184.00 


SIZE 
5,500 CFM 
8,500 CFM 272.00 224.00 
11,000 CFM 382.50 260.00 


Larger sizes available @ Send for information 


Heavy Duty Bucket Blade Exhaust Fans 
Available at Last Year's Prices: 


12—$25.50; 16"—$37.50; 18°—S45.50 
$.0.S. CINEMA SUPPLY CORP. 
Dept. A, 602 W. 52nd St., N. Y. 19 


ADLER 


New Low-Cost 


“SECTIONAD’ 


(TRADE MARK) 


CHANGEABLE LETTER DISPLAYS 


ADLER GLASS - IN-FRAME 
DISPLAYS — ‘‘REMOVA- 
PANEL” FRAMES—‘“THIRD 
DIMENSION” PLASTIC & 
CAST ALUMINUM LETTERS 


WRITE FOR FREE CATALOG 


Apter SILHOUETTE LETTER Co. 
3021b W. 36th ST.. CHICAGO 32, ILL. 









































and properly balanced if a good consistent 
performance is to be assured. 

Further for example, when changes are 
considered in existing equipment (and this 
applies to minor as well as major parts), 
the exhibitor or someone in his employ 
should be able to: 

(1) Plan for both present and future 
needs. 


(2) Intelligently 


check on equipment 
available in the current market. 

3) Compare performance claims and 
any available cases of operating experience. 

(4+) Examine test data carefully for 
comparable rating, performance and efh- 
ciencies. 

(5) Make sure that all equipment can 
be properly integrated in assembly. 

(6) Plan for properly engineered instal 
lation. 

(7) Obtain the best possible unbiased 
advice in matters about which you have not 
acquired adequate knowledge. 

From merely this slight glance at the 
common considerations of a projection-sound 
installation, one can see that a substantial 
amount ot technology is involved in the 


most practical interests of a motion picture 


theatre. Projection and sound are not the 


only sectors in which this is true; however, 
they are what we are concerned with here, 
and they are, in the final analysis, the most 
vital. Each individual piece of this equip- 
ment has to be judged; but more than 
that, all components should be correlated 
as to themselves, and there is a definite 
relationship between all this and the de- 
sign of the building, specifically of the au 
ditorium. 

What this has always pointed to, ob 
scurely in the distant past, but with grow- 
years, is an industry 


ing urgency in later 


supported “institute” which develops 
standards of design and procedure, as a 
result of research wherever necessary, and 
for making 


these recommendations available to theatre 


which has a regular system 
owners, architects and engineers associated 
with the The 
recognition, apparently, when the Society 


industry. need got some 
of Motion Picture Engineers was formed 
over 35 years ago; and later on, when the 
production end of the industry organized 
the Academy, which set up a sort of tech- 
nical “institute” in its Research Council. 

But neither of these organizations has 
performed on an 
wide, practical level. 


consistently industry- 
As we have noted, 
the Academy has sponsored very valuable 
work in the field of sound that eventually 
translated into practical terms of 
and the SMPE (or rather 
SMPTE, as it now is) has had one or two 
committees, notably the Projection Practice 
Committee, which quite a bit of 
tentative data, and some standards, have 
come from time to time. Yet it is my im- 
pression, after a couple of decades in the 


Was 


equipment ; 


trom 


business, that generally speaking, the ex- 
hibition branch is scarcely conscious of any 
of these agencies as sources of guidance. 
The most immediate contact with infor- 
mation of this kind that the average ex- 
hibitor has, is through equipment manufac- 
turers and dealers, and the trade press. 
But the manufacturers and dealers have 
seldom had authentic standards to tollow; 
and they have had to work from their own 
individual experience as they 
(fortunately for the business, most of them 


acquired it 


grew up with it and have made available 
to the exhibitor a high degree of technical 
competence). As for the trade press, its 
natural function is that of reporting, not 
research and standardization. 


ADVANCING THE ART 


The cost of a permanent staft of engi- 
neers, equipped for research and with the 
authority of the industry to permit meas- 
urements and tests in actual theatres, could 
hardly be beyond the resources of this two- 
Whether 


interesting than 


and-a-half-billion-dollar business. 
technical matters are les; 
film product or not, they cannot be ignored. 
The motion picture happens to be that 
kind of merchandise. 

With the right kind of information at 
one’s disposal, it is usually just as easy to 
do something right as to do it wrong. A 
lot of costly mistakes are made in designing 
ind equipping theatres that are due simply 
to lack of know-how, sometimes due to 
failure to find out, sometimes due to non- 
existence of the information because the 
research necessary to develop it was never 
undertaken. 

As valuable as a_ technical institute 
would be in matters of immediate impor- 
tance, it would be of immeasurable further 
value to progress. Right now it could be 
working on such problems as heat on the 
film, adapting theatres to larger pictures, 
inexpensive color, third-dimension. Re- 
search is being done on these, but by indi- 
viduals and companies primarily concerned 
with other things. The effort thus doesn’t 
get the financial support and concentration 
that it needs to produce results in good 
time. 

In the SMPTE and the Research Coun- 
cil the industry has the material for such 
an institute. Perhaps this material merely 
needs reorganization, with establishment of 
physical facilities and an operating fund. 
Those in charge of administration might 
well be answerable to the Council of Mo- 
The latter has 
appeared a great step forward for the in- 
in that at last, after these many 
interests of the 


tion Picture Organizations. 


dustry 
decades, the diversified 
business have been brought together for 
common attention. All of those interests 
ultimately rest upon motion picture en- 


gineering. 
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r Dow. 


which combines such 
box-office attractions as superb 
comfort and fine appearance, 
with long-time usefulness, low 
maintenance cost and moderate 


initial cost, this Irwin chair 


is really outstanding. 





Due to an unprecedented 
backlog of orders deliv- 
eries can not be made 
as promptly as we would 
like to make them. If 
you are not in a hurry, 
however, it will pay you 
to get the complete de- 
tails. Drop us a line. 





Aisle standard 
ions are optional 





Full depth back panel 
protects seat cushion — 
prevents accidents. 


GRAND RAPIDS, 
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